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Advertising  Cost  of  Baltimore  Retailers 
Averaged  About  3  Percent  of  Sales 

Detailed  Census  of  City’s  Distribution,  First  of  Series  to  Be  Published  for  Typical  U.  S.  Markets, 

Reveals  Remarkable  Wealth  of  Trade  Information 


VEW  siguposts  are  being  erected  upon  By  ARTHUR  ROBB 

’  the  Main  Street  of  business — retail 

distribution.  Copies  of  the  new  1926  linage  column  could  be  tilled  from  the  largest  volume  of  business  for  any  single 

Census  of  Distribution  of  Baltimore,  laid  miscellaneous  line,  or  from  some  other  retail  classification.  Their  1926  turn- 

this  week  upon  the  desks  of  newspaper  lines  which  have  a  more  general  detini-  oyer,  covering  44  stores,  totalled  $54,- 

editors,  advertising  agencies,  and  busi-  tion  in  the  newspaper  offices  than  in  the  651,200,  or  14.8  per  cent  of  the  total 


ness  men  reveal  facts  hitherto  regarded  minds  of  the  census  enumerators 


In  the  table  below,  this  total  is 


as  unobtainable  regarding  the  channels 
by  which  the  stream  of  manufactured 
and  cultivated  materials  reach  the  con- 


Building  materials,  paint  and  similar  combined  with  that  given  by  the  Census 


products,  plumbing  and  heating  supplies 
are  listed  under  separate  headings  in  the 


for  drygoods  and  notions,  to  produce  a 
total  of  $59,254,900,  or  16.06  per  cent  of 


sumer.  They  tell  in  the  language  of  census  to  quite  an  impressive  proportion  the  total.  The  department  stores  were 
dollars  aiKl  cents  how  $369,000,000  passed  of  the  total  sales,  but  the  newspapers’  likewise  the  largest  users  of  newspaper 
from  the  pockets  of  the  200,000  families  records  show  no  entry  on  any  of  these  space,  taking  11,362,072  lines,  or  21  per 
of  a  great  metropolitan  market  into  the  lines.  The  oil  burner  linage  alone  in  cent  of  the  newspapers^  advertising  vol- 
cash  registers  of  11,127  merchants  op-  several  Northern  cities  is  now  as  large  ume.  Some  portion  of  this  advertising 
crating  stores  classifi^  under  44  heads.  an  element  at  certain  seasons  as  several  budget  should,  no  doubt,  if  it  could  be 

They  delineate  many  ramifications  of  of  the  classifications  listed.  subdivided,  be  applied  to  other  lines, 

retail  trade  and  reveal  outlets  for  goods  Nevertheless,  despite  the  occasional  Directly  behind  the  department  stores 
the  consumer  needs  which  must  astound  Saps  in  the  comparison,  the  ratio  of  3  in  volume  cotne  the  2,852  grocers  and 
all  who  have  not  a  minute  and  detailed  per  cent  between  total  sales  and  total  delicatessens  with  aggregate  sales  of  $54,- 


Nevertheless,  despite  the  occasional 
gaps  in  the  comparison,  the  ratio  of  3 
per  cent  between  total  sales  and  total 


knowledge  of  the  retail  broadwavs  and  .advertising  is  directly  in  line  with  the 
back  alleys.  The  figures,  presented  in  current  theory  of  space-buyers  and  space- 


subdivided,  be  applied  to  other  lines. 

Directly  behind  the  department  stores 
in  volume  come  the  2,852  grocers  and 
delicatessens  with  aggregate  sales  of  $54,- 
285,200,  or  14.71  per  cent  of  the  totah 
In  the  table  below  their  operations  have 
been  combined  with  all  of  the  other  sales 


gratifyingly  clear  fashion  tell  a  story  al-  sellers.  been  combined  vvith  all  ot  the  other  sales 

most  in  paragraph  form,  revealing  their  Department  stores,  of  course,  had  the  of  foods  and  drinks  to  produce  the  siu- 
import  to  any  business  man  of  average - - - 

COMPARISON  OF  RETAIL  SALES  AND  UNAGE 
tS,  S  fcS ve,  MsUy"  IN  BALTIMORE  NEWSPAPERS 

son  with  the  already  established  fund  of _ _ _ 

knowledge  and  the  auspices  under  which  Amount  of  Percent  of 

they  were  compiled  make  safe  the  predic-  No.  of  Percent  Newspaper  Total 

K..a 'SSf-  "'sK'  2:r.T!Se 

For  instance.  Editor  &  Publisher  this  and  Antique  .  39  $841,000  .23  . 

week  assembled  the  table  which  appears  AiHomotive,  Accessory,  non  co4anc  am 

below,  comparing  the  retail  sales  in  a  “”*1  0**  . .  ^37  ,747  2’775  615  513 

number  of  important  trades  with  the  ‘y  cu .  ®’?oi  ’fi50  338  1  20 

newspaper  advertising  they  carried  la.st  V .  I'oo  650,338 

vear  in  the  Raltimnrp  nrpcc  Tn  oiiilclinjt  IViaterials  ••••..  v2  14,331,100  3.o9  .e..*.**  •••• 

lines  the  table  indicates  the  proportion  and  Tobacco  .  278  3,610.400  .98  926,466  1.71 

of  its  rLd  sales  to  the  total  Skis  Women’st .  250  9,784,200  2.65  3,156,803  5.83 

amazingly  closdy  the  proS  0^0!  Us  Clothing  Men’sJ  .  545  14,5572100  3.94  1,98U10  3.66 

advertS  iS  to  hnaee  Coal,  Wood,  and  Ice  ... .  163  11,980,100  3.25  . 

carried  by  a  the  citv’s  S  Department  Stores  .  465  59,254,900  16.06  11,362,072  21.00 

other  lines  such  a  raf-fr  Xh  are  367  11,059,800  3.00  2,337,423  4.32 

marked  by  imete"pu"k"’ii "  aX  ^oods  .  57  4,791,40^  1.30  . 

keen  price  competition,  the  proportion  of  5  &10-Cents  Stores  .  37  4,620,1M  1.25  . 

advertising  considerably  exc^s  the  |?®"?‘*  . .  ^’^’2,400  .49  . 

n^AnAw;r^.^  1  '  Furniturc  and  House* 

p  portion  of  retail  sales.  Furnishings  .  258  16,607,600  4.50  3,803,946  7.03 

Kough  calculation  of  the  money  rep-  General  .  8  114,400  .03 

resented  in  the  linage  accredited  to  the  Hay,  Grain  &  Feed  . . . . . . .  24  1,958!900  .53  !!..!..!  ! ! ! . 

Hardware  .  261  8,504,800  2.30  . 

a^ut  or  about  3  ^r  cent  of  jewelry  .  145  5,307,000  1.44  602,004  1.11 

tiw  total  listed  retail  sales  The  news-  Leather  Goods  .  31  707,800  .19  . 

Motorcycles  &  Bicycles....  10  115,300  .03  . 

average  of  the  national  and  local  cards  of  Musical  Instruments  .  49  2,146,700  .58  383,917  .71 

to  accord  ne  Optical  Goods  .  22  946.000  .26  . 

bv  Tch  if ^  i  business  carried  oil  Varnish  & 

mX  Baltimore  news-  Wallpaper  .  33  403,100  .11  . 

Sow  ^  Plumbing  &  Heating 

oeiow  JO  cents  per  agate  line,  but  the  c..„„ijL  ei  oimiAn  at 

round  30  cents  was  used  for  convenience  „  ..PI*  .  ’oai’-nn  9'  WoVaoo  Vi- 

in  calculation  Radio  .  17  934,a00  .2a  625,899  1.1a 

The  percentages  of  linage  were  calcu-  Restaurants.  .  706  12,659,8^  3.43  . 

lated  for  each  class  against  the  total  vol-  ^Porting  Goods  .  14  615,100  .17  . 

ume  of  all  the  papers,  including  a  con-  Stationery  &  Books  .  73  3,683,400  1.00  305,212  .56 

siderable  volume  which  is  not  primarily  J®^®  ^“m^  .  11  HM??  .  •  •  •  • 

'•rtail,  but  much  of  which  has  some  in-  Typewriters,  Etc .  16  763,400  .21  . 

fluence  in  attracting  and  guiding  the  con-  1  nclassified  .  150  33,192,900  8.99  3,509,278  6.49 

sutner  in  retail  nurchases.  „  .  ’  '  - - -  - 

The  classifications  of  the  census  and  of  _ Totals .  11,127  $369,027,300  100.00  37,675,628  69.60 

ibe  linage  records  kent  bv  the  Baltimore  'Inc'udes  Grocery  and  Delicatessen,  Dairy  and  Poultry  Products,  Fruit  and  Vegetables, 

uewsoapers  cannot  he  ahVned  thronizh-  and  Fish,  Bakeries,  Soft  Drinks  and  Ice-cream. 

out  the  scale  of  retail  trade  and  there  is  Hats*ind“c'a^.'‘'"’*  Ready-to-wear.  Custom  Tailors,  and  Men's  and  Bovs' 

no  doubt  that  some  of  the  blanks  in  the  tincludes  Women's  Clothing  and  Millinery. 


Amount  of 

Percent  of 

No.  of 

Percent 

Newspaper 

Total 

Establish 

Amount  of 

of  Total 

Linage  in 

Newspaper 

Kind  of  Business 

ments 

Sales  in  $ 

Sales 

Year  1926 

Linage.  1926 

Art  and  Antique  . 

59 

$841,000 

,23 

.... 

Automotive,  Accessory, 

Gas  and  Oil  . 

437 

34,283,600 

9.29 

5,249,445 

9.70 

Food*  . . . 

6,225 

101,387,400 

27.47 

2,775.615 

5.13 

Boot  and  Shoe  . 

194 

5,611,600 

1.52 

650,338 

1.20 

Building  Materials  . 

62 

14,351,100 

3.89 

*  •  •  • 

Cigar  and  Tobacco  . 

278 

3,610.400 

.98 

926,466 

1.71 

Clothing,  Women’st . 

250 

9,784,200 

2.65 

3,156,803 

5.83 

Clothing  Men’sJ  . 

545 

14,557,200 

3.94 

1,981,210 

3.66 

Coal,  Wood,  and  Ice  . . . 

163 

11,980,100 

3.25 

Department  Stores  . 

465 

59,254,900 

16.06 

11,362,072 

21.66 

Drugs  and  Medical  . 

367 

11,059,800 

3.00 

2,337,423 

4.32 

Electrical  Goods  . 

57 

4,791,400 

1.30 

5  &  10-Cents  Stores . 

37 

4,620,100 

1.25 

107 

1,792,400 

.49 

Furniture  and  House- 

Furnishings  . 

258 

16,607,600 

4.50 

3,803,946 

7.03 

8 

114,400 

.03 

Hay,  Crain  &  Feed . 

24 

1,958,900 

.53 

261 

8,504,800 

2J0 

Jewelry  . 

145 

5,307,000 

1.44 

602,004 

1.11 

Leather  Goods  . 

31 

707,800 

.19 

Motorcycles  &  Bicycles... 

10 

115,300 

.03 

Musical  Instruments  . 

49 

2,146,700 

.,58 

383,917 

.7i 

Optical  Goods  . 

22 

946,000 

.26 

Paint,  Oil  Varnish  & 

33 

403,100 

.11 

Plumbing  &  Heating 

53 

2,330,100 

.63 

Radio  . 

17 

934,500 

.25 

625,899 

1.15 

706 

12,659,800 

3.43 

Sporting  Goods  . 

14 

615,100 

.17 

Stationery  &  Books  . . . . 

73 

3,683,400 

1.00 

305,212 

.56 

Toys  &  Games  . 

11 

110,400 

.03 

Typewriters,  Etc . 

16 

763,400 

.21 

Unclassified  . 

150 

33,192,900 

8.99 

3,509,278 

6.49 

Totals . 

.  11,127 

$369,027,300 

100.00 

37,675,628 

69.60 

pendous  total  of  $101,387,400,  which  is 
no  doubt  well  below  the  mark  in  that  it 
does  not  include  the  food  sold  in  depart¬ 
ment  stores  and  chains  whose  principal 
sales  are  in  other  lines.  The  total  listed 
as  spent  for  food  is  27.47  per  cent  of 
the  consumer’s  retail  dollar.  Food  ad¬ 
vertising  in  the  Baltimore  newsiiapers, 
principally  national  in  character,  totalled 
9.70  per  cent  of  the  total  linage,  or 
2,775,615  agate  lines.  As  most  of  the 
6,225  outlets  for  the  sale  of  food  are 
negligible  as  important  advertising  pros¬ 
pects  the  discrepancy  between  retail  sales 
and  the  amount  spent  for  newspaper  ad¬ 
vertising  is  more  apparent  than  actual. 
Discounting  it  thus  heavily,  it  is  still 
plain  that  advertising  is  not  playing  its 
full  part  in  the  distribution  of  foodstuffs. 

Radically  different  conditions  prevail  in 
the  automotive  industry,  which  took  the 
third  largest  share  of  the  retail  income — 
new  automobiles  representing  a  turnover 
of  $16,810,200,  or  4.56  per  cent  of  the 
total,  taken  in  through  60  stores. 

Added  to  this  total  in  the  table  below 
are  the  sales  of  accessory  stores  and  of 
gasoline  and  oil,  to  produce  the  total  of 
$34,283,600,  or  9.29  per  cent  of  the  total 
sales.  Automotive  advertising,  including 
the  classified  used  car  copy,  also  acces¬ 
sories  and  gasoline,  totalled  5,249,445 
agate  lines,  or  9.70  per  cent  of  the  total. 
The  agate  line  is  demonstrated  to  be  an 
indispensable  factor  in  keeping  the  motor 
channels  flowing. 

Furniture  and  housefurnishings,  sold 
through  258  establishments,  are  checked 
with  total  sales  of  $16,607,600,  or  4.50 
per  cent  of  the  total.  This  does  not  in¬ 
clude  the  great  volume  of  this  class  of 
goods  which  reach  the  public  through 
department  stores,  hardware  stores  and 
other  establishments  which  carry  them  as 
a  sideline.  Another  figure  in  the  table 
which  takes  these  factors  into  considera¬ 
tion,  gives  the  total  for  furniture  and 
house-furnishings  at  $30,683,300,  or  8.32 
per  cent  of  the  total.  The  linage  for  this 
merchandise  totalled  3.803.946  agate  lines, 
or  7.03  per  cent  of  the  total  advertising 
volume. 

With  surveys  like  that  just  concluded 
in  Baltimore  extended  to  other  cities  and 
made  annually  or  biennially  over  the 
more  important  markets  of  the  country, 
advertisers  would  be  armed  with  a  defi¬ 
nite  knowledge  of  how  great  a  ouantity 
a  given  area  could  absorb  of  their  prod¬ 
uct  and  therefore  how  much  advertising 
and  sales  efforts  should  be  nut  forth  to 
attain  their  proportion  of  the  total. 
Newspaper  advertising  forces  would  also 
have  a  definite  key  to  the  amount  of 
business  their  media  should  receive  from 
advertisers  and  commodity  groups. 

Table  VIII  of  the  census  presents  data 
on  the  relation  of  wages  and  salaries  to 
total  sales.  The  average  for  the  entire 
city  is  11.89  per  cent.  The  highest  ratio 
of  wages  to  total  net  sales  obtains  in 
tyoe-writer  and  calculating  machine  es¬ 
tablishments — 33.08  per  cent ;  electrical 
snonlv  and  appliance  stores  show  a  ratio 
of  25.72  ner  cent ;  optical  goods  stores, 
(Continued  on  page  44) 


REPORTERS  UNEARTH 
FLOGGING  EVIDENCE 


FLORIDA  MERGER 


MODESTO  NEWS-HERALD 
SOLD  TO  McCLATCHYS 


EDITOR  &  PUBLISHER 
CALENDAR 


Owners  of  Sacramento  and  Fresno 
Dailies  New  Owners  of  Mom* 
ing  and  Evening 
Combination 


Two  Texas  Men  Exposed  Case, 
suiting  in  First  Trial  Under 
New  Anti-Mask 
Law 


Sept.  5-17 — Educational  Graphic 
Arts  Exposition,  Grand  Central 
Palace,  New  York. 

Sept.  8-10 — Montana  Press  Assn., 
annual  convention.  Great  Falls, 
Mont. 

Sept.  9-10 — Northwest  Texas  Press 
Assn.,  annual  convention, 
Wichita  Falls.  Tex. 

Sept.  12-13 — Financial  Advertisers 
Assn.,  annual  convention.  West 
Baden,  Ind. 

Sept.  15-17 — Washington  Press 
Assn.,  meeting,  Wenatchee,  Wash. 

Sept.  20-21 — National  Publishers 
Assn.,  8th  annual  meeting,  Shaw- 
nee-on-Delaware,  Pa. 

Sept.  2  1-2  3 — Tri-State  Editorial 
Assn.,  annual  convention,  Sioux 
City,  la. 

Sept.  21-23 — Mississippi  Press  Assn., 
annual  convention,  Clarksdale, 
Miss. 


N.  Y.  TIMES  SPENDING 
$500,000  ON  CABLES 


Hints  of  tht 

outrage  crept  into  Houston.  Rider,  wk 
had  just  walked  into  the  city  room  after 

, ,  ^  ^  .  .  '  . .  -i  .  .  ,  -  .  covering  an  up-state  murder  trial,  kft 

cable  rates  and  transmission  considered  “As  the  number  of  ties  which  bind  for  Marshall  less  than  an  hour  later.  Tht 
at  the  International  Press  Conference  together  the  different  continents  continues  floggers’  victims  had  disappeared.  Rand- 
held  in  Geneva  last  week  upder  the  aus-  '  -  -  - 

pices  of  the  League  of  Nations,  the 
AVtc’  York  Times  in  an  editorial  pub¬ 
lished  Aug.  26,  revealed  that  cable  tolls 
had  cost  it  in  excess  of  $500,000  during 

the  last  12  months.  The  ^itorial  read  in  relations  between  nations.  One  of  the  terview,  giving  first  details  of  the  fio^* 

part-  reasons  why  the  Orient  and  the  Occident  ging.  _ _ L  '  ’  '  '  ' 

“The  enormous  volume  of  press  cables  are  not  in  complete  accord  is  because  the  Marshall  with  him. 
and  radios  that  has  been  sent  across  the  high  cost  of  intercommunication  has  pre- 
Atlantic  ever  since  the  %var  has  resulted  -  .  -•  •  -  -  •  ■ 

in  greatly  increased  facilities  for  trans¬ 
mission.  It  now  costs  five  cents  a  w< 


to  grow,  the  question  of  cable  and  radio 
communication  becomes  of  world-wide  in¬ 
terest.  r  .  ■  ■  ■  ■  _ _ _ _ _ _ o  -v, 

in  our  columns  of  the  advantages  of  easy  a'ionely  road  in  their  rickety  wagon. "lij 


‘better  not  write 

^  .  . . »  --  . .  county.”  Rider 

Frequent^mention  has  been  made  found  the  old  couple  at  last  fleeing  dowi 

press  communication  in  furthering  better  obtain^  photographs  and  an  exefusive  t 

relations  between  nations.  One  of  the  terview,  giving  first  details  of  the  flog- 

And  took  the  victims  back  to 
_ ..  Telegrams  to  Fed¬ 
eral  Judge  Estes,  of  Texarkana,  and  Got- 
ernor  Moody  brought  Texas  Rangers  and 
prevails  between  Europe  and  America.  Department  of  Justice  agents  to  investi- 
'Ord  Incidentally,  if  the  European  press  had  gate  the  peonage  angle.  Rider  enlisttd 
for  press  messages  from  London  and  availed  itself  of  the  trans-atlantic  facilities  Winsborough's  aid,  and  the  editor  traetd 

five  and  a  half  cents  from  Paris.  The  to  the  same  extent  as  have  the  American  the  other  two  victims  and  brought  thm 

German  and  Italian  rates  are  several  newspapers,  there  would  be  much  better  £ck 

cents  higher.  This  means  that  a  column  understanding  of  .America  in  Europe  than  The  two  newspapermen  carried  thdr 

of  news  from  London  costs  upward  of  has  been  manifested  in  recent  weeks.”  evidence  to  the  district  attorney.  A  special 

$50  fc^  cable  tolls  alone.  The  press  rate  session  of  the  grand  jury  was  called. 

Sh^gh^'3l‘^eJts^"  This^workT^liu^^Tt  WELLIVER  A  PITTSBURGH  EDITOR  Rewards  of  $2,500  were  offered.  Aal 

Cain  .Anderson,  wealthy  planter  a«i 


PURITANISM  IN  NEWS 
HIT  BY  CITY  EDITOR 


BLACK  INSPECTS  SIAMESE  AIRPORT 


aging  editor  on  the  Houston  Pros 
Others  covering  the  trial  are  H.  C.  Mar¬ 
shall,  Associated  Press;  Tom  Butler, 
Tyler  Courier-Times,  and  .Asa  Bordages, 
Houston  Press. 


loids,”  he  declared.  “I  am  alarmed  by 
the  spectacle  of  newspapers  refusing  to 
print  crime  on  the  ground  that  it  might 
be  bad  for  readers’  morals,  when  the 
crime  concerned  may  be  of  vital  concern 
to  the  safety  and  well  being  of  the  com¬ 
munity.  I  am  more  deeply  concerned 
about  the  growing  tendency  to  judge 
news  on  a  moral  basis — the  tendency  to 
ask  is  it  good,  instead  of  asking  first  of 
all,  is  it  true?  The  tendency  to  ask 
‘would  it  be  good  for  our  people  to  read 
this’  instead  of  asking  ‘what  are  the 
facts?’ 

“I  am  more  deeply  disturbed  about  the 
growing  tendency  of  the  so-called  decent 
papers  to  create  popular  demi-gods,  like 
Lindbergh,  for  example,  instead  of  try¬ 
ing  to  put  every  news  development  in 
its  proper  historical  and  scientific  back¬ 
ground. 

“Why  did  nobody  publish  the  story  of 
the  history  of  the  Lindbergh  family? 
Because  we  think  it  would  be  bad  for 
people  to  know  that  the  domestic  situa¬ 
tion  there  was  not  as  beautiful  and  har¬ 
monious  as  it  ought  to  be  to  be  the  back¬ 
ground  for  the  immaculate  young  man 
whose  high  moral  qualities  rather  than 
his  engine  enabled  him  to  make  the  first 
non-stop  flight  from  New  York  to  Paris. 

“Our  business  is  to  get  the  new’s  first. 
Our  business  is  to  get  the  whole  collec¬ 
tion  of  facts,  no  matter  how  well  or  how 
badly  they  fit  in  with  our  moral  concepts, 
and  to  do  it  first !  I  f  we  do  our  own 
job  and  discharge  our  own  responsibili¬ 
ties,  we  don’t  need  to  worry  about  the 
tabloids.  But  a  puritanical  pose  will  not 
serve  as  a  protection  against  our  own 
incompetency.” 


ALABAMA  LIBEL  BILL 
DIES  ON  CALENDAR 


Measure  Prohibiting  Criticism  of  Pah 
lie  Officials  Was  Unacted 
Upon  as  Legislature 
Closed 


.An  effort  to  silence  press  criticism  it 


Alabama  failed  last  week  when  a  liW 
bill  directed  at  newspapers  and  sponsora! 
by  Representative  Frey  died  with  the 
legislative  session  which  ended  .Aug.  2^ 

The  bill,  should  it  have  become  a  Iw- 
would  have  given  any  city,  county  ot 
state  official  civil  recourse  against  ai? 
newspaper  publishing  criticisms  of  te 
public  actions. 

James  Esdale,  grand  dragon  of  tht 


Ku  Klux  Klan  of  .Alabama,  and  other 
Klan  officials  of  the  state  are  said  to 
have  attended  yesterday’s  session  anl 
witnessed  the  death  of  the  measuit 
which  the  Birmingham  Age-Herald  said 


“it  was  generally  agreed  was  sponsored 
by  the  organization  which  Mr.  Esdale 
heads  in  .Alabama.”  Mr.  Esdale  is  re 
ported  to  have  conferred  more  than  ono 
during  the  debate  in  the  House 
Representative  Frey.  Both  the 


Van  Lear  Blark,  chairman  of  the  board  of  the  A.  S.  Abell  Company,  publishers 
of  the  Baltimore  Sun  and  Evening  Sun,  photographed  in  Bangkok,  where  he 
made  an  inspection  of  Siam’s  largest  airport.  Mr.  Black  recently  flew  from 
Holland  to  Java. 
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Editor  &  Publisher  for  September  3,  1927 


geneva  conference  denounces  censorship 

{Resolutions  Also  Passed  Regarding  Press  Rates,  Equality  in  Government  News,  and  Property  Rights 

in  News — “Battles”  Fail  to  Materialize 


(Special  Cable  to  Editor  &  Publisher) 

Geneva,  Aug.  31.— Resolutions  re¬ 
garding  press  rates,  new^s  property 
rights,  equality  of  official  and  non-official 
igencies  in  the  handling  of  government 
censorship,  transportation  of  news 

_ _ _ _ : _ A  lift 


knowledgcmcnt  of  the  source 
news  and  suitable  payment. 

Ihe  principle  was  affirmed  that  news- 
^"pro'tection  against  unauthorized  lift-  papers  and  news  associations,  etc.,  are  en- 
^  of  news,  passed  by  the  League  of  titled  to  the  reward  of  their  labors  after 
Nations  International  Press  Conference  as  well  as  before  publication  of  exclusive 
r^ich  concluded  here  Monday,  will  be  features.  It  is  provided  that  this  recom- 
*  eiited  to  the  League  Council  and  mendation  should  not  be  regarded  as  en- 
\ssemHy  These  bodies  will  recommend  couraging  a  news  monopoly. 

■  M  governments  members  of  the  League  International  agreement  upon  this  mat- 
that  they  comply  as  far  as  possible  with  ter  is  urged  by  the  conference  which 
die  desires  of  the  world  press.  asks  the  League  of  Nations  to  request 

\  resolution  against  governmental  its  member  governments  to  give  it  their 
airship  of  press  dispatches  proposed  immediate  consuderation. 
bTRobert  P.  Scripps  at  Monday’s  con-  Censorship  in  time  of  peace  was  de- 


By  ALBIN  E.  JOHNSON 

Geneva  Correspondent  of  EDITOR  &  PUBLISHER 

of  such 


ierence  session  was  unanimously  adopted 
\fter  reciting  the  advantages  of  uncen¬ 
sored  communication  of  news,  the  reso¬ 
lution  said :  ,  j  l  .u- 

"Therefore  be  it  resolved  by  this  con- 
ierence  that  all  governments  which  ik)w 
impose  censorship  be  asked  to  abandon 
and  publicly  to  announce  abandonment  of 
such  censorship  at  least  as  applied  to  dis- 


nounced  in  a  resolution  declaring  it  to 
be  one  of  the  most  fruitful  causes  of 
misunderstanding  and  conflicts. 

petition  submitted  by  hve  of  the 
most  prominent  suppressed  Italian  news¬ 
papers,  including  Aventi,  II  Popolo,  Mat- 
teotti’s  La  Justicia  and  Voce  Republi- 
caine,  signed  by  Signor  Turati  and  others 


Numerous  other  resolutions  asked  that 
international  courtesies,  such  as  passport 
simplification,  telegraphic  facilities,  free¬ 
dom  from  taxation,  etc.,  be  granted  jour¬ 
nalists.  Regional  press  understandings 
were  urged.  Correspondents  were  asked 
to  exercise  care  to  avoid  tendencious,  in¬ 
accurate,  exaggerated  and  deliberately 
distorted  news. 

A  special  resolution  adopted  appeals  to 
the  press  of  the  world  to  contribute 
every  means  at  its  disposal  to  the  estab¬ 
lishment  of  world  peace,  combatting 
hatreds  between  naticms  and  between 
classes,  preparing  the  way  for  moral  dis¬ 
armament. 

A  series  of  resolutions  concerning 
press  rates  asks  for  a  50  per  cent  reduc¬ 
tion  wherever  jwssible  in  the  present 
schedules ;  for  priority  of  press  telegrams 
over  regular  commercial  traffic;  for  the 
establishment  of  an  “urgent  press’’  cate¬ 
gory  at  a  50  per  cent  increase  over  the 
regular  press  rates  via  telephone,  radio. 


was  not  considered  officially  by  the  con- 
^cher'or  foreign  correspondents  and  at  ference,  but  privately  Lord  Burnham,  the  cables  and  telegraphs;  asks 'that  permis- 
1  in  times  of  peace.”  chairman,  and  others,  declared  that  con-  sion  be  granted  for  transmission  of  coded 

'  The  conference  was  successful  beyond  ditions  which  now  exist  indicate  that 
—  Fascism  is  doomed  to  perish  eventually. 

The  resolution  regarding  peacetime 
censorship  says: 

“It  is  our  unanimous  conviction  that 


the  most  hopeful  expectations.  These 
meetings  which  arose  from  the  resolution 
of  M.  Yanez,  a  member  of  the  Chilean 
delegation  to  the  League,  have  blazed  the 


«v“"for  "simiiar  future  conferences,  in-  peace-time  censorship,  whether  carried 
r  : - <  on  openly  or  disguised,  is  a  fundamental 


eluding  other  branches  of  the  journal¬ 
istic  profession  and  industry.  They  have 
also  brought  about  international  recog¬ 
nition  of  the  press  as  the  most  powerful 
factor  in  the  world’s  political,  economic 
and  social  life. 

Nearly  a  score  of  Americans  partici¬ 
pated  and  are  being  given  credit  as 
largely  responsible  for  the  great  amount 
of  business  transacted  and  the  good  feel¬ 
ing  which  marked  the  settlement  of  con¬ 
tentious  questions.  American  initiative 
was  injected  into  the  meeting  by  Karl  A. 
Bickel,  Kent  Cooper,  M.  Koenigsberg  and 
F.  T.  Birchall  and  while  the  representa¬ 
tives  of  the  .\merican  press  associations 
came  to  Geneva  prepared  to  fight  for 
their  respective  domestic  policies,  accord¬ 
ing  to  pre-session  reports,  the  expected 
battle  did  not  materialize  and  the  Ameri¬ 
can  delegates  mtrtually  suggested  com¬ 
promise  measures  on  property  rights  and 
news-gathering  equality  which  steered 
the  conference  clear  of  dangerous  rocks. 

From  the  American  point  of  view,  the 
resolution  on  news  protection  stands  out 
as  the  most  important.  It  recommends 
as  a  fundamental  principle  that  “Publica¬ 
tion  of  a  piece  of  new's  is  legitimate  in  all 
cases  where  the  news  in  question  has 
reached  the  person  who  publishes  it  by 
a  regular  and  unobjectionable  manner 
and  not  by  an  act  of  unfair  competition. 
No  one  may  acquire  the  right  to  sup¬ 
press  news  of  public  interest.” 

The  conference  decided  that  the  fullest 
protection  should  be  granted  to  unpub¬ 
lished  news  during  the  period  of  trans¬ 
mission  for  publication.  It  was  provided 
that  it  shall  be  illegal  for  unauthorized 
persons  to  receive  for  publication  or  in 
any  way  distribute  through  the  press  or 
by  radio,  broadcasting  and  in  anv  other 
aay  information  destined  for  publication 
in  the  press  or  through  broadcasting. 

WTiat  was  heralded  as  a  fight  between 
the  Associated  Press  and  the  United 
Press  was  settled  by  a  resolution  stating 
|hat  “there  shall  be  no  preferential  right 
in  official  news  issued  by  governments  or 
V  government  officials.  Such  news  may 
be  Dublished  without  restriction  in  full 
or  in  part.  Free  and  equal  opportunity 
shau  be  granted  to  all  newspapers,  press 
*^ces,  press  bureaus  and  correspond¬ 
ents  for  access  to  and  transmission  of 
snch  news.” 

Regarding  property  right  in  published 
pews,  the  conference  recommended  pro¬ 
tection  which  permits  reproduction  with- 
™  s  specified  period,  subject  to  full  ac- 


ob.stacle  to  the  normal  exchange  of  inter¬ 
national  information,  rendering  difficult 
understandings  between  nations.” 

Impossibility  of  abolition  of  censorship 
in  many  countries  for  the  time  being  is 
recognized,  but  it  is  recommended  that 
censors  be  news  specialists  and  that  jour¬ 
nalists  be  informed  of  deletions  in  the 
copy,  that  transmission  charges  on  sup¬ 
pressed  wordage  be  refunded  and  that 
complete  equality  of  treatment  shall  be 
.cranted  to  all  journalists. 


messages  at  press  rates,  especially  by 
wireless. 

It  was  urged  that  newspaper  transpor¬ 
tation  facilities  be  improved  and  that 
circulation  of  newspapers  internationally 
be  facilitated  and  encouraged  rather  than 
prohibited,  as  is  the  case  in  several 
Balkan  states. 

Nearly  200  delegates  and  advisors 
participated,  including  63  official  dele¬ 
gates,  20  assessors,  and  36  experts  from 
38  countries.  Sir  Eric  Drummond, 
secretary  of  the  League  of  Nations,  en¬ 
tertained  the  delegates  at  dinner,  and  M. 
.Avenol,  Under- Secretary  of  the  League, 
tendered  a  reception,  as  did  Nicola 
Titulescu,  Roumanian  member  of  the 
League  council,  acting  for  the  latter 
bodv. 


R.obert  P.  Scripps,  president  of  the 
Scripps-Howard  newspapers,  who  replied 
in  b«half  of  the  American  Press  to  Sir 
Eric  Drummond’s  welcoming  speech  at 
the  official  banquet  of  the  conference, 
later  gave  a  dinner  in  behalf  of  the 
United  Press  and  the  Scripps-Howard 
newspapers  to  the  British  delegation. 

The  guests  included  Lord  Burnham; 
Sir  Eric  Drummond ;  Sir  Campbell 
Stuart,  of  the  London  Times;  Sir  Rod¬ 
erick  Jones,  of  Reuters;  Hon.  Frank 
Carrell,  of  the  Quebec  Chronicle-Tele¬ 
graph;  A.  C.  C.  Holts,  of  the  Melbourne 
Argus’,  Thomas  Mackenzie,  chief  editor 
of  the  Friend  of  Bloemfontein,  South 
.Africa;  Arthur  Sweetser  and  H.  R. 
Cummings,  American  and  English  mem¬ 
bers,  respectively,  of  the  League  secre¬ 
tariat  ;  James  McDonald,  chairman  of 
the  American  Foreign  Policy  Associa¬ 
tion  ;  Karl  A.  Bickel,  president  of  the 
United  Press ;  G.  B.  Parker,  editor-in- 
chief  of  Scripps-Howard  newspapers ; 
Ed  L.  Keen,  vice-president  and  general 
European  manager  of  the  United  Press; 
Dr.  £.  J.  Bing,  European  business  man¬ 
ager  of  the  United  Press ;  and  Henry 
Wood,  manager  of  the  United  Press 
bureau  at  Geneva. 

.After  the  dinner,  which  was  served  in 
a  special  apartment  of  the  Hotel  des 
Bergues,  the  guests,  at  Mr.  Scripps’  sug¬ 
gestion,  engaged  in  round  table  discus¬ 
sion  of  Anglo-American  relations  and 
the  common  interests  in  world  peace. 

MORE  PICTURE  SPEED 


Beam  Radio  Service  Expected  to  Make 
for  Rapid  Transmittion 

Material  increase  in  the  rapidity  of 
transmission  of  news  pictures  is  promised 
when  the  first  short-wave  beam  wireless 
station  operating  between  the  United 
States  and  England  inaugurates  its  ser¬ 
vice  within^  a  few  weeks,  according  to 
the  Marconi  Company. 

The  company  has  announced  that  it  is 
developing  a  new  system  of  facsimile 
transmission  especially  adapted  to  the 
beam  system  and  hopes  to  be  able  soon 
to  send  written  and  printed  matter,  draw¬ 
ings  and  photographs  by  high  speed  wire¬ 
less  telegraphy. 

The  beam  system  differs  from  the 
present  system  of  transmission,  where 
energ>-  is  radiated  in  all  directions,  by 
employing  a  reflector  which  concentrates 
the  whole  energy  of  the  transmitter  in  a 
very  narrow  angle.  Provided  the  dis¬ 
tant  receiving  point  lies  within  the  arc 
of  that  angle  it  is  obvious  it  will  receive 
about  36  times  more  ener^  that  it  would 
if  the  same  power  radiated  uniformly 
throughout  360  degrees.  The  employment 
of  a  similar  reflector  on  the  receiving 
end,  still  further  increases  energy  re¬ 
ceived. 


BROUN  IN  NATION  NEXT  WEEK 

Heywood  Broun’s  first  contribution  for 
the  Nation  will  appear  next  week,  he  told 
Editor  &  Publisher  on  Wednesday  eve¬ 
ning.  His  copy,  he  said,  had  to  be  in 
on  Thursday  and  he  hadn’t  decided  what 
he  was  going  to  write  about.  Reports 
of  threatened  injunction  proceedings  by 
the  New  York  World,  Broun’s  former 
employer,  if  the  writer  contributed  to  a 
magazine,  were  denied.  Mr.  Broun  was 
confident  there  would  be  no  court  action 
resulting  from  his  contract  with  the 
Nation.  His  column  in  the  Nation  will 
be  headed  “It  Seems  to  Heywood 
Broun.” 


Photograph  taken  in  the  Tuileries  Carden,  Paris,  following  a  meeting  prepara¬ 
tory  to  the  Geneva  press  conference  of  the  League  of  Nations.  In  the  group 
are  (left  to  right)  George  B.  Parker,  editor  in  chief  of  the  Scripps-Howard 
Newspapers;  Robert  P.  Scripps,  proprietor  of  the  Scripps-Howard  Newspapers; 
Karl  A.  Bickel,  president.  United  Press  Associations;  Thomas  Sidlo,  counsel 
for  the  Scripps-Howard  Newspapers;  A.  L.  Bradford,  chief  correspondent  in 
France  for  the  United  Press. 


DAILY  BROADCASTING  NEWS 

The  .Vm  Bedford  (Mass.)  Evening 
Standard  is  broadcasting  news  dispatches 
nightly  through  the  radio  station  WMAF, 
North  Dartmouth,  Mass.,  operated  by 
Col.  Edward  H.  R.  Green,  son  of  the 
late  Hetty  Green. 
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SAFETY-FIRST  DRIVES  BY  NEWSPAPERS 
URGED  TO  CUT  INSURANCE  RATES 

Publishers  Are  Paying  High  Premiums  Now  on  Liability  for 
Delivery  Trucks  Because  of  Accident  Frequency — 
Charge  Is  Double  That  of  Other  Industries 


■jViEWSPAPER  publishers,  seeking  to 
cut  expenses,  may  lind  a  way  by 
considering  the  drivers  of  their  trucks. 
Death  often  rides  with  a  load  of  netys- 
papers  on  a  wild  dash  to  catch  a  train ; 
anu  costly  injuries  follow  a  truck  in  its 
haste  to  meet  an  outpouring  baseball 
crowd. 

insurance  rd^es  are  high;  but,  as  ex¬ 
plained  to  Editor  &  Publisher  this  week 
by  an  insurance  agent,  these  rates  can 
be  cut  by  carefulness  and  by  the  creation 
of  what  IS  referred  to  in  insurance  circles 
as  "low  accident  frequency.” 

Public  liability  insurance  rates  are 
made  by  a  rate  making  body  created  by 
law  ana  tiled  with  the  insurance  com¬ 
mission  of  the  state,  in  >iew  York  the 
body  is  known  as  the  National  Casualty 
and  bureau  Conference.  The  rates  are 
based  on  experience  records  of  the  indus¬ 
try  concerned.  Credit  is  given  for  good 
experience  and  a  debit  is  charged  when 
the  experience  is  bad. 

At  the  present  time  the  newspaper  rate 
for  public  liability  is  high  as  compared 
with  some  other  industries.  In  New 
York  the  average  rate  for  a  truck  under 
one  ton  operated  by  a  newspaper  is  $538 
a  year,  this  insures  for  all  public  lia¬ 
bility.  For  the  same  insurance  coverage 
contractors  pay  $342  a  year  for  the  same 
sized  truck,  while  retail  stores  pay  $198. 

The  newspaper  rate  can  be  cut  50  per 
cent  by  use  of  the  good  experience  allow¬ 
ance,  and  this  allowance  is  based  on  in¬ 
dividual  records. 

Thus,  if  a  newspaper’s  drivers  have 
been  found  to  be  reckless  and  the  rate  is 
high,  a  safety-first  campaign  among  the 
drivers  may  very  well  change  the  ex¬ 
perience  record  and  bring  about  a  lower 
charge  to  the  publisher. 

"There  is  only  one  way  to  reduce 
accidents  of  a  newspaper’s  automobile 
fleet,  and  that  is  by  constant  education 
among  the  drivers,”  the  insurance  agent 
advised.  ‘‘Monthly  meetings  with  ad¬ 
dresses  on  the  necessity  of  careful  driving 
is  one  way  of  accomplishing  this  end. 

‘‘It  is  found  effective  for  such  speakers 
to  try  and  make  the  drivers  picture 
themselves  in  the  position  of  the  parent 
whose  child  was  injured  or  killed  by 
some  reckless  newspaper  driver.” 

There  are,  of  course,  many  ways  to 
keep  the  drivers  constantly  on  the  alert 
to  avoid  accidents.  A  common  prac¬ 
tice  is  to  award  prizes  to  the  best  drivers, 
the  men  who  have  the  fewest  number  of 
accidents  over  a  given  period  of  time; 
or  to  the  men,  or  groups  of  men,  who 
keep  their  machines  in  the  best  con¬ 
dition. 

The  Chicago  American  is  operating 
very  successfully  a  safety  council,  with 
officials  of  the  paper  acting  as  judges. 
Every  driver  is  compelled  to  report  his 
accidents  to  this  council  at  its  regular 
meetings.  Model  trucks,  street  cars,  and 
other  “properties”  are  provided,  and  the 
drivers  are  made  to  picture  for  the  bene¬ 
fit  of  the  judges  how  the  accident  hap¬ 
pens.  The  judges  decide  whether  or  not 
the  driver  was  at  fault,  questioning  him 
carefully.  Three  times  before  the  safety 
council  amounts  to  a  discharge. 

A  new’spaper  man’s  view  of  the  sub¬ 
ject  was  furnished  Editor  &  Publisher 
b\-  Thomas  Dowling,  circulation  director 
of  the  Scripps-Howard  Newspapers,  with 
headquarters  on  the  Nere  York  Tele¬ 
gram. 

“The  newspapers  themselves.”  he  said, 
“may  be  held  largely  responsible  for  the 
high  insurance  rates.  Newspaper  drivers 
have  a  habit  of  playing  fire  department 
and  making  race  tracks  out  of  crowded 
city  streets.  Only  the  other  dav  I  rode 
with  one  of  my  own  drivers  from  the 
Telegram  plant  three  and  a  half  miles 
through  traffic  to  the  Grand  Central  Sta¬ 
tion.  We  left  at  S  ;30  to  catch  a  5 :50 
train.  We  made  it.  with  plenty  of  time 
to  spare:  but  I  don’t  care  to  make  the 
ride  again. 


"Jt  is  hard  to  impress  upon  these 
drivers  the  delicate  line  between  the  need 
of  rushing  to  get  copies  on  stands  to  get 
readers  and  the  need  of  going  slow  to 
keep  readers.  Newspapers  make  more 
enemies  than  friends,  1  believe,  by  the 
way  trucks  are  handled. 

"A  newspai)er  truck  is  rushing  to  be 
first  at  a  given  point  in  order  to  get 
more  readers  and  injures  some  one.  Ihe 
crowd  which  gathers,  as  well  as  the 
victim,  become  angry  at  the  newspaper 
whose  name  is  on  the  truck  that  did  the 
damage. 

"An  increase  of  $3  a  week  in  wages 
may  mean  the  difference  betw’een  a  good 
and  a  bad  driver.  For  $45  a  week,  let  us 
say,  unintelligent  and  reckless  service 
is  obtained,  while  for  $48  steadier  men 
are  available.  It  costs  the  newspaper 
$150  a  year  more  for  the  driver  of  that 
truck,  but  at  the  same  time  the  insurance 
rate  may  be  cut. 

"A  newspaper  that  pays  its  drivers 
gtxid  money  is  engaging  a  salesman  and 
a  mechanic  combined.  Such  a  driver 
takes  better  care  of  his  car  and  helps 
keep  the  circulation  figures  up. 

"To  prevent  accidents  one  important 
point  is  to  keep  the  automobiles  of  a 
fleet  in  good  condition.  It  is  not  rare 
for  a  newspaper  truck  to  make  as  many 
as  500  stops  a  day.  Our  trucks  are 
checked  every  day  and  we  tear  down  a 
car  and  overhaul  each  truck  every  15 
months.” 

OPENS  WIRE  AT  5  A.  M. 

I.  N.  S.  Advances  Starting  Time  to 
Expedite  Filing 

International  News  Service  started  last 
week  opening  its  main  trunk  wire  at  5 
o’clock  in  the  morning. 

Marc  A.  Rose,  the  executive  editor  of 
the  service,  who  is  responsible  for  the 
change,  said  that  it  enabled  the  staff  to 
move  a  considerable  amount  of  copy, 
which  formerly  clogged  the  wires  when 
spot  news  was  breaking.  He  said  he  had 
received  word  from  a  number  of  client 
editors  approving  the  innovation.  Five  in 
the  morning  in  this  country  is  10  o’clock 
in  London  and  there  are  many  cables  that 
can  be  moved  in  the  early  hours.  The 
main  wire  closes  at  6  o’clock  in  the 
evening. 

I.  N.  S.  has  also  printerized  its  racing 
wires,  which  now  serve  15  points.  Form 
charts  are  still  being  sent  by  Morse, 
however. 


DAIUES’  NAMES  PRUNED 

Olympia  (Wash.)  Olympian  and 
Recorder  Now  Daily  Olympian 

S.  A.  Perkins,  publisher  of  the  Ohnpia 
(Wash.)  Morning  Olmpian,  Efenin" 
Recorder  and  Sunday  Olmpicm-Recorder 
on  Sept.  1  chanced  the  names  of  these 
papers  to  the  Daily  Olympian.  Three 
editions  will  be  published  daily  under  the 
new  name,  as  well  as  a  Sunday  p’"*''. 

Mark  Shields,  former  secretary  to  Gov. 
Roi"''d  H.  Hartley,  and  previously  con¬ 
nect^  with  Spokane  and  Seattle  papers, 
has  joined  the  OKTunian  as  news  editor. 
I.  F.  Rebmen,  former  circulation  man¬ 
ager  of  Boise,  Idaho,  Eugene  and  Salem. 
Ore.  papers,  has  been  appointed  circula¬ 
tion  manager  and  John  E.  H.  Markle  has 
been  promoted  from  advertising  to  busi¬ 
ness  manager. 

J.  L.  Burton  Lewis  editor,  will  con¬ 
tinue  in  charge  of  news  and  editorial 
rooms,  and  Earl  McCallum  as  general 

Plans  call  for  the  publication  of  an 
eight  page  minimum.  Full  24-hour  As¬ 
sociated  Press  leased  wire  service  has 
been  started. 

Mr.  Perkins  is  also  owner  of  the 
Bellingham  (Wash.)  Herald. 


CRITIC  CHASES  VOTES 

I.angdon  Post.  N.  Y.,  Evening  World, 
to  Run  for  State  Assembly 

I.angdon  Post,  moving  picture  critic 
of  the  Xeu>  York  Ez'ening  World,  has 
turned  iK)litician  as  a  side-line.  He  in¬ 
tends  to  run  for 
the  state  assembly 
as  representative 
of  the  Kith  Dis- 
trict  on  the  fl 

I )  e  m  o  c  r  a  t  i  c 
ticket,  and  has 
been  officially  ■■ 

designated  as  a 
candidate  of 
Tammany  Hall. 

The  primaries  are 
to  be  held  Sept. 

“  The  10th  Dis-  ' 


tnct  comprises  ,  „ 

.  *1  I.ANGDON  Post 

New  \orks  the¬ 
atrical  center, 

lower  Park  avenue,  and  part  of  Green¬ 
wich  \  illage.  Opposing  him  on  the  Re¬ 
publican  ticket  will  be  Phelps  Phelps, 
who  has  represented  the  district  for  the 
last  three  years. 

Mr.  Post  has  been  on  the  staff  of 
the  World  for  the  last  two  and  a  half 
years.  He  began  as  a  district  reporter 
and  became  moving  picture  critic  last 
January,  succeeding  Palmer  Smith  who 
resigned  to  accept  a  government  job  in 
Washinf^on.  Mr.  Post  fought  with  the 
first  division  in  France  and  returning  to 
this  country  continued  his  interrupted 
college  course  at  Harvard. 

After  he  was  graduated  in  1923,  he 
spent  a  short  time  working  in  the  oil 
fields  of  Oklahoma,  before  he  came  to 
New  York  to  work  for  the  World.  He 
lives  at  129  Park  avenue. 

FLORIDA  CIRCULATORS 
ORGANIZE  GROUP 

Frank  Stanford,  Orlando  Morning  Sen¬ 
tinel,  Elected  Precident  at  First 
Meeting  Held  Aug.  25  with 
22  Attending 

Organization  of  the  Florida  Circulat¬ 
ors’  Association  was  completed  at  a 
meeting  held  in  Orlando,  Aug.  25,  and  at¬ 
tended  by  22  circulation  men  from  leading 
newspapers  of  the  state. 

Frank  Stanford,  of  the  Orlando  Morn¬ 
ing  Sentinel,  was  elected  president;  Don 
R.  Davis,  Tampa  Morning  Tribune,  vice- 
president,  and  V.  A.  Bridges,  Miami 
Daily  Xezvs,  secretary-treasurer.  A 
membership  committee  was  also  appointed 
with  John  Watkins,  Daytona  Xezvs- 
Journal,  chairman,  assisted  by  Oliver 
Richmond,  St.  Petersburg  Independent, 
and  R.  B.  Staats,  Lake  Worth  Leader. 

Mr.  Davis  led  a  discussion  at  the  meet¬ 
ing  on  how  to  increase  circulation  reve¬ 
nue.  It  was  generally  agreed  that  it  was 
necessary  to  demand  some  form  of  se¬ 
curity,  either  cash  or  personal  bonds  from 
carriers  and  agents,  and  to  set  a  dead-line 
date  on  which  all  accounts  must  be  paid. 
A  raise  in  retail  and  wholesale  rates 
where  possible  was  urged,  and  depart¬ 
ment  heads  were  advised  to  use  greater 
care  in  the  purchase  of  supplies. 

THREE  WORLD  MEN  RESIGN 

Pringle  and  Taylor  to  Free  Lance — 
Barnet  Doing  Movie  Work 

Resignations  of  Henry  Pringle,  How¬ 
ard  C.  Barnes  and  Ralph  Taylor  from 
the  news  staff  of  the  New  York  World 
were  announced  this  week.  At  the  same 
time,  Oliver  H.  P.  Garrett  left  the  paper 
on  a  leave  of  absence  to  engage  in  mov¬ 
ing  picture  work,  writing  scenarios  on 
the  Pacific  Coast. 

Pringle  and  Taylor  are  planning  to 
free-lance  for  the  magazines.  Both  have 
had  considerable  success  lately  in  this 
medium.  Pringle  writing  for  the  Ameri¬ 
can  Mercury  and  Taylor  for  Munsey 
publications,  the  Argosy  and  Flynn’s. 
Barnes  has  obtained  employment  with  a 
moving  picture  company. 


“NET”  SALES  MEAN  NET 
SAY  BRITISH  PAPERS  ' 

Certified  Figures  Do  Not  Include  Pr^ 

motion  Copies,  They  Reply  to 
Advertising  Man’s 
Question 

Lonihix,  .\ug.  22. — Writing  in  the 
Readers  in  Council”  feature  of  71, 
AeiKispaper  World,  an  advertising  man 
concealing  his  identity  under  tk 
Ijseudonym  “Interested,”  asked  if  tht 
lirm.s  of  accountants  who  give  certificate 
of  circulations  to  the  large  newspaper, 
take  into  account  as  free  copies  the  un. 
doubtedly  large  quantities  of  papers  dis- 
tributed  through  newsagents  in  connec¬ 
tion  with  the  newspapers’  schemes  of 
canvassing  for  readers  (with  the  free  in¬ 
surance  schemes  as  an  added  inducemen 
to  the  public  to  subscribe  to  that  paper) 
These  copies  are  supplied  to  the  wholesak 
newsagents,  who  pay  the  newspaper  the 
wholesale  rates,  and  in  turn  charge  the 
retail  newsagent  who  distributes  the 
copies.  The  newspaper  then  pays  the 
newsagent  the  regular  price  for  evert 
copy  he  distributes  in  that  manner, 
this  regarded  as  a  genuine  sale,  the  News¬ 
paper  World  correspondent  asked,  and  is 
it  included  in  the  net  sales  returns  whig 
have  shown  such  large  increases  durhij 
this  year  in  London. 

The  London  Daily  Mail  on  Wednesdir 
.\ug.  17,  replied  with  a  definite  statement 
from  its  accountants  that  the  net  sale 
figures  of  the  Daily  Mail  (1,8^3: 
copies  daily  during  June)  were  not  hs- 
flated  by  the  means  suggested  in  The 
Newspaper  World  inquiry,  or  by  any 
other  means.  On  the  following  day  the 
London  Daily  Express  (with  its  certified 
net  sale  for  July  of  1,124,664  copies  daily) 
and  the  London  Daily  Chronicle  (June 
figures  986,540  copies  daily)  replid  in 
similar  terms,  and  the  London  Ddit 
Neivs  (selling  663,014  copies  daily  in 
June)  published  a  like  statement  from 
its  accountants  on  Aug.  18. 

In  an  article  dealing  with  the  question 
in  its  Aug.  20  issue  The  Newspape 
World  pertinently  says:  “Net  sale 
certificates  are  prepared  primarily  for  thn 
use  and  guidance  of  advertisers,  and  it  is 
now  some  years  since  the  significance  01 
these  certificates  began  to  be  realized  and 
their  publication  demanded  by  advertisers 
and  their  agents. 

“In  the  meantime,  however,  the  primary 
object  of  net  sales  certificates  has,  is 
some  cases,  become  obscured,  with  thr 
tendency  for  net  sales  to  acquire  bulk 
without  vitality,  so  that  the  advertise 
finds  his  business  stimulant  ‘under  proof 
though  adequate  in  quantity. 

‘‘When  net  sales,  cost  of  space,  and  tht 
results  cease  to  move  together  in  a  satis¬ 
factory  ratio,  and  the  first  two  factor 
continue  to  rise  while  the  third  remans 
constant,  the  advertiser  loses  his  inte 
est  in  the  newspaper  auditor’s  figures,  and 
may  even  come  to  dread  it.” 

Point  is  lent  to  these  thotigk 
provoking  sentences  by  the  recently  jab- 
lished  report  of  the  advertising  committt: 
of  an  English  sea-coast  holiday  resor. 
which  shows  that  one  London  daily  pape 
with  a  comparatively  small  net  ^ 
pulled  50  per  cent  better  results  witht 
smaller  expenditure  on  space,  tk 
another  daily  of  similar  class  but  wnthi 
net  sales  figure  75  per  cent  in  advw 
Advertising  rates  of  British  nationa 
newspapers  usually  are  increased  pro  ran 
with  the  increase  in  the  circulations,  td 
advertisers  are  beginning  to  ask  at  wha 
point  the  circulations  of  the 
which  they  buy  space  reasv’  to  be  profc 
able  to  them. 


SPAIN  INVITES  I.  A.  A. 

Headquarters  office  of  the  Internatk* 
.Advertising  Association  this  week  it 
ceived  an  invitation  to  hold  its  1929  c» 
vention  in  Barcelona,  Spain.  Recen 
a  similar  invitation  was  received  ft)* 
Berlin,  Germany.  The  Spanish  ini®' 
tion  was  signed  by  Raphael  Bori, 
secretary  of  the  Publi-Club 
celona.  The  1928  convention  is  schethP 
to  be  held  in  Detroit. 


Editor  &  Publisher  for  September  3 ,  1927 


BAR  TAKES  PART  BLAME  FOR  TRIAL  SENSATIONS 

Vain  Judges  and  Publicity  Seeking  Lawyers  Contributing  to  Court  Spectacles — Press  Handling 
Improving,  Says  Committee — “Trained  Seal”  Reporting  Scored 
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(By  Telegraph  to  Editor  &  Publisher) 
UFFALO,  N.  Y.,  Aug.  31. — Co-opera¬ 
tion  between  the  bar,  the  bench  and 
the  press  to  curb  unwholesome  tendencies 
in  realistic  news  reporting  of  criminal 
and  divorce  proceedings  has  produced 
gratifying  results  and  paved  the  way 
tor  an  early  return  to  rationalism  in 
both  pictures  and  print,  a  special  com- 
mrttee  of  the  American  Bar  Association 
reported  to-day  to  the  Association’s 
fiftieth  annual  convention. 

The  report  outlined  three  years’  activ¬ 
ity  of  the  committee  in  its  effort  to 
bring  about  between  the  legal  and  jour¬ 
nalistic  professions  “a  better  understand¬ 
ing  of  the  functions  of  the  two  groups 
and  of  the  ethical  concepts  which  should 
govern  the  conduct  of  their  members.” 

Proceeding  since  its  organization  in 
July,  1^-^.  under  a  formula  stressing 
co-operation  and  mutual  helpfulness 
rather  than  the  threat  of  punishment  for 
offending  editors,  the  committee  has 


By  LAWRENCE  SULLIVAN 

{Staff  Ctrresf'imiieut  of  I nterrational  \ez<s  Scrincc) 


The  committee  denies  the  contention 
of  the  press,  as  voiced  in  a  recent  edi¬ 
torial  in  the  Xew  York  Times,  that 
"absolute  publicity  of  all  that  is  done 
in  the  name  of  justice  is  vital  in  a  re¬ 
public.” 

"There  is  no  universal  right  in  the 

public  to  attend  upon  or  to  be  informed 
of  all  trials  and  other  proceedings  in  the 
courts,”  the  committee  answers,  "and  the 
rights  of  the  press  are  no  other  than 
those  of  the  public  at  large.” 

it  is  pointed  out  that  many  of  the 

state  constitutions  provide  public  trials 
only  as  a  safeguard  to  the  accused,  who 
may,  if  he  elects,  demand  a  private  trial 
from  which  all  save  jury,  counsel,  and 
judge  would  be  excluded. 

"For  that  reason  there  is  no  absolute 

right  in  the  publishers  of  newspapers, 
for  themselves  or  for  the  information. 


ing  the  ethics  of  the  relations  of  press 
and  court: 

"Just  how  far  the  newspaper  man  may 
go  to  describe  the  proceedings  for  his 
journal  and  its  readers  is  a  delicate  ques¬ 
tion.  'We  may,  however,  venture  the 
statement  of  an  elementary  rule — 

"The  newspaper  reporter  may,  truth¬ 
fully,  fairly,  accurately,  objectively,  write 
down  and  describe  in  words  for  publica¬ 
tion  every  emphatic  fact  which  he  legi¬ 
timately  sees  or  hears  in  or  about  the 
proceedings !” 

In  advocacy  of  such  a  rule,  the  com¬ 
mittee  suggests  that  it  eliminates  at  the 
outset  "the  play  of  imagination,  exag¬ 
geration,  effusion,  distortion,  deduction, 
conjecture,  prediction  and  all  the  second¬ 
ary  mental  processes  often  exercised  upon 
primary  physical  facts  by  ingenious  re¬ 
porters.” 

These  mental  processes,  if  any,  it  is 


to  build  them  up  in  the  knowledge,  the 
wholesome  respect  and  confidence  of  the 
people.” 

Andrew  R.  Sherriff,  of  Chicago,  si^ed 
the  report  as  chairman  of  the  committee. 
Others  who  signed  were ; 

Wendall  H.  Cloud,  Kansas  City,  ^lo. ; 
Julius  Henry  Cohen,  New  York;  An¬ 
drew  A.  Bruce,  Chicago;  .Arthur  \V. 
Cupler,  Fargo,  N.  D. ;  Vernon  H. 
Loucks,  Chicago ;  K.  .Allen  Stephens, 
Springfield,  Ill. ;  Charles  -A.  Boston.  New 
A’ork ;  Thomas  H.  Franklin,  San  .An 
tonio,  Tex. 


BRITISH  CHIEF  JUSTICE 
ATTACKS  NEWSPAPERS 


Says  Any  Rich  Man  Without  Scruples 
or  Experience  Can  Buy  a  Paper 
and  Wreck  Reputations 

—Is  Noted  Wit  ' 


-  ,  ,  amusement  or  agitation  of  the  public,  to  ........0.  j..vr,.v.oo,.o,  >>  a,,}, 

found  Its  faith  m  the  press  more  than  report  trials;  and  the  privi-  further  suggested,  “do  havoc  to  litigants, 

justified  by  the  coraial  reception  ot  its  attending  and  reporting  usually  courts,  the  processes  of  public  justice, 

suggestions  and  endeavors.  accorded  has  no  basis  in  the  constitutional  and  inevitably  tend  to  undermine  public 

“It  would  not  help  the  cause  to  re-  sjuarantees  concerning  the  freedom  of 

speech  and  the  press. 

“Newspaper  men,  like  members  of  the 
public  at  large,  may  under  some  circum¬ 
stances  and  for  special  reasons  be  ex¬ 
cluded  from  trials,  even  though  they  be 
publicly  held ;  and  their  conduct  in  at¬ 
tendance  and  in  relation  to  the  trial  is 
subject  to  the  reasonable  regulation  and 
control  of  the  court,  for  the  protection  of 
the  rights  and  persons  of  the  litigants. 


view  instances  wherein  certain  members 
of  the  press  have  shown  coolness  or  re¬ 
sentment  toward  the  approaches  of  the 
committee,”  the  report  says.  “But,  on 
the  other  hand,  some  of  the  leading 
journals  have  given  emphatic  approval 
and  assurances  of  support  to  the  move¬ 
ment.” 

The  Neu’  York  Times,  Nezv  York 
Herald  Tribune,  Evening  World,  Eve¬ 


ning  Post,  Chicago  Tribune,  Baltimore  their  counsel,  the  witnesses,  jurymen  and 


News,  Chicago  Daily  News,  Boston 
Herald  and  the  Christian  Science  Moni¬ 
tor  were  commended.  Henry  L. 
Mencken’s  widely  quoted  article  on 
“Justice  and  the  Press”  was  cited  as 
evidence  of  a  healthy  attitude  of  self- 
criticism  within  the  journalistic  pro¬ 
fession,  and  Charles  Merz’  “Bigger  and 
^tter  Murders”  in  the  August  Harfer’s 
was  characterized  as  “a  hopeful  sign.” 

“A  hopeful  sign  of  the  day  is  that  the 
extravagance  of  the  press,  the  vanities 
of  individuals  engaged  in  the  administra¬ 
tion  of  justice,  the  fevered  curiosity  of 
the  hordes  of  thrill  addicts,  all  have  at 
last  become  the  target  of  poignant  public 
ridicule,”  the  report  said  in  citing  Merz 
and  Mencken. 

Equally  responsible  with  the  press  for 
sensationalism,  however,  the  report  con¬ 
cedes,  are  the  activities  of  many  lawyers 
and  not  a  few  members  of  the  bench  who 
have  not  been  loath  to  capitalize  the  per¬ 
sonal  publicity  offered  by  their  connection 
with  celebrated  proceedings. 

“Sensational  stories  about  trials  of 
shocking  crimes,  scandalous  divorces  and 
other  morbid  cases  too  often  have  the 
ear  marks  of  having  been  instigated  by 
the  lawyers.  And  it  is  not  unknown  even 
that  judges  have  some  times  facilitated 
dmilar  activities. 

“It  is  taken  for  granted  that  all 
thoughtful  judges,  lawyers  and  jour¬ 
nalists  now  recognize  the  destructive 
effect  of  sensational  publicity  concerning 
courts  and  trials.  At  first  impression  the 
readers  would  naturally  ascribe  the  mo¬ 
tive  and  the  blame  to  the  newspapers 
alone.  And  there,  of  course,  it  properly 
belongs,  but  not  entirely.  For  our  in¬ 
tensive  pursuit  of  the  subject  and  search¬ 
ing  of  trials  often  lead  back  toward  our 
own  ranks  and  even  to  the  doorsteps  of 
the  courts  themselves.” 

The  case  is  cited  of  a  notorious  thug, 
who,  during  a  trial  in  a  midwestem 
ttty,  was  interviewed  in  jail  to  the  ex¬ 
tent  of  a  full  column  with  pictures,  estab¬ 
lishing  clearly,  once  freed  from  the 
harassing  rules  of  evidence,  that  he  was 
Quito  innocent.  Pointing  an  accusing 
finger  at  the  bar,  the  report  asks :  “Could 
anyone  dc^t  that  this  was  done  with  the 
participation,  or  at  least  the  connivance, 
of  the  prisoner’s  counsel  ?” 


all  persons  involved  in  the  trial,  and  for 
the  protection  of  the  processes  of  the 
court  for  the  ends  of  justice  between  the 
parties,  which  is  the  dominant  consider¬ 
ation. 

“On  the  other  hand,  assuming  the 
usual  privilege  of  attendance  and  report¬ 
ing  to  be  extended  and  availed  of,  the 
responsibility  rests  upon  each  newspaper 
representative  to  decide  for  himself 
whether  he  will  use  it  decently  and  prop¬ 
erly,  or  abuse  it.” 

Without  attempting  to  dictate  to  the 
press  how  it  should  conduct  its  own 
affairs,  the  committee  offers  the  follow¬ 
ing  formula  as  a  possible  beginning  for 
a  code  of  clear  and  proper  rules  embody- 


confidence  in  our  judicial  institutions 
through  deliberate  misrepresentations.” 

With  most  editors,  the  committee  has 
come  to  the  conviction  that  the  quality 
and  character  of  a  news  report  on  any 
event  is  primarily  a  function  of  the  in- 
dividuality_  of  the  writer. 

“There  'is  no  more  justification  for 
having  these  trials  reported  by  a  layman 
reporter,  or  by  dramatists,  actors, 
preachers,  scenario  writers  and  ‘sob-stuff 
artists’  than  there  is  for  having  a  finan¬ 
cial,  economic  or  scientific  analysis  made 
by  a  reporter  knowing  nothing  of  finance, 
economics  or  science. 

“Trials  should  be  reported  by  persons 
educated  and  trained  in  the  technic  of 
the  proceedings,  as  well  as  being  gifted 
with  a  popular  and  truthful  literary 
style.” 

Recommending  that  the  committee  be 
continued  for  another  year,  as  un¬ 
doubtedly  it  will  be.  according  to  in¬ 
fluential  members  of  the  convention,  the 
report  closed  with  the  observation: 

“There  can  be  no  more  opportune  time 
than  the  present  for  the  press  to  cease 
making  vulgar  amusement  of  our  law 
enforcing  institutions,  and  to  do  its  part 


The  Belfast  Telegraph  and  its  London  staff  before  the  new  office  just  opened 
on  Fleet  street,  in  the  heart  of  London's  newspaper  row. 


Lord  Hewart  of  Bury,  the  Lord  Chief 
Justice  of  England,  doesn’t  like  news¬ 
papers  or  newspaper  men.  He  stated  his 
dislike  last  Thursday  in  Toronto,  address¬ 
ing  the  joint  luncheon  of  the  Canadian 
and  Empire  clubs  in  that  city.  He  sjwke 
with  what  Canadian  reporters  described 
as  such  “exquisite  irony"  that  when  he 
concluded  there  was  some  doubt  as  to 
whether  the  noted  jurist  was  joking  or 
serious. 

Few  direct  quotations  were  obtainable 
in  New  A’ork  this  week  from  His  Lord¬ 
ship’s  address.  He  himself  was  in  Buf¬ 
falo,  attending  the  convention  of  the 
.American  Bar  Association. 

.According  to  one  account  published  by 
the  Tormvto  Globe  Aug.  26,  His  Lord- 
ship  "pictured  the  printing  machine  as  a 
monster  working  mischief  not  only  in 
the  realm  of  domestic  relations,  but  also 
in  international  affairs.”  Most  of  the 
address,  the  Globe  said,  was  directed 
against  “the  alleged  deficiencies  of  the 
press— -its  tendency  to  standardize  thought 
and  eliminate  human  individuality.” 

The  Toronto  Star  telegraphed  its  New 
A’ork  correspondent  asking  for  com¬ 
ments  from  New  A’ork  newspaper  edi¬ 
tors.  The  Star  in  the  telegram  described 
the  whole  speech  as  “an  unprovoked  at¬ 
tack  on  the  press.” 

The  jurist,  the  Star  said,  quoted  from 
Leslie  Stephen’s  collection  of  remarks 
about  the  press,  among  others  Morley’s 
remark  about  “the  hirelings  of  the  press 
who  daily  pawned  their  souls  for  the 
price  of  a  bottle  of  wine  or  a  cigar,”  and 
also  Morley’s  phrase  describing  the  press 
as  “that  huge  engine  for  keeping  discus¬ 
sion  at  a  low  level.” 

“■The  press  never  fails  to  stick  up  for 
public  opinion  when  it  is  with  them,” 
the_  Lord  Chief  Justice  was  quoted  as 
saying. 

He  also  pictured  white  rolls  of  paper 
going  into  the  printing  press  and  coming 
out  “like  snow  flakes  soiled  with  fog” 
and  declared  that  “anyone  with  money, 
no’ matter  what  his  natural  capabilities, 
could  acquire  a  newspaper  and  shatter 
reputations  of  individuals  and  make  mis¬ 
chief  in  international  affairs  with  fright¬ 
ful  consequences.” 

Commenting  on  the  Toronto  speech, 
the  New  York  Sun  stated  this  week  that 
the  “reputation  of  the  present  head  of 
King  George’s  permanent  judiciary  had 
preceded  him  across  the  Atlantic. 

“He  has  been  accepted  in  London  law 
courts,”  the  Sun  explained,  “as  the  suc¬ 
cessor  of  Lord  Darling  as  a  wit  who 
could  enliven  and  give  comic  relief  even 
to_  the  drab  details  of  a  sordid  murder 
trial,_  It  is  said  that  when  he  presides  in 
a  criminal  case  the  King’s  Bench  Divi¬ 
sion  of  the  High  Court  of  Justice  loses 
half  of  its  opnressiveness  by  losing  all  its 
sadness.  In  fact.  Lord  Hewart  is  a  shin¬ 
ing  example  of  the  ‘judicial  humorist’  to 
whom  W.  S.  Gilbert  gave  a  place  up 
near  the  top  of  the  little  list  kept  by  his 
Lord  High  Executioner.” 
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F.  T.  CARROLL  JOINING 
PITTSBURGH  PRESS 


AdrcrtiniiC  Director,  Indianapolis 
News,  Named  Assistant  General 
Manager — Succeeded  by  Don 
Bridge 


(By  Telegraph  to  Editor  &  Publisher) 
Indianapolis,  Ind.,  Aug.  31. — Frank 
T.  Carroll,  advertising  director  of  the 
Indianapolis  News,  has  resigned  to  be¬ 
come  assistant  general  manager  of  the 
Pittsburgh  Press,  it  was  announced  to- 


F.  T.  Carroll  Don  Bridge 

day.  He  will  take  up  his  new  duties 
Sept  20.  Don  U.  llridge,  manager  of 
the  national  advertising  and  merchandis¬ 
ing  departments  of  the  News,  will  be  the 
new  advertising  manager  of  the  News. 
Earl  Shea,  manager  of  local  display  ad¬ 
vertising  will  become  assistant  advertis¬ 
ing  manager  and  will  continue  actively 
in  charge  of  the  local  advertising  de¬ 
partment. 

Mr.  Carroll,  on  the  Pittsburgh  Press, 
will  work  in  the  advertising  department 
of  the  Press.  Mr.  Carroll  started  his 
newspaper  career  in  Detroit  as  a  sales¬ 
man  of  classified  advertising  on  the  De¬ 
troit  News.  Later  he  became  advertising 
manager  of  the  Bay  City  (Mich.)  Times. 
and  from  1911  to  1913  was  associated 
with  his  brother.  Dan  A.  Carroll,  East¬ 
ern  representative  of  the  Indianapolis 
News,  in  New  York  City. 

In  May,  1914,  Mr.  Carroll  was 
brought  to  Indianapolis  as  assistant  to  O. 
R.  Johnson,  then  business  manager  of  the 
News.  On  Mr.  Johnson's  death  he  was 
made  advertising  director. 

Mr.  Carroll  has  taken  an  active  inter¬ 
will  work  in  the  advertising  department, 
practice,  and  for  four  years  was  presi¬ 
dent  of  the  Association  of  Newspaper 
Advertising  Executives.  He  is  at  pres- 
sent  a  director  of  the  Association.  He 
is  a  director  and  vice-president  of  the 
100,000  Group  of  American  Cities.  Inc., 
and  is  a  member  of  the  National  .Adver¬ 
tising  Commission  representing  the  A.  N. 
A.  K  in  the  International  .Advertising 
Association. 

Mr.  Bridge  has  been  with  the  News 
more  than  ten  years  and  prior  to  that  in 
his  youth  he  was  a  carrier  boy  at  New¬ 
castle  arxl  at  Peru.  He  began  work  on 
the  News  as  a  local  display  salesman  and 
his  progress  has  been  rapid,  serving  suc¬ 
cessfully  as  merchandising  representa¬ 
tive,  merchandising  manager,  national 
advertising  sales  representative  and  man¬ 
ager  of  national  advertising  and  mer- 
cliandising.  He  formerly  was  circula¬ 
tion  district  manager  and  classified  ad¬ 
vertising  salesman  on  the  Churinnati 
Post.  Mr.  Bridge  is  a  graduate  of  De 
Pauw  University.  He  belongs  to  several 
local  clubs  and  is  secretary-treasurer  of 
the  International  .Association  of  News¬ 
paper  Advertising  Executives. 

Mr.  Shea  began  work  for  the  News 
as  a  newsboy  in  1899.  He  was  a  charter 
member  of  the  News’  Newsboys  Band  in 
1900  and  was  a  member  of  the  organiza¬ 
tion  when  i*  won  the  international  medal 
as  the  best  juvenile  band  at  the  World’s 
Fair  in  1904.  Mr.  Shea  then  served  as 
office  boy  and  positions  of  growing  im¬ 
portance  on  the  News  for  ten  years. 

He  became  manager  of  local  advertis¬ 
ing  on  the  News  three  years  ago. 


NEW  A.  N.  P.  A.  MEMBERS 

The  Denver  (Col.)  Post  and  the 
Salem  (Ore.)  Capital-Journal  have  been 
elected  to  membership  in  the  American 
Newspaper  Publishers’  .Association. 


AD  BUDGET  RAISED 

A  fund  of  $450,000,  instead  of  $100,000 
as  originally  planned,  will  be  raised  over 
a  period  of  three  years  by  the  New 
A'ork  Development  .Association,  Inc.,  to 
be  used  largely  for  newspaper  space,  it  is 
announced  by  George  A.  Lawyer,  of 
Watertown,  managing  director.  A  cam¬ 
paign  will  be  inaugurated  soon  covering 
all  the  units  in  the  new  association.  The 
natural  resources  of  northern  New  A'ork 
state  will  be  widely  advertised  by  the 
association. 


30,000  WATCH  SWIM  MARATHON 

Thirty  thousand  Chicagoans  saw  Isa¬ 
belle  Smith,  a  16-year  old  girl  win  the 
Chicago  Herald  and  Examiner’s  second 
annual  lake  marathon,  with  Emma 
Shemaitis,  last  year's  champion,  27  sec¬ 
onds  behind  her.  The  marathon  was  held 
in  Lake  Michigan,  .Aug.  28.  The  first 
three  to  finish  were  given  diamond 
medals.  Of  the  242  swimmers  who 
started,  205  crossed  the  finish  line,  and 
all  who  finished  received  gold  medals. 


ADVERTISING  “DADDY” 
ADVISES  HIS  BOYS 


R.  T.  StAnton,  78,  Plays  Golf  with 
Youngsters  Telling  Them  to  Work 
in  Classified  Departments 
to  Learn  Ad  Businesa 

“If  I  have  any  hobby,”  said  R.  T. 
Stanton  the  other  day,  "I  would  say  it 
was  helping  boys.” 

Which  may  be  the  reason  why  Mr. 
Stanton,  who  is  nearing  79,  is  called 
“Dad”  by  a  number  of  prominent  adver¬ 
tising  men,  some  young,  and  others  al¬ 
ready  gray.  Mr.  Stanton  retired  three 
years  ago,  after  40  years  spent  in  adver¬ 
tising.  For  thirty  years  of  that  time  he 
was  western  manager  for  Century  Maga¬ 
zine. 

Mr.  Stanton  plays  golf  with  these 
“boys”  of  his,  and  has  been  known  to 
outplay  a  number  of  younger  men.  If 
anyone  a.sks  him  how  to  get  started  in 
advertising  work,  he  advises  them,  he 


said  this  week,  somewhat  as  follows; 

“Get  on  a  daily  paper  and  work  on  the 
classified  advertising  department.  If  yo^ 
stick  it  out  one  year  then  at  least  you've 
cut  your  eye  teeth  in  the  advertising  busi¬ 
ness. 

"I  know  of  no  finer  discipline  for  the 
young  man  than  soliciting  classified  space. 
The  work  develops  wit  and  keeps  the 
neophyte  continually  on  his  toes. 

“I  don't  care  what  line  of  advertising 
the  young  man  has  in  mind.  Even  a  copy 
writer  would  profit  considerably  from  a 
year's  work  in  the  classified  department 
of  a  daily  paper. 

“It  gratifies  me  particularly  to  see  col¬ 
lege  men  start  in  the  business  this  way. 
There's  nothing  like  it  to  take  the  swell- 
ing  out  of  a  fellow’s  head.  In  classified, 
a  man  is  in  the  selling  trenches  and  is 
made  to  know  it.” 

Not  long  ago,  it  was  learned  for  the 
first  time  this  week,  some  of  Mr.  Stan¬ 
ton’s  “boys”  presented  him  with  a  fine 
platinum  watch.  On  the  back  of  it  was 
the  inscription : 

“TO  DEAR  DAD.  WE  LOVE  YOU." 
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Facsimile  of  first  paper  published  by  Cyrus  H.  K.  Curtis 


'p’.ACSIMILES  of  the  first  paper  ever 
published  by  Cyrus  H.  K.  Curtis 
were  handed  out  to  guests  attending  a 
luncheon  given  in  the  publisher’s  honor 
on  .Aug.  22  in  Portland,  Me.,  by  the 
Chamber  of  Commerce  of  that  city.  A 
copy  of  this  facsimile,  obtained  from 
Julian  S.  Mason,  editor  of  New  York 
Evening  Post,  who  attended  the  banquet, 
is  reproduced  above. 

Mr.  Curtis  started  his  first  paper.  The 
Young  .Atnerica,  in  Portland  on  .April  5, 
1865,  when  he  was  15.  He  had  just  re¬ 
signed  as  carrier  for  the  Portland  (Me.) 
Press,  where  he  had  received  a  salary  of 
$2  a  week,  and  was  working  for  the 
Portland  Argus. 

His  association  with  newspapers  had 
caused  him  to  want  to  own  one  himself, 
an  ambition  which  he  confided  to  his 
chum,  Walter  (joold.  They  decided  to 
start  a  boy’s  paper  and  the  Young  Amer¬ 
ica  was  the  outcome  of  their  plans.  It 
was  to  be  a  weekly  and  sell  for  two  cents 
a  copy  and  a  printer  had  been  found  who 
agreed  to  print  as  many  as  400  copies 
for  $5. 

While  Mr.  Curtis  and  his  friend  felt 


there  was  a  crying  need  for  a  paper  such 
as  they  were  to  publish,  the  public  did 
not  sense  the  fact.  There  was  not  the 
rush  to  obtain  copies  that  the  boys  had 
anticipated. 

This  state  of  affairs  came  as  a  distinct 
shock  to  Walter,  who  was  worried  about 
getting  the  $5  with  which  to  pay  the 
printer.  This  point  did  not  seem  to 
trouble  young  Curtis.  He  made  actiye 
plans  to  issue  the  second  number.  No 
publication,  he  reasoned,  could  be  made 
successful  in  a  single  issue. 

The  $5  indebtedness  was  too  much  for 
Walter  and  the  partnership  was  dissolved 
and  young  Cyrus  was  left  as  the  sole 
mainstay  of  Young  .America,  in  other 
words  its  financial  backer,  its  publisher, 
its  editor,  and  as  it  finally  turned  out 
even  its  “printer’s  devil.” 

Young  Curtis,  however,  had  faith  in  his 
project  and  after  paying  the  $5  debt  on 
the  first  number  out  of  his  hard  earned 
savings,  he  decided  that  the  logical  plan 
for  continuine  the  paper  was  to  set  up 
his  own  printing  plant. 

With  this  idea  in  view,  he  went  to 
Boston  where  he  purchased  a  discarded 


hand  press  for  $2.50  and  he  also  investd 
in  enough  type  to  set  up  one  page  of  his 
paper  at  a  time.  He  had  to  set  a  pagt 
print  it,  and  distribute  the  type  four 
different  times  in  order  to  get  out  one 
edition.  The  type  he  bought  cost  him 
$15,  and,  thus,  when  he  returned  to  Port¬ 
land  he  had  invested  $20.50  in  equipment. 

His  determination  to  establish  Young 
.America  was  too  strong  to  admit  defeat 
and  gradually  he  got  it  going,  developed 
a  small  job  printing  business  and  made 
his  enterprise  a  paying  one.  Its  weekly 
income,  however,  was  decidedly  different 
from  that  of  the  present  Curtis  Publish 
ing  Company,  for  it  netted  him  only  $8 
for  each  seven  days. 

The  young  magazine  publisher  con¬ 
tinued  to  carry  papers  for  the  .Argus  ^ 
went  to  school  every  day  during  the  time 
he  published  Young  .America.  He  ^ 
its  circulation  up  to  400  copies  a  week 
and  by  1866  had  increased  his  mo¬ 
ment  in  the  publishing  plant  to  $2® 
In  that  year  a  fire  occurred  in  Portly 
on  July  4,  the  home  of  Young  .Ameno 
was  burned  to  the  ground,  and  the  nob- 
Usher  was  left  “financially  shattered. 
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L  R.  KIRKWOOD,  K.  C  STAR  EDITOR,  DIES  AT  48 

Succumbs  to  Heart  Attack  at  Saratoga  Springs — His  $625,000  Insurance  Made  Out  in  Behalf  of  Star 
Associates  Insures  Ownership  of  Paper  Remaining  With  the  Staff 


iSJ 


T  RWIN'  RUSSEI.T.  KIRKWOOD.  48 
t  years  old,  editor  o£  the  Kansas  City 
Star  and  majority  stockholder  in  the 
Kansas  City  Star  Company,  died  at  2:55 
o’clock  Monday  morning  at  the  United 
States  Hotel  at  Saratoga  Springs,  N.  Y. 

His  death  was  caused  by  a  heart  attack 
induced  by  hemorrhages  of  the  stomach. 

He  was  unconscious  24  hours  before  his 
death. 

Mr.  Kirkwood  had  gone  to  Saratoga 
Springs  to  dispose  of  some  fine  Kentucky 
horses  he  owned. 

Control  and  management  of  the  star 
will  remain  in  the  hands  of  the  staff. 
.Ample  provisions  had  been  made  for  just 
such  an  occurrence  as  the  death  of  Mr. 
Kirkwood  with  the  attendant  sudden 
marketing  of  51  per  cent  of  the  company’s 
stock. 

Upon  the  death  of  Mrs.  Kirkwood, 
Feb.  27,  1926,  the  provisions  of  the  will 
of  Mr.  Nelson  for  the  sale  of  the  Star 
became  effective,  and  Mr.  Kirkwood  for 
himself  and  his  associates  was  the  suc¬ 
cessful  bidders  for  the  proi^rty  which 
was  sold  to  him  and  his  associates  by  the 
trustees  for  $11,000,000  on  July  12,  1926. 
The  Kansas  City  Star  Company,  of  which 
Mr.  Kirkwood  was  president,  with  stock¬ 
holders  numbering  approximately  100  of 
the  Star  staff,  has  since  been  the  owner 
and  publisher  of  the  paper. 

No  stock  in  the  star  is,  or  has  been, 
held  by  anybody  outside  of  the  organi¬ 
zation.  None  can  be.  Under  the  terms 
of  the  organization  of  the  Kansas  City 
Star  Company,  and  by  agreement  with 
the  Trustees,  all  stock  held  by  members 
of  the  staff  must  be  relinquished  to  the 
organization  in  the  event  they  leave  it, 
or  upon  their  death.  Mr.  Kirkwood’s 
stockholding  will,  as  in  the  case  of  any 
other  member  of  the  company  removed 
by  death,  revert  to  the  organization  for 
resale  among  the  stockholders. 

Realizing  that  the  floatation  of  his  stock 
might  create  a  threat  against  continued 
staff  control.  Mr.  Kirkwood  insured  his 
life  for  $625,000,  making  the  minority 
stockholders  the  beneficiary  of  the  policy 
with  the  stipulation  that  the  insurance 
payment  should  be  used  for  the  purchase 
of  the  stock  made  purchaseable  by  his 
death. 

By  that  foresighted  provision,  the 
stockholders  of  the  company  will  find 
themselves  the  recipients  of  approximate¬ 
ly  $50  for  each  share  they  already  own, 
thus  with  ready  cash  to  finance  the  pro- 
portinate  purchase  of  the  stock  he  held. 

Mr.  Kirkwood’s  will  also  provides  a 
period  of  one  year  for  his  stock  in  the 
star  to  be  purchased  by  surviving  mem¬ 
bers  of  the  staff. 

Irwin  Russell  Kirkwood  came  of  an  old 
Maryland  family  settled  since  the  eight¬ 
eenth  century  in  Harford  county  in  that 
state,  where  he  was  born  Dec.  30,  1878, 
the  son  of  Robert  J.  and  Caroline  Kirk¬ 
wood.  He  was  educated  in  private  and 
public  schools  and  passed  his  young  man¬ 
hood  in  Baltimore.  He  took  an  early 
interest  in  sports  and  was  a  member  of 
the  New  York  and  Aiken,  S.  C.,  Racquet 
and  Tennis  clubs. 

Mr.  Kirkwood  came  to  Kansas  City  in 
1905  as  a  salesman  for  the  B.  T.  Whipple 
Real  Estate  Company,  and  later  was  as¬ 
sociated  with  Fred  Hornbeck  in  the  sale 
of  Orient  railroad  lands  in  Texas.  He 
afterwards  formed  a  connection  with  the 
Maryland  Land  Company, 

On  Nov.  15,  1910,  he  married  Laura 
Nelson,  daughter  of  William  Rockhill 
Nelson,  founder  of  the  Star. 

Following  the  death  of  Mr.  Nelson  in 
April,  1915,  Mr.  Kirkwood  became 
associated  in  the  direction  of  the  Star  as 
representative  of  the  trustees  of  the  estate. 
.  ^fs.  Kirkwood  left  her  husband  a 
life  interest  in  her  $2,000,000  estate,  which 
'"''uded  White  Pine  Camp  in  the  Adiron- 
Mck  Mountains,  the  summer  home  where 
lYe^ident  Coolidge  passed  his  vacation  in 


The  late  Irwin  R.  Kirkwood 


The  $2,000,000  interest  is  released  to 
the  people  of  Kansas  City  by  the  death 
of  Mr.  Kirkwood.  It  is  to  be  used  to 
construct  an  art  gallery  under  the  terms 
of  Mr.  Nelson’s  will. 

From  April  5,  1924,  when  Mr.  Kirk¬ 
wood  became  editor  of  the  Star,  he  de¬ 
voted  all  his  time  to  the  conduct  of  the 
paper,  of  whose  policies  and  purposes 
he  had  gained  a  deep  and  sympathetic  in¬ 
sight  through  his  association  with 
William  Rockhill  Nelson,  for  whose  great 
newspaper  abilities  and  personal  leader¬ 
ship  he  had  the  profoundest  admiration 
and  respect.  His  own  newspaper  abilities 
were  quickly  recognized  and  attested  in 
April  of  this  year  when  he  was  elected 
a  director  of  the  Associated  Press. 

Industrial  and  Missouri  river  develop¬ 
ment  went  hand  in  hand  for  ^Kansas  City, 
in  Mr.  Kirkwood’s  belief,  and  he  enlist^ 
in  both  the  project  for  inland  waterway 
development  for  the  southwest  and  for 
the  industrial  expansion  of  this  city  for 
which  purpose  the  recent  organization 
of  the  Chamber  of  Commerce  was  per¬ 
fected.  Mr.  Kirkwood  was  elected  a 
director  of  that  organization.  He  con¬ 
ducted  a  wide  correspondence  in  the  in¬ 
terest  of  Missouri  river  development, 
traveled  extensively  in  its  interest  and 
attended  the  gatherings  of  the  Rivers  and 
Harbors  Congress.  In  these  activities 
he  was  a  close  associate  with  Herbert 
Hoover 

Mr.  Kirkwood  had  a  broad  interest  in 
the  arts.  He  was  a  director  of  and 
generous  contributor  to  the  Kansas  City 
Orchestra  Association.  The  Kansas  City 
Art  Institute,  the  Horner  Institute  and 
the  Kansas  City  Conservatory.  He  firmly 
believed  Kansas  City  had  a  responsibility 
and  an  opportunity  to  become  a  cultural 


in  Harford  county,  Maryland,  acquired 
by  the  first  comers  in  1735,  still  remains 
a  family  possession.  The  churchyard  of 
tlie  old  Bethel  Presbyterian  Church  in 
that  county,  which  still  stands,  is  marked 
by  the  memorials  of  these  Scottish 
progenitors. 

The  surviving  members  of  Mr.  Kirk¬ 
wood’s  family  are  his  father  Robert  J. 
Kirkwood;  a  brother,  Thone  S.  Kirk¬ 
wood;  a  sister,  Margaret  E.  Kirkwood, 
all  of  Baltimore,  and  a  brother,  John  R. 
Kirkwood,  of  Washington. 

The  funeral  party  left  Saratoga 
Springs,  Monday  night  and  arrived  in 
Kansas  City  at  7.40  o’clock  W’ednesday 
morning.  The  body  of  Mr.  Kirkwood 
was  accompanied  home  by  F'rank  C. 
Baker  of  Kansas  City,  who  was  in  Sara¬ 
toga  Springs ;  Bayard  Tuckerman, 
another  close  friend ;  members  of  Mr. 
Kirkvvood’s  family ;  Roy  A.  Roberts, 
W'ashington  correspondent  of  the  Star, 
and  Mr.^  A.  F.  Seested,  general  manager 
of  the  Star. 

Funeral  services  were  conducted  at 
2 :30  o’clock  Thursday  afternoon  at  OaTc 
Hall,  Mr.  Kirkwood’s  home,  and,  prev¬ 
ious  to  his  occupancy,  the  home  of  Wil¬ 
liam  Rockhill  Nelson. 

The  services  were  conducted  by  the 
Rev.  Robert  Nelson  Spencer,  rector  of 
the  Grace  and  Holy  Trinity  Episcopal 
Church,  in  which  Mr.  Kirkwood  was  a 
vestryman.  The  church  was  the  church 
of  the  Nelson  and  the  Kirkwood  fam¬ 
ilies. 

The  Boys’  Memorial  Choir  of  the 
church,  endowed  by  Mrs.  Laura  Nelson 
Kirkwood  as  a  memorial  to  her  mother, 
sang. 

The  body  was  borne  to  the  William 
Rockhill  Nelson  Memorial  Chapel  at 
Mount  Washington  Cemetery,  where  lie 
Mr.  Nelson,  Mrs.  Nelson  and  Mrs.  Kirk¬ 
wood. 

The  pall  bearers  were  from  the  same 
group  of  Mr.  Kirkwood’  associates  on 
the  Star  who  were  pallbearers  at  the 
funeral  of  Mr.  Nelson  in  1915,  Mrs.  Nel¬ 
son  in  1921,  and  Mrs.  Kirkwood  in  1926: 
R  Secstcd,  George  B.  Longan,  H. 

R.  Kirkwood  J  ^  Roberts,  F.  C?  Trigg, 

E.  G.  Pinkham.  D.  Austin  Latchaw.  H. 
centre  as  well  as  a  commercial  capital  for  U-  Nicolet,  Earl  McCollum,  John  T.  Bar- 
the  surrounding  territory  rons. 

In  1912  Mr.  Kirkwood  followed  Col.  -At  2:30  o’clock,  when  the  services  be- 
Theodore  Roosevelt  into  the  Progressive  gan,  a  hush  fell  in  t'le  downtown  streets, 
movement  and  became  national  com-  Street  cars  and  busses  of  the  Kansas 
mitteeman  of  that  party  in  Missouri.  He  City  Railways  Company  stopped  for  a 
had  the  genuine  crusading  spirit  that  minute.  Traffic  patrolmen  were  instructed 
was  the  birthmark  of  that  shortlived  to  halt  other  traffic  for  one  minute.  This 
party,  and  never  wavered  in  his  alliance  was  the  city’s  tribute, 
to  its  ideals  or  in  his  personal  admira-  The  presses  of  the  Star  were  silent 
tion  and  devotion  to  his  leader.  He  at-  and  all  other  activities  at  the  Star  were 
tached  Col.  Roosevelt  to  the  Star  as  ceased  during  Mr.  Kirkwood’s  funeral. 

contributing  editor  and  their  association  - — 

continued  closely  until  the  end  of  Roose-  GEORGE  HEIRBERT  SMITH 

velt’s  life.  - 

He  was  a  member  of  the  executive  London  Reporter  Who  Once  Lent  King 
committee  of  the  Roosevelt  Memorial  _  d  j  rv 


commiuee  oi  uic  ivoosevcii  ivivu.oi.a.  Edward  a  Pound.  Diet 

Association.  _ 

At  the  outbreak  of  the  World  War  Mr.  /c*  •  i  a  ir  o  t. 

Kirkwood  at  once  sought  to  enter  the  &  Publisher) 

service,  but  was  barred  on  account  of  London. — Reminiscences  of  the  time 

physical  disabilities.  He  was  not  satis-  when  the  late  King  Edward  acted  as 
fied  with  the  ruling  and  persisted  in  his  rewrite  man  for  the  benefit  of  a  reporter, 
efforts  so  successfully  that  he  finally  was  who,  on  another  occasion  lent  the  king 
accepted  and  entered  the  army  as  a  private  a  pound,  are  recalled  by  the  death  in  a 
at  Camp  Joseph  E.  Johnston  at  Jack-  nursing  home  near  London  on  August  18 
sonville,  Fla.  Since  the  war  he  had  of  George  Herbert  Smith,  for  33  years 
shown  an  active  interest  in  the  welfare  reporter  at  Their  Majesty’s  Court  on 
of  veterans’  organizations  and  was  a  behalf  of  the  Press  Association, 
member  of  the  American  Legion  and  the  Soon  after  King  Edward  came  to  the 
reserve  officers’  association.  He  was  a  throne  he  presented  new  Colors  to  a 
major  in  the  Officers’  Reserve  Corps.  regiment.  The  newspapermen  covering 
The  interest  Mr.  Kirkwood  took  in  the  ceremony  were  unable  to  hear  a  word 
pure  bred  stock  was  not  confined  to  of  the  King’s  speech,  and  so  Mr.  Smith 
horses,  though  he  has  been  a  polo  player  wrote  out  a  suitable  speech  and  submitted 
and  a  breeder.  Pure  bred  stock  he  held  it  to  His  Majesty,  who  later  returned  it 
to  be  of  a  fundamental  value  to  agri-  to  him,  in  time  for  publication,  with 

culture,  and  the  development  of  the  alterations  made  in  green  pencil.  At 

stock  farms  at  Sni-a-Bar,  near  Kansas  another  function  the  King  wished  to 

City,  provided  under  the  will  of  Mr.  Nel-  purchase  a  button-hole  bouquet  but  dis- 
son,  enlisted  his  constant  interest.  covered  that  he  had  attended  without 

The  Kirkwood  family  came  originally  money,  and  Mr.  Smith  lent  him  a  golden 
from  Scotland  and  the  Kirkwood  farm  sovereign. 
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SPACE  BUYER  SEES  IMPROVEMENT  IN 
NEWSPAPER  SOLICITATIONS 

More  Intelligence  Being  Applied  in  Getting  Advertising  Con> 
tracts — Genuine  Merchandising  Co-operation 
Landing  Many  Accounts 

By  A.  J.  SLOMANSON 


^HE  majority  of  newspaper  repre- 

sentatives  have  heretofore  arranged 
their  solicitations  so  that  their  calls  to 
the  agency  space  buyers  would  be  made 
just  prior  to  the  advertising  campaigns. 
Usually  representatives  make  at  least  five 
calls  on  the  space  buyers  before  definitely 
ascertaining  when  the  schedule  is  to  start. 
It  is  obvious  that  this  method  of  solicita¬ 
tion  has  involved  a  great  waste  of  time, 
effort  and  expense  on  the  part  of  the 
representatives.  The  question  arises, 
how  can  more  business  be  obtained  with¬ 
out  having  to  wait  until  the  campaign 
is  started.  Of  course,  large  advertisers 
arrange  their  campaigns  at  certain 
periods,  and  it  is  necessary  that  they  do 
this  in  a  systematic  manner  in  order  to 
stimulate  a  greater  demand  for  their 
products,  and  thus  keep  up  the  distribu¬ 
tion  in  the  different  cities  throughout  the 
country. 

Generally  there  are  hundreds  of  small 
advertisers  who  have  practically  no  dis¬ 
tribution,  and  although  they  have  a 
meritorious  product,  are  rather  handi¬ 
capped  in  obtaining  distribution  because 
of  lack  of  capital  required  for  selling  ex¬ 
penses.  Though  it  may  be  necessary  for 
the  small  manufacturer  to  advertise  sea¬ 
sonally  because  of  the  nature  of  the  prod¬ 
uct,  it  is  known  that  a  definite  time_  is 
not  set  for  commencing  such  a  campaign 
due  to  the  uncertainty  of  the  small  ad¬ 
vertiser’s  finances  for  advertising  pur¬ 
poses.  The  average  small  advertiser’s 
campaign  is  spasmodic  and  most  space 
salesmen  know  that  it  requires  constant 
solicitations  throughout  the  year  to  ob¬ 
tain  the  business. 

One  space  salesman,  who  represents  a 
mid-western  newspaper,  approached  the 
writer  with  the  usual  question  of  when 
the  advertising  of  a  small  manufacturer 
would  start  again.  Knowing  that  the 
advertiser  did  not  have  any  distribution 
in  the  city  in  question,  my  reply  was 
rather  evasive  as  I  knew  the  client  would 
not  begin  a  campaign  in  any  city  where 
there  was  no  distribution,  and  neither 
would  the  agency  recommend  it.  The 
space  salesman,  however,  realized  that  he 
would  have  to  report  the  matter  to  his 
superior,  as  generally  space  salesmen  are 
required  to  keep  a  record  of  all  calls 
made.  He  also  knew  that  he  would  have 
to  make  periodic  calls  at  the  agency  to 
keep  in  further  touch  with  the  account, 
and  so  he  put  on  his  thinking  cat)  to 
determine  how  he  could  obtain  the  busi¬ 
ness  before  waiting  until  the  client  de¬ 
cided  to  get  distribution  in  the  city  in 
which  the  newspaper  was  published.  The 
writer  was  asked  if  a  wholesaler  in  that 
city  could  be  interested  in  stocking  a 
small  supply  of  the  product,  would  the 
advertiser  appropriate  a  sum  for  adver¬ 
tising  in  order  to  help  the  wholesaler 
procure  dealer  distribution.  The  client 
was  consulted  and  the  newspaper  solicitor 
was  told  to  go  ahead  and  obtain  a  whole¬ 
saler  to  stock  a  dozen  cans  of  the  prod¬ 
uct.  Naturally  the  local  office  of  the 
newspaper  got  in  touch  with  a  drug  iob- 
ber  and  submitted  the  proposition.  The 
product  was  found  to  be  satisfactory, 
likewise  the  discounts  to  jobbers  and 
dealers,  therefore  a  small  supply  was  or¬ 
dered  by  the  jobber.  Of  course,  the 
manufacturer  supported  the  iobber  with 
advertising  and  at  the  present  time  the 
article  is  on  sale  In  S.SO  stores  in  the 
city  in  question.  This  is  an  example  of 
how  one  space  salesman  did  not  wait  to 
get  the  business. 

Another  salesman  called  to  ascertain 
when  the  advertising  of  another  product 
would  be  started,  and  be  too  was  given 
an  indefinite  answer.  Rather  than  return 
to  the  office  without  the  business,  he 
cogitated  for  a  moment,  then  inouired 
whether  the  advertiser  needed  a  distrib¬ 
utor  in  the  city  the  salesman  represented. 


It  happened  that  the  client  had  some 
distribution  in  that  city  but  was  anxious 
to  obtain  several  sales  agents  to  keep  in 
touch  with  the  advertiser’s  customers, 
also  to  procure  new  business. 

The  writer  inquired  whether  the  sales¬ 
man  knew  of  any  agents  in  his  city  who 
would  be  interested  in  handling  the  prod¬ 
uct.  If  this  same  question  were  asked 
a  number  of  other  salesmen,  the  state¬ 
ment  would  have  been  noted  on  the  in¬ 
formation  card  that  evening  and  no  fur¬ 
ther  effort  made  to  help  the  advertiser 
since  there  was  no  advertising  promised. 
This  particular  salesman,  however,  did 
not  just  jot  down  some  notes  on  his  card, 
but  wrote  his  home  office  to  get  the  names 
of  several  sales  agents  who  would  take 
on  the  product  and  to  report  within  two 
weeks  so  that  the  advertising  agency 
could  be  notified  accordingly. 

The  salesman  did  this  without  being 
promised  the  business  and  within  two 
weeks  presented  a  letter  from  his  home 
office  together  with  three  letters  from 
sales  agents  who  were  interested  in  the 
matter.  The  advertising  manager  of  the 
local  newspaper  did  not  know  of  any  sales 
agents  who  would  be  interested,  but 
rather  than  discourage  the  salesman’s 
further  efforts  in  trying  to  get  the  busi¬ 
ness  by  sending  an  unsatisfactory  report, 
he  inserted  a  small  display  ad  in  the 
newspaper  on  his  own  initiative  and 
thereby  obtained  the  names  of  three  re¬ 
liable  agents  who  were  anxious  to  take 
on  the  product.  Obviously  with  this  kind 
of  co-operation  the  newspaper  was  given 
the  business. 

Still  another  salesman  calling  on  the 
writer  was  told  it  was  not  known  when 
a  certain  campaign  would  commeJncc. 
The  salesman  asked  whether  there  was 
any  available  appropriation  and  was  an¬ 
swered  in  the  affirmative,  although  the 
client  would  not  advertise  because  of 
lack  of  distribution.  Then  the  salesman 
asked  that  if  the  distribution  could  be 
obtained  would  the  manufacturer  be  in¬ 
terested.  After  the  writer  consulted  the 
advertiser  the  salesman  was  asked  to  get 
eight  leading  dealers  in  any  city  to  carry 
the  product  and  the  advertiser  would  run 
a  three  months’  campaign,  and  also 
would  send  an  amount  of  goods  to  the 
dealers  on  consignment.  "This  did  not 
obligate  the  local  newspaper  office  to 
secure  orders  for  the  advertiser  since  the 
dealers  were  to  have  the  goods  on  con¬ 
signment.  Just  a  little  constructive  per¬ 
sistence  on  the  part  of  the  salesman  re¬ 
sulted  in  his  obtaining  the  advertising 
schedules  for  eight  newspapers  in  differ¬ 
ent  cities  he  represented. 

Just  the  other  week  another  salesman 
called  on  the  writer  and  inquired  about 
advertising  a  certain  commodity.  In 
this  instance  the  client  was  advertising 
in  about  75  other  cities  but  not  in  this 
particular  city  because  of  the  high  rates, 
also  because  there  was  very  little  dis¬ 
tribution  and  demand  for  the  article  in 
the  congested  centers  of  the  larger  cities. 
The  salesman,  however,  had  expected  a 
negative  reply  and  came  all  prepared  with 
magazine  sections  from  recent  issues  of 
the  Sunday  newspaper  which  carried 
articles  pertinent  to  the  product  in  ques¬ 
tion.  Naturally  the  agenev  space  buyers 
cannot  keep  in  touch  with  the  editorial 
content  of  all  the  newspapers,  and  the 
fact  that  these  articles  were  anpearing. 
offered  the  advertiser  a  splendid  oppor¬ 
tunity  to  tie  up  the  special  editorial  con¬ 
tent  with  his  article.  Another  case 
where  the  salesman  did  not  wait  until  the 
pc^encv  or  advertiser  decided  to  start 
advertising  in  his  city. 

The  above  are  merely  a  few  examples 
of  bow  aggressive  newspaper  salesmen 
are  becoming  and  it  seems  inevitable 
that  within  the  next  decade  that  vigorous 
selling  ideas  on  the  part  of  space  sales¬ 


men  will  create  more  advertising.  The 
time  is  coming  when  publishers  will  not 
depend  entirely  on  having  their  salesmen 
call  on  agencies  and  advertisers  to  get 
information  concerning  certain  cam¬ 
paigns  and  then  keep  a  record  of  them, 
but  instead  will  discover  ways  and  means 
to  procure  more  business  and  prevent 
such  a  loss  in  advertising  linage  as  is 
being  recorded  at  the  present  time. 

Newspaper  publishers  are  known  to  be 
the  agents  of  progress,  yet  there  are  no 
business  men  so  reckless  in  their  direct 
mail  and  present  selling  policies  as  are 
the  publishers.  Fortunately  there  is  a 
new  school  of  space  salesmen  developing 
who  are  determined  to  get  more  business 
through  constructive  selling  methods  and 
without  wasting  so  much  time  as  has 
been  done  in  the  past. 


IVY  LEE  CRITICIZED  FOR 
SOVIET  REPORT 


Press  Agent  Sarcastically  Treated  by 

Easley  of  Civic  Federation  Who 
Marvels  at  Wonders  Per¬ 
formed  After  10- 
Day  Study 

Propaganda  being  put  out  by  Ivy  Lee 
in  connection  with  his  recent  visit  to 
Russia  and  his  efforts  to  obtain  recog¬ 
nition  of  the  Soviet  government  were 
attacked  this  week  in  sarcastic  vein  by 
Ralph  M.  Easley,  chairman  of  the  execu¬ 
tive  committee  of  the  National  Civic 
Federation. 

Lee,  according  to  Easley,  spent  10  days 
in  Moscow,  obtaining  so  much  informa¬ 
tion  that  he  must  have  undergone  a 
period  of  “riotous  conferring.’’  In  a  let¬ 
ter  to  Lee  written  by  Easley  and  made 
public  by  him,  the  latter  said : 

“I  am  told  by  one  who  checked  it  up 
that  to  keep  all  the  engagements  and 
attend  all  the  functions,  social  and  other¬ 
wise,  mentioned  in  your  report,  you  must 
have  abandoned  for  that  ten-day  period 
all  ideas  of  eating  and  sleeping  and  spent 
the  entire  240  hours  in  one  continuous 
round  of  ‘riotous’  conferring.  I  think 
my  informant  was  wrong.  What  you 
doubtless  did  was  to  start  the  Skvirsky 
bureau  in  Washington  at  work  on  your 
report  as  soon  as  you  made  up  your  mind 
to  go  to  Russia  so  that  upon  your  re¬ 
turn  Colonel  Skvirsky  would  have  it 
ready  for  you  to  add  a  few  touches  of 
local  color. 

“Much  is  permitted  a  professional  pub¬ 
licity  man,  especially  when  he  affects  also 
the  role  of  statesman,  because  of  the 
recognized  commercial  motive  which 
must  dominate  his  every  act  and  every 
word,  however  beautiful  the  rhetoric 
with  which  he  may  envelop  the  latter. 
But  there  are  limits.  We  are  told  that 
you  made  a  tearful  appeal  to  the  Secre¬ 
tary  of  State — and  doubtless  you  have 
addressed  President  Coolidge  and  Chief 
Justice  Taft  also.  Why  not?  They  are 
helpless  to  stop  the  delivery  of  mail  to 
themselves.’’ 


BALDERSTON  BACK 


N.  Y.  World’s  London  Correspondent 
Here  for  Production  of  Play 

John  Bald^rston,  London  correspond¬ 
ent  of  the  New  York  World,  has  re¬ 
turned  to  this  country  for  the  American 
production  of  his  play,  “Berkley  Square.’’ 

The  play  was  presented  in  London  with 
considerable  success.  It  was  staged  in 
St.  Martins  Theater,  where  it  ran  for 
five  months.  The  Broadway  opening  is 
expected  shortly.  Mr.  Balderston  plans 
to  remain  in  this  country  about  10  weeks. 


DINNER  TO  ZIMMERMAN 

,\  testimonial  dinner  will  be  tendered 
.Alfred  Zimmerman,  advertising  manager 
of  the  World  Almanac,  by  his  associates 
of  the  Ncii'  York  World  at  Turn  Verein 
Hall,  on  Thursday  evening.  Sept.  8,  at 
7  p.  m.  Mr.  Zimmerman  leaves  the 
World  Sept.  10,  to  become  assistant  busi¬ 
ness  manager  of  the  Plainfield  (N.  J.) 
Courier-News. 


REUTERS  INCREASES  ITS 
U.  S.-LONDON  FILE 


New*  Service  Between  America  and 
England  Vastly  Expanded,  Say* 
Douglas  Williams  —  Sacco- 
Vanxetti  Took  Big  Space 

Douglas  Williams,  American  manager 
for  Reuter’s  Ltd.,  British  news  agency, 
has  returned  to  his  New  York  post  after 
a  10  weeks’  combined  business  and  vaca¬ 
tion  trip  in  England. 

While  in  London,  Mr.  Williams,  at  the 
request  of  Sir  Roderick  Jones,  chairman 
of  Reuters,  instituted  certain  changes 
with  a  view  to  increasing  and  improving 
Reuter’s  international  news  service,  and 
also  held  conferences  with  a  number  of 
British  newspaper  editors. 

“Reuter’s  service  from  America  has 
steadily  increased  since  the  war  and  today 
the  New  York  office  has  a  largely 
augmented  editorial  staff  necessary  to 
keep  up  the  steady  24-hour  flow  of  news 
now  demanded  by  foreign  newspapers,” 
Mr.  Williams  told  Editor  &  Pub¬ 
lisher.  “Apart  from  general  and 
political  news,  a  detailed  sports  service 
is  now  filed  while  human  interest  and 
special  stories,  although  in  less  demand  in 
England  than  in  America,  are  no!  neg¬ 
lected.  Recently,  for  instance,  the  story 
of  John  Coolidge  keeping  his  mother  up 
late  while  he  danced  in  a  Yellowstone 
Park  hotel  with  two  college  girl 
waitresses  was  given  a  big  play  in  Eng¬ 
land,  especially  by  the  evening  papers. 

“The  British  press  showed  unusual  in¬ 
terest  in  the  Sacco-Vanzetti  case,  and  on 
the  night  of  the  execution  we  filed  several 
thousand  words  over  a  specially  connected 
Western  Union  wire  running  direct  into 
the  London  office.  Average  transmission 
was  less  than  a  minute.  Every  London 
morning  paper,  which,  on  the  advice  of 
Reuter’s  New  York  bureau  had  kept  open 
until  5.30  a.  m.  (12.30  a.  m..  New  York 
time),  printed  flashes  under  Reuter’s 
credit.  Subsequent  dispatches  detailing 
the  execution  monopolized  the  London 
evening  papers.” 


EDITORS  VISITS  POWER  SITES 


Northern  New  York  Group  Makes  Tour 
of  Water  Developments 

To  acquaint  themselves  at  first-hand 
with  the  program  of  water-power  de¬ 
velopment  in  the  Adirondack  mountain 
region — a  matter  which  is  becoming  of  a 
paramount  interest  to  voters  of  New 
York  state — a  group  of  northern  New 
York  state  newspaper  men,  mostly  edi¬ 
tors.  made  a  tour  last  week  of  the  Moose 
and  Black  River  sections,  visiting  power 
plants  and  paper  mills. 

Included  in  the  party  were :  Dr.  R.  S. 
Baker  of  the  Syracuse  Post-Standard; 
LeRoy  E.  Snyder,  assistant  manager  of 
the  Gannett  newspapers ;  Roy  C.  Katts, 
assistant  editor  of  the  Gannett  papers; 
J.  Harold  Slater,  city  editor  of  the 
Syracuse  Journal;  E.  H.  Cullings,  editor, 
Gloversiille  Herald;  Gardner  Kline,  edi¬ 
tor,  Amsterdam  Recorder;  H.  W.  Lee, 
editor,  Oneonta  Star;  Paul  B.  Williams, 
editor,  Utica  Press;  F.  R.  Champion, 
Schenectady  Uninn-Star;  A.  R.  Kes- 
singer,  editor,  Rome  Sentinel;  V.  T. 
.\twood.  Utica  Obsen'er-Dispatch ;  Lee 
N.  Fuller,  JVafcrtnzm  Times,  and  F.  W. 
Snaulding  and  A.  B.  Parker  of  the 
IVatertnzcn  Standard. 


CRITICA  OPENS  NEW  PLANT 

With  the  inauguration  of  a  new  seven- 
story  building  for  the  evening  newspaper 
Criiica,  Buenos  -Mres  now  has  four 
newspapers  which  boast  of  publishing 
equipment  on  a  par  with  the  leading  news¬ 
papers  of  the  northern  hemisphere. 


PLANNING  RADIO  SHOW 

The  first  radio  show  in  Albany,  N.  Y., 
is  being  arranged  for  the  first  week  in 
November  by  the  Knickerbocker  Press 
and  Albany  E^’ening  News.  Special  radio 
sections  are  being  prepared  in  conjunc¬ 
tion  with  the  exhibit. 
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Editor  &  Publisher  for  September  3 ,  1927 

FUELING  THE  PULSE  OF  A  DYING  DAILY 

Symptoms  of  Its  Decline  Analyzed  by  Prospective  Purchaser — Interesting  Study  in  the  Retrogression 
of  Once  Prosperous  Newspaper — Slip-Shod  Methods  in  All  Departments  Uncovered 


The  uritcr  of  the  following  article  is  a  newspaper  executh'e  of  wide  experience 
and  his  story  is  a  recital  of  actual  facts. 


My  opportunity  to  make  a  two 
months’  intensive  study  of  this 

newspaper  property  came  quite  unexpect-  _ _ 

edlv.  It  result  of  a  casual  visit 

to  a  city,  and  also  the  invitation  of  my  of  our  display  department  headings ;  al- 
friend,  the  publisher,  to  join  him  in  sav-  together,  a  saving  of  one  and  one-half 
ing  his  paper,  already  tottering  on  its  last  columns.  The  second  banks  of  single 
jjjjj  ,  column  inside  heads  were  also  eliminated. 

It  was  a  paper  that  once  paid  an  an-  thus  making  a  still  greater  saving  in  space 
nual  dividend  from  $75,000  to  $100,000.  for  additional  news. 

It  had  been  built  up  by  the  uncle  of  the  Daily  reports  were  then  submitted  by 
nresent  publisher.  On  the  death  of  the  the  managing  editor  showing  how  many 
axle  the  paper  went  to  the  nephews,  two  columns  of  news,  how  many  scoops,  etc., 
of  them.  The  first  wound  up  his  career  we  printed  in  comparison  with  the  other 
as  j^lisher  with  a  debt  of  $300,000.  The  evening  papers. 

stcond  nephew  had  just  been  able  to  keep  I  got  something  of  a  shock  when  I 
tht  institution  going.  took  my  inventory  of  the  features — comic 

The  $300,000,  I  soon  discovered,  rep-  strips,  woman’s  page  stuff,  daily  editorials 
resented  a  new  press,  the  cost  of  which  from  New  York,  etc.  We  were  paying  for 
with  the  installation  ran  to  $100,000.  An  $150  worth  every  week,  and  using  about 
additional  $50,000  represented  a  new  $40  worth.  The  good  features  were  re- 

tained,  the  others  summarily  dropped, 
effecting  a  saving  in  overhead  of  $110 
weekly.  Everybody  from  business  mana¬ 
ger  to  editor  had  been  in  the  habit  of 
signing  these  contracts.  This  was 
stopped.  Then  we  started  three  new 
local  features  by  staff  men. 

The  limited  circulation  was  due  in  part. 
I  saw,  to  the  fact  that  people  could  buy 
the  paper  on  only  half  the  news  stands. 
It  was  hidden  out  of  sight  on  those 
stands  which  sold  it.  Newsboys  in  the 
center  of  the  city  made  a  practice  of  keep¬ 
ing  it  on  the  inside  of  their  armful,  never 
displaying  it.  There  had  been  a  time 
when  there  was  a  home  delivery  system, 
but  it  had  been  dropped. 

We  re-established  our  circulation  de- 


Our  stock  market  news  was  the  worst 
in  town,  and  we  had  no  bank  advertising, 
although  probably  the  banks  did  more 
business  with  this  paper,  through  loans, 
than  with  any  other  paper  in  the  city. 
We  had  no  financial  news  department,  no 
real  estate  or  automobile  page. 

The  advertising  staff  had  been  allowed 
to  go  its  own  way,  without  any  program 
for  prospects,  renewals,  etc.  This  was 
remedied  by  5  p.  m.  meetings  of  the  staff 
when  a  comparison  was  made  with  the 
other  papers,  and  a  schedule  prepared  for 
tile  next  day. 

We  were  a  union  shop,  but  the  lack  of 


sionary  work  for  the  advertising  men. 

Of  all  the  losses  in  previous  years,  none 
had  been  bigger  than  that  of  white  paper. 
Our  paper  had  been  sold  for  a  cent  when 
it  was  costing  one  and  one-third  cents 
for  paper  alone.  Our  price  was  now  two 
cents,  but  we  cut  down  600  copies  each 
night  by  eliminating  useless  returns,  and  a 
“free  list.’’ 

The  crux  of  the  whole  situation  as  I 
saw  it  was  that  of  little  or  no  manage¬ 
ment.  This  was  especially  true  in  tho 
editorial  department.  Noon  day  meetings 
of  business  men,  such  as  the  Advertising, 
Rotary,  Kiwannis  and  Automobile  clubs, 
as  well  as  many  meetings  of  women’s 
organizations  were  never  reported  by  the 
paper. 

The  paper  took  the  United  Press  ser¬ 
vice,  but  no  attempt  was  made  to  use  the 


support  here  was  noticeable.  Frequently  .  ^  -  - - - 

the  men  were  rushing  about  for  copy,  or  Red  Letter  Advance  sheets  for  time  copy, 
idly  sitting  by  while  the  boy  went  to  the  Rational  stories  were  not  localized. 


home,  now  enjoyed  under  a  rental  of 
7  oix)  annually,  most  of  the  money  having 
bten  spent  in  alterations,  structural  im- 
Movements,  etc.  The  remaining  $150,000 
was  charged  off  to  bad  management  in 
the  overhead,  covering  a  period  of  ten 

^^he  second  nephew  had  finally  man¬ 
aged  to  keep  going  by  transferring  his 
current  indebtedness  to  a  bonded  in¬ 
debtedness,  and  long  time  bank  loans, 
but  his  income  was  still  far  too 
short  to  provide  for  his  ultimate  escape. 

There  were  two  other  evening  papers 
in  the  field,  one  of  which  was  eminently 
prosperous.  What  could  be  done  to  save 
the  situation?  First  of  all,  I  made  a  can¬ 
vass  of  the  leading  merchants  and  ad¬ 
vertisers,  and  from  them  I  obtained  the  partment,  home  delivery,  and  offered 

opinion  that  nothing  could  be  done.  Many  tempting  prizes  for  new  subscribers  in  the  annually  of  $8,000  on  paper  alone. 

of  them  had  subscribed  to  the  bond  issue,  way  of  dolls,  dishes,  books,  etc.  Economies  in  our  salary  list  reduced  .  . . . 

not  as  an  investment,  but  as  an  evidence  We  also  started  the  publishing  of  a  our  expense  in  this  list  $250  a  week.  I  presented  the  complete  picture  to  my 

of  personal  friendship  for  the  publisher,  serial  story,  and  these  ideas,  together  Electric  bulbs  were  no  longer  left  to  financial  backers,  they  said  it  would  take 

His  personal  standing  in  the  community  with  our  new  local  feature  columns,  gave  burn  all  night.  Steam  heat  was  turned  too  rnuch  money,  with  only  a  second 

was  of  the  highest,  but  his  credit  other-  us  a  circulation  boost  of  1,000  inside  the  off  at  6  p.  m.  place  in  sight  in  the  evening  field.  Since 

wise,  made  it  impossible  to  obtain  even  first  week.  There  had  been  no  budget  of  expense  then,  I  have  wondered  how  many  other 

weekly  payrolls  from  any  of  the  banks.  Our  advertising  department,  laboring  and  income.  We  establish^  one  for  each  papers  in  the  country  are  facing  the  same 
The  ^per  itself,  editorially,  had  been  with  other  troubles,  had  forgotten  about  department — that  is,  the  advertising,  cir-  plight  through  a  lack  of  real  knowledge, 

allowed  to  run  down.  It  was  poorly  the  need  of  rate  cards.  We  had  none,  culation,  classified,  etc.  or — a  lack  of  courage  on  the  part  of  the 

printed.  It  was  the  smallest  in  size.  It  What  little  advertising  we  carried  was  Reporters,  who  wrote  our  new  auto-  publishers  to  face  the  truth. 

for  single  insertion.  The  contract  line  mobile,  financial,  real  estate  and  build-  - 

idea  had  been  forgotten.  ing  news  were  instructed  to  do  mis- 


editorial  room.  We  at  once  established 
a  reserve  copy  hook,  so  that  they  would 
be  busy  at  all  times.  All  that  was  needed 
was  a  little  system. 

One  useless  machine  was  sold  outright 
for  $1,000,  which  met  the  composing  room 
pay  roll  for  one  week.  New  type  was 
discovered  tucked  away  in  old  cases. 
There  was  a  saving  in  composition 
through  the  use  of  page  mats.  The  men 
saw  we  meant  business,  and  they  gave 
us  a  willing  hand. 

We  bought  none  of  our  supplies  on  a 
cash  basis  with  the  result  that  we  paid 
much  higher  prices — from  those  to  whom 
we  were  indebted.  This  was  especially 
true  of  the  paper  situation.  By  buying  in 
the  open  market  we  affected  a  saving 


Citizens  were  seldom  interviewed.  No 
attempt  was  ever  made  to  build  up  stories 
of  local  news  interest. 

Incidentally,  another  feature  established 
was  The  Open  Forum,  which  was  a  suc¬ 
cess  from  the  start.  Cuts  and  mats  were 
unearthed  in  a  dust  pile,  and  used  to  en¬ 
liven  the  pages. 

The  previous  management,  or  mis¬ 
management,  to  put  it  mildly,  had  con¬ 
centrated  on  the  bigger  department 
stores,  so  that  when  they  cut  down  their 
space,  things  were  in  bad  shape.  We  set 
about  at  once  to  build  up  with  the 
smaller  stores. 

It  was  a  pathetic  sight  altogether, 
including  the  loss  of  a  family  fortune, 
and  it  might  have  been  prevented  with  a 
little  wise  foresight. 

I  took  an  option  on  the  paper,  but  when 


published  only  a  fragment  of  the  news 
of  the  day. 

Then  it  was  that  I  took  up  my  inven¬ 
tory  of  the  various  departments,  one  by 
one— the  rfitorial,  the  advertising,  the 
circulation,  the  business  office,  the  com¬ 
posing  room,  and  the  press  room. 

The  publisher  was  also  the  editor,  and 
general  manager.  His  staff,  the  smallest 
in  town,  included  many  oldtimers.  The 
various  salaries  were  those  he  had  in¬ 
herited  from  his  brother’s  administration. 
No  attempt  had  ever  been  made  to  weed 
out  the  deadwood,  or  to  hire  young  re¬ 
porters  just  starting  in  the  business.  The 
reporters  were  all  his  friends.  Someone 
else  would  have  to  discharge  the  incom¬ 
petent  ones,  he  said,  and  I  saw  that  here, 
as  elsewhere,  things  had  been  allowed  to 
drift. 

The  repeated  intoxication  of  one  old 
timer  gave  us  a  chance  to  hire  two  new 
young  reporters  for  $15  each,  which 
meant  a  saving  of  $10  a  week.  The  old 
timer  was  discharged.  The  men  were 
then  told  to  report  at  8  a.  m.  instead  of 
8.30_  and  8.45,  and  also  to  write  inside 
stories  for  the  next  day.  Their  output 
TOs  double  that  of  the  former  staff  man. 

The  same  trouble,  namely,  that  of 
familiarity  between  the  publisher  and  his 
managing  editor,  existed  between  the 
't'snaging  editor  and  his  reporters.  It 
was  remedied  by  putting  a  new  man  on 
the  desk,  who  made  certain  that  the 
®achines  had  early  morning  copy. 

New  type,  that  is  to  say  new  type 
found  in  old  cases,  was  used  for  display 
h^s,  and  all  hand-set  heads  eliminated. 
Omy  those  we  could  set  on  machines 
were  used— that  is  for  single  column 
heads. 

hour  for  going  to  press  was  set 
*hw  an  hour,  so  that  we  were  on  the 
street  first  instead  of  last.  Economy  in 
sp*ce  was  obtained  by  reducing  the  depth 


COMMITTEE  CHAIRMEN 
NAMED  BY  S.  N.  P.  A. 


President  Robert  Ewing  Appoints 
Leaders  of  Six  Important  Groups 
Within  Southern  Organixa-  ) 
tion 


Col.  Robert  Ewing,  publisher  of  the 
.\ew  Orleans  States  and  president  of  the 
Southern  Newspaper  Publishers  Associa¬ 
tion,  this  week  named  the  chairmen  of 
the  various  S.  N.  P.  A.  committees.  They 
follow : 

Advertising— Col.  Luke  Lea,  Nash- 
mile  (Tenn.)  Tennessean, 

Business  Affairs— John  Park. 

Raleigh  (N.  C.)  Times. 

Editorial  Affairs  —  Marcellus  E. 
Foster,  Houston  (Tex.) .  Press. 

Labor — FI.  C.  .Adler,  Chattanooga 
(Tenn.)  Times. 

PosT.xL  R.ates  —  Urev  Woodson. 
Oitvnshoro  (Ky.)  Messenger. 

Lee  School  of  Journalism,  Washing¬ 
ton  &  Lee  University — Major  John  S. 
Cohen,  .dtlanta  (Ga.)  JournM. 

Members  of  these  committees  who  wilf 
work  with  these  chairmen  on  problems 
of  the  .Association  will  be  named  by 
President  Ewing  in  the  near  future. 


Correspondents  photographed  in  Black  Hills  with  President  Coolidge.  Front 
row  (left  to  right):  Philip  Kinsley,  Chicago  Tribune;  John  T.  Lambert, 
Universal  Service;  President  Coolidge;  James  L.  Wright,  Buffalo  Evening 
News;  Carlisle  Bergeron,  IFashington  Post;  Charles  R.  MichaeL  New  York 
Times.  Top  row  (left  to  right):  Francis  M.  Stephenson,  Associated  Press; 
Paul  Mallon,  United  Press;  George  Dumo,  International  News  Service;  John 
Russell  Young,  Washington  Star. 


"BOB”  DAVIS  ELECTED 

Robert  H.  Davis,  writer  of  the  col¬ 
umn  “Bob  Davis  Recalls”  in  the  New 
York  Sun  was  re-elected  honorary  presi¬ 
dent  of  the  Stevenson  Society  of  Amer¬ 
ica  at  a  meeting  held  at  Saranac  Lake 
last  Saturday  afternoon  in  the  cottage 
which  the  celebrated  writer  occupied  dur¬ 
ing  the  winter  of  1887-1888. 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Mississippi  Counties  and  Cities  for 
Products  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified  and 
^  Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  ivarning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


lyriSSISSIPPI,  the  ISth  state  to  be 
covered  in  Editor  &  Publisher’s 
current  series  on  consumer-buying-abil¬ 
ity,  presents  the  fairly  common  picture 
of  a  large  commonwealth,  thinly  popu¬ 
lated  in  the  rural  districts  and  with  no 
large  cities  to  concentrate  population  and 
wealth.  Its  small  cities,  however,  as 
shown  by  the  chart  on  Page  49,  are  above 
the  average  for  the  whole  country  in 
purchasing  power,  according  to  the  pres¬ 
ent  formula. 

Its  rural  districts  are  considerably  be¬ 
low  the  U.  S.  average,  and  the  state,  as 
a  whole,  can  be  considered  as  possessing 
from  1.45  per  cent  of  the  nation’s  pur¬ 
chasing  power  for  necessities,  to  four- 
tenths  of  1  per  cent  of  the  nation’s  ca¬ 
pacity  to  absorb  luxuries. 

The  six  columns  shown  in  the  adjoin¬ 
ing  table  represent  various  gradation.s 


in  price  and  quality  of  goods  ranging 
from  staples  and  necessities  to  luxuries 
purcliasable  principally  by  people  whose 
incomes  are  sufficient  to  meet  all  ordinary- 
needs  and  leave  a  surplus  for  extraordin¬ 
ary  comforts  and  luxuries. 

This  survey  is  based  upon  the  assump¬ 
tion  that  population  and  income,  consid¬ 
ered  from  available  statistics  in  their 
proper  inter-relations,  will  give  an  index 
to  the  ability  of  a  community’s  members 
to  purchase  various  grades  of  advertised 
goods.  Obviously  the  one  index  cannot 
be  applied  indiscriminately  to  ability  to 
buy  a  loaf  of  bread,  a  six-cylinder  car, 
and  masterpieces  of  period  furniture. 
Population  statistics  alone  might  indicate 
the  number  of  loaves  of  bread  to  be  con¬ 
sumed  in  a  certain  period  by  a  given 
number  of  people.  Income,  however, 
(Continued  on  page  49) 
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All  cities  of  more  than  10,000 
population,  according  to  latest 
census  estimates,  are  indicated 
on  this  outline  map  of 
Mississippi. 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  MISSISSIPPI 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 

Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 


MISSISSIPPI 


ALCORN 


ATTALA  . 

BENTON 

BOLIVAR 


CARROLL  .  151 

CHICKASAW  .  167 

CHOCTAW  .  93 

CLAIBORNE  .  97 

CLARKE  .  135 

CLAY  .  132 

COAHOMA  .  374 

COPIAH  .  216 

COVINGTON  .  Ill 

DE  SOTO  .  200 

FORREST  .  184 

Hattiesburg  .  125 

FRANKLIN  .  105 

GEORGE  .  42 

GREENE  .  104 

GRENADA  .  104 

HANCOCK  .  79 


HOLMES  .  298 

HUMPHREYS  .  165 

ISSAQUENA  .  57 

ITAWAMPA  .  129 

JACKSON  .  173 

JASPER  .  147 

JEFFERSON  .  119 

JEFFERSON  DAVIS  95 

JONES  .  288 

Laurel  .  136 

KEMPER  .  146 

LAFAYETTE  .  143 

LAMAR  .  no 

LAUDERDALE  ....  367 

Meridian  .  219 

LAWRENCE  .  94 

LEAKE  .  126 

LEE  .  243 

LEFLORE  .  315 

LINCOLN  .  187 

LOWNDES  .  213 

Columbus  .  97 


CL  No.  1 

CL  No.  2 

CL  No.  3 

CL  No.  4  CL  No.  5 

.  14548 

12143 

9738 

7333 

4928 

.  174 

158 

141 

126 

no 

.  114 

111 

108 

105 

102 

.  188 

156 

124 

93 

61 

.  142 

114 

86 

57 

29 

.  186 

149 

111 

75 

38 

.  73 

57 

42 

26 

10 

.  507 

420 

333 

246 

159 

.  125 

98 

71 

44 

17 

.  151 

119 

87 

55 

23 

.  167 

136 

103 

72 

41 

.  93 

74 

54 

34 

15 

.  97 

77 

57 

37 

17 

.  135 

no 

85 

60 

35 

.  132 

107 

83 

59 

34 

.  374 

320 

265 

211 

157 

.  216 

175 

134 

95 

54 

.  Ill 

88 

66 

44 

21 

.  200 

159 

117 

77 

36 

.  184 

174 

163 

154 

144 

.  125 

128 

131 

134 

137 

.  105 

84 

63 

42 

21 

42 

33 

25 

16 

07 

. .  104 

83 

63 

42 

21 

. .  104 

89 

74 

59 

44 

.  79 

67 

55 

42 

30 

..  294 

263 

232 

202 

171 

..  105 

94 

83 

72 

61 

.  461 

448 

435 

422 

409 

. .  225 

259 

293 

326 

360 

..  298 

247 

196 

147 

96 

. .  165 

134 

103 

74 

43 

.  57 

46 

35 

23 
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MADISON  .  222 

MARION  .  147 

MARSHALL  .  196 

MONROE  .  246 

MONTGOMERY  ...  104 

NESHOBA  .  160 

NEWTON  .  155 

NOXUBEE  .  178 

OKTIBBEHA  .  127 

PANOLA  .  210 

PEARL  RIVER  ....  148 

PERRY  .  78 

PIKE  .  259 

PONTOTOC  .  160 

PRENTISS  .  144 

QUITMAN  .  196 

RANKIN  .  151 

SCOTT  .  123 

SHARKEY  .  122 

SIMPSON  .  149 

SMITH  .  120 

STONE  .  56 

SUNFLOWER  .  398 

TALLAHATCHIE  .  320 

TATE  .  146 

TIPPAH  .  127 

TISHOMINGO  .  129 

TUNICA  .  172 

UNION  .  166 

WALTHAL  .  114 

WARREN  .  271 

Vicksburg  .  167 

WASHINGTON  ....  449 


Greenville  . 

..  132 

130 

128 

126 

124 

WAYNE  . 

..  127 

101 

75 

48 

22 

WEBSTER  . 

..  94 

74 

55 

35 

15 

WILKINSON  ... 

..  114 

91 

68 

44 

21 

WINSTON  . 

..  150 

119 

89 

59 

28 

YALOBUSHA  ... 

..  143 

122 

101 

80 

59 

YAZOO  . 

..  320 

263 

206 

149 

92 
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FINANCIAL  ADVERTISERS  TELL  THEIR  STORY 

How  Banks  Can  Best  Use  Newspaper  Space  Explained  by  Ten  Advertising  Managers  in  Book  Pub¬ 
lished  by  Bureau  of  Advertising,  A.N.P.A. 


4DVERTISING  managers  of  10  finan-  services  which  at  one  time  were  hidden  "Here  in  the  financial  pages  of  the  Some  advertisers  have  had  good  results 
cial  houses  contribute  to  a  book  within  the  cold  marble  walls  of  the  con-  newspapers  is  the  natural  and  principal  from  such  media  as  subway,  elevated, 
jitied  “Finance  and  Advertising”  issued  servative  banking  institution  that  hesi-  market  for  investment  securities.  Here  street  car,  or  bus-card  advertising,  from 
^ct  week  by  the  Bureau  of  Advertising  tate<l  to  advertise  except  for  the  purpose  is  the  day’s  financial  news.  Here  are  window  display  and  outdoor  display, 
f^the  American  Newspaper  Publishers  of  publishing  complex  financial  state-  the  day's  quotations.  Here  the  investor  By  the  nature  of  things,  however,  the 
\  sociation.  ments.  naturally  turns  to  learn  what  is  going  newspaper  is  a  medium  which  links  up 

'^The  symposium  was  gathered  under  By  Mr.  Matthews,  vice-president  of  S.  on  in  the  securities  market  and  the  Stock  more  closely  with  concentrated  selling 

the  direction  of  Sam  P.  Judd,  chairman  \V.  Straus  &  Co.,  newspaper  advertising  Exchange  and  here  indeed  is  created  an  effort,  which  permits  the  greatest  time- 
S  the  Newspaper  Division  of  the  research  was  described  as  "the  artillery  of  any  sue-  atmosphere  favorable  to  the  investment  liness  in  presenting  the  sales  appeal,  and 
rommittee  of  the  Financial  Advertisers*  cessful  campaign  to  sell  investments/’  advertiser.  reaches  the  largest  body  of  real  prospects 

Acix-iation.  Mr.  Judd,  in  an  introduc-  “It  permits  the  dealer  to  put  his  selling  “True,  many  newspapers— in  fact,  the  at  the  lowest  comparative  cost. 


imoerative  assertion  tnai  unless  conai-  other  meaia  lacK,  ne  wrote  in  me  a 

tkms  are  unusual,  a  bank  must  use  news-  Bureau’s  book.  “Newspaper  advertising  on  the  Stock  Exchange  are  emphasized  Dime  Savings  Bank  of  Detroit.  It  is  Ins 

oaoer  advertising.”  Then  the  10  con-  lays  down  a  barrage  which  not  only  ere-  sometimes  to  too  great  an  extent  in  com-  system  to  use  small  space  persistently, 

tributors  relate  how  they  have  put  the  ates  good  will  and  prestige  but  affords  a  parison  with  what  is  printed  about  and  he  has  thus,  he  reports,  achieved 

imoerative  medium  to  work  for  them.  preparation  for  the  efforts  of  salesmen  investment  securities.  The  reason  gen-  success.  He  wrote  in  part : 


preparation  for  the  efforts  of  salesmen  investment  securities.  T  he  reason  gen-  success.  He  wrote  in  part : 

and  direct  mail  which  is  possible  in  no  erally  advanced  is  that  stocks  are  more  "I  believe  the  small  advertisement  has 

other  way.  ^  definite  place  and  function  under 

Tt  may  be  safely  said  that  to  create  con-  . — . . . . . .  certain  conditions,  tor  example,  a  sit- 

;;  fire/  fnr  frnm  the  F  uatioii  where  the  advertiser  is  approach- 


.fpriewa—  d<  t»»«  >»Mir  ceatfcp**  w 


S.W.  STRAUS  &  CO. 


’^1  45  YEARS  WITHOUT  LOSS  TO  ANY  INVESTOR  j  ;  ot-p  pnii^llv  Jldjintpd  to  ifltpnsivp  SPllinCT  iff  ’a.  j.' 

'' - —  - - —7- - — -  — —  .  equally  aaapiea  lo  intensive  selling  colorful,  more  picturesque,  more  dra-  tisements,  one  each  day  m  our  three  local 

- ^ - - - efforts  on  individual  issues  of  securities,  more  “newsy”  than  bonds  or  papers,  would  accomplish  what  we  de- 

Tvpical  institutional  copy  used  in  Newspapers  permit  close  co-ordination  mortgages.  This  is  true,  and  yet  it  is  sired  and  at  no  greater  expense  than  the 

Pennsvlvania  newspapers  by  S.  "W.  ot  advertising  and  actual  sales  effort.  ^  more  people  are  interested  cost  of  two  or  three  insertions  of  normal 

Straus  &  Co.  This  advertisement  was  u  a  new  bond  issue  is  brought  out,  a  bonds  and  in  mortgages — that  is,  pre-  size. 

in  large  size — 4  columns  by  180  lines  house  ot  national  distribution  times  its  jumably  souihI  investments — than  in  “A  series  of  thirty  small  pieces  was 

in  depth.  aavertising  so  that  throughout  the  stocks  which  represent  speculation  rather  prepared  with  a  change  of  copy  daily 

country  its  specihc  offering  advertise-  investment.  .  (Continued  on  bane  451 

W.  E.  Brockman,  advertising  manager  ment  can  appear  on  the  same  day  in  history  of  the  business  of  S.  W.  _ ^  ^  ^  ^ 

of  the  Minnesota  Loan  &  Trust  Company  dozens  or  scores  of  newspapers  all^  over  Straus  &  Co.  in  its  newspaper  adver-  ^ 

of  Minneapolis,  in  the  opening  chapter,  the  country  in  every  city  in  which  a  tJsing  is  a  close  parallel  to  that  of  manv  f  "Mprcaniilp 

describes  how  his  bank  buys  copy  in  lf>cal  selling  effort  is  being  put  forth.  others.  Our  first  advertisement,  pub-  p  ^ 

local  newspapers  to  sell  its  salesmen  to  “Too,  the  newspaper  permits  contin-  lished  some  thirty-two  years  ago,  was  s,  —  . — - 1;  ^  ^ 

prospective  investors.  Other  contributors  uity  and  frequent  repetition.  It  allows  jn  a  newspaper.  In  this  same  newspaper  |  1 

and  the  subjects  covered  are:  Alice  E.  the  greatest  possible  flexibility  in  hand-  one  of  the  largest  in  the  country  we  I  Last  week  the  ExccUior  Saks  Co.  rented  space  m  our  ;| 

Davis,  Mercantile  Trust  Company,  St.  ling  a  sales  argument,  so  as  current  used,  for  instance,  space  costing  approxi-  I  1 

Louis,  “Putting  Bank  Service  ‘On  the  market  conditions  change  one’s  methods  mately  $3,000  in  1912.  This  sum  has  I  hnmned,n$iS.nIikd&co^L.KBo";ijs  ‘ 

Chopping  List  ;  _J.  K.  Waibel,  advertis-  of  attack  and  ones  sales  appeal  may  increased  steadily  year  by  year  until  the  |  for  new  long-term  municipals,  and  jim  Schneider 

ing  counsel.  Continental  and  Commercial  change  accordingly.  No  delay  is  neces-  same  publication  has  carried  space  over  E  bought  his  first  invc,stment,,^Sj^aS500  industrial  ; 

National  Bank,  Chicago,  “Faith  and  sary.  Newspapers  are  available  day  by  our  signature  amounting  to  more  than  ^  bond;  the  Walton  Cooperage  Co.  opened  a  sso.ooo 

Fashion”;  I.  I.  Sperling,  publicity  man-  day  to  carry  the  precise  argument  the  $50,000  a  year.  f  checki^ac^unt  and  established  a  ime  of  credit,  ^ 

ager,  Cleveland  Trust  Company,  “A  Cam-  advertiser  believes  to  be  most  favorable  “In  the  experience  of  our  company  |  Lm^tbSSuheRS’SeWDe^i/^^^^  ^ 

paign  for  Atmosphere”;  Julian  M.  Case,  to  him  in  changing  conditions  and  the  as  in  the  case  of  many  others,  the  e  tmued  negotiations  for  a  proposed  loan  of  $500,000  " 

advertising  manager.  Dime  Savings  Bank,  precise  arguments  most  effective  in  any  growth  of  our  advertising  appropriation  I  on  »  new  hospital  m  the  Southwest,  and  sold  f 

Detroit,  Mich,,  “Reminder  Ads”;  F.  R,  particular  locality.  has  been  linked  closely  with  the  develop-  |  Dr  Herrman  a  $500  First  Mortgage  for  mve^-  | 

Kertnairt  assmant  vice-pr«ident.  Bank  eff  “A  welUknown  banker  once  said  that  ment  and  growth  of  our  organization  |  | 

Italy,  ban  Francisco,  Tying  up  with  the  American  people  are  economically  until  it  is  now  an  organization  with  F  from  the  Trust  Department,  and  Arnold  Kelky  created  ! 

community  Copy”;  F.  M.  Staker,  man-  illiterate,  but  since  the  war  and  the  days  offices  in  more  than  fifty  principal  cities  |  an  $1 8,000  hfe  insurance  trust  for  the  benefit  of  his  ? 

ager,  publicity  department.  Commerce  of  the  Liberty  Loan  they  are  learning  In  developing  each  of  these  local  terri-  s  made  the  regular  { 

Tmst  Company,  Kansas  City,  “Promoting  fast.  Before  the  war  the  bond-buying  tories  we  have  relied  on  the  local  news-  I  ‘^P°“''"*““‘'^acc‘)un“oward  the  first  payment  j 

Life  Insurance  Trusts” ;  H.  B.  Matthews,  class  was  estimated  at  some  300,000  to  papers  as  powerful  and  effective  media.  |  ^"/.^^’co^JItV^ate^^^of^UtTH^^^^  ^ 

anff  director  of  advertising  400,000  people,  but  today  practically  We  believe  in  continuity  and  in  keeping  i  Stahl  for  an  unnamed  figuref^these  are  but  a  docen  5 

o.  V\.  Straus  &  Co.,  New  York,  “Selling  everyone  knows  what  a  bond  is  and  a  everlastingly  at  it,  and  this  continuity  is  of  the  weeks  transactions,  set  down  to  show  that  j 
Investments  Through  Newspapers”;  coupon  is,  and  the  number  of  potential  carried  out  in  all  of  our  advertising.  I  “Mercamik  Service"  amounts  to  a  lot  We  than  the  | 

Farmers  Loan  and  buyers  which  constitute  the  field  to  which  “While  newspapers  must  be  the  chief  ^  receiving  of  deposits  and  the  paying  of  checks. ..  | 
l^st  Company,  New  York;  and  George  the  investment  dealer  appeals  runs  into  reliance  of  the  investment  advertiser,  f  ^  ^  ^ 

Jr.,  advertising  manager,  William  many  millions— numbers  in  fact  so  large  they  should  be  used  in  combination  with  “  i 

K.  Compton  Company.  "s  to  be  impossible  to  estimate  with  any  other  media  to  achieve  the  best  results.  |  - 

Financial  houses,  always  powerful,  have  degree  of  accuracy.  Magazines  of  national  circulation,  es-  F - j 

It  swms,  discovered  a  new  power  in  ad-  “In  the  work  of  economic  education  pecially  those  with  constructive  and  well-  _ .NercdniileTriisLCompanv  1 

placed  in  the  newspapers.  This  of  the  American  people  the  newspapers  edited  investment  departments,  are  highly  ?  |~|  j 

medium  has  been  found  to  be  the  “logical  naturally  have  contributed  powerful  aid.  valuable  for  background,  name-building  I 

mainstay”  of  investment  advertisers;  a  Particularly  in  their  financial  pages  have  and  prestige-building — and  in  some  in- 

them  reaching  women  and  teaching  they  been  of  great  help  in  raising  the  stances  valuable  alike  for  direct  sales.  “Our  advertisements  are  about  people 
nem  the  adyantaps  of  a  banking  connec-  general  standards  of  economic  and  Direct  mail,  letters,  and  circulars  form  because  people  are  interested  in  peo- 

ter«t*  promoting  public  in-  tinancial  knowledge  of  the  American  a  portion  of  every  investment-selling  pie,”  writes  Alice  E.  Davis  of  the 

rest  in  saving ;  and  for  selling  the  many  people.  campaign  that  cannot  he  overlooked.  Mercantile  Trust  Company,  St.  Louis. 


other  way. 

"It  may  be  safely  said  that  to  create  con¬ 
fidence  is  the  first,  although  far  from  the 
only,  aim  of  effective  investment  advertis¬ 
ing.  Investment  money  is  different 
from  other  kinds  of  money — different 
from  that  which  is  spent  for  pianos  or 
food  or  clothing  or  toothbrushes  or  radio 
sets  or  any  one  of  a  thousand  necessities 
or  luxuries.  It  is  the  money  which  is 
laid  by  as  a  safeguard  for  oneself  and 
one’s  loved  ones  against  declining  years 
■  or  the  rainy  day  which  comes  in  most 
1  lives  sooner  or  later.  Being  money 
which  is  invested,  it  is  put  out  with  more 
1  care,  more  forethought  and  more  con- 
^  sideration  than  money  which  is  merely 
J  spent.  Therefore,  the  investment  dealer 
!  who  wishes  to  sell  securities  to  the  pub- 
’  lie  must  first  imbue  that  public  with  con- 
'  fidence  in  his  responsibility  as  a  dealer 
I  and  in  the  quality  and  attractiveness  of 
:  his  product. 

“For  these  purposes  the  newspapers 
;  come  naturally  to  hand.  They  permit 
f  the  use  of  institutional  campaigns  de- 
1  signed  to  create  prestige  and  acquire 
i  good  will,  while  at  the  same  time  they 


What  would  you  do  with 

$167,000? 


dit«.whowrtb«diofinu<triiBO«ympMt.  SdVT  ^  nwhet- 

vauted  to  ««««  $167,000  Kcotdu^  to  Mdt.  wu  ebe  cbwf  ficiot  to  be  coa- 
tbe  NcoouneadMioas  of  ibe  Coapeoa  nduei  ia  tba  punbue- 
CofBpMy.  Wi(btbisiiiiDnn*noa.MdihKoffbe 

4a«fB0(’iocbet  bo)duic*>ibe'Co«^aa 
AcniaUy  m  wm  dtAculi.  4*culi  m  CeiapT  «  aWe  to  adiw 
ukiu  •  pbyuoM  to  preecnbe  fc*  ■  loeooetiooi  to  mm  btt  mdivtaMl  Medi, 
BMicM  be  oever  leen.  tad  wbote  and  10  mcneae  hit  net  acotoe  by,  andy 
tuttoey  be  does  aot  luMw  TheooIyliK  Mteea  bundwd  doUa«  a  yea*. 

(bat  cooid  be  made  betc,  ou  one  bwtd  The  peateat  tcnrice  ibai  thta  botue  cao 
upoM  (be  aasumpooa  due  n  (epteacmed  pvc  yoia  ta  to  help  you  better  yoor 
tbe  Miaeatot'i  total  boldatp  Sucbalut  ireKneMpottooo.Tba(R^atfe«tcnflaea 
aru  Made,  h  lactitded  a  wide  vancty  of  that  arc  wun^  oicb  a  popet  balaace 
louad.  highly  marketable  booda.  between  markctabdity  and  yield.  U  u  by 

W«hth«lMi»eotale(ter.poMKMigo<Jt  peMig  eieeaion hiU  tetmo  fae tbeu ^ 
thtcaoecmfbrmatMMaanttemvcater'a  ideoce,  by  belpt(ig.(bett  to  betaet  tbatf 


William  R.  Compton  Company 


This  piece  of  copy  extracted  a  merry 
laugh  from  a  competitor  and  a  good 
order  from  a  new  customer  who  had 
$167,000  invested  in  bonds. 


ing  a  prolific  season  for  sales  and  his 
appropriation  does  not  permit  the  con¬ 
tinued  use  of  large  or  even  medium-sized 
advertisements.  It  is  important  to  him 
that  he  keep  his  name  before  the  public 
as  often  as  possible,  as  a  constant  re¬ 
minder.  Here  seems  the  logical  place 
for  use  of  a  series  of  small  but  frequent 
inserticiis. 

“To  cite  a  specific  case,  we  foumf 
ourselves  in  just  this  position  a  couple 
of  years  ago.  It  was  late  in  December. 
The  month  had  been  very  productive  of 
new  accounts  and  the  approacliing  month 
offered  an  unusual  opportunity  for  se¬ 
curing  a  larger  number  of  new  customers. 

“Christmas  Club  and  other  holiday  ad¬ 
vertising  had  cut  into  the  appropriation 
so  that  the  space  we  could  use  during 
January  was  only  normal.  Considering 
the  situation  from  all  angles  the  logical 
procedure  seemed  to  be  keeping  our 
name  before  the  public  as  much  as 
possible  throughout  the  entire  month. 

“A  little  calculation  showed  that  a 
scries  of  three-inch  single  column  adver- 


Typical  institutional  copy  used  in 
Pennsylvania  newspapers  by  S.  "W. 
Straus  &  Co.  This  advertisement  was 
in  large  size — 4  columns  by  180  lines 
in  depth. 


(Continued  on  page  45) 

"Mercantile  Service" 


?  Last  week  the  Excelsior  Sales  Co.  rented  space  in  our 
i  storage  vauks  for  thetr  records, and  Mrs.  Blake,  house' 

I  wife,  rented  a  $5  safe  deposit  box;  I^ul  Frank- 
lin  turned  in  $100,000  in  called  Second  Liberty  Bonds 
j?  for  new  long-term  municipals,  and  Jim  Schneider 
^  bought  his  first  investment.  a  $300  industrial 

s  bond;  the  Walton  Cooperage  Co.  opened  a  $30,000 
f  checking  account  and  established  a  line  of  credit, 
while  Ra  Mary  Brice,  typist,  opened  a  savings  ac- 
I  count  with  $3;  the  Real  Estate  Loan  Department  cem- 
p  tinued  negotiations  for  a  proposed  loan  of  $500,000 


I'  Dr.  Hcrrman  a  $300  First  Mortgage  Note  for  invest-  J 
i?|  ment;  a  college  received  a  bequest  under  the  will  o( the  3 
^  late  James  Simpson  in  the  form  of  a  check  for  $20;000  | 

from  the  Trust  Department,  and  Arnold  Kelley  created  1 
I'  an  $18,000  life  insurance  trust  for  the  benefit  of  his  r 
I  51  Wife  and  children;  Brian  Murry  made  the  regular  i 
I  deposit  in  his  savings  account  toward  the  first  payment  i| 

1  on  a  home,  while  the  Real  Estate  Department  was  'J 
I  selling  the  county  estate  1^  of  the  late  Howard  | 
S!  Stahl  for  an  unnamed  figure;  — •  these  are  but  a  dozen 
ijl  of  the  week’s  transactions,  set  down  to  show  that  | 
J  **Mercantile  Service"  amounts  to  a  lot%iore  than  the  :i 
3i  receiving  of  deposits  and  the  paying  of  checks.  ..  | 


1  MefcaniileTr; 


EtLpmpativ  r—i 


“Onr  advertisements  are  about  people 
because  people  are  interested  in  peo¬ 
ple,”  writes  Alice  E.  Davis  of  the 
Mercantile  Trust  Company,  St.  Louis. 
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SAYS  BIG  FIELD  WAITS  ADVERTISER 
WHO  WILL  “DEBUNK^’  HIS  COPY 


ANTHRACITE  DISTRICT  MEETING 


Writer  Speculates  on  What  Might  Happen  if 
Truth  About  Products  They  Promote— 
“Confession”  Advertising 


Ads  Told  the 
-Urges 


Editors  to  Confer  at  Mt.  Carmel,  Pa., 
with  Business  Leaders 


KFl  WANTS  ADVICE  CK 
RADIO  PUBUCITY 


By  CLARENCE  T.  HUBBARD 


A  \  lATION  and  advertising  are  not  so 
far  apart,  .-ts  words,  both  begin 
with  the  initial  letter  A,  the  first  letter 
of  the  alphabet — as  actualities  both  have 
been  in  the  process  of  experimentation 
for  some  time — and  both  are  still  unde¬ 
veloped  powers.  Advertising,  of  course, 
is  not  quite  as  spectacular  as  aviation. 

But - 

in  our  own  field  we  are  also  enjoying 
our  little  “hop  offs" — some  serious,  some 
accidental,  some  startling,  and  others 
amusing. 

Who  now  will  pull  the  “Lindbergh"  in 
the  advertising  world? 

True  ^tory  magazine  almost  did  it 
when  it  took  an  entire  page  in  the  Xeie 
York  Times  and  so  went  after  the  Camp¬ 
bell’s  Soup  account,  in  advertising  to 
the  Campt^ll's  Soup  folks — a  whole  page 
in  a  newspaper  soliciting  their  advertis¬ 
ing  for  the  magazine — they  ffew  over 
unknown  territory.  It  was  startling, 
original,  courageous. 

The  Dodge  motor  car  with  its  slogan 
idea  was  another  attempt.  The  \ew 
York  banks  with  their  “financial  state¬ 
ments  which  anyone  can  read”  as  ap¬ 
pearing  in  the  New  York  ifieairc  pro¬ 
grams  are  on  a  brave  and  courageous 
riight.  'Ihe  open  advertising  ot  certain 
sanitary  articles  is  an  adventure  in  terri¬ 
tory  previously  shunned. 

But  in  advertising  are  we  betting  on 
the  wrong  horse? 

Let's  think  about  it  a  bit. 

I’or  years  we  have  watched  the  bi¬ 
plane  and  the  monoplane,  but  with  much 
reservation.  For  cross-country  and 
trails- Atlantic  flights  we  “bet”  on  dirigi¬ 
ble.  In  fact,  it  has  been  agreed  tor 
some  time  that  we  would  be  eventually 
going  back  and  forth  over  the  ocean,  the 
English  Channel,  from  New  York  to 
Florida,  and  other  routes  on  airships, 
but  never  by  airplane.  The  airplanes,  we 
averred,  would  be  all  right  for  war  scout¬ 
ing,  or  for  short  jumps,  Imt  never  for 
any  dependable  passage.  But  we  were 
betting  on  the  wrong  horse! 

For  years  now  we  have  been  applaud¬ 
ing  the  courageous  originality  of  adver¬ 
tising — electrical  flashes,  color  splashes, 
trellised  billboards,  startling  copy,  s{^c- 
tacular  advertising,  original  advertising, 
courageous  advertising.  Maybe  we’ve 
picked  the  wrong  horse? 

Some  day  an  advertising  “Lindbergh” 
is  going  to  amaze  us  by  riding  the  right 
filly — advertising  confession. 

No,  I  don’t  mean  the  “truth  in  adver¬ 
tising”  business.  That  is  a  worthy  move¬ 
ment  all  its  own.  I  mean  straight  from 
the  shoulder  advertising  which  admits 
that  the  product  advertised  is,  perhaps, 
the  second  best. 

To  take  a  paragraph  from  real  life - 

I  recently  listened  to  some  field  repre¬ 
sentatives  of  a  nationally  known  concern 
discussing  matters  with  their  home  office 
executives. 

“How  is  Old  Man  Cochran  doing?” 
inquired  one  of  the  home  office  men. 

“Well,  not  so  good,”  replied  one  of  the 
field  executives.  “He  lost  his  company, 
you  know.  And  the  other  day  we  got  a 
letter  from  him,  announcing  that  he  had 
taken  on  the  Unionville  Products  Com- 


Maybe  I  am  spluttering  in  the  wrong 
direction,  but  it  seems  to  me  that  if 
Mr.  Cochran  had  tried  the  unexplored 
course  of  sending  out  an  announcement 
letter  admitting  that  he  wasn’t  doing  so 
aw  fully  good  after  all  but  that  he  had 
taken  on  a  company  which  had  facilities 
and  service,  and  that  he  was  trying  his 
best  to  establish  himself,  that  it  would 
liave  gone  over  much  better  than  "the 
usual  bunk.” 

Certainly,  to  tiptoe  a  step  further,  if 
you  opened  your  morning  paper  and  read 
tliis — wouldn’t  you  more  than  just  glance? 

“SECOND  KATE  FURNITURE— 
BUT  WORTH  THE  PRICE 

“Coming  clean  folks,  that’s  what  it 
really  is.  We  sell  furniture  (it  doesn't 
fall  apart)  for  folks  in  medium  circum¬ 
stances. 

“Wliat's  the  good  of  our  claiming  it 
to  be  as  good  as  the  furniture  bought  by 
the  four  hundred.  It  can’t  be.  It’s  good 
furniture  for  the  price.  That’s  our  honest 
and  dependable  statement.  It  means  that 
while  it  won't  last  a  lifetime,  it  will  give 
satisfaction  for  many  years.  It’s  worth 
the  price — and  no  more.” 

Or  this : 


Editors  of  the  various  newspapers  in 
the  anthracite  field  have  been  asked  to 
attend  a  meeting  in  Mt.  Carmel,  Pa., 
during  November  for  the  purpose  of  con¬ 
sidering  with  merchants,  bankers,  and 
chambers  of  commerce  the  best  way  to 
win  back  the  hard  coal  market  and  in¬ 
sure  steady  work  at  the  anthracite  mines 
in  the  future. 

The  meeting  is  largely  the  result  of 
newspaper  agitation  in  the  interest  of  the 
coal  industry.  Editors  in  the  coal  field 
have  also  been  credited  with  inducing 
the  mine  owners  to  employ  newspaper 
advertising  to  help  stir  up  the  demand 
for  hard  coal  again.  Some  of  the  copy 
has  already  appeared. 


Admits  “Editor  &  Publisher”  Crig 
cism  of  Some  Releases  “Perkap,  ( 
Justified”  and  Asks  Radio  Editon 
for  Suggestions 


REAL  “DETECTIVE-REPORTER” 


Biscup  of  Tulsa  World  Made  Special 
State  Investigator 

Having  appeared  as  a  state  witness  in 
dozen  murder  trials,  and  because 


half 


“NOW  ABOUT  OUR  CLOTHES 

“Our  men’s  suits,  folks,  are  not  the 
best,  they  won’t  wear  like  Calvin  Cool- 
idge's  tailor-made  wearables,  you  can’t 
hand  them  down  to  your  grandchildren. 

“But  they  will  wear  for  a  good  solid 
year  and  Iwk  well.  The  material  is  not 
imported — it’s  made  up  in  a  New  Eng¬ 
land  town.  They’re  not  the  world’s  best 
suits.  However,  for  forty-five  dollars, 
they’re  all  for  the  money  that  you  can 
honestly  expect  and  that  is  what  we  are 
offering — $45  suits — and  we  are  not  go¬ 
ing  to  say  that  they  are  $95  or  $1(X) 
suits,  for  they  are  not.  They’re  $45 
suits,  but  there’s  forty-five  big  dollars’ 
worth  in  them.” 

Some  day  this  is  going  to  happen. 
Some  one  will  tell  you  by  advertising 
that  their  house  which  is  for  sale  is  in 
need  of  some  repair ;  that  their  oil  burn¬ 
ing  furnaces  do  need  a  little  attention 
now  and  then ;  that  their  cigars  don’t  hold 
the  ash  well,  but  fdr  a  nickel  they  are  a 
good  smoke  if  you  own  an  ash  tray ;  that 
their  heralded  automobiles  are  good  for 
a  couple  of  years  if  you  clean  the  spark 
plugs  but  for  the  money  they  are  a  fair 
exchange.  When  that  day  comes  the 
dictionary  dictators  will  be  out  of  luck 
and  products  will  be  sold  for  what  they 
are  worth  and  not  for  what  is  advertised 
out  of  folks. 

Advertising  confession  is  the  horse  I 
am  betting  on. 


of  confessions  and  evidence  he  has  ob¬ 
tained,  Walter  Biscup,  reporter  for  the 
Ttdsa  World,  was  this  week  appointed 
as  special  investigator  for  the  county 
attorney’s  office. 

Byron  Kirkpatrick,  county  attorney, 
said  the  reporter  had  been  of  great  as¬ 
sistance  to  his  office. 

.\s  the  present  county  investigator  is  on 
his  vacation,  Biscup  will  make  all  inves- 
t 'gallons  for  Tulsa  county. 

Biscup  has  been  the  county  building 
reporter  for  the  Tulsa  World  for  the  past 
vear. 


Station  KFI,  in  a  note  to  radio  editor 
asks  how  its  service  may  be  iraprovei 
in  the  new  publicity  release  which  fo( 
lowed  publication  of  an  article  “By  i 
Radio  Editor”  in  Editor  &  PuBusan 
recently.  The  note  follow’s ; 

“Editor  &  Publisher’s  recent  wallq 
at  the  publicity  releases  of  KFl  aai 
other  stations  was  perhaps  justified  inso¬ 
far  as  the  two  stories  quoted  were  con- 
cerned. 

“Sometimes  news  is  slim  and  idtas 
weak  and  no  office  can  turn  out  1® 
per  cent  acceptable  copy  day  after  daj. 
A  captious  critic  can  poke  any  iron 
page  full  of  holes,  and  applesauce  ha 
been  known  to  flow  from  the  most  saertd 
of  editorial  pens.  KFI  and  other  na¬ 
tions  try  to  furnish  legitimate,  frti 
and  interesting  sidelights  on  the  open- 
tion  of  a  broadcasting  station.  (Jccj. 
sional  failure  does  not  and  should  n« 
damn  the  entire  system. 

“Let  the  radio  editors  speak  for  theit 
.selves.  A  form  card  to  us  asking  to  bt 
dropped  from  our  mailing  list  will  sjr 
your  waste  baskets.  Another  form  cani 
to  offending  stations,  notifying  broad¬ 
casters  of  material  desired  and  material 
banned,  would  do  a  lot  to  clean  up  the 
situation. 


“Can  you  suggest  how  our  service  cai 
be  bettered?” 


Ready  R 


esponse 


from  Substantial  Readers” 
says  Greenleaf  &  Crosbv  Co. 


In  These  Words  Florida’s  Oldest 
and  Largest  Jeuelers  Testify  to 
the  Pulling  Potter  of  Florida’s 
Largest  Netvspaper 


OETAIL  jewelers  who  can  build 
the  1 2-story  building  shown 


on  the  right  must  know  something 
about  advertising  and  advertising 
media.  Here  is  what  they  say  of 
the  Florida  Times-Union: 


GOVERNOR  BARRED  FROM 


pany. 


“Why  I  never  even  heard  of  the  com¬ 


pany!”  exclaimed  the  home  office  man 


whose  memory  served  him  that  Old  Man 
(Tochran  had  once  been  their  branch  office 
manager  but  had  gone  into  business  for 
himself. 

“Neither  did  I,”  replied  the  field 
stimulator,  “but  we  got  a  letter  filled  with 
the  usual  bunk  about  his  now  having  a 
company  by  which  he  could  render  real 
.service  and  so  forth  and  so  on.” 

This  average  business  man  with  his 
conversational  reference  to  “the  usual 
bunk”  does  not  heln  advertising.  And 
that  reference  is  being  made  every  day. 


NEWS 

The  name  of  Acting  (jovemor  Eugene 
Gilmore  of  the  Philippines  was  barred 
from  the  news  columns  of  Manila  news¬ 
papers  in  a  resolution  passed  .\ug.  29  by 
50  representatives  of  local  newspapers  at¬ 
tending  a  meeting  of  the  Manila  Press 
.Association.  The  Governor’s  name  is  to 
be  eliminated  from  the  news  until  he 
has  agreed  to  permit  a  daily  interview, 
^rsonally  or  through  his  cabinet.  The 
ciovernor  had  refused  to  di.scuss  his  plans 
with  newspaper  men  and  had  issued  or¬ 
ders  barring  reporters  from  the  offices  in 
the  Malacanan  Palace. 


“We  have  noticed  that  advertising 
in  this  newspaper  meets  with  a 
confidence  from  readers  that  is 
highly  desirable  for  advertisers. 

“A  newspaper  having  such  ac¬ 
ceptance  from  its  readers  is  sure  to 
produce  sales. 


“Ready  response  from  substantial 
readers  contributes  to  the  satisfac¬ 
tory  results  we  have  always  at¬ 
tained  through  the  Florida  Times- 
Union.” 


FRANCE  EXPELS  WRITER 

Jule.s  Rroune,  Paris  correspondent  of 
Tass,  the  Soviet  News  Agenev,  was  or- 
dered  expelled  from  France  by  the  Min¬ 
ister  of  the  Interior  on  Aug.  30.  The 
order  was  based  on  the  charge  that 
Broune  sent  his  headquarters  exaggerated 
reports  of  recent  Sacco-Vanzetti  mani¬ 
festations  in  Paris. 


Jflortda 

JACKSONVILLE.  FLA. 
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HAND  BOOK 


This  handbook  of  Richmond,  Virginia  is  designed  for  Ad¬ 
vertising  Managers  and  Agencies,  Sales  Managers,  Busi¬ 
ness  Executives  and  all  others  who  are  interested  in 
merchandising  and  selling  in  a  profitable  market. 

In  compiling  this  book  it  has  been  our  aim  and  desire  to 
gather  for  the  busy  executive  in  a  brief  yet  comprehensive 
form  those  facts  and  statistics  that  will  give  at  a  glance  the 
true  condition  and  potentialities  of  this  fertile  market. 
The  reader  may  safely  accept  its  contents  as  true  and 
authentic. 

We  have  also  endeavored  to  show  in  this  handbook  why 
The  Richmond  News  Leader  not  only  is  given  preference 


by  national  and  local  advertisers  in  Richmond,  but  also 
why  it  is  recognized  as  the  first  medium  in  circulation  and 
reader  interest  throughout  the  thirty  coimties  (550,000 
population)  embodied  in  Richmond’s  trading  area. 

The  Richmond  News  Leader  reaches  far  more  people  and 
far  more  dollars,  and  has  far  greater  coverage  of  Richmond 
and  its  trading  area  than  any  other  newspaper  in  Virginia. 
The  book  also  contains  route  lists  of  the  various  retail  and 
wholesale  outlets  in  Richmond  ...  an  invaluable  aid  to 
the  sales  representative  when  he  has  occasion  to  call  on 
the  trade  in  Richmond.  This  handbook  is  yours  for  the 
asking. 


SEND  FOR  YOUR  COPY  NOW! 

Write  to  Kelly-Smith  Company  at  any  of  the  addresses  given  below,  or,  to  J.  B.  Keough, 
Atlanta,  Ga.,  or  to  the  Business  Manager  Richmond  News  Leader,  Richmond,  Virginia. 

National  Representatives: 

KELLY-SMITH  COMPANY 

Graybar  Bldg.,  Waterman  Bldg.,  Atlantic  Bldg.,  Tribune  Tower, 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

J.  B.  KEOUGH,  ATLANTA,  GA. 


Advertise  to  Richmond  and  Its  Trading  Area  Through  Virginians  Greatest  Newspaper 
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WRITERS  KEEP  FRUITLESS  VIGILS  AT 
LE  BOURGET  WAITING  OCEAN  HOPS 


Life  of  a  Paris  Correspondent  Isn’t  What  It  Was  Before  Lind¬ 
bergh  Took  Off — Often  Wait  Till  Dawn  to  Hear 
Flight  Is  Postponed 


A  V’^IATIOX,  or  more  precisely  cross- 
Atlantic  flights,  have  brought  a  new 
care  into  the  life  of  the  special  corres¬ 
pondent  abroad.  One  meets  a  special  on 
the  streets  of  Paris  looking  pale ;  he 
conies  away  from  a  press  conference  at 
the  Quai  d’Orsay  yawning:  he  has  been 
having  “a  night  out,”  but  a  night  out  at 
Le  Bourget  air  field  waiting  for  a  rumor 
to  materialize,  and  has  spent  long,  trying 
nocturnal  hours  which  have  meant  not  a 
single  line  of  copy. 

Comes  a  message  during  the  day,  more 
generally  late  in  the  evening,  that  Given, 
Costes,  Drouhin,  Tarascon  or  someone 
else  is  tuning  up  his  plane  and  will  “start 
tonight  for  sure.”  A  straight  tip,  not  the 
slightest  doubt,  just  as  it  has  been  a 
straight  tip  without  any  “if”  for  weeks 
past. 

A  hasty  meal,  then  an  automobile  out  to 
Le  Bourget  aerodtpme,  four  miles  north 
of  Paris,  a  long  straight  road  from  the 
Porte  de  la  Villette,  a  whiff  of  a  Chicago 
stock  yard,  with  a  turning  search-light 
in  the  darkness  as  objective.  Le  Bourget 
field  stretches  away  in  the  night.  On  its 
margin  are  three  squat,  square  buildings, 
the  official  headquarters  of  the  Com¬ 
mandant  of  the  Airport,  a  private  building 
belongs  to  an  Eglish  air  company,  and 
the  Customs  House,  the  upper  part  of 
which  is  M.  CrettCs  restaurant. 

The  newspaper  correspondents  congre¬ 
gate  in  the  restaurant.  At  first  they  are 
few,  but  soon  their  numbers  grow,  and 
all  the  important  American  newspapers 
and  agencies  are  represented.  Following 
them  come  the  French  reporters  and  the 
camera  men.  Ten  o’clock,  eleven  o’clock, 
no  sign  of  an  aviator  leaving.  Costes  is 
to  fly  from  Villacoublay,  near  Versailles, 
to  Le  Bourget,  fill  up  there,  and  be  off. 
Given  may  go  on  the  Blue  Bird,  Drouhin 
may  wheel  out  Miss  Columbia  and  turn 
her  head  homeward,  taking  Levine.  .  .  . 
Will  the  Columbia  fly  at  all?  Will  any¬ 
one  go  off?  Speculation  is  general  and 
theories  of  air-currents,  weather  fore¬ 
casts,  and  storm  zones  are  discussed,  air 
pilots,  French,  English  and  German,  join¬ 
ing  in. 

•As  the  night  wears  on  the  restaurant 
fills  up,  and  mid-night  brings  out  a  crowd 
from  Paris — sensation  hunters,  those  who 
missed  the  arrival  of  Lindbergh  as  well 


ground  lights  are  lit  up.  The  moving 
point  of  light  in  the  air  draws  nearer  and 
now  is  four  points  of  light  floating 
through  the  air.  They  form  a  distinct 
square,  one  on  each  wing  tip,  one  fore 
and  one  aft,  but  not  a  line  of  the  plane 
can  be  seen  though  it  is  only  a  short  dis¬ 
tance  off.  Suddenly  the  square  tilts  and 
slides  sideways  down  the  sky  to  earth. 
It  is  only  when  the  machine  rides  firmly 
along  the  ground  that  it  can  be  recog¬ 
nized  as  a  plane.  The  big  flares  are 
turned  off,  and  once  more  it  is  just  four 
lamps.  • 

There  is  a  run  towards  the  machine, 
correspondents  arriving  first,  press- 
camera  men  next,  and  cinematograph 
operators  bringing  up  the  rear,  a  weird 
obstacle  race  in  the  dark.  The  engine 
runs  slow,  then  stops. 

“Etes-vous  Costes?” 

A  helmcted-head  over  the  side  of  the 
plane  shouts,  “Comment?”  The  pilot 
deafened  by  the  noise  of  his  motor  has 
not  shaken  off  his  deafness.  Someone 
goes  right  up  close  and  shouts  in  his  ear ; 

“Are  you  Costes?” 

“Xo,  I’m  not  Costes.  I’m  just  in  from 
Lyons,  thirty-first  regiment  of  aviation.” 

“Did  you  fly  over  Villacoublay?” 

“Yes.” 

“Xotice  anything?” 

“All  lit  up,  looks  like  something  going 
on  there.” 

There  is  a  rush  back  to  the  restaurant 
and  to  telephones  hidden  away  in  nooks 
and  corners.  The  l^st  of  the  lot  is  the 
•Associated  Press  private  line  right  inside 
the  restaurant  to  its  office  in  Paris,  and 
a  man  standing  by  the  instrument  can 
see  what  is  going  on  all  over  the  field 
before  him.  Others  less  fortunate  can 
get  a  glimpse  of  the  field  only  from  the 
top  of  a  ladder  that  is  used  for  passengers 
alighting  from  planes. 

The  hubbub  begins  again.  Xewcomers 
now  grow  scarce,  and  as  the  aerodrome 
clock  clangs  out  two  some  of  the  sensa¬ 
tion-seekers  give  up  and  go  home.  But 
there  is  no  going  home  for  the  news¬ 
papermen.  Percy  Phillip,  of  the  .Vrw 
York  Times,  is  telling  a  golf  story  with 
his  inimitable  Scotch  accent,  to  James, 
who  is  nodding  “Yes”  but  thinking  about 
tomorrow’s  tasks.  Dashiel,  of  the 
Philadelfliia  Public  Ledger,  walks  up 


A.  E.  BRAUN  GIVES  BONUS 
TO  PITTSBl  RGH  STAFFS 
p.MPLOYES  of  the  Pittsburgh 
Post  and  the  Pittsburgh  Sun, 
the  morning  and  afternoon  papers 
acquired  hy  the  Hear>t-Block  in¬ 
terests.  have  heen  given  a  bonus  of 
approximately  $106,000  hy  Arthur 
E.  Braun,  former  president  of  the 
Post  and  Sun  Publishing  Com¬ 
panies,  in  appreciation  of  their  ser¬ 
vices. 

The  amount  given  each  employe 
will  depend  on  his  salary  at  the 
time  the  papers  were  sold  and  his 
term  of  service.  Office  and  copy 
hoys,  it  is  said,  will  receive  $100. 
The  bonus  ranges  from  that  sum 
up  to  $3,000,  which  will  go  to  the 
head  of  one  of  the  departments, 
who  has  worked  on  the  Post  for 
nearly  four  decades. 


INDIANAPOUS  EDITOR 
BEFORE  GRAND  JURY 


Boyd  Gurley  Testifies  in  Continuation 
of  Political  Probe  Started  by 
Thomas  Adams  of 
Vincennes 


PAGE  FELLOWSHIP  AWARDED 


Philip  Hewitt-Myring,  London  Daily 
News,  to  Spend  Year  in  U.  S. 

Philip  Hewitt-Myring,  editor  of  the 
“leader  page”  of  the  London  Daily  News,  years  and  four  months  of  his  ten  year 
has  been  awarded  the  Page  Journalistic  sentence.  Mr.  Xocl  was  McCray’s  at- 
Fellowship  for  1927-28.  He  will  arrive  torney  in  the  trial. 


(.By  Ttiteraph  to  Eoitos  &  Puslisues) 

Indianapolis,  Ind.,  Aug.  31. — Boyd 
W.  Gurley,  editor  of  the  Indianapolis 
Times,  and  James  \V.  Xoel,  an  attorney, 
Tuesday  appeared  before  the  Marion 
county  grand  jury  which  is  investigating 
charges  of  political  fraud  and  corruption 
in  Indiana.  It  is  thought  the  men  were 
called  to  testify  in  connection  with  a 
story  published  in  the  Times  several 
weeks  ago  which  charged  that  Governor- 
Ed  Jackson,  while  secretary  of  state 
in  1923,  offered  Governor  Warren  T, 
McCray  $10,U(X)  and  a  guarantee  of  im¬ 
munity  from  prosecution  if  he  would 
name  James  E.  McDonald  prosecuting 
attorney  of  Marion  county  to  succeed 
William  P.  Evans,  McCray’s  son-in-law, 
who  resignwl  when  the  Governor  faced 
trial  for  using  the  mails  to  defraud. 

Ex-Governor  McCray  was  paroled 
from  the  Federal  penitentiary  at  .-Atlanta, 
Ga.,  today  after  having  served  three 


in  this  country  shortly  to  spend  a  year 
here  studying  on  various  newspapers. 

Mr.  Hewitt-Myring  has  been  a  member 
of  the  Dailv  News  staff  since  1919.  He 
is  27  years  old.  In  addition  to  newspaper 
work  he  has  written  considerable  literary 
criticism.  He  was  educated  at  Eton  and 
in  1919  became  a  second  lieutenant  in  the 
Grenadier  Guards,  Special  Reserve.  His 
mother  was  an  .American,  a  Miss  Schuyler 
of  Xew  York. 

Thomas  T.  E.  Cadett,  the  first  Page 
Fellow  to  come  to  the  United  States,  re¬ 
turned  recently  after  working  a  year  in 
this  country  on  various  newspapers,  end¬ 
ing  his  tour  on  the  Neru'  York  Times. 


Both  the  Times  and  the  Indianapolis 
News,  after  publication  of  the  charges  in 
the  Times  story  demanded  that  Governor 
Jackson  disprove  them  or  resign.  Up  to 
the  present  Jackson  has  refused  to  com¬ 
ment. 

Gurley  has  taken  an  active  part  in  the 
political  probe,  which  is  now  in  its 
eleventh  month.  The  present  grand  jury 
is  the  third  one  to  investigate  charges 
made  by  Thomas  H.  .Adams,  editor  of 
the  Vincennes  Commercial,  that  D.  C. 
Stephenson,  former  Indiana  Klan  leader 
now  serving  a  life  sentence  in  the  state 
prison  for  murder,  controlled  the  affairs 
of  the  state  from  1922  to  1925.  More 
than  200  witnesses  have  been  questioned. 


as  those  who  did  not  and  have  come  for  and  down  before  a  row  of  tables  to  keep 


more.  Soon  the  whole  place  is  a  babel. 
Here  is  a  famous  artiste  from  the  halls, 
there  a  writer  of  a  novel  which  has  sold 
by  thousands  in  the  States.  A  famous 
violinist  sits  with  his  hat  slouched  over 
his  eyes.  A  group  of  admirers  surrounds 
a  long-haired  man  who  looks  gloomily  at 


awake.  S.  F.  Wader,  of  the  Associated 
Press,  picks  up  the  private  telephone  for 
the  twentieth  time,  and  Hal  Walker,  of 
the  same  organization,  comes  and  goes 
with  the  latest  from  this  source  and  that. 

There  is  another  whirr  in  the  air,  and 
again  everyone  is  on  the  field.  The  small 


everyone  and  everything  out  of  owl-like  light  circles  overhead  and  then  comes  to 


Twelve  months  ago  the  circulation  of  the 
Daily  Oklahoman  and  Oklahoma  City 
Times  was  140,000— of  the  Sunday  Okla¬ 
homan,  83,000. 


eyes,  seeking  for  one  more  thrill. 

And  in  this  crowd  the  specials  wait  and 
watch  and  work,  listening  vaguely  to 
what  is  going  on  around  them,  but  keen 
on  the  main  job.  Something  is  going  to 
happen,  someone  is  going  to  start  on  the 
big  air-hike — perhaps!  Here,  cut  off 
from  the  rest  of  the  world  by  a  belt  of 
night,  we  have  Paris  in  small,  all  sorts 
and  conditions  of  humanity  present  them¬ 
selves  for  study. 

.As  the  hands  of  the  clock  over  the  bar 
point  farther  into  the  night  the  prices  of 
what  the  restaurant  has  to  offer  increase, 
and  cups  of  coffee  at  democratic  prices  at 
nine  o’clock  move  up  to  aristocratic 
heights  by  half  past  one.  Suddenly  some¬ 
one  calls  “Hush.”  Conversation  stops, 
the  red  haired  girl  in  the  corner  breaks 
off  half  a  giggle.  Everyone  runs  to  the 
windows  and  camera  men  look  to  the  in¬ 
struments.  High  up,  somewhere,  outside 
is  the  distant  throb  of  an  air  engine. 
Everyone  looks  up,  and  soon  a  tiny  light 
is  described  creeping  along  aloft.  It 
comes  nearer  and  nearer.  Then  there  is 
a  pop,  and  a  spark  falls  from  it  and 
bursts  into  a  green  flare  that  floats  gently 
downward.  This  is  a  signal,  and  at  once 
the  field  that  was  a  sea  of  darkness 
springs  into  the  vision  as  the  powerful 


earth.  Once  again  a  false  alarm,  just  a  • 
military  plane  in  from  Nancy. 

Drizzling  rain  begins  to  fall  and  hopes 
for  a  departure  grow  less,  especially  as 
the  latest  weather  reports  of  conditions 
over  the  Atlantic  are  not  promising. 
Dawn  creeps  through  a  wet  sky,  and  the 
big  aerodrome  looking  forlorn  comes  back 
to  view.  Officialdom  in  the  main  build¬ 
ing  is  moved  at  the  sight  of  the  waiting 
men  and  condescends  to  give  information 
— scarce  since  a  plane  did  not  land  at 
Issy — “Costes  will  not  fly.” 

The  motor  cars  are  cranked  up,  the 
doors  bang,  and  the  specials  and  the 
stragglers  go  home  to  Piris,  while  the 
sleepy-eyed  waiter  counts  up  tips  that 
gladden  his  heart  and  bring  his  dreams 
of  early  retirement  a  step  nearer. 

“Hell,  not  a  line  of  real  copy,”  sighs 
the  special  as  he  tucks  himself  into  a 
corner  of  his  car.  But  the  watch  must 
be  kept,  the  most  tiring,  uncertain  watch 
the  newspapermen  abroad  is  called  upon 
to  keep,  but  there  are  reputations  to  he 
lost  and  won  on  Bourget  field. 


Today,  151,000 
homes  receive  a 


prosperous  Oklahoma 
copy  of  the  Oklahoman 
or  the  Times.  The  Sunday  Oklahoman  has 
climbed  to  91,000. 


This  indicates  a  traditional  habit  of  new 
residents  in  Oklahoma  City  to  subscribe  to 
the  biggest  two  newspapers  in  the  State. 


^Daily  Oklahoman 
Oklahoma  City  Times 

Hepresented  by  E.  KATZ  SPECIAL  ADVERTISING  AGENCY, 

New  York.  Chicago.  Detroit.  Kantaa  City.  Atlanta,  and  San  Francisco 


This  is  truly  a  mechanical  age.  Even 
public  officials  are  frequently  machine 
made. — ITorence  (.Ala. I  Herald. 
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cS\nnouncement 


NEA  Service  is  now  issuing  a  twelve-page 
magazine  section.  Front  cover  is  in  four 
colors.  Back  cover  is  in  two  colors.  First 
release  will  be  for  November  Sixth. 

If  you  are  interested  in  magazine  pages 
you’ll  want  NEA  quality.  Write  or  wire 
for  further  details  and  reservations. 


NEA  Service,  Inc.,  Cleveland,  Ohio 

The  World’s  Greatest  Newspaper  Feature  Service 
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CHAMPION  SPARK  PLUG  WINS  FIGHT 
AGAINST  PIRATING  IN  JAPAN 

Suit  Brought  Under  International  Trade  Convention  Clears 
Market  of  Fraudulent  Goods — ^Apology  Published 
by  Infringers  in  All  Dailies 


piRATING  of  American  trade-marks 
and  their  application  to  goods  of  in¬ 
ferior  quality  has  met  a  setback  in  Japan, 
according  to  reports  which  have  just 
reached  this  country  of  a  victory  ob¬ 
tained  by  the  Champion  Spark  Plug 
Company,  of  Toledo,  Ohio,  over  a  nurn- 
ber  of  manufacturers  and  dealers  in 
Tokio,  Nagoya,  and  Osaka. 

Last  Spring  the  Shanghai  agent  of  the 
Champion  Company  discovered  a  sample 
plug  retailing  in  Shanghai  for  half  the 
price  of  the  Champion’s  plug,  of  which 
it  was  a  good  imitation.  Container, 
guarantee  and  advertising  matter  dif¬ 
fered  from  that  accompanying  the  gen¬ 
uine  plugs  only  in  the  misspelling  of 
several  words.  Investigation  by  C.  F. 
Cahusac,  patent  attorney  at  Tokio,  and 
C.  Stillwell  of  his  staff,  located  the 
manufacturers  in  Nagoya  and  selling 
agencies  in  Tokio  and  Osaka.  Suit  was 
instituted  May  5,  the  manufacturers  be¬ 
ing  charged  with  misrepresenting  the 
place  of  origin  of  the  goods  and  fraud 
in  the  use  of  another  party’s  trade  name 
and  place  of  manufacture,  the  action  be¬ 
ing  taken  under  the  International  Con¬ 
vention  regarding  fair  competition.  The 
Japanese  court  at  Nagoya  announced  that 
it  would  prosecute  the  accused  under  the 
fraud  statutes  of  the  national  criminal 
code. 

Two  days  after  suit  was  instituted,  the 
accused  requested  arbitration.  The  re¬ 
quest  was  disregarded  and  the  dealers, 
anxious  to  avoid  publicity,  organized  a 
meeting  at  Nagoya  and  agreed  after  a 
36-hour  conference  to  surrender  all  their 
imitation  goods  to  Mr.  Cahusac. 

Steps  were  also  taken,  pending  trial,  to 
impound  the  stocks  of  the  Daiichi  Ji- 
desha  Kumiai,  Nagoya,  the  manufactur¬ 
ers,  and  the  Iwayama  Shoton,  Osaka,  a 
large  wholesale  house  which  had  ex¬ 
ported  the  illicit  product.  Seven  prin¬ 
cipals  of  the  factory  when  brought  to 
court  for  preliminary  hearing  attempted 
to  influence  the  court  in  their  favor,  but 
the  public  procurator,  W.  Ichihara,  de¬ 
clared  that  he  would  prosecute  to  the 
extent  of  the  law,  saying  that  the  de¬ 
fendants  had  given  no  thought  to  Japan’s 
good  name  abroad. 

The  defendants  then  published  in  all 
of  the  Japanese  ikilies,  and  in  two  Eng¬ 
lish-language  papers  as  well,  an  apology 
over  their  own  signatures  and  with  the 
dealers  deposited  10,000  yen  in  cash  to  be 
held  for  a  year  by  the  Champion  Com¬ 
pany  as  security  for  future  good  be¬ 
havior.  The  terms  upon  which  the  deal¬ 
ers  escaped  prosecution  were  included  in 
an  agreement  between  Mr.  Cahusac,  rep¬ 
resenting  the  American  firm,  the  Japa¬ 
nese  manufacturers,  and  the  retailers, 
the  gist  of  which  follows: 

1.  The  Champion  Company  a^eed  to 
withdraw  its  criminal  suits  against  the 
manufacturers  and  dealers. 

2.  It  also  agreed  to  waive  all  claims 
for  damages,  except  as  provided  below. 

3.  The  manufacturers  and  dealers 
agreed  to  deposit  10,000  yen  to  the  credit 
of  the  Champion  Spark  Plug  Company 
for  one  year,  to  be  forfeited  if  the  agree¬ 
ment  was  broken  in  any  particular. 

4.  The  manufacturers  and  dealers 
agreed  to  make  a  public  apology  at  their 


own  expense  in  five  papers  in  Tokyo, 
two  in  Nagoya,  two  in  Osaka,  and  one 
in  Kobe. 

5.  The  manufacturers  and  dealers 
also  agreed  to  deposit  2,000  yen  witli  Mr. 
Cahusac  to  defray  preliminary  expenses 
that  might  be  incurred  if  the  agreement 
was  broken. 

6.  The  manufacturers  and  dealers 
agreed  to  turn  over  to  the  Champion 
company’s  attorney  within  three  we“eks 
all  spark  plugs  in  stock  in  Nagoya, 
Osaka,  Tokio,  and  Yokohanui,  and  to 
make  every  effort  to  obtain  all  such 
plugs  from  other  places. 

7.  The  manufacturers  and  dealers 
agreed  that  5,000  yen  would  immediately 
become  forfeit  if  either  of  them  de¬ 
faulted  on  the  agreement  and  that  tlie 
entire  surety  would  be  forfeited  if  both 
defaulted. 

8.  The  Champion  Company  agreed 
that  the  dealers  would  not  be  discrimi¬ 
nated  against  in  respect  to  handling  gen¬ 
uine  Champion  plugs. 

9.  The  manufacturers  and  dealers 
agreed  that  the  Champion  Company 
should  immediately  publish  at  the  ex¬ 
pense  of  the  infringers  any  infringement 
of  any  article  of  the  agreement. 

"The  Kobe  Herald,  commenting  edi¬ 
torially  under  the  head  “Trade  Piracy,’’ 
said : 

“These  efficient  proceedings  were  nec¬ 
essarily  costly,  five  attorneys  being  en¬ 
gaged  in  addition  to  the  legal  representa¬ 
tives  of  the  complaining  company,  but 
the  point  gained  is  a  valuable  one.  It  is 
a  victory  for  honest  trade,  a  heavy  blow 
to  a  class  of  unscrupulous  industrialists 
and  traders  in  Japan  whose  activities  for 
many  years  past  have  brought  the  whole 
country  into  disrepute  commercially.  For 
years  foreign  manufacturers  have  been 
putting  up  with  such  abuses  on  the  as¬ 
sumption  that  they  could  not  be  stopped, 
but  a  British  patent  attorney  has  at  last 
put  an  effective  stop  to  one  glaring  case 
of  infringement,  and  there  are  others. 

NEWSPAPER  MAN  CONVICTED 

W.  W.  Edwards,  southern  newspaper 
man,  was  convicted  Aug.  27  in  Ashe¬ 
ville,  N.  C.,  of  attempted  blackmail  and 
given  a  suspended  sentence  by  Judge  R. 
A.  Nunn.  In  a  letter  to  Wallace  B. 
Davis,  local  banker,  purporting  to  come 
from  an  Italian  radical,  Edwards  had 
demanded  $500  on  threat  of  dynamiting 
the  banker’s  home. 

PROPOSES  PACinC  CONFERENCE 

Dean  Walter  Williams  Suggests  1928 
Meeting  in  Tokio  Speech 

Dean  Walter  Williams,  of  the  School 
of  Journalism  of  the  University  of  Mis¬ 
souri,  outlined  plans  for  a  Pan-Pacific 
Conference  of  newspaper  men  in  an  ad¬ 
dress  on  Aug.  5  before  the  International 
Journalists’  Association  of  Japan,  Tokio. 

Though  Pan-Pacific  conferences  are 
numerous  for  educators,  economists  and 
scientists,  this  will  be  the  first  conference 
of  journalists  on  exclusively  Pacific 
coast  problems,  Mr.  Williams  said.  In 
explaining  the  purpose  of  his  journey  to 


Japan  and  China,  Mr.  Williams  said  that 
he  was  authorized  by  the  Pan-Pacific 
Union,  and  by  the  Press  Congress  of  the 
World,  of  which  he  is  honorary  presi¬ 
dent,  to  sound  out  the  journalists  of  .Asia 
on  the  proposal  of  a  Pan-Pacific  confer¬ 
ence  of  newspaper  men,  and  to  make  pre¬ 
paratory  arrangements. 

The  conference  would  be  held  at  Hono¬ 
lulu  in  July  of  next  year  under  the 
auspices  of  the  Pan-Pacific  Union  and 
would  last  either  for  a  fortnight  or  a 
month.  Representative  journalists  from 
each  of  the  nations  bordering  on  the 
Pacific  would  participate. 

RALEIGH  TIMES  WINS 
$60,000  LIBEL  SUIT 

Editorial  Calling  Fundamentalist  Pastor 
an  “Immigrant  Ignoramus”  Was 
Not  Libelous,  Southern 
Jury  Decides 

North  Carolina’s  first  evolution  trial, 
a  consolidated  libt'l  action  for  $60,000, 
brouglit  by  Rev.  Dr.  James  R.  Pentuff, 
Baptist  clergyman  of  Concord,  against 
Publisher  John  A.  Park  of  the  Raleigh 
Times,  and  former  editor  O.scar  J.  Coffin, 
has  been  W'on  by  the  defendants. 

Twice  this  controversy,  growing  out  of 
the  Poole  bill  to  prevent  the  teaching  of 
evolution  in  state-supported  schools,  has 
been  in  the  state  courts.  The  Times,  its 
publisher  and  its  editor  were  sued  in  Oc¬ 
tober  last,  but  Judge  A.  M.  Stack  presid¬ 
ing  at  that  trial  non-suited  the  plaintiff. 
Dr.  Pentuff,  on  the  ground  that  the  edi¬ 
torial  animadversions  upon  him  did  not 
constitute  a  cause  of  action. 

Dr.  Pentuff  speaking  on  the  Poole  bill 
before  the  1925  general  assembly,  was 
characterized  by  Editor  Coffin  as  an  “im¬ 
migrant  ignoramus,’’  as  “unmannerly  in 
debate’’  and  “uncharitable  in  his  conduct 
toward  members  of  his  denomination.” 
The  editorial  assault  on  the  cleric  was 
twice  made. 

When  the  several  anti-evolutionist  or¬ 
ganizations  in  the  summer  of  1926  un¬ 
dertook  to  elect  a  legislature  which 
w'ould  outlaw  evolution.  Dr.  Pentuff 
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entered  the  fight  and  came  to  Wake 
county,  2o  miles  from  Raleigh,  where  he 
lectured  on  the  subject  of  evolution  and 
his  meetings  pledged  war  on  the  evo¬ 
lutionists.  It  was  here  that  Editor  CofiSn 
twice  attacked  him  and  twice  was  sued 
with  his  associate  Mr.  Park. 

The  supreme  court  sitting  on  the  first 
litigation  reversed  the  judgment  of 
Uctober  court  and  held  actionable  per 
se  the  words  of  the  Raleigh  Times. 
Nevertheless,  the  newspaper  men  went 
to  trial  .Aug.  25,  and  without  offering 
testimony,  reiterated  their  allegations 
against  the  minister.  The  paper  refused 
to  print  a  retraction  and  to  avail  itself  of 
the  libel  laws  mitigating  damages.  With¬ 
out  putting  on  its  own  witnesses,  the 
paper  went  to  the  jury  after  having  re¬ 
peated  its  charges  against  the  clergyman, 
and  in  two  hours  it  won  a  verdict  hold¬ 
ing  that  its  words  assaulting  the  minister 
were  true  and  that  the  damage  to  his 
character  was  exactly  a  cipher. 

Newspapers  of  the  state  regard  the 
victory  as  far-reaching.  The  supreme 
court  opinion  reversing  the  lower  court 
was  based  on  the  holding  that  the  words 
used  were  of  peculiar  damage  to  the 
minister  by  virtue  of  his  profession.  The 
Raleigh  Times  under  this  handicap 
rested  its  case  a  second  time  and  trusted 
to  an  unknown  jury  150  miles  from  the 
home  of  the  paper,  and  neighbors  to  the 
preacher,  to  sift  the  evolution  from  the 
lawsuit. 

The  libel  action  for  $^.000  was.  of 
course,  based  on  the  editorial  attack;  but 
the  assault  was  predicated  on  the  minis¬ 
terial  incursion  into  Wake  county  politics 
for  the  purpose  of  organizing  the  county 
and  others  against  state  institutions 
teaching  the  regular  course  in  biology. 
The  arguments  before  the  Cabarrus  iury 
were  almost  solely  religious.  The  jury 
was  asked  to  punish  “the  high  priest  of 
infidelity”  and  to  set  down  with  the 
weight  of  much  gold,  “the  oligarchy  at 
the  University  sending  out  the  deadliest 
poison  to  young  people.” 

It  is  a  victory  that  very  few  neopL  in 
North  Carolina  thought  possible  to  wia 
The  testimony  began  August  25,  ended 
on  the  evening  at  7 :30  and  the  jury 
agreed  at  9:30.  Judge  Thomas  B.  Fin¬ 
ley  presideel. 


Distinctive 

Advertisini 


The  almost  universal  demand  for  more  distinctive 
more  attractive  and  more  effective  newspaper 
pages  is  being  met  with  the  Ludlow — the  simplest 
and  most  practical  system  for  setting  ads  and  heads. 

Besides  saving  time  and  money,  the  Ludlow  assures 
bright,  new  type  in  slugs,  delivered  on  the  galley  in  un¬ 
limited  quantities,  as  needed.  With  the  Ludlow  you  can 
cast,  without  machine  or  mold  changes,  any  size  face 
up  to  full-width  72  point  upper  and  lower-case,  and  even 
84  point  caps. 

This  explains  why  newspapers  of  every  size  the 
world  over  are  setting  their  news  headings,  feature 
headings  and  advertising  display  with  Ludlow  faces. 

Complete  facts  about  the  Ludlow  of  today  and  what 
you  can  accomplish  with  it  in  your  plant  will  be  gladly 
sent  on  request. 
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Each  Dot 
Represents  10 
Star  Sithscribers 


The  chart  and  map  on  this 
page  tell  a  story  of  circula¬ 
tion  coverage  which  reflects  an 
unusual  condition. 


The  Kansas  City  Star  possesses 
the  quality  of  appealing  to  the 
masses  as  well  as  to  the  classes. 


So  broad  is  The  Star’s  scope  of 
service,  so  manifold  are  its  uses 
to  the  business  men  of  Kansas 
City  and  its  territory  that  The 
Star  is  an  integral  part  of  the 
city’s  social  and  commercial  life. 


Star  •  City  Subtenber*  (evening) . 

Star’s  City  Subscribers  (morning) . 

Star’s  City  Subscribers  (Sunilay) . 

Families  in  Greater  Kansas  City . 

Electric  Light  Connections  . 

Telephones  . 

Water  Rent  Payers . . 

Gas  Connections  . . 

(Figures  and  Circulation  as  of  July  1 


Evening  242)705  Morning  238,441  Sunday  271 

THE  KANSAS  CITY  STAR 


New  York  Office 
15  East  40th  St. 
Lexington  10122. 


Chicago  Office 
1418  Century  Bldg, 
Wabash  1067. 


STATE  PRESS  FIELD  SECRETARIES  AT  DETROIT  CONVENTION 


Delegates  to  the  annual  meeting  of  the  Association  of  State  Press  Field  Secretaries  in  Detroit  last  week  included  (left  to  right):  Len  W.  Feighner,  Nashville, 
Mich.;  Henry  Z.  Mitchell,  Bemidji,  Minn.;  C.  M.  Meredith,  Quakertown,  Pa.,  president  of  the  National  Editorial  Association;  Charles  Spatz,  Boyertown,  Pa.; 
B.  Arp  Lowrance,  Charlotte.  N.  C.;  Wil  V.  Tufford,  Clinton,  la.;  secretary  of  the  Inland  Daily  Press  Association;  Jay  W.  Shaw,  Elmira,  N.  Y.;  J.  S. 
Hubhard,  Columbia,  Mo.;  Herbert  C.  Hotaling,  St.  Paul,  Minn.,  secretary  of  the  National  Editorial  Association;  L.  J.  Ball,  Toronto,  Ont.;  Herman  Roe, 
Northfield,  Minn.;  Sam  S.  Haislet,  Minneapolis;  Harry  Porte,  Salt  Lake  City;  Elmo  Scott  Watson,  Chicago;  O.  W.  Little,  Alma,  Kan.;  Erwin  Funk,  Rogers, 
Ark.;  Edwin  A.  Beniis,  Littleton,  Colo.,  president  of  the  association;  .1.  W.  Weir,  Elkins,  W.  Va.;  John  L.  Meyer,  Milwaukee;  E.  F.  Tucker,  Denison,  la. 


NOVELIST  DENIES  N.  Y. 
STIFLES  TALENT 


102,000  tons  more  than  the  corresponding  reduction  is  expected.  In  Newi 
period  of  last  year.  The  shipments  dur-  production  was  increased  by  40 
ing  the  last  half  year  were  about  90,000 
tons  in  excess  of  those  in  the  first  six 


to  118,600  tons,  and  in  Mexico  by  23  po 
cent,  to  7,600  tons,  making  a  net  increa* 
for  North  America  of  4  per  cent,  whidi 
is  less  than  the  average  rate  of  increase 
in  consumption  in  the  United  States.  Iij. 
ports  of  European  paper  into  the  United 

H  f  ,  .  . 

in  recent 
,  - i_.i  coun¬ 

tries  have  doubled,  and  have  been  sold 


months  of  1926,  mostly  to  the  United 
States,  which  absorbs  about  90  per  cent 
of  the  Canadian  production. 

“Consumption  in  the  United  States  dur¬ 
ing  the  past  few  months  has  increased.  States  usually  form  only  about  5 
and,”  the  survey  goes  on,  “as  previous  ex-  of  the  total  consumption,  but  i.. 
perience  has  shown  that  a  larger  quantity  months  shipments  by  Scandinavian 
of  paper  is  used  in  the  latter  part  of  the 
year,  the  normal  rate  of  increase,  about  7 
per  cent,  is  likely  to  be  maintained,  al¬ 
though,  of  course,  it  probably  will  be 
much  below  the  abnormal  rate  of  18  per 
cent  recorded  in  1926. 

“The  United  States  mills  curtailed  pro-  .  .  , 

duction  by  about  9  per  cent,  and  further  lar  about  the  grade  of  paper  they  ust.' 


for  North  America  of  4  per  cent,  whidi 
is  less  than  the  average  rate  of  ir.cr:^ 
in  consumption  in  the  United  States.  Im- 


Playwright  Says  Writers  Get  Bogged 
Down  in  Newspaper  Work — 

J  Bromfield  Wrote  5  Novels 
>  in  Spare  Time 


The  question  of  whether  New  York 
stifles  or  stimulates  the  ambitions  of 
young  people  with  writing  talent  was 
argued  this  week  by  two  Pulitzer  prize¬ 
winners.  Paul  Green  who  won  the  play 
prize  with  “In  Abraham’s  Bosom”  took 
the  negative  view  in  an  interview  appear¬ 
ing  in  McClure’s  Magazme. 

“I  have  seen  dozens  of  young  men 
strike  out  for  New  York  to  express  their 
souls,”  he  was  quoted  as  saying.  “But  be¬ 
fore  they  can  do  any  expressing  they  have 
to  eat,  so  they  get  a  job  on  a  newspaper 
or  in  an  advertising  office,  intending  to  do 
their  writing  on  the  side.  Time  goes  on, 
the  job  looms  larger  and  expression  dwin¬ 
dles.  Perhaps,  in  the  first  spasm  of  am¬ 
bition,  they  publish  one  thin  volume  en¬ 
titled,  ‘Song  of  My  Soul,’  and  are  never 
heard  from  again.  Greenwich  Village  and 

Times  Square  have  gobbled  them  up  ^  ^  ^  ^ 

If  I  had  to  stay  m  New  York  my  ^n  ^  Canadian  Bank  of 

wou  d  run  dry  w'thm  the  year  And  if  I  Commerce  and  made  public  in  Toronto 
wrote  to  please  the  New  \ork  cri  week  insists  that  there  is  no  serious 

P  J  k  Ue  danger  of  over-production  and  discounts 

-c  ’  iLh  inh*  P*'cvious  warnings  in  that  direction, 

tifical  standards  and  keep  a  steady  job.  .  .  .  .  o- 

Those  are  my  precepts  for  the  youngster  Operation  has  been  at  about  83  per 
Who  wants  to  write.  Art  pursued  eight  cent,  of  capacity,  a  decline  of  about  10  per 
hours  a  day  is  likely  to  run  thin.  If  you  comparison  with  last  year  s  record, 

have  a  steady  job  you  can  write  when  you  [t  'S  Pointed  out,  but,  with  the  new  mills 
-really  have  something  to  say  and  stop  brought  into  operation  and  the  additions 
when  vou  haven’t."  f  eduction  during  the 

Bn  an  interview  in  the  New  York  Eve-  ^rst  six  months  of  this  year  has  been 
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Report  of  Institution  Insists  There  Is 
No  Serious  Danger  of  Overproduc¬ 
tion — U.  S.  Consumption  Increased 
at  7  Per  Cent  Rate 


Statement  for  year  ending  June 
30,  1927, 
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Jackson,  Miss.,  Daily 
News 
Says — 

“We  have  never  had  a  serious 
delay  or  accident  of  any  kind  in 
five  years’  operation  of  our  24- 
page  DUPLEX  TUBULAR 
press.” 


Many  local  merchants  use  the 
Mirror  exclusively  and  practically 
all  national  advertisers. 
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BUY  ONCE«-and  you’ve  bought  EVERYTHING! 


NEWSPICTURES-.  ^Always  First.  Daily  from  New  York  and  Cleveland  and  spot  coverage  by  radiophoto, 

telephoto,  airplane  and  fast  mail  from  auxiliary  plants  in  every  section  of  the  country. 

T(^G,,^“Boots  and  Her  Buddies,”  “Freckles  and  His  Friends,”  “Mom’n  Pop,”  “Our  Boarding  House,”  “Out 
Our  Way,”  “Salesman  “Wash  Tubbs,”  “Little  Joe,”  “Flapper  Fanny,”  “Book  of  Knowledge” 

strip,  “Jack  LockwiU’s  Adventures”  for  hoys,  bedtime  story  and  color  picture. 

SPORTS-  ^^Complete  page  headed  by  Billy  Evans,  Werner  Laufer,  Bob  Ma theme,  Jimmy  Powers  and  special 
writers,  covering  the  entire  realm  of  sport.  Splashy  art  every  day. 

FOR  WOMEN  ^Complete  page  containing  those  famous  “Ethel”  drawings,  .\llenc  Sumner’s  “The  Woman’s 
Day,”  Olive  Boherts  Barton’s  family  editorials,  Hortense  SaundeiV  interviews  with  fem¬ 
inine  leaders,  Betsy  Schuyler’s  “400”  fashion  letter,  (Icrmaine’s  Paris  letter,  Julia  Blanshard’s  helps  to 
housewives.  Sister  Mary’s  recipes,  Anne  Austin’s  “Saint  and  Sinner,”  splashy  style  illustrations,  house 
plans,  beauty  articles  and  stories  about  prominent  women. 

PAGE  ONE--K  very  day  from  Cleveland  and  New  York  a  feature  spotlight  on  the  evirrent  news,  or  T.  N.  T. 
matter  anticipating  the  news  (Tomorrow’s  News  Today) . 

FICTION  Prepared  especially  fm*  newspapers,  with  Ernest  Lynn  and  Anne  Austin  showing  the  way,  |'* 

EDITORIAL—^”  Wootton's  cartoons,  Gilbert  Swan’s  New  York  letter.  Dr.  Morris  Fishbein’s  health  article, 
Rodney  DutcheFs  Washington  letter,  editorials,  paragraphs.  The  Book  Survey,  New  York  stage* 
letter,  Dan  Thomas’  news  of  Hollywood,  travel  articles,  world  of  science  and  nature. 

FOREIGN  ^,,The  only  blanket  service  with  its  own  cameramen  and  correspondents  throughout  the  world,  headed 
by  Milton  Bronner  in  London  and  Minott  Saunders  in  Paris.  i 

V.  »  . 

^  tests,  cross-word  puzzles,  radio  programs,  w^eekly  auto  page,  w'eekly  farm  page, -weekly 

page,  Sunday  School  lesson,  weeklv  page  of  Justifiers,  fillers  and  humor,  Bible  quotations  and 
I  I.  ■  justajingles. 

«  'V  '  '  ^  > 

SSAR!-  -.Monthlyitl^gazine  for  and  about  newspaper  folk.  .  * 


^CompreheiiMve  annual  morgue  of  those  in  the  public  eye,  here  and  abroad.  Special 
services  before  every  championship’ athletic  event..  Preparedness  for  cottviaitioi^  holi¬ 
days,  trials bti(f  every  important  event  that  can  be  anticipated. 

pAI?  service  from  San  Francisco  for  Pacific  Coast  clients  and  protection  for  all  clients  on  events 

of  national  importance. 

All  of  the  abdve  goes  regularly  to  full  service  clients  of  NEA  Service,  Inc.,  W1TH0UT>EXTRA 
ASSES^ENT,  at  a  rate  based  on  circulation.  It  furnishes  an  editor  with  EVERYTHING  he 
needs  beyond  local  news  and  wire  report. 

piJLL  PAGE  COMICJS  in  four-page  ready-printe,  containing  eight  cOmics  by  eight  different  artists, 

in  color  mats  and  in  black-and-white  mats. 

MAGA7TNF  PAGFS  “O"'  prepared  on  a  regular  schcdiileTln  four  colors  and  in  black-and-white,  containing 

America’s  best  new’spaper  art  and  edited  by  magazine  experts. 


NEA  Service,  Inc^,  Cleveland,  Ohio 

The  World* s  Greatest  Netvspaper  Feature  Service — Backed  by  34  Years*  Experience 
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Eighteen  thousand  citizens  of  Dallas  saw  themselves  listed  as  desirable  charge 
account  prospects  for  a  clothier,  who  aimed  to  capitalize  the  interest  people 
exhibit  in  newspaper  mention  of  their  names  and  affairs. 


STORE  INVITES  NEW  CHARGE  ACCOUNTS 
IN  SIX-PAGE  NEWSPAPER  AD 


Copy  in  Dallas  Newspapers  Includes  18,000  Names,  Set  Direc¬ 
tory  Style,  of  Local  People  Clothier  Wants  on  His 
Books — Reaction  Favorable 


(By  Telegraph  to  Eoitok  &  Publisher) 


Dallas,  Tex.,  .\ug.  31. — .\nnouncing  The  idea  originated  with  W.  S.  Lor- 

4-Ua  (aH  Artd  inn*  o  o  xr  A  t  c  i  noT  mofi  xuVwk  rAf\. 


^  the  opening  of  the  fall  season  and  ing,  a  Dallas  advertising  man  who  rep- 
the  acquisition  of  several  new  lines  of  resents  a  number  of  large  local  concerns 


merchandise,  Hurst  Bros.  Co.,  retail  in  several  lines  of  business,  and  who  has 


men’s  clothiers,  of  Dallas,  last  week  pub-  charge  of  the  Hurst  Bros,  advertising. 


_  _ _  THE  tIOtSTVC  KgWt.  HtlPAT  Al'Cl’*T  Mft 

dm/ m9ruMatmb 

For  Fall  1927'^  / 


^  neMdoneandinpretri^.  l^dunrendea^xired  at  all  Mm  tobeof  real  terxice  to  our  p«trao»— <o  give  then  aerchaa- 
dne  of  unuHial  quality  at  fair  pneea  aJw  ay  t.  BclieviDg  that  the  public  of  Dallas  and  v  tcmity  lo^  to  ue  to  aupplv  the  “uhanate* 
io  Men’tOothing,  we  hate  arranged.  thi«  Fall,  to  leature,  at  etdutne  Dallas  ^entt. 


Frub\uf  hand  tailored  clothes 


This  outstanding  line  lor  men  and  stHing  men  »  hand-tailored  throughout  and  it  eapecially  appealing  to  theae  who  «« 
accuttomed  to  weanng  merchant-tailored  clothing.  Notailoccanmakebettergarmenta— noiinerfabnctcan  be  obtained; 
)-et  we  will  Oder  them  at  prices  ranging  from  fift>  -ti\e  to  one  hundred  dollars.  In  addition  to  this,  we  will  feature  the  South's 
greatest  showing  of  H.^RT  SCH.^FFNERft  MARX  clochir^  atS3»»DS100,  and  the  HIRST  P.ACEMAKER  two-poots  suka 
and  overcoats  at  Sd^an  assortment  which  places  us  m  an  unusual  posipao  to  serve  every  Dallas  man's  clothing-pnce  re¬ 
quirements.  A  special  inxitation  is  extend^  to  all  of  those  whose  names  appear  on  this  and  following  pages  to  visit  our 
store  and  inspect  this  splendid  Fall  Clothing  Displa> .  There  are  many  names  listed  of  those  who  are  already  customers  of 
this  store.  Others  are  urged  to  visit  us  on  this  occasion,  and  to  open  a  charge  accouM  here.  We  will  appreciate  their  patrom 
age  and  show  our  appreciation  by  giving  unequalled  values  and  a  high  order  of  service. 

HLRST  BROS.  00. 


An  invitation  it  extended  to  the  following  to  avail  Ihemtelvet  of  our  “Charge  Account  Service’ 
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newspaper  aiuiouucement.  A  few  years 
ago  1  pubiislied  a  page  advertisement 
lor  one  ot  my  clients,  an  auiomobile 
dealer,  containing  a  list  of  the  local 
owners  ot  his  make  of  car.  Inadvert¬ 
ently  a  tew  names  were  omitted,  and 
inucn  to  everyone’s  surprise,  we  re¬ 
ceived  letters  and  telephone  calls  from 
these  persons  asking  why  they  had  been 
overlooked. 

"Others  whose  names  had  been  in¬ 
cluded,  acknowledged  the  fact,  and 
seemed  much  pleased  that  their  names 
appeared  on  the  list.  Then,  too,  1  have 
never  known  it  to  fail  that  newspaper 
reports  containing  names  of  those  at¬ 
tending  special  meetings,  banquets,  etc., 
are  closely  scanned,  and  have  been  told 
by  acquaintances  frequently  that  they 
noticed  1  attended  such-and-such  an 
atfair.  So  it  is  a  natural  conclusion  that 
a  list  of  printed  names  has  an  attractiem 
for  a  large  number  of  people.  From 
these  experiences,  1  conceived  the  idea 
that  a  retail  store  would  attract  a  great 
deal  of  attention  by  inviting  people  known 
to  be  good  credit  risks,  to  open  an  ac¬ 
count,  and  to  publish  their  names. 
Naturally,  accounts  being  carried  by  the 
store  would  be  included. 

“The  unfavorable  reaction,  if  any, 
would  come  from  those  whose  names 
were  omitted — but  these  would  not  be 
doing  business  with  the  store.  The 
many  thousands  whose  names  were  in¬ 
cluded,  and  who  were  not  already  cus¬ 
tomers,  would  unfailingly  be  compli¬ 
mented,  and  thus  the  good  effects  would 
so  far  outweigh  the  bad,  that  the  re¬ 
sults  as  far  as  the  store  was  concerned, 
would  be  very  satisfactory. 

“This  is  the  theory  upon  which  the 
plan  was  based,  and  the  results  to  date 
seem  to  warrant  us  in  believing  that  it 
is  the  correct  one.  We  have  had  a  very 
large  number  of  compliments — busy  men 
of  affairs  have  taken  the  time  to  write 
us,  thanking  us  for  having  included  their 
names.  We  have  also  had  a  number  of 
inquiries  as  to  the  reason  for  some  names 
being  omitted,  but  we  are  always  able 
to  explain  the  cause  of  the  omission,  and 
receipt  of  such  an  inquiry  gives  us  a 
splendid  opening  to  solicit  a  new  account, 
if  it  nroves  to  be  a  desirable  one. 

“There  is  no  bad  reaction  to  the  store. 


or  to  tlie  newspaper,  in  publishing  sodi 
a  list  of  names,  as  nothing  was  said  to 
the  effect  that  this  list  embodied  all  of 
the  people  in  the  city  who  were  worthy 
of  credit — but  it  was  merely  published  as 
a  list  of  those  w'hom  Hurst  Bros,  esp^ 
cially  desired  to  see  in  their  store,  aad 
who  were  welcome  to  charge  acoom 
service. 

“Naturally,  this  is  but  one  step  in 
campaign  to  increase  our  book-busiot^ 
as  we  will  follow  up  the  list  by  niail,  by 
personal  solicitation,  etc.  Also,  puMia 
tion  of  this  announcement  had  a  tremeaii. 
ously  good  effect  upon  the  sales  forced 
the  store,  as  it  demonstrated  a  dean 
upon  the  part  of  the  firm  to  assist  thea 
in  opening  new  accounts,  and  gave  to 
them  a  splendid  list  for  personal  solicdi. 
tion.  Human  nature  is  a  strange  thij. 
Put  a  ‘wet  paint’  sign  on  your  buildifc 
and  passers-by  will  almost  invaril^ 
finger  the  surface — print  a  list  of  nano, 
and  readers  will  almost  invariably  lod 
for  their  own." 


MERGER  IN  MARYSVILLE 


Morning  Appeal  Bought  and 
pended  by  Evening  Democrat 

.After  67  years  of  continuous  public*, 
tion,  the  Marysville  (Cal.)  Appeal,  ok 
of  the  oldest  daily  newspapers  in  Cali- 
fornia  passed  out  of  individual  existena 
on  Sept.  1. 

The  Marysville  Democrat,  aftemoa 
publication,  absorbed  the  Appeal  on  that 
date  and  discontinued  it  as  a  momhg 
daily.  The  afternoon  paper  hencefortk 
will  be  known  as  the  Democrat-Apped 
It  will  not  publish  a  Sunday  editioa 

Such  equipment  in  the  Appeal  plant  ai 
is  needed  by  the  Democrat  will  be 
tained,  and  the  rest  sold. 

In  the  negotiations  which  resulted  it 
the  consoldation,  V.  M.  Cassidy  and 
Alvin  Weis  represented  the  .Appeal, 
while  Eugene  McLain  of  San  Mateo, 
principal  owner  of  the  Marysville  Demo¬ 
crat  and  the  Oroville  Mercury,  acted  fee 
the  purchasers. 

F.  W.  McKechnie  is  president  and  edi¬ 
tor  of  the  Deniocrat-.Appeal. 

Harry  Butler  is  advertising  manager 
of  the  merged  papers. 


OUR  POLICY 
ONE  SIZE 

all  mats  20"  x  24" 

ONE  QUALITY 

only  the  best 
we  can  make 

ONE  PRICE 
I5c 

order 

on  standing 
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lished  a  unique  advertisement,  occupying 
six  full  pages. 

This  announcement  was  published  in 
the  Dallas  Morning  News  and  in  the 
Evening  Times-Herald.  Approximately 
18,(X)0  Dallas  people  were  invited  by 
name  to  open  a  charge  account  at  the 
Hurst  store.  These  names  were  ar¬ 
ranged  in  directory  style,  being  set  in 
agate  type  in  seven  columns,  alphabeti¬ 
cally,  and  with  twelve  columns  to  the 
page.  On  the  first  page  about  a  third 
of  the  space  was  occupied  by  an  ex¬ 
planatory  announcement,  the  balance  be¬ 
ing  devoted  to  names,  and  the  balance 
of  five  pages  were  devoted  entirely  to 
names,  with  the  exception  of  a  small 
space,  about  four  columns  by  nine  inches, 
which  was  used  to  exploit  merchandise. 

No  reference  was  made  on  these  pages 
'  to  the  purpose  for  which  the  names  were 
published,  a  line  being  carried  at  the  top 
of  each  page  stating  that  those  whose 
names  appeared  thereon  could  obtain  full 
information  by  referring  to  page  nine, 
where  an  invitation  was  extended  to  in¬ 
spect  the  fall  displays  and  to  open  a 
charge  account  with  the  store. 

The  effect  of  the  advertisement  was 
most  favorable.  It  secured  instant  at¬ 
tention,  and  was  closely  observed  by  all 
readers  of  the  papers  in  which  it  was 
published. 


In  commenting  upon  this  advertisement, 
he  said: 

“It  has  come  to  my  attention  so  many 
times  that  people  like  individual  men¬ 
tion,  that  1  have  often  wondered  how 
it  would  be  possible  to  personalize  a 
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Continuing 

Leadership 

In  eight  months  this  year  The 
New  York  Times  published  18,- 
823.590  agate  lines  of  ad%-ertising, 
6.792,392  lines  more  than  any  other 
New  York  newspaper.  For  the 
month  of  August  alone  The  Times 
printed  a  total  volume  of  1,920,182 
agate  lines,  738,978  lines  more  than 
any  other  newspaper. 

The  Times  leadership  is  steadily 
maintained  despite  the  censorship 
which  excludes  thousands  of  lines 
of  advertising  monthly. 
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Geo.  T.  Reed 

Head  Machinist 

Los  Angeles  (Cal.)  Evening  Herald 


GOOD  WORK 
GOES  INTO  IT 


(•"“■LINOTYPE"”) 

GOOD  WORK 
COMES  OUT 
OF  IT 


"“A  hair,  perhaps,  divides  the  false  and  true** 

. .  .  Sang  OMAR 


. . .  .”Twenty-seven  years  of  active  ma¬ 
chinist  experience  on  various  makes  of 
typesetting  machines  confirms  my  belief 
that  the  Mergenthaler  Linotype  machine 
stands  forth  preeminent  above  all  others. 
Quality  and  service  is  rightfully  the 
slogan  of  the  Mergenthaler  Linotype.” 


But  in  the  Linotype  factory  it  is  more  likely 
to  be  only  a  fifth  of  a  hair  and  there  is  no 
"perhaps”  about  it.  Parts  must  be  right; 
right  to  the  half -thousandth  of  an  inch  or 
they  don’t  go  into  the  Linotype.  Such  ac¬ 
curacy  is  unusual  in  manufacturing  practice ; 
but  then  too  it  is  unusual  for  an  intricate 
machine  like  the  Linotype  to  give  twenty- 
five,  thirty,  or  even  thirty-five  years’  service 
...  as  Linotypes  frequently  do. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NEW  ORLEANS  TORONTO,  CAN. 

RepretencatiTcs  ia  the  Principal  Citiaa  of  tka  WmM 
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HOW  DAILY  CARRIED  3,000  CHILDREN 
TO  NEW  YORK  AND  BACK 

Four  Special  Trains  and  Three  Boats  Used  on  Reading  Times 
Outing — Each  Child  Tagged  and  Every  Group 
of  10  Had  a  Chaperon 


HEN  the  Reading  Times,  owned  by 
”  John  H.  Perry,  with  I.  J.  Hornstein 
as  publisher,  carried  3,000  poor  children 
to  New  York  for  a  boat  trip  on  the 
New  York  harbor  and  up  the  Hudson, 
Monday,  Aug.  2,  Times  men  did  the  work. 
Experience  on  two  previous  trips  for 
kids,  one  a  boat  trip  on  the  Delaware 
river  in  1925,  the  other  a  visit  to  Phila¬ 
delphia’s  Sesqui-centennial,  showed  that 
newspapermen  could  efficiently  handle  the 
strenuous  work. 

Originated  by  Abe  Hurwitz,  managing 
editor,  the  plan  for  the  trip  was  carried 
out  by  three  men :  Rus  Symontowne, 
acting  managing  editor,  who  handled  the 
all-important  work  of  raising  the  Annual 
Kiddies  Outing  Fund ;  Harry  Y.  Sterrett, 
foreman  of  the  comjwsing  room ;  and 
Edward  R.  Hintz,  assistant  secretary  of 
the  Reading  Chamber  of  Commerce,  but 
proud  of  his  former  county-editorship  on 
the  Times. 

Within  a  little  more  than  12  hours  the 
3,000  kids  were  placed  on  four  special 
trains,  carried  145  miles  to  Jersey  City, 
placed  aboard  three  Iron  Steamboat 
Company  boats,  taken  down  the  bay  to 
view  the  Statue  of  Liberty,  on  down  to 
Coney  Island,  back  to  the  Battery  and 
up  the  East  river  under  the  Brooklyn. 
Manhattan  and  Williamsburg  bridges,  and 
then  around  and  up  the  Hudson  almost 
to  Grant’s  Tomb,  then  back  to  Reading 
again.  They  were  fed  on  the  trains  going 
and  coming,  fed  on  the  boats,  given  caps, 
toys,  noise  makers.  There  were  no  ac¬ 
cidents,  no  lost  children,  no  hungry  kids. 

Food?  Twenty  thousand  ham  and 
cheese  sandwiches,  22,000  pretzels,  6,500 
bricks  of  ice  cream,  2,200  quarts  of  milk, 
3,000  bottles  of  pop,  16,000  honey  cakes, 
11,660  lollypops,  with  10,000  cups  for  the 
milk.  Then  there  were  thousands  of 
bells,  caps,  clatter-bells  and  what  not. 

The  children  gathered  at  three  widely 
separated  playgrounds  in  Reading  at  6.30 
a.  m.  (None  were  late.)  They  marched 
to  the  two  passenger  stations  of  the  Read¬ 
ing  railway  and  boarded  the  four  special 
trains,  named  the  Red,  White,  Blue  and 
Green  specials.  Several  hundred  children 
from  two  large  orphanages  in  Berks 
county  had  been  brought  to  Reading  by 
trains  a  few  minutes  before. 

Each  child  was  given  a  tag  reading; 
“I  belong  on  the  White  train;  Car  No.  2 
My  name — Johnny  Smith.  My  station 
(referring  to  the  playground  at  which  he 
reported  at  6:30  a.  m.) — Fifth  and 
Spring.”  With  the  four  trains  named 
and  each  car  numbered,  the  children  had 
no  trouble  finding  their  cars.  Each  group 
of  10  children  was  in  charge  of  a 
chaperon,  who  placed  the  names  of  the 
children,  the  name  of  their  train  and  car 
number  on  their  tags.  Every  person  who 
went  on  the  trip,  including  each  reporter 
who  covered,  it  was  tagged.  Doctors, 
visiting  nurses,  food  distributors,  every¬ 
one  wore  a  red,  or  white,  or  blue,  or 
green  tag,  the  color  corresponding  to  the 
color  of  the  train  he  or  she  rode  upon. 

Officially,  prominent  business  men  had 
been  picked  as  train  leaders.  Really, 
Times  men  did  the  work.  Working  from 
baggage  cars  placed  in  the  centers  of  the 
trains,  they  first  checked  the  number  of 
children  and  adults  in  each  car ;  appointed 
capable  looking  chaperons  as  car  leaders, 
one  to  a  car :  and  began  the  distribution 
of  articles.  The  car  leaders  of  each  train 
were  summoned  to  the  baggage  car,  where 
they  were  given  boxes  containing  as 
many  read,  white  and  blue  caps  as  there 
were  people  in  their  cars.  They  then 
distributed  these. 

The  same  procedure  was  followed  suc¬ 
cessively  with  bells,  bananas,  honey  cakes, 
lollypops,  pretzels,  sandwiches  and  noise- 
makers.  Careful  routing  by  railway 
officials  enabled  the  trains  to  reach 
Jersey  City  in  3  hours.  15  minutes,  just 
after  the  last  distribution  was  finished, 
as  planned. 

A  special  car  had  gone  ahead  earlier 


in  the  morning  and  ice  cream  was  handed 
out  to  the  youngsters  as  they  stepped 
onto  the  gangplanks  of  the  boats. 
Further  distributions  of  food  and  toys 
were  handled  in  similar  fashion.  In  all 
cases,  the  actual  work  was  done  by  Times 
men.  as  had  been  planned. 

The  news  coverage  was  carried  out 
efficiently.  Herbert  C.  Kohler,  city  editor, 
with  two  reporters,  established  an  “office” 
in  a  car  on  the  return  trip  and  stepped 
off  the  train  at  Reading  with  three  com¬ 
plete  stories  on  paper,  ready  for  final 
editing  and  heads.  Before  the  fourth,  or 
Green,  special  train  had  reached  Reading, 
the  stories  of  the  boat  trip  were  in  the 
composing  room. 

A  photographer  and  engraver  accom¬ 
panied  the  party  and  fitted  up  a  temnorary 
dark  room  on  the  “flagship,”  in  which 
they  developed  and  printed  pictures  and 
“doped  out”  their  layouts. 

USING  DISPLAY  SPACE 
TO  COLLECT  TAXES 

City  of  New  Haven  Abandons  Small 
Legal  Copy  for  Larger  Space 
Warning  Citizens  Payments 
Are  Due 

Municipalities  throughout  the  east  are 
keeping  their  eyes  on  the  efforts  of  the 
city  of  New  Haven  to  collect  a  greater 
part  of  levied  taxes  by  taking  space  in 
the  local  newspapers,  and  urging  citizens 
to  pay  their  taxes  before  a  penalty  clause 
is  invoked.  .'Mthough  but  two  series  of 
advertisements  have  been  placed,  Edward 
J.  Stanford,  tax  collector,  is  of  the  opin¬ 
ion  that  increased  collections  will  more 
than  make  iin  the  cost  of  the  advertising. 

“The  law  requires.”  Mr.  Stanford  said, 
“that  legal  notice  that  taxes  are  due  be 
printed  in  the  newspapers.  Up  to  the 
present  time,  a  two-inch  ad  has  been  in¬ 
serted  in  the  classified  advertising  pages 
of  the  newspapers,  fulfilling  the  legal  re¬ 
quirement.  But  this  has  been  a  failure, 
for  hundreds  of  tax-payers  never  read 
the  classified  columns,  and,  from  year  to 
year,  forget  the  time  limit,  and  then 
grumble  over  not  having  been  given  suf¬ 
ficient  warning.  We  intend  to  continue 
to  use  a  display  advertisement  which 
measures  three  columns  in  width  and  six 
inches  in  depth.  By  using  laree  type,  and 
stressing  the  fact  that  the  penalty  clause 
will  be  strictly  invoked,  we  reach  thou¬ 
sands  of  people  who  in  previous  years 
forgot  about  their  taxes  until  it  was  too 
late.” 

Asked  about  the  results  of  the  advertis¬ 
ing,  Mr.  Stanford  expressed  himself  as 
of  the  opinion  that  it  was  a  “great  suc¬ 
cess.” 


Linotype  Mailbag)) 


“More  Overnight  Service” 

“I  wish  to  thank  you  for  your 
promptness  in  filling  a  rush  order 
for  a  small  part.  I  sent  in  late 
in  the  day — March  16 — for  a  long 
transfer  finger  and  found  it  await¬ 
ing  me  in  the  office  when  I  went 
to  work  this  morning — March  17.” 

FREEMAN  PRINTING  CO. 

Waukesha,  Wis 


“One  thing,”  he  said,  “the  flow  of  pay¬ 
ers  to  city  hall  has  become  more  even. 
No  longer  do  some  people  suddenly  re¬ 
member  that  their  taxes  must  be  paid  in 
a  day  or  two  and  rush  down  to  city  hall 
along  with  several  other  thousands.  We 
begin  our  advertising  at  least  three  weeks 
before  the  last  day  of  grace  expires,  and 
have  a  more  or  less  continuous  stream. 
Our  figures  show  a  substantial  increase, 
and  I  know  of  no  better  way  of  building 
up  good  will.” 

Mayor  John  B.  Tower,  who  has  been 
credited  with  originating  the  idea  of  ad¬ 
vertising  to  the  taxpayers,  is  of  the  opin¬ 
ion  “that  it  is  unfair  to  insert  a  notice 
in  the  back  of  the  paper  which  is  of  in¬ 
terest  and  importance  to  thousands  of 
people,  and  expect  them  all  to  see  it. 

“I  believe  the  city  does  its  best  when  it 
takes  a  good  amount  of  space  in  the  local 
newspapers,  and  advertises  just  as  other 
corporations  do.  We  stress  the  fact  that 
by  paying  taxes  when  they  are  due,  not 
only  is  the  penalty  avoided,  but  the  city 
is  provided  with  the  funds  necessary  to 
enable  it  to  render  its  services  to  the  tax¬ 
payer.” 

WEEKUES  INCORPORATED 

The  Sun  Publishing  Company,  pub¬ 
lisher  of  the  Hartford  (Conn.)  Sun, 
has  filed  a  certificate  of  incorporation 
with  the  state  authorities,  giving  an 
authorized  capital  of  $250,000  of  which 
$100,000  is  paid  in.  The  Sun  Publish¬ 
ing  Company  also  publishes  the  Wethers¬ 
field  News  and  the  Manchester  Sun,  two 
other  Connecticut  papers. 


NEW  CLEVELAND  “COLYUM” 

new  “columist”  made  his  bow  in  the 
Cleveland  Press,  August  24.  He  is  Sam¬ 
uel  P.  Burrill,  formerly  of  the  editorial 
staff  of  the  Cleveland  Times  which  sus¬ 
pended  publication  several  months  ago. 
The  column  is  headed  “Yesterday,  To- 
Day  and  To-Morrow,”  and  he  calls  it  a 
“hodge  podge  of  comment  and  guesses” 
in  his  first  article. 


iDTfRTrSING  PAGES  REMOTES 

NEWS  MEN  DRAFTED  AS 
RADIO  ANNOUNCERS 

Cincinnati  and  Indianapolis  Reporters 
Broadcast  Races  and  Lindbergh 
Reception — Studio  Directors 
Like  Results 


Managers  of  broadcasting  stations  are 
turning  to  newspapers  for  “radio  re¬ 
porters.” 

Recent  examples  were  the  broadcasting 
of  the  Latonia  Derby,  when  Edward  J. 
Allen  and  John  W.  Larue,  of  the 
Cincinnati  Enquirer  news  staff,  gave  an 
account  of  the  thrilling  race  and  a  nm- 
ning  account  of  events  prior  to  the  big 
race. 

These  two  men,  well  posted  on  turf 
events,  gave  the  histories  of  other 
Derbies,  described  the  crowd,  told  of  the 
notables  there  and  even  described  the 
gowns  of  women  visitors  at  the  track. 
Their  radio  “story”  amounted  to  a  min¬ 
iature  of  what  would  be  elaborated  on 
in  the  news  columns  of  the  Enquirer  the 
following  morning. 

Later  the  Cincinnati  Times-Star  lent 
three  of  its  best  reporters  and  editors  for 
the  broadcasting  of  the  reception  to  Col. 
Charles  A.  Lindbergh. 

In  Indianapolis  the  broadcasting  of  the 
annual  automobile  race  fell  to  John  H. 
Heiney,  of  the  Indianapolis  News. 
Other  stations  have  called  on  newspaper 
men  on  occasions  of  a  similar  nature. 

Studio  directors  say  that  newspaper 
men  are  qualified  to  give  more  interest¬ 
ing  accounts  of  news  events  than  men  in 
their  organizations  who  are  trained 
chiefly  to  narrate  the  merits  of  a  sym¬ 
phony  or  to  pronounce  correctly  the 
names  of  certain  composers.  , 

At  any  rate  the  use  of  trained  news¬ 
paper  men  would  prevent  such  faux  pas 
as  occurred  during  the  broadcasting  of 
the  reception  at  the  International  Peace 
Bridge  when  Premier  Stanley  Baldwb 
was  referred  to  as  Sir  George  Baldwin. 


•■^LINOTYPE— 


FOR  SALE 

In  New  England 

EXCLUSIVE  EVENING  DAILY  >vith  Printing  and  Pub¬ 
lishing  Business.  Price  $50,000  on  very  attractive 


We  have  for  immediate  sale  a  prosperous  evening 
daily  exclusive  in  its  field  together  with  a  printing  plant 
doing  high  class  booklet,  book  and  job  work,  also  the 
publisher  of  several  w'eekly  and  monthly  publications. 
These  enterprises  combined  do  a  business  of  over 
$75,000  per  year.  Modern  printing  plant,  4  linotypes, 
Ludlow,  Duplex  Press,  two  job  presses,  all  office  and 
composing  room  equipment,  total  inventory  value 
$31,800. 

The  property  located  in  a  beautiful  city  of  16,000 
people. 

Labor  costs  lower  than  any  city  in  the  United  States. 

Write  or  wire  for  details. 

Palmer  De  Witt  &  Palmer 

Newspaper  properties. 

350  Madison  Ave.,  New  York 


75  ENTER  ATLANTA 
DAILY'S  TOUR 


H.  C.  DERWENT 


Motorcade  Sponsored  by  Jour¬ 
nal  Leaving  September  5  On 
Trip  to  Quebec  Over 
New  Highway 


WILLS 


A  motorcade,  sponsored  by  the  Atlanta 
Journal,  celebrating  the  completion  of 
Appalachian  Scenic  Highway  through  the 
eastern  states,  will  begin  its  northward 
>^-ay  from  Atlanta  to  Quebec  on  the 
morning  of  Sept.  o. 

This  tour  marks  the  culmination  and 
success  of  a  three-year  intensive  cam¬ 
paign  on  the  part  of  newspapers  and 
highway  officials  of  the  states  through 
which  the  road  runs,  for  a  great  moun¬ 
tain  thoroughfare  stretching  from  the 
Gulf  to  Canada. 

Between  00  and  75  cars  will  take  part 
in  the  tour.  Entrants  from  all  parts  of 
Georgia,  Alabama,  Florida  and  Louisi¬ 
ana,  are  assembling  in  Atlanta  for  the 
start,  while  other  entrants  will  join  the 
motorcade  at  points  north.  The  Appa¬ 
lachian  Scenic  Highway,  stretching  from 
Atlanta  to  Quebec,  Canada,  presents  1,800 
miles  of  either  concrete  or  asphalt  pave¬ 
ment,  complete  except  for  75  miles  of 
gravel  roadbed.  The  two  southern  legs  Big  Corps  Rushed  to  Auburn,  Mass, 
of  the  highway,  one  leading  to  New  Where  Man  Was  imprisoned 
Orleans  and  the  other  to  St.  Peters-  More  Than  30 

burg,  Florida,  converge  m  Atlanta.  „ 

The  building  of  the  Appalachian  Hours 

Scenic  Highway  is  the  latest  achieve-  - 

ment  of  the  press  which  has  been  Xot  in  many  years  has  a  newspapt 

preaching  the  value  of  automobile  high-  story  carried  such  reader  interest  i 
ways  for  a  score  or  more  of  years.  One  Worcester,  Mass.,  as  that  concernin 
of  the  leaders  of  this  movement  has  been  Fred  Leneau  of  Auburn,  three  miles  froi 
Major  John  S.  Cohen,  president  and  edi-  Worcester,  who  was  caught  in  a  cavi 
tor  of  the  Atlanta  Journal,  which  organ-  jn  ^t  the  bottom  of  a  40-foot  well,  la 
ized  and  sponsored  this  toun  week.  He  was  imprisoned  there  fi 

Twenty  years  ago  w’hen  the  automobile  more  than  30  hours,  before  he  was  r 
was  first  coming  into  general  use,  Mr.  leased  by  the  combined  efforts  of  en 

Cohen  realized  its  future  and  the  im-  ployes  of  the  Worcester  sewer  depar 

mense  part  good  roads  would  play.  The  ment,  and  volunteer  workers. 

New  York  Herald  and  the  Atlanta  Leneau  was  caught  at  6:30  u.  n 


Whose  triumphs  at  Forest  Hills 
and  Wimbledon  have  made  her 


QUEEN  OF  THE 
TENNIS  WOR 


30  REPORTERS  COVER 
WELL  CAVE-IN  STORY 


HELEN  WILLS 


Is  Writing  a  New  Series  of  Weekly 
Articles  on  Women’s  Sports 

illustrated  with 

HER  OWN  DRAWINGS 


WIRE  FOR  PARTICULARS 


United  Feature  Syndicate 

WORLD  BLDG.,  NEW  YORK 
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E  D  1 

STAR-CHAMBER 

The  American  Bar  Association,  in  convention  as¬ 
sembled  this  week  at  Buffalo,  heard  from  its 
committee  on  co-operation  of  the  press  and  the 
bar  the  dictum  that  “there  is  no  universal  right  in 
the  public  to  attend  upon  or  to  be  informed  of  all 
trials  or  other  proceedings  in  the  courts  and  the  rights 
of  the  press  are  no  other  than  those  of  the  public  at 
large.” 

The  public  and  the  press,  the  committee  avers,  may 
be  excluded  from  any  trial  if  the  parties  request  a 
trial  in  private  and  the  court  accedes.  The  belief 
among  journalists,  which  is  characterized  as  a  “mis¬ 
apprehension,”  that  the  public,  through  the  press,  has 
an  inalienable  right  to  attend  court  proceedings,  is 
stated  to  have  its  basis  in  the  abolition  of  star-cham¬ 
ber  proceedings  brought  about  in  England  300  years 
ago  “in  the  right  and  for  the  protection  of  litigants.” 

Doubtless  the  learned  members  of  the  committee 
know  their  law.  Doubtless,  also,  as  they  assert,  the 
constitutional  guarantees  of  a  free  press  have  nothing 
at  all  to  do  with  the  right  of  the  press  to  be  present 
at  civil  or  criminal  trials.  Doubtless,  the  presiding 
judge  has  the  right  under  the  curious  twists  and  omis¬ 
sions  of  our  legal  structure  to  bar  the  public  and  the 
press  from  his  presence  whenever  it  seems  to  him  that 
the  public  interest  would  be  conserved  by  secret  pro¬ 
ceedings.  If  our  memory  serves  us,  there  is  also  a 
statute  upon  the  English  law-books  which  prohibits 
the  press  from  reporting  the  proceedings  of  the 
Houses  of  Parliament,  and  that  the  last  attempt  to 
enforce  it,  generations  ago,  brought  forth  such  a 
storm  of  public  protest  that  the  law  died  then  and 
there,  though  its  corpse  remains  unburied. 

We  cannot  predict  that  modern  Americans  would 
rise  in  mobs  to  storm  a  courtroom  from  which  the 
judge  had  barred  the  press,  but  we  can  assert  the 
deep  conviction  that  our  press  and  public  would  tol¬ 
erate  no  such  invasion  of  privileges  which  time  and 
practice  have  given  the  status  of  rights.  Experience 
has  taught  the  Anglo-Saxon  to  regard  as  suspect 
actions  of  his  elected  and  appointed  servants  which 
must  be  shielded  from  the  light  of  publicity. 

With  much  of  the  committee’s  report.  Editor  & 
Pi'BLisHF.R  and  most  of  the  nation’s  editors  will  find 
themselves  in  agreement.  Many  of  the  common  abuses 
are  sins  committed  “two  by  two”  and  the  committee 
freely  confesses  that  lawyers  and  judges  as  well  as 
newspaper  men  have  sinned  against  public  decency. 

The  remedy,  however,  lies  far  from  the  path  of  up¬ 
holding  judges  in  the  exercise  of  shadowy  powers  to 
bar  press  and  public  from  the  public  halls  whenever 
His  Honor’s  discretion  indicates  that  course.  We 
fear  the  remedy  is  more  dangerous  than  the  disease. 

Biiiuily  cowt'ctithe  btismcss  rivalry  is  the 
most  destructive  force  in  modem  American 
ioumalism. 

SUPREME  TEST 

Describing  numerous  press  agent  devices  that 
have  been  employed  in  motion  picture  promotion, 
Carl  Laemmle,  the  maestro  of  Universal  Pic¬ 
tures,  makes  in  the  Aug.  27  issue  of  the  Saturday 
E:eiiiiig  Post  this  astoundingly  frank  statement: 

I  have  yet  to  learn  of  a  single  instance  wherein  any  of 
these  free  space  seekers  have  ever  contributed  a  s-’ngle  exploita¬ 
tion  campaign  that  spelled  success  for  their  employers.  *  •  * 

1  do  know  that  editors  don’t  like  to  be  victimized,  and  I  put 
a  stop  to  such  methods  of  publicity,  which,  to  my  mind,  m^e 
enemies  instead  of  friends. 

For  which  Editor  &  Pubusher  extends  the  hand 
of  congratulation  to  Mr.  Laemmle.  Editors  don’t  like 
press  agents.  Advertising  agencies  protest  that  they 
tolerate  ’em  only  because  their  clients  demand  as  a 
premium  news  space  exploitation.  And  now  one  of 
the  former  top-notch,  .\-l  clients  rises  in  meeting  to 
testify  his  reform.  Press  agents  make  no  money  for 
Mr.  Laemmle,  and  they  lose  him  his  friends. 

The  last  five  words  are  the  kerne!  of  the  nut,  for 
the  press  agent  cannot  survive  in  an  atmosphere  of 
editorial  hostility.  Make  that  effective,  against  pressure 
from  within  as  well  as  without  the  newspaper  office, 
and  you  make  the  free  space-grabber  a  member  of  the 
srectral  Order  of  Eire  Engine  Horses,  headed  by 
Kaiser  Wilhelm  and  including  the  Old-Fashioned  Girl, 

Lo  the  Poor  Indian,  the  Bartender,  the  Liveryman, 
the  Man-Who-Tried-to-Beat-the-Train-to-the-Crossing 
and  the  Hero-who-thought-it-was-Pre-War-Likker. 
The  P.  deserves  well  at  its  hand.s. 


R  I  A.  L 


To  every  thing  there  is  a  season,  and  a  time 
to  every  purpose  under  the  heaven. — Ecclesi¬ 
astes,  I ;  1. 


A  NEW  DAY 

SINKING  all  their  minor  differences  of  policy,  the 
American  press  association  delegates  to  the 
League  conference  at  Geneva  mapped  new  paths 
of  progress  for  the  press  in  every  nation.  The  con¬ 
ference  did  not  back-track  from  the  high  standards  it 
set  last  year;  it  went  forward,  and  its  recommenda¬ 
tions,  even  if  not  given  immediately  the  force  of  law 
in  the  nations  members  of  the  League,  will  bear  the 
League’s  stamp  of  recognition  of  the  press  as  an  in¬ 
dispensable  force  in  the  formation  of  public  opinion 
and  in  the  intercourse  of  commerce. 

In  this  country  the  press  has  almost  from  the  begin¬ 
ning  had  such  public  recognition,  but  it  is  only  in 
recent  years  that  the  newspapers  and  news  services  of 
many  other  lands,  with  a  few  conspicuous  exceptions, 
have  emerged  from  the  cloud  of  contempt  which  en¬ 
velops  the  mercenary  whose  public  actions  are  guided 
by  gain  rather  than  the  public  interest.  There  is  no 
vanity  in  asserting  that  the  American  ideal  of  the 
press  is  the  highest  and  most  beneficial  to  humanity 
that  present  civilization  possesses,  and,  even  though 
American  practice  does  not  always  measure  tip  to  tip 
with  the  criterion,  the  extension  of  the  latter  to  places 
where  it  has  not  been  known  can  result  only  for  the 
welfare  of  their  journalism  and  the  peoples  it  is  its 
privilege  to  serve. 


NET  SALES 

WHILE  there  is  no  direct  parallel  betwetn 
American  methods  of  certifying  newspaper 
circulation  figures  under  the  Audit  Bureau  of 
Circulations  and  the  British  methods,  under  whidi 
individual  newspapers  employ  charter^  accountants, 
a  question  has  just  arisen  in  London  which  has  its 
points  of  interest  on  this  side  of  the  water. 

Discussing  the  sworn  statements  of  net  sales  bj 
several  leading  newspapers,  a  reader  of  the  Newspaptr 
World  asked  whether  net  paid  figures  included 
copies  distributed  free  through  news  agents  in  con¬ 
nection  with  insurance  canvassing — copies  which  were 
debited  to  the  wholesaler  and  by  him  to  the  retailer 
who  is  reimbursed  by  the  newspaper ;  also 
whether  free  distribution  copies  charged  to  and  used 
by  department  heads,  who  subsequently  recovered 
their  outlay  as  “publicity  expenses,”  were  included 
as  certified  net  paid  circulation. 

Prompt  reply  was  made  by  the  accounting  firms 
involved  and  by  the  managements  of  the  Doily  Mail, 
Daily  Express,  Daily  Chronicle,  and  Daily  News. 
All  of  the  newspapers  were  unanimous  and  un¬ 
equivocal  in  stating  that  their  certified  returns  included 
only  copies  bought  and  paid  for  by  the  public,  whidi 
statement  was  corroborated  by  the  accountants.  The 
stories  received  prominent  display,  with  veiled  hints 
in  one  newspaper  that  all  of  its  competitors  were 
not  equally  virtuous. 

We  must  confess  our  admiration  for  this  way  of 
doing  business,  with  the  exception  of  the  covert 
charge  that  competitors  are  dishonest.  There  has 
been  an  oversupply  of  such  charges  in  American 
newspaper  affairs;  considerably  less  since  the  A. B.C 
became  the  force  that  it  is,  but  even  a  little  is  too 
much.  Such  methods  may  undermine  a  competitor’s 
shady  methods,  but  they  also  shake  the  public  con¬ 
fidence  in  all  newspapers.  With  definite  proof  that 
a  competitor’s  business  statements  are  dishonest,  a 
newspaper’s  plain  duty  is  to  expose  the  cheat.  Until 
such  evidence  is  in  hand,  and  legally  bullet-proof, 
silence  is  the  w'ise  policy. 


No  need  for  a  dull  paper  in  these  days  of 
features — long,  short,  zoide,  narrozv,  zvire,  mail, 
informative  and  frequently  amusing. 

IRWIN  KIRKWOOD 

S  president  and  editor  of  the  Kansas  City  Star, 
Irwin  Kirkwood  w-as  eligible  for  an  important 
place  in  American  journalism,  and  by  his  con¬ 
duct  of  that  great  journal’s  affairs  during  the  12 
years  that  have  elapsed  since  the  death  of  his  father- 
in-law,  Col.  W.  R.  Nelson,  he  had  signally  validated 
his  right  to  that  place.  He  was  barely  on  the  threshold 
of  what  promised  to  be  a  distinguished  career  when 
death  called  him  this  week. 

His  professional  colleagues  first  learned  to  know 
and  respect  his  ability  ten  years  ago  when  he  obtained 
the  services  of  Col.  Theodore  Roosevelt  as  a  con¬ 
tributing  editor  to  the  Star.  The  arrangement  was 
consummated  as  the  result  of  a  meeting  on  a  train 
of  Kirkwood  and  Roosevelt,  with  the  latter  warning 
Kirkwood  that  many  of  his  readers  would  be  furious 
at  the  thought  of  Roosevelt  being  allowed  a  free 
voice  m  the  columns  of  their  favorite  daily.  It  was 
audacious,  and  successful,  and  it  was  notice  to  all  that 
the  spirit  of  the  Star  had  not  died  with  Nelson. 

Kirkwood’s  acumen  was  again  demonstrated  in  his 
arrangement  last  year  for  the  purchase  of  the  Star 
from  the  estate  of  Col.  Nelson  by  a  group  of  its  staff 
members  associated  with  himself,  and  in  the  pro¬ 
vision  of  adequate  insurance  upon  his  life  to  secure 
the  purchase  by  the  surviving  stockholders  of  the  in¬ 
terest  held  in  his  name.  The  entire  industry  is  watch¬ 
ing  closely  the  conduct  of  a  great  newspaper  owned 
entirely  by  its  employes  and  it  will  be  more  than  ever 
interested  in  the  developments  which  the  next  few 
weeks  will  bring.  Acquisition  of  the  Kirkwood  con¬ 
trolling  interest  in  the  Star  by  outside  parties  would 
be  disastrous  to  one  of  the  most  promising  experi¬ 
ments  in  the  present  journalistic  era.  Happily,  that 
is  not  now  in  prospect. 


Self-confidence,  says  Mr.  Levine,  is  nine- 
tenths  of  flying.  In  zvhich  case  we  advise  Mr. 
I  ezine  to  zvear  lead-soled  shoes  unless  he  hopes 
to  spend  the  rest  of  his  life  aloft. 


“Out  of  the  mouths  of  dead  men"  do  pre¬ 
cedent-loving  lazi'yers  speak  when  they  z>.vnt  to 
be  catty,  about  the  press,  for  instance. 


RETAIL  BALTIMORE 

IRECT  attack  upon  the  world’s  most  pressing 
economic  problem,  the  distribution  of  merchan¬ 
dise,  undertaken  by  the  Chamber  of  Commerce 
of  the  United  States,  in  co-operation  with  the  U.  S. 
Department  of  Commerce,  has  produced  one  of  the 
most  entrancing  set  of  statistics  that  has  ever  reached 
this  desk.  The  distribution  census  of  Baltimore,  made 
by  the  Bureau  of  the  Census  along  lines  laid  down  by 
the  bodies  mentioned,  is  epochal,  and  the  promise  that 
similar  information  will  be  available  shortly  for  10 
other  typical  cities  is  top-of-column  news  for  all  con¬ 
cerned  in  the  sale  of  goods  to  the  consumer. 

Manufacturers  of  goods  for  general  consumption 
work  the  national  market  with  not  much  more  in¬ 
formation  about  it  than  the  street  peddler  has  of  the 
families  on  his  side  of  the  road.  Here  and  there 
newspaper  and  magazine  publishers  have  compiled 
surveys  of  their  local  trading  areas,  but  the  lack  of 
generally-accepted  definitions  and  the  competitive 
space-selling  element  that  enters  into  many  of  these 
services  limit  their  utility.  Various  formulae  of  pur¬ 
chasing  power  are  available,  some  with  genuine  merit, 
some  plausible,  some  downright  asinine.  Editor  &  Pub¬ 
lish  er  is  now  publishing  weekly  the  Seubert  formula, 
combining  population  and  income  statistics  in  vary¬ 
ing  ratios  to  indicate  the  consumer  purchasing  power 
for  goods  over  a  wide  range  of  prices.  This  formula 
checks  closely  with  retail  sales  statistics  in  the  few  I 
areas  where  they  can  be  had  and  it  avoids  the  fallacy  I 
that  one  index  number  can  be  employed  over  the  i 
whole  gamut  of  advertised  goods.  I 

With  retail  sales  tabulated  regularly  for  the  key  | 
markets  of  the  nation,  there  is  hope  that  some  of  the  i 
hit-or-miss  sales  and  advertising  can  be  eliminated,  | 
with  obvious  benefits  to  every  unit  in  the  distributioo  I 
chain.  The  Baltimore  census  idea,  refined  by  the  I 
processes  of  experience,  and  extended  to  the  limit  of  I 
possibility,  will  be  worth  all  it  costs.  I 
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- - Knickerbocker  Press  and  Evening  News  ~ 

PERSONAL  I  as  service  manager.  I  FOLKS  WORTH  KNOWING  | 

_ F.  N.  Insinger,  of  the  Seattle  Times  - - - - - - 

T.  DEVVART,  publisher  of  the  gf  'S^newi^ int^^  recently  made 


}  ork  Sun,  accompanied  by  continue  to  live  in  Seattle  and  act  as 


city  editor  of  the  St.  Louis  Star, 


Dewart  and  their  three  children,  vice-president  and  western  manager  of  youngest  men  in  the  coun- 

William.  Tr..  and  Thomas,  has  .u.>  _  try  to  be  in 


Mary,  illiam,  Jr.,  and  Thomas,  has  newsprint  company, 
opened  his  summer  home,  keewaydin,  at  ^  ^  S 

the  Thousand  hlands,  and  will  remain  compoLg  room  foreman  of 


there  several  weeks.  The  Dewarts  re 
turned  from  Europe  last  week. 


the  Toledo  (O.)  Blade,  have  returned, 
with  their  families,  from  a  fishing  and 


Kent  Cooper,  general  manager  of  the  camping  trip  in  the  Upper  Peninsula  of 
Associated  Press,  will  return  to  New  Michigan. 

York  from  the  InternaUonal  Press  Con-  advertising  manager  of 

fer^ce  in  Geneva  on  the  Leviathan,  due  Scranton  (Pa.)  Ripublical  ad- 

in  New  I  ork,  bep  .  dressed  the  Kiwanis  Club  of  that  city  on 

Joseph  T.  Mackey,  secretary  and  treas-  •*C)ptimistic  Advertising”  at  a  recent 
urer  of  the  Mergenthaler  Linoty^  Com-  nieeting  in  the  D.  A.  R.  Chapter  House, 
pany.  ed  for  Eur^  on  the  Ol^npxc  ^arl  L.  Estes,  advertising  manager  of 

Aug.  .26.  While  alrroad  Mn  Mackey  ^  Cmirier-Times,  has  . 

will  visit  the  companies  afflicted  with  the  gone  to  Rochester,  Minn.,  for  medical  at-  \villt\m  R  Mine*  order  to  attend 
makers  of  the  linotype,  in  ^gland,  Ger-  ^^e  Mayo  Bros,  clinic.  Mr.  Washington  Uni- 

many  and  r  ranee.  tiarry  L,.  Estes  was  stricken  while  returning  from  versity.  After  two  years  of  college  work, 

assistant  director  of  Linotype  typography,  International  Rotary  convention  at  he  was  given  a  job  on  the  staff  of  the 
return^  from  Euro^  on  the  Majestic  Qjtend,  Belgium.  Star  and  gradually  rose  to  the  rank  of 


charge  of  a  city 
desk  on  a  metro¬ 
politan  daily.  He 
is  24  years  old 
and  entered  news¬ 
paper  work  as  a 
cub  reporter  on 
the  Star  five 
years  ago. 

He  came  to  St. 
Louis  seven  years 
ago  from  his 
home  in  Sheri¬ 
dan,  N.  Y.,  in 
order  to  attend 
Washington  Uni- 


returned  from  Europe  on  the  Majestic  Qstend  Belgium 

Aug.  30.  He  arrived  in  company  with  ’ _ _ 

George  W.  Jones  of  London,  member  for  in  tHE  EDITORIAL  ROOMS 
Great  Britain  of  the  International  Typo-  tjctu-cc  mi 

graphic  Council.  pRANK  HEDGES  will  return  to 

Col  A1  Fairbrother,  former  publisher  Tokio  in  September  where  he  will 
of  the  Greensboro  (N.  C.)  Daily  Rec-  his  position  as  correspondent  of 

ord  and  Mrs.  Fairbrother,  who  recently  Chrutuin  Science  Mmitor.  He  left 

^  ,  .1  •  I  rlLfin  in  KAnffpfnK/»r  IQyn  tn  cnAnH  n 


Ostend,  Belgium.  Star  and  gradually  rose  to  the  rank  of 

- —  rewrite  man,  star  reporter,  assistant  city 

IN  THE  EDITORIAL  ROOMS  editor  and  now  city  editor. 

rRANK  HEDGES  will  return  to  ,  Star  was  broken 

f  -r^i  c  1.  u  Ml  for  a  time  in  1924  when  he  went  to  Lon- 

rP  .l.  r  I  England,  and  while  there  worked  in 

the  bureaus  of  the  New  York  Herald 


ord,  and  Mrs.  Fairbrother,  who  recently  xmc  icn  Philadelphia  Public 

toured  Europe  and  are  now  on  their  way  Tokio  in  September  1926,  to  spend  a  j  unn,arried. 

back  to  California,  their  present  home,  traveling  around  the  world.  -  — - - - 

accompanied  by  Maj.  Edny  Ridge,  pres-  James  A.  Stuart,  managing  editor  of  Kenneth  Sullivan,  managing  editor  of 
ent  publisher  of  the  Record,  stopped  in  the  Indianapolis  Star,  is  spending  his  the  Rockzille  (Conn.)  Leader,  has  been 
Charlotte  last  week,  when  Col.  Fair-  vacation  making  a  motor  tour  of  histor-  spending  his  vacation  at  Lake  Wacca- 
brother  was  entertained  at  the  Manufac-  ical  points  of  southern  Indiana  and  Ken-  hoc,  N.  Y. 

hirers’  Club  at  dinner.  Among  the  news-  tucky.  Jackson  L.  Sedwick.  assistant  citv  edi- 


turers’  Club  at  dinner.  Among  the  news¬ 
paper  men  invited  to  the  dinner  were  F. 


-*‘y-  Jackson  L.  Sedwick,  assistant  city  edi- 

Robert  Ginter,  Pittsburgh,  formerly  tor  of  the  Dayton  (O.)  Herald,  and  Mrs. 


B.  Morgan,  of  the  Charlotte  News;  Felix  managing  editor  of  the  Gazette  Times  in  Sedwick  are  parents  of  a  daughter,  born 
Grisette,  editorial  writer,  Charlotte  Ob-  that  city,  was  recently  named  secretary  of  .\ug.  28. 

server,  Leary  W.  Adams  and  Joseph  P.  the  new  state  air  board  formed  in  Penn-  Gene  Morgan,  editor  of  the  “Hit  or 
Watkins,  of  the.  Observer  staff,  the  lat-  sylvania.  Miss”  column  in  the  Chicago  Daily 


ter  managing  editor  of  the  Record  dur-  Victor  Keen,  manager  of  the  Kobe  \eivs,  is  to  attend  the  Paris  convention 
ing  the  period  that  Col.  Fairbrother  had  of  the  Tokio  Japan  Advertiser,  will  '•f  the  American  Legion,  sailing  for 

if-  return  to  his  post  in  September  after  a  France,  Sept.  10. 

Godfrey  DeTonnancour,  former  editor  vacation  in  the  United  States.  Mr.  Keen  Sidnev  Ward  Phelps,  who  was  gradu- 

T  Hnilvr  nAvvrervo ..  *  _ XT _  _ I.  TT _ fj  »t^  .  ..  _  .  ”  __  .  .  ‘L  ’  _  o 


Godfrey  DeTonnancour,  former  editor  vacation  in  the  United  States.  Mr.  Keen 
of  LTndependent,  French  daily  newspa-  jg  also  New  York  Herald  Tribune  corre- 
per  published  at  Fall  River,  Mass.,  has  spondent  in  Japan. 


renamed  postmaster  of  Fall  Rh  er  James  E.  Cogan,  editor  of  the  Ameri- 
'y  Martin,  Jr.,  of  Legion  column  in  the  Chicago  DcEly 

Attle^ro.  DeTonnancour  has  already  gept.  7,  with  the  “Old 


served  one  term. 

Eugene  L.  Belisle, 
L’Opinion  Publique,  a 


publisher  of 
French  daily 


newspaper  published  in  Worcester  Mass.,  Examiner  local  staff,  has  just 

has  retinned  following  a  five  wee  s  trip  rptumgd  from  a  three  weeks’  tour  which 
to  Canada.  included  Montreal  and  Quebec,  Niagara 

Raymond  D.  Kennedy,  president  of  the  Falls,  Detroit,  Saginaw  and  Pittsburgh. 
rT..j _  /\T  -vr  \  ^  ® 


IS  sdso  New  York  Herald  1  nbune  corrt-  ated  from  Yale  in  June,  will  join  the 
spondent  in  Japan.  staff  of  the  Tokio  Japan  Advertiser  in 

James  E.  Cogan,  editor  of  the  Ameri-  September, 
can  Legion  column  in  the  Chicago  Daily  George  Biehl,  of  Union  City,  N.  J., 
News,  wUl  sail  Sept.  7,  with  the  “Old  Hudson  County  correspondent  of  the 
Gang  of  Cook  county,  for  the  Paris  Nerv  York  World  and  Nezvark  Ledger, 
convention  of  the  Legion.  has  joined  the  staff  of  the  Union  City 

Charles  J.  Gotthart,  Jr.,  of  the  Chicago  (X.  J.)  Hudson  Dispatch. 

Herald  and  Examiner  local  staff,  has  just  William  C.  Howells,  who  has  charge 
returned  from  a  three  weeks  tour  which  of  the  Columbus.  O.,  bureau  of  the 
included  Montr^l  and  Quebec,^  Niagara  Cleveland  Plain  Dealer,  is  spending  his 


Hudson  (X.  Y.)  Daily  Record  Com¬ 
pany,  has  gone  to  Breckenridge,  Co.,  for 
a  two  weeks’  vacation. 


Frank  L.  Skeldon,  of  the  staff,  Toledo 


vacation  at  Williamstown,  Mass. 

Chester  Jordan,  who  received  his  Mas 


sailed  this  week  to  attend  ter  of  Science  in  Journalism  degree  from 
the  American  Legion  convention  in  the  Medill  Sc1ick>1  of  Journalism  at 


^  Xorth^x^lern  Uni^^r^ftv  laT  vear"  has 

the  Scranton  (Pa.)  bunday  1  elegram,  for  his  newspaper  from  Europe.  resumed  his  nositinn  as' snorts ‘editor  of 

s  now  engaged  in  the  hotel  business  in  p.  Burke,  employed  Tor  several  [he  (Tex!) 

TT  ^  TAi  J*  r  1.  'T'  I  J  y^ars  as  a  reporter  on  Albany  and  Troy  rector  of  information  at  Trinity  Uni- 

C.  Place,  editor  of  the  Toledo  Y.)  newspapers,  was  among  the  versity,  Waxahachie.  He  will  also  be 

•  IS  sending  his  vacation  successful  candidates  for  admission  to  head  of  the  department  of  journalism  at 

with  his  family  at  Waukezoo,  Mich.  the  New  York  state  bar  in  the  recent  Trinity. 

IM  TOr.  oiietur-ec  examination.  He  now  lives  in  Brooklyn.  (Continued  on  page  32) 


(0.)  News  Bee,  is  spending  his  vacation 
with  his  family  at  Waukezoo,  Mich. 


IN  THE  BUSINESS  OPHCE 

PEORGE  MULROY,  for  several 
years  a  member  of  the  Business 
Survey  of  the  Chicago  Tribune,  has  been 
added  to  the  sales  force  of  the  Tribune’s 
national  advertising  staff. 

Joseph  Mahalico,  former  advertising 
manager  for  the  Wilkes-Barre  (Pa.) 
Telegram,  is  now  on  the  staff  of  the 
Scranton  (Pa.)  Scrantonian. 

William  H.  Pearson,  formerly  busi¬ 
ness  manager  of  the  Ogdensburg  (N.  Y.) 
News,  which  was  suspended  a  year  ago. 
has  disposed  of  his  job  print  business  in 
that  city. 

First  Lt.  R.  H.  Dunlap,  O.R.C.,  began 
a  tour  of  active  duty  at  Fort  Screven, 
Ga.,  .Aug.  29.  Dunlap  is  advertising  di¬ 
rector  of  the  Miami  (Fla.)  Daily  Nezos. 
■After  leaving  Fort  Screven  he  will  spend 
a  month’s  holiday  in  New  York,  Boston 
and  on  a  motor  tour  of  the  New  Eng¬ 
land  states. 

J.  E.  Bradley,  manager  of  the  Scran¬ 
ton  (Pa.)  Times,  is  enjoying  a  three 
weeks’  vacation  in  Canada. 

Ed  Cavanagh,  for  16  years  con- 
nectM  with  the  advertising  department 
of  the  Albany  (N.  Y.)  Times-Union. 
h4s  joined  the  staff  of  the  Albany 


(Continued  on  page  32) 


JAMES  MONTGOMERY  FLAGG 

is  doing  a  series  of  drawings,  with 
snappy  comment.  It’s  called 

I  Mean  To  Say 

and  will  run  once  a  week  three  columns  wide. 

These  sketches  are  among  the  most  attractive  of  Mr. 
Flagg’s  works.  There’s  a  laugh  in  every  one.  And  there’s 
an  original  philosophy  in  the  text  that  accompanies  each 
drawing. 

This  series  will  be  released  soon. 

To  be  sure  of  service  from  the  first 

WIRE  NOW! 

McNaught  Syndicate.  Inc. 


V.  V.  McNITT 
President 


Times  Bldg. 
New  York 


CHARLES  V.  McADAM 
Vice-President 


Leacock 


Laughter 


'Ace  of  Humorists” 


Every  Week 
illustrated  by  Salg 


If  he’s  not  running  in  your 
territory,  wire  us,  our  ex¬ 
pense,  for  terms. 


Metropolitan  Newspiaper  ^ 
Service  | 

Maximilian  Elser,  Jr.  Elarl  J.  Hadley,  | 
General  Manager,  Associate  | 

1 50  Nassau  St.,  New  York  City  I 
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{ContiHUi'd  from  page  31 ) 

Clarence  Shaw,  copy  reader  on  the 
Scranton  (I’a.)  Times,  has  obtained  a 
two  months’  leave  of  absence  and  will  at¬ 
tend  the  American  Legion  convention  in 
France.  Later  he  intends  to  visit  Eng¬ 
land,  Italy  and  Germany.  Mr.  Shaw  will 
write  special  articles  for  the  Times  on 
the  Legion’s  meeting. 

Donald  G.  MacLean,  who  for  the  past 
nine  years  has  been  connected  with  the 
Toronto  Globe,  has  joined  the  editorial 
staff  of  the  Mcmetary  Times  of  Canada. 

Miles  Tiernan,  assistant  city  editor  of 
the  Indianapolis  Star,  and  Mrs.  Tiernan, 
are  the  parents  of  a  son,  Paul  Miles. 

A.  J.  O’Malley,  city  editor  of  the 
Scranton  (Pa.)  Times,  is  planning  to 
attend  the  world  series  games  to  be 
played  in  New  York  City. 

Max  Shafer,  of  the  Astoria  (Ore.) 
Morning  Astorian  staff,  has  been  ap¬ 
pointed  secretary  of  the  Raymond  Cham¬ 
ber  of  Commerce,  Raymond,  Wash. 

James  G.  Monnett,  real  estate  editor 
of  the  Clez'eland  Plain  Dealer,  has  re¬ 
turned  from  a  trip  to  Seattle,  Wash., 
where  he  went  to  cover  the  annual  meet¬ 
ing  of  the  national  organization  of  real 
estate  dealers.  He  was  elected  a  di¬ 
rector  of  the  National  Real  Estate  Edi¬ 
tors’  Association  which  was  formed  at 
the  Seattle  meeting  with  about  25  mem¬ 
bers. 

Murray  Powers,  managing  editor  of 
the  Marion  (O.)  Star,  and  Mrs.  Powers 
spent  the  week  in  New  York  City. 

R.  J.  McDougall,  news  editor  of  the 
Vancouver  (B.  C.)  Province,  who  has 
been  on  a  three  months’  leave  of  absence 
in  Penticton,  B.  C.,  on  account  of 
health,  has  resigned  from  the  Province 
to  resume  the  editorship  of  the  Pentic¬ 
ton  Herald,  of  which  he  is  the  controlling 
owner. 


MARRIED 


■y'ERNON  R.  FROST,  editor  of  the 
’  Cheney  (Wash.)  Cheney  Free  Press, 
to  Miss  Bonny  E.  Peters,  a  graduate  of 
Washington  State  College,  Aug.  26. 

Paul  Grant  of  the  auditing  department, 
Chicago  Tribune,  to  Catherine  Flyke. 

Evelyn  Lull  of  the  auditing  department, 
Chicago  Tribune,  to  Joseph  Bradley. 

Miss  Eva  Margaret  Wilson,  West 
Virginia  newspaper  woman,  for  the  past 
year  in  charge  of  the  Grafton  office  of 
the  Clarksburg  Telegram,  to  Wilbur  C. 
Carnes  of  Welch.  Mrs.  Carnes  will  be 
associated  with  the  Welch  Daily  News. 

George  S.  McManus,  a  member  of  the 
advertising  staff  of  the  Boston  Globe,  to 
Miss  Katherine  A.  Toomey,  of  Arling¬ 
ton,  Mass.,  at  St.  Agnes’  church,  Ar¬ 
lington,  Aug.  22. 

Thomas  Dixon  of  the  circulation  de¬ 
partment,  Chicago  Tribune,  to  Marie 
Kelly. 

Thomas  Lippert  of  the  circulation  de¬ 
partment,  Chicago  Tribune,  to  Margaret 
Fortman. 


Max  Miller,  reporter  on  the  San  Diego 
(Cal.)  Sun,  to  Miss  Margaret  Ripley, 
Aug.  24. 

William  Zielke  of  the  Chicago  Tribune 
pressroom  to  Ruth  Blunck  recently. 

Charles  Smutny  of  the  Chicago  Trib¬ 
une  library  to  Martha  Logue. 

Vernon  K.  Richards,  for  five  years 
dramatic  critic  of  the  Toledo  (O.)  Blade, 
to  Miss  Anita  Elise  Kelly,  Aug.  20. 
Mrs.  Richards,  under  her  professional 
name.  Anita  Loring,  was  with  the  Earl 
Carroll  Vanities  last  season.  She  in¬ 
tends  giving  up  theatrical  work. 

J.  H.  Turner,  advertising  manager  of 
the  St.  Augicstine  (Fla.)  Record ,  to  Miss 
Edith  Dean  Cardy  of  Jacksonville  at 
Riverside  Avenue  Christian  Church  in 
Jacksonville,  Aug.  4. 


PRESS  ASSOCIATION  NOTES 

^  F.  FINE  has  been  sent  from  the 
New  York  office  to  the  Mexico  City 
bureau  of  the  United  Press  to  relieve 
A.  W.  Folger  who  is  to  be  transferred  to 
Lima  as  manager  of  the  U.  P.  bureau 
there,  after  a  vacation.  Mr.  Fine  has 
worked  on  newspapers  in  Springfield, 


Mo.,  Richmond,  Ind.,  and  Bakersfield, 
Cal. 

V.  B.  Snell  has  been  appointed  Associ¬ 
ated  Press  correspondent  at  Tulsa,  effec¬ 
tive  Oct.  23. 

Dempster  News  Service,  of  Massillion, 
O.,  has  been  incorporated  with  $10,0(K) 
capital  stock  by  Jessie  Dempster,  Robert 
Dempster  and  W.  C.  Holzworth. 

ON  THE  MECHANICAL  SIDE 

A  K-  HOPKINS,  formerly  editor  and 
general  manager  of  the  Havana 
Telegram,  and  for  four  years  mechanical 
superintendent  of  the  Los  Angeles  Rec¬ 
ord,  has  arrived  in  Tokio  to  take  charge 
of  the  mechanical  departments  of  the 
'Tokio  Japan  Advertiser.  Rodney  Payne 
accompanied  Mr.  Hopkins  to  become 
foreman  of  the  composing  room  of  the 
Japan  Advertiser. 

John  Lahti  of  the  press  room  staff, 
Worcester  (Mass.)  Telegram-Gasette, 
is  on  his  way  to  Canada  and  Alaska  on 
a  big  game  hunt. 

J.  W.  Williams,  of  the  mechanical  de¬ 
partment,  Salt  Lake  City  Desert  Netirs, 
and  Mrs.  Williams  are  parents  of  twins, 
both  girls. 

SPECIAL  EDITIONS 

(GREENFIELD  (MASS.)  RE- 
CORDER,  Merchants  Edition,  Aug. 
17. 

Worcester  (Mass.)  Post.  Schools  and 
Colleges  edition,  Aug.  25. 

ll'orcester  (Mass.)  Gazette  and  Tele¬ 
gram,  24-page  Home  Life  editions,  Aug. 
23. 

Sheridan  (Wyo.)  Post-Enterprise,  An¬ 
nual  Sheridan  Countv  Fair  edition.  Aug. 
21. 

Miles  City  (Mont.)  Daily  Star,  East¬ 
ern  Montana  Fair  edition,  Aug.  28. 

Austin  (Tex.)  American-Statesman  84- 
page  special  edition  celebrating  the  recent 
56th  anniversary  of  the  Statesman. 

Waynesboro  (Pa.)  Record  Herald, 
New  School  Building  edition  of  12  pages, 
Friday,  Aug.  26. 

Owatonna  (Minn.)  Joiinuil-Chroniclc, 
18-page  State  Fair  ^ition,  Aug.  26. 

Chatham  (Ont.)  Daily  .\ews.  Dollar 
Day  edition,  Aug.  22. 

CHANGES  OF  OWNERSHIP 

CTEUBEN  NEWS,  INC,  of  Ham- 
mondsport,  N.  Y.,  owners  of  a  string 
of  weekly  newspapers  in  Steuben  Coun¬ 
ty,  have  discontinued  the  publishing  of 
the  Savona  (N.  Y.)  Review.  At  the 
same  time  the  Canisteo  Chronicle  was 
purchased  from  H.  C.  Hubbard.  Lyle 
E.  Petteys  has  been  appointed  by  Steuben 
News  to  take  over  the  managership  of 
the  Chronicle. 

ASSOCIATIONS 

ll/rORE  than  100  persons  were  in  at- 
tendance  at  the  recent  clambake  of 
the  Newswriter’s  Union  in  Scranton, 
Pa.,  held  near  Montdale,  Pa.  The  usual 
program  of  athletic  events  was  called  off 
due  to  the  weather.  Martin  Hayes  is 
president  of  the  union. 

Annual  outing  of  the  SrR.\NT0N  News- 
writer's  Union,  No.  3,  has  been  sched¬ 
uled  for  .\ug.  27  at  Fleetville,  Pa. 
Joseph  M.  Butler  is  chairman  of  the  gen¬ 
eral  committee. 

Baltimore  Press  Club  will  provide 
working  quarters  for  the  out-of-town 
newspaper  men  who  will  cover  the  At¬ 
lantic  Deeper  Waterways  convention  in 
Baltimore  Sept.  9  to  16,  and  the  centen¬ 
ary  celebration  of  the  Baltimore  &  Ohio 
Railroad  Sept.  24  to  Oct.  8.  Typewriters 
will  be  provided,  also  stationery,  and 
there  will  be  messenger  service  between 
the  press  club  headquarters  and  telegraph 
offices.  Edward  H.  Pfund,  executive  sec¬ 
retary  of  the  club  and  chairman  of  the 
House  Committee  will  be  in  charge. 

SCHOOLS 

pOWELL  KELLEY  and  Brooks  G. 

Connally  have  been  elected  editor  and 
business  manager,  respectively,  of  the 
Trinitonian,  official  newspaner  of  Trinity 
University,  Waxahachie,  Texas. 


NEWS  MEN  SUE  DETECTIVES 


Hackney  and  Angle  of  Tampa  Timet 
Charge  False  Arrest 

(By  Telegraph  to  Editor  &  Publisher) 

Tampa,  Fla.,  Aug.  3,/. — Two  suits 
totalling  $10,(X)0 — $5,000  each — against 
Harry  R.  Myers  and  Lawrence  Ponder, 
former  city  detectives,  were  filed  today 
by  John  Hackney,  assistant  city  editor  of 
the  Tampa  Times  charging  them  with 
making  an  illegal  and  malicious  arrest. 

Hackney  was  arrested  Saturday  after¬ 
noon  without  a  warrant  and  convicted  in 
police  court  yesterday,  along  with  B.  Z. 
.\ngle,  city  editor  of  the  Times.  They 
were  charged  with  conspiracy  to  violate 
a  city  ordinance  pertaining  to  prohi¬ 
bition  laws  and  were  sentenced  to  serve 
ten  days  in  jail. 

Hackney’s  petition  contends  that  he 
was  arrested  without  a  warrant  and 
that  his  prosecution  in  Municipal  court 
was  based  upon  malice  on  the  part  of  the 
officer. 

Similar  action  will  not  be  taken  by 
.\ngle,  who  voluntarily  sur’-'>ndered  at 
police  headquarters  when  notified  by 
Hackney  that  Myers  and  Ponder  were 
looking  for  him.  Attorneys  for  Angle 
and  Hackney  today  were  preparing  a 
motion  for  a  new  trial  which  will  be 
formally  entered  within  the  next  day  or 
so. 

Among  other  allegations  of  error,  it 
is  expected  that  the  attorneys  will  con¬ 
tend  that  the  newsnaner  men  were  ar¬ 
rested  illegallv — no  warrants  havin'’  been 
issued — and  that  the  court  permitted  the 
admission  of  testimony  that  had  no  bear¬ 
ing  on  the  case. 

INCREASES  REPRESENTATION 


Milwaukee  Sentinel  Opens  Chicago  Of¬ 
fice — Speer  to  New  York 

Stanley  C.  Speer,  advertising  director 
of  the  Mihoaukec  Sentinel  has  been  pro¬ 
moted  to  New  York  representative  of 
that  newspaper  and  assumed  his  new 
position  this  week. 

Mr.  Speer  joined  the  Sentinel  three 
years  ago  after  working  on  newspapers 
in  Atlanta,  Birmingham,  Memphis  and 
Little  Rock.  No  successor  will  be  ap¬ 
pointed,  publisher  A.  C.  Backus  an¬ 
nounced.  The  administration  of  adver¬ 
tising  will  be  under  the  direction  of  the 
general  management. 


RfADY  rOR  TAll  CAMPAIGNS 

Somewhere  in  the  United  States  there  is  a  representative 
newspaper  that  needs  circulation  where  thousands  of  new 
subscribers  secured  quick  will  mean  a  large  increase  in 
advertising  revenue  during  the  coming  year.  The  original 

Hollister  Circulation 
Organization 

under  the  personal  direction  of  the  writer  with  twenty 
years  successful  experience  has  conducted  all  the  largest 
and  most  successful  circulation  campaigns  on  metropolitan 
newspapers  during  the  past  five  years. 

Now  is  the  opportune  time  of  the  year  for  building 
circulation. 

This  organization  consists  of  a  large  number  of  trained 
men  now  assembled  and  ready  for  quick  action.  Hollister 
Campaigns  finance  themselves.  Carefully  consider  the 
possibilities  of  your  field,  then 

Phone,  Wire  or  Write 

C.  B.  HOLLISTER 

Temporary  addrcM  8TLVANIA  HOTEL,  PhUadalphla,  Pa. 


Coincident  with  the  promotion  of  Mr. 
5^peer,  the  Sentinel  announced  the  openJ 
ing  of  a  Chicago  office  in  room  502.  326 
\\ .  Madison,  with  William  C.  Henni- 
in  charge  as  Western  manager  and  Wal- 
lace  M.  Hughes,  assistant. 

Mr.  Hennin".  until  recently  was  with 
the  Weaver,  Stewart  Co—’iany  as  West¬ 
ern  manager  representing  Wisconsin 
newspapers  for  three  and  one-half  years. 
Earlier  he  was  associated  with  the  (Thill 
ton-Class  Journal  Company  and  the  CAi- 
ci'ago  Herald  and  Examiner. 

For  four  years  Mr.  Hughes  was  asso¬ 
ciated  with  the  Utica  Observ’er  and  for 
six  years  was  automobile  advertising 
manager  of  the  Syracuse  (N.  Y.)  Her. 
aid.  Mr.  Hughes  has  recently  been  with 
the  national  advertising  department  of  the 
Sentinel. 


FLASHES 


Only  time  a  horse  gets  scared  nowadays 
is  when  he  meets  another  horse. — Wa& 
Street  Journal. 


Usually  the  first  thing  that  strikes  a 
visitor  to  this  country  is  a  motorcar.— 
U’orcester  (Mass.)  Post. 


Dr.  Edward  Grant  Conklin  alleges  that 
we  have  not  found  a  more  perfect  woman 
than  the  Venus  de  Milo  or  a  more  per¬ 
fect  man  than  Apollo.  Obviously  Dr. 
Conklin  never  reads  movie  publicity.— 
South  Bend  Tribune. 


Mr.  Levine  has  hung  up  another  record. 
He  is  the  first  man  to  kidnap  his  own 
airplane. — Nerv  York  Sun. 


When  better  enforcement  laws  are 
made,  the  Eighteenth  Amendment  will 
need  them. — El  Paso  Times. 


If  they  continue  to  increase  the  size  of 
buses,  locomotives  will  have  to  cross 
crossings  cautiously. — Greenville  Pied¬ 
mont. 


Golf  standards  are  now  three:  bogey, 
par  and  Bobby. — Nezv  York  Evening 
Post. 


Propaganda.  Any  statement  by  our 
opponents — Florence  Herald. 
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INTERTYPE  IDEAL  NEWS  FACE 

It  has  been  said  that  all  reading  demands 
an  effort.  To  produce  a  type  for  newspa- 
per  use  which  can  be  read  almost  without 
effort  is  a  problem  which  has  engaged  the 
attention  of  Intertype  designers  for  years. 

Any  Type  Face  is  Not  a 
Good  News  Face 

^  You  wouldn’t  use  a  free  and  open  and 
slanting  italic  type  face  for  all  the  news 
columns  of  your  newspaper.  'The  effect 
would  be  too  active — too  dazzling  on  the 
eyes. 

To  be  easily  read  a  news  face  must  be 
STEADY.  Action  must  be  reduced  to  a 
minimum. 

All  type  faces  can  be  grouped  into  four 
or  five  groups. 

The  least  active  group  of  all  is  the 
Modem  Roman  group — the  gi’oup  that 
was  used  as  the  basis  for  designing  the 
Intert>T)e  Ideal  News  Face. 

However,  a  news  face  must  have  more 
than  steadiness.  A  Modem  Roman  face 
may  not  have  sufficient  difference  of 
color  between  the  light  and  heavy  por- 


Intertype  matrices  ivill  run  in  other  slug-casting  machines 


tions  of  each  letter.  This  will  produce  a 
monotone  which  is  almost  as  tiring  on 
the  eyes  as  too  much  action. 

The  Intertype  Ideal  News  Face  is  a 
perfectly  steady  and  yet  a  perfectly 
balanced  type  face  that  has  sufficient 
color  around  each  letter  as  well  as  in 
each  letter. 

Small  wonder  is  it  that  this  type  face, 
has  been  chosen  as  the  news  face  for 
such  papers  as  The  New  York  Times,  The 
Cleveland  Plain  Dealer,  The  Dallas  Times- 
Herald,  and  others. 

Let  your  readers  decide  which  type 
they  like  best  in  your  newspaper.  We 
have  a  plan  for  doing  this  that  does  not 
cost  a  cent  to  try.  Get  in  touch  with  the 
nearest  Intert.N’pe  office. 


INTERTYPE  CORPORATION 


1440  Broadway,  New  York 


Chicago  130  North  Franklin  Street;  Memphis  McCall  Building;  San  Francisco 
560  Howard  Street;  Los  Angeles  1240  South  Main  Street;  Boston  80  Federal 
Street;  London;  Berlin. .  .  Distributors  in  principal  cities  throughout  the  world 


Intertype  Century  Expanded  with  Century  Bold 
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ADVERTISING  AGENCY  AFFAIRS 

1 

BUILDING  NEWSPAPER  CIRCULATION 

Campbell-Ewald  Service  Department  Ends  Convention — Appointments 

1 

Dailies  Using  Dempsey-Tunney  Fight  for  Circulation  Contests — Toledo 

Announced  by  Grace  &  Holliday — Savage  Now  With 

News-Bee  Promoting  Golf  and  Association  Baseball — 

Fisher-Wilson  Agency,  St.  Louis 

1 

Price  Increases  Predicted 

Members  of  the  Caiiipbeli-Ewald  Travel  Service  Department,  (Left  to  right) 
A.  S.  White,  F.  S.  Radspinner;  R.  J.  Thomas;  P.  J.  Malarney;  O.  L.  Skinner; 
M.  L.  Kiebler;  V.  H.  Bcrgmann;  H.  M.  Stuart;  R.  J.  Manney;  R.  W.  Johnson; 
W.  R.  Ewald,  director;  F.  H.  Weissinger;  R.  F.  (Jlynn;  D.  F.  Mason;  H.  L. 
Batterson;  W.  H.  Birchfield;  R.  B.  Owens,  Jr;  D.  W.  Harway.  (Left  Rear) 
G.  B.  Castle,  assistant  director  (right  rear)  C.  P.  Shaw,  Pacific  Coast 

supervisor. 


''PW'O  ditferent  methods  ot  using  the 
Dempsey-Tunney  fight  as  the  back¬ 
ground  ot  a  circulation  or  good  will 
building  contest  are  being  followed  by 
the  Actf  i'ork  livening  Telegram  and 
the  Chicago  Evening  Atnerican. 

The  Evening  Telegram  is  offering  five 
$40  tickets  to  the  champion  boxing  fans 
of  the  greater  city  who  can  answer  a 
list  of  JU  questions  prepared  by  the 
sports  department  of  the  paper  and 
write  a  comment  on  the  question  “Is 
boxing  a  worthwhile  sport?”  To  keep 
interest  moving  from  day  to  day  the 
20  questions  were  published  this  week  in 
series  of  five. 

In  Chicago  the  Evening  American  is 
conducting  a  “Biff  and  Bamm”  contest, 
awarding  a  $40  ringside  ticket  every 
day  but  Sunday.  The  tickets  are  given 
for  the  cleverest  answers  in  rhyme  to 
a  question  asked  either  by  Biff  or 
Bamm  in  a  daily  cartoon. 


i  0,000  can  take  in  enough  to  pay  for  the 
press  and  stereotyping  costs  as  well 
I'hus  a  3  cent  paper  operating  in  the 
circulation  department  at  50  or  60  cents 
per  100  and  collecting  $2  per  100  cannot 
become  circulation  poor,  and  is  obviously 
m  a  stronger  position  and  less  dependent 
upon  advertising  linage  than  a  two  cent 
paper  can  be." 


/AUTW'.ARD  bound  to  every  corner  of 
the  United  States  are  the  19  repre¬ 
sentatives  of  the  Travel  Service  Depart¬ 
ment  of  the  Campbell-Ewald  company 
after  the  conclusion  of  the  eleven-day 
second  annual  convention  at  the  home 
offices  in  Detroit. 

This  unique  department  was  organ¬ 
ized  just  two  years  ago  by  H.  T.  Ewald, 
president  of  the  company,  with  six  travel¬ 
ing  representatives,  which  has  been  aug¬ 
mented  since  that  time  to  the  present 
force  of  19,  together  with  four  other 
persons  in  the  home  office.  The  depart¬ 
ment  is  headed  by  W.  R.  Ewald. 

The  convention  was  addressed  by 
R.  H.  Grant,  vice-president  in  charge 
of  sales  of  the  Chevrolet  Motor  C!om- 
pany;  B.  G.  Koother,  director  of  sales 
section.  General  Motors  Corporation  and 
H.  G.  Weaver,  assistant  to  the  direc¬ 
tor  of  sales  section ;  advertising  and 
assistant  advertising  managers  of  Buick, 
Crevrolet,  Oakland  and  Oldsmohrile  Mo¬ 
tor  Car  companies ;  and  department 
heads,  contact  men  and  officials  of  the 
Campbell- Ewaldl  company.  The  Olds, 
Chevrolet.  Oakland  and  Buick  factories 
were  visited  in  the  course  of  the  con¬ 
vention. 

Each  representative  is  provided  with  a 
motor  car  and  travels  through  a  definite 
zone  continuously,  with  headquarters  in 
the  Campbell-Ewald  branches  or  in  the 
Chevrolet  zone  offices.  Travel  is  en¬ 
tirely  and  exclusively  by  automobile,  the 
men  never  entering  a  train  from  one  end 
of  the  year  to  another. 

It  was  the  original  intention  of  Mr. 
Ewald,  in  creating  the  department,  to 
provide  close  contact  with  the  new  spapers 
and  check  up  on  outdoor  advertising 
for  the  benefit  of  the  clients  of  this 
agency.  Regular  schedules  were  pro¬ 
vided  in  each  zone  so  that  each  dealer 
outlet  of  the  company’s  clients  would 
be  visited  several  times  a  year. 

From  the  dealers  these  traveling  rep¬ 
resentatives  obtain  the  public’s  reaction 
to  the  various  products  as  well  as  the 
dealers’  opinions  on  the  advertising  being 
conducted  for  the  various  clients.  But 
this  was  only  the  beginning  of  the  work. 

The  secondary  function  of  the  travel¬ 
ing  representatives — to  make  investiga¬ 
tions  for  the  Research  Department  of  the 
home  office — has  become  highly  impor¬ 
tant.  Telegrams  sent  out  from  the  home 
offices  will,  within  the  same  day.  send 
these  men  immediately  to  obtain  informa¬ 
tion  desired.  A  rather  elaborate  survey 
can  thus  be  made  within  three  or  four 
days. 

A  motor  car  was  presented  to  the 
traveler  who  had  done  the  best  work 


during  the  last  year.  Two  men  were 
chosen,  Robert  Owens  and  Cliff  Shaw, 
but  in  the  draw-off,  Mr.  Owens  won 
the  car. 


Three  additions  to  the  staff  of  Grace 
&  Holliday,  New  York  advertising  coun¬ 
sel,  were  announced  this  week  by  Ed¬ 
ward  R.  Grace. 

F.  W.  Schnirring,  formerly  adver¬ 
tising  manager  of  the  Sonora  Phono¬ 
graph  Company,  has  joined  the  staff  of 
the  New  York  office;  T.  L.  Munger,  a 
former  newspaper  man,  has  been  named 
chief  of  publicity ;  and  S.  E.  Purcell  has 
been  made  manager  of  the  Miami  office. 

The  Miami  office  is  now  handling 
the  advertising  of  the  City  of  Coral 
Gables. 


\V.  C.  Savage  of  Chicago  recently 
joined  the  staff  of  the  Fisher-Wilson 
.\dvertising  Agency  of  St.  Louis  as  ac¬ 
count  manager.  Before  going  to  St. 
Louis  he  was  associated  for  six  and  a 
half  years  with  the  Chicago  Tribune  in 
the  national  advertising  and  business  re¬ 
search  departments. 


Emil  Brisacher  and  Staff,  advertising 
agency,  will  move  its  San  Francisco 
offices  on  Sept.  5,  to  the  Crocker  building. 
The  new  quarters  wrill  contain  a  model 
kitchen  and  testing  laboratory  under  the 
direction  of  a  domestic  science  expert. 


Declaring  that  there  have  been  several 
successful  increases  in  newspaper  charges 
from  two  to  three  cents  a  copy  during 
the  past  18  months,  Jacob  Omansky,  of 
Jacob  Omansky  &  Co.,  circulation  con¬ 
sultants  of  Qeveland,  this  week  pre¬ 
dicted  that  the  coming  year  would  see 
more  similar  boosts  “than  at  any  time 
since  the  war.” 

“With  few  exceptions  the  properties 
that  show  the  largest  earnings  consist¬ 
ently  are  those  that  operate  their  cir¬ 
culation  departments  along  sound  eco¬ 
nomic  lines,”  Mr.  Omansky  said.  “Two 
cent  papers  with  wholesale  rates  of  $1 
or  $1.25  a  100  manage  to  keep  their 
circulation  expenses  to  50  per  cent  of 
their  circulation  receipts.  Three  cent 
papers,  with  wholesale  rates  of  $2  a  100 
keep  their  expenses  to  about  33  per  cent 
of  their  receipts. 

“To  circulation  expenses  charge  all 
costs,  including  promotion,  from  the 
time  the  papers  leave  the  press  room. 
It  is  a  fact  that  these  percentages 
apply  to  all  papers  from  10,000  cir¬ 
culation  up  to  those  with  six  figures. 
To  maintain  such  a  healthy  condit’on 
there  is  no  room  in  a  promotion 
budget  for  contests  and  other  costly 
methods  of  adding  new  readers  which 
were  perhaps  justifiable  in  the  days  when 
advertising  rates  could  be  raised  easily 
and  when  linage  was  kiting  upwards, 
but  surely  not  now. 

“There  are  other  imp<irtant  angles 
in  the  relation  between  circrfation  re¬ 
ceipts  and  expenses.  A  3  cent  paper, 
for  instance,  with  a  $2  a  100  wholesale 
rate,  publishing  an  average  of  about  24 
pages  a  day,  can  take  in  enough  from 
circulation  to  pay  the  departmental  cost, 
plus  the  white  paper.  Small  papers  that 
average  only  16  pages  a  day  with  the 
sa^’e  rates  and  circulations  of  more  than 


James  L.  Farley,  for  20  years  circula¬ 
tion  manager  of  the  old  Philadelphia 
Sorth  American  and  Mrs.  Farley  will 
leave  on  the  S.  S.  Antonia  from  New 
York,  Sept.  8  on  a  European  tour. 
They  will  be  gone  eight  weeks  and  wfll 
visit  France,  Austria,  Germany,  England 
and  Ireland.  Mr.  Farley  is  now  in  the 
real  estate  business  in  Philadelphia. 

The  Brooklyn  Daily  Times  was  host 
to  more  than  1,400  carrier  boys  last 
Thursday,  Aug.  25,  when  the  daily’s 
fourth  annual  track  and  field  champion¬ 
ship  meet  was  held  at  a  local  athletic 
field.  E.  S.  Dobson,  circulation  manager, 
was  in  charge.  The  large  number  of 
newsboys  were  paraded  through  the 
heart  of  Brooklyn  in  26  motor  busses. 


•  The  Toledo  (O.)  News  Bee  is  capital¬ 
izing  on  the  interest  in  sports  events  in 
its  territory  with  two  contests  that  are 
attracting  interest. 

The  newspaper  is  promoting  and  offer¬ 
ing  cups  for  the  junior  golf  tournament 
of  the  Toledo  golf  district.  It  is  for 
girls  and  boys  under  20  and  has  a  large 
entry  list. 

The  other  contest  is  selecting  an  all- 
.‘\merican  association  baseball  team.  At 
the  time  it  was  started  the  Toledo  club 
was  leading  the  association  and  the 
prize  offered  to  the  winner  was  a  trip 
to  the  “little  world  series,”  in  which 
Toledo  will  take  part  if  it  wins  the 
pennant.  In  case  the  local  team  is  nosed 
out  the  winner  will  be  sent  to  the  fall 
classic  between  National  and  American 
league  leaders. 


The  Cleveland  Press  is  conducting  a 
harmonica  contest  in  connection  with  the 
Cleveland  Board  of  Education.  The 
champion  will  receive  $100  and  the 
champion  boy  quartette  will  receive  a 
contract  for  a  week’s  engagement  at 
Loew’s  State  Theatre. 


H.  B.  .\ppleby,  partner  of  Gregory  & 
Appleby,  circulation  builders,  has  been 
presented  a  gold  watch  in  honor  of  his 
firm’s  third  anniversary.  Presentation 
was  made  in  the  office  of  the  Norris- 
tenm  (Pa.)  Register.  The  company  sells 
a  complete  accident  policy  to  newspapers. 
Recent  papers  using  the  service  include 
the  Paterson  (N.  J.)  Press-Guardian 
and  the  Camden  (N.  J.)  Morning  Post. 


The  Quinlan  Advertising  Company  has 
moved  into  new  and  enlarged  quarters 
in  the  Pure  Oil  Building,  35  East  Wacker 
Drive,  (Thicago. 


CITY  USING  22  NEWSPAPERS 


Davenport,  la.,  Telling  Its  Selling  Story 
in  Paid  Space 

The  Davenport  (la.)  CJiamber  of 
Commerce  is  launching  a  newspaper 
campaign  to  “sell”  the  city  more 
thoroughly  to  its  trading  radius  and  this 
week  the  first  of  a  series  of  advertise¬ 
ments  appeared  in  22  newspapers  in  20 
adjacent  Iowa  and  Illinois  towns.  The 
series  will  run  20  weeks. 

General  copy,  emphasizing  parks,  golf 
courses,  the  radio  station,  parking  facili¬ 
ties,  theaters,  municipal  art  gallery,  and 
other  advantages  of  the  city,  is  used.  The 
schedules  are  two  columns,  six  inches. 
Milton  Hult  is  chairman  of  the  advertis¬ 
ing  committee. 


,FOR  PROMPT  SERVICE 


BORDERS  »  ORNAMENTS  «  BRASS  RULE 
Printers  Supplies 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  ♦  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  /or  prompt  shipment  at  the  following  Selling  Houses  of  the^y 

American  Type  Founders  Company 


Boston  Baltimore  PittsLursK  Cincinnati 

New  York  Rick  monel  Cleveland  St.  LfOuis 

PkiladelpKia  Atlanta  Detroit  .^.ilwaukee 

BntTalo  Cki  cago  ^  M^inneapolii 


Kansas  City  San  Francis 
Des  ^4.oines  Portland 
Denve*  Spokane 

lx>s  Angeles 
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Cline  Universal 
Control  System 


The  CLINE  SYSTEM 
gives  automatic  push¬ 
button  control  of  each 
function. 

# 

Independently  opera¬ 
ted  from  any  location. 

There  are  no  levers  to 
push  or  buttons  to 
turn. 


NOTE:  All  the  best  known  machines  at 
the  Graphic  Arts  Exposition  are 
operated  by  CLINE  SYSTEM 


CuLNE  Electric  MFG.,.COi 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Girl,  27,  Inherited  Weekly  Paper — Miss  Rote  Grace  Covering  Fathion 
Newt  Abroad  for  Department  Store — In  Charge  of 
Special  Section — Mitt  Partont  Back  Eait 


IE  case  of  Miss  Eva  Kildow  of 
Roseville,  near  New  Lexington,  O., 
is  not  an  exact  duplication  of  the  frazzled 
Cinderella  tale.  But  it  is  near  enough  to 
be  entertaining,  even  though  it  does  not 
contain  an  Edward  West  Browning,  a 
“Peaches,”  or  a  Honking  Gander  in  its 
list  of  characters. 

About  a  year  ago,  Frank  R.  Johnson, 
editor  and  owner  of  the  Rosez’ille  Lead¬ 
er,  died  suddenly.  Miss  Kildow  then  had 
only  been  working  for  the  Leader  for 
several  weeks.  On  the  death  of  its  pub¬ 
lisher,  however,  she  carried  on.  When 
Mr.  Johnson’s  will  was  read  a  little  later, 
Miss  Kildow  found  she  had  inherited  the 
paper. 

“People  said  I  never  could  make  a  go 
of  it,”  Miss  Kildow  said  the  other  day. 
“But  Pm  still  here.” 

You  know  how  things  are  on  weeklies. 
Sometimes  Miss  Kildow  works  18  hours 
a  day.  It  is  quite  a  business,  being 
editor,  owner,  printer,  reporter  and  ad¬ 
vertising  manager  of  the  Roseville 
Leader.  In  spare  moments.  Miss  Kildow 
does  job  printing.  The  only  time  she 
calls  in  any  help  is  on  press  day,  when 
two  boys  aid  her  in  getting  the  Leader 
ready  for  the  mails.  Hard  work,  yes! 

“But  what’s  the  difference,”  said  Miss 
Kildow,  “when  you  are  working  for 
yourself.” 


Miss  Rose  Pearl  Grace,  assistant  ad¬ 
vertising  manager  of  the  Denholm  &  Mc¬ 
Kay  department  store  of  Worcester, 
Mass.,  sailing  this  week  for  a  six  weeks’ 
tour  of  Europe,  will  record  her  trip  in  a 
series  of  fashion  letters  to  be  used  in  the 
store’s  newspaper  advertisements.  Miss 
Grace’s  stunt  will  thoroughly  “cover”  the 
style  centers  of  Europe,  especially  Paris, 


for  the  store’s  customers  and  newspaper 
readers. 


Miss  Helen  Eason,  of  Enid,  Okla.,  has 
been  contributing  a  series  of  travel  letters 
to  the  Enid  Morning  News  on  topics  of 
interest  in  her  European  trip  this  sum¬ 
mer. 

A  solid  marble  restaurant  was  recently 
opened  in  Monroe,  La.  To  celebrate  the 
occupancy  the  Monroe  News-Star  issued 
a  special  section.  The  entire  section  was 
written  and  sold  by  Irene  Sims  Shields 
of  the  newsi)aper’s  advertising  depart¬ 
ment. 

Miss  Anna  Nicholas,  literary  editor  of 
the  Indianafolis  Star,  is  spending  the 
summer  in  Europe. 


Louella  Parsons,  moving  picture  writer 
of  the  Nezv  York  American  and  other 
Hearst  newspapers,  returned  to  New 
York  this  week  from  the  Pacific  Coast. 
She  will  spend  two  weeks  in  the  city 
and  then  go  to  Chicago,  where  she  will 
cover  the  Dempsey-Tunney  fight. 


Lulu  King  of  the  educational  display 
advertising  department  of  the  Chicago 
Tribune  resigned  recently  after  17  years 
of  service.  She  purchased  a  book  store 
in  Winnetka. 


Mazie  Clemens,  reporter  on  the  New 
York  World  staff,  has  returned  from  a 
month’s  vacation. 


Miss  Marjorie  Edwards,  daughter  of 
Editor  Henry  Edwards  of  the  Tyler 
Journal  and  Troup  (Tex.)  Banner,  has 
joined  the  staff  of  the  Gatesville  (Tex.) 
Messenger. 


WITH  THE  GENERAL  ADVERTISERS 

WheaUworth,  Inc.,  New  Name  of  F.  H.  Bennett  Biscuit  Company — 
"Old  Gold”  Takes  to  Air  Advertising — Philadelphia 
Shirt  Manufacturers  in  Merger 


■rjIRECTOKS  of  the  F.  H.  Bennett 
^  Biscuit  Company,  makers  of  Wheats- 
worth  biscuits,  flour  and  other  products, 
have  decided  to  capitalize  on  the  good¬ 
will  attached  to  the  name  Wheatworth  by 
changing  the  company’s  name  to  Wheats- 
worth,  Inc.  The  company  was  formed  in 
1907  to  market  the  whole  wheat  products 
devised  by  Dr.  Thomas  L.  Bennett. 


Newspapers  in  10  big  cities  are  being 
used  in  a  campaign  which  will  start 
shortly  promoting  Old  English  Wax. 
The  account  is  handled  by  the  John  F. 
Murray  Advertising  Agency,  New  York. 


P.  Lorillard  Company,  which  used 
newspapers  to  introduce  “Old  Gold” 
cigarettes  to  the  smoking  public,  this 
week  sigpied  a  contract  with  the  National 
Broadcasting  Company  to  broadcast 
Broadway  shows  direct  from  the  stage, 
with  incidental  plugging  for  Old  Gold. 
Lennon  &  Mitchell,  the  advertising 
agency  that  directs  this  account,  informed 
Editor  &  Publisher  that  the  broadcast¬ 
ing  program  was  supplenmental  to  the 
newspaper  campaign  which  is  being  con¬ 
tinued  on  a  large  scale. 


Johns-Manville,  Inc.,  have  appointed  a 
new  advertising  agent.  W.  L.  Brann,  Inc., 
of  270  Madison  avenue.  New  York. 


The  Shredded  Wheat  Company  of 
Niagara  Falls,  N.  Y.,  has  just  conducted 
a  prize  essay  contest  among  the  school 
children  of  America  with  the  twenty 
winners,  accompanied  by  their  teachers, 
receiving  free  trips  to  Niagara  Falls, 
the  “Home  of  Shredded  Wheat.”  Essays 
were  contributed  by  some  200.000  school 
children  throughout  America. 


The  Clicquot  Club  Ginger  Ale  Com¬ 
pany  at  Millis,  Mass.,  recently  shipped  an 
entire  trainload  of  Clicquot  Club  ginger 
ale  from  Millis  to  the  west.  The  spe¬ 
cial  train  of  40  freight  cars  went  through 
to  Chicago,  advertising  a  well-known 
New  England  product,  and  was  then  split 
up  for  shipment  to  various  western  and 
midwestern  cities.  The  run  was  made  in 
72  hours.  The  shipment  was  the  first 
such  movement  of  a  New  England  trade- 
marked  product  and  was  made  in  special 
refrigerator  cars.  It  also  marked  the 
40th  anniversary  of  the  concern. 


The  L.  Needles-Brooker  Company,  of 
Philadelphia,  manufacturers  of  Fruit  of 
the  Loom  Shirts,  has  been  merged  with 
the  Samuel  Sternberger  Company,  of 
Philadelphia,  manufacturers  of  Eclipse 
Shirts,  under  the  firm  name  of  Eclipse- 
Needles  Company.  A  consumer  and 
trade  campaign  is  being  prepared  by  the 
United  Advertising  Agency,  Inc.,  of  New 
York,  which  has  been  appointed  to  handle 
the  account.  _ 

The  Pacific  Coast  Borax  Company  an¬ 
nounces  the  appointment  of  E.  R.  Had- 
dox  as  sales  manager  for  their  packaged 
goods  line.  For  several  years  Mr.  Had- 
dox  has  been  in  charge  of  packaged  goods 
sales  for  the  Borax  Company’s  Pacific 
Coast  territory.  Under  his  new  assign¬ 
ment  he  will  assume  direction  of  both 
sales  and  advertising  for  the  entire  United 
States  market. 


FAMILY  REUNION 

.\lbert  N.  Burkholder  the  veteran 
managing  editor  of  the  Reading  (Pa.) 
Eagle  was  the  principal  speaker  at  a  re¬ 
union  of  the  Burkholder  family  which 
was  held  at  Hershey  Park,  near  Harris¬ 
burg,  Pa.,  recently. 


ADDENDA  TO  EDITOR  &  PUBLISHER’S  FOURTH 
ANNUAL  SYNDICATE  DIRECTORY 


'rOLLOWING  are  features  and  syndi-  annual  directory  of  syndicate  features 
cates  which,  through  error,  were  not  published  last  week: 
included  in  Editor  &  Publisher’s  fourth 


Name 

Attic  Salt  Shaker  . . 

Fun  Shop  (d)  . 

Information  Service  . 

Jewish  Humor . 

New  York  Letter.... 


Sport  Notes 


Audio  Service  . . 

Newspaper  Information  Service 

Akron  Newspaper  Service  _ 

Army  and  Navy  Service . 

Jewish  Telegraphic  Agency... 
Wide  World  Photos.  Inc . 


GENERAL  FEATURES 

Author  Syndicate 

.  W.  Orton  Tewson . Uiiltod  Feature  Syndicate 

.  M.  K,  Jiidell . McXaiight  Syndicate,  Ine. 

.Staff  . Xe\v»pai>or  Inforinatinn  Scrvlo* 

.  la-o  M.  Glassman . .Icwisli  TeleKraphie  Agency 

.William  Z.  Spiegelman . Jewish  Telegraphic  Agency 

SPORTS 

.George  Joel  . Jewish  Telegraphic  .tgency 

CORRECTED  ADDRESSES 

. aai  W.  Madison  St.,  Chicago,  H 

. nil’s  New  York  Avenue,  N.  W 

Washington  D.  C.  ’ 

. I'JU  Akron  St.,  Rochester,  N.  T. 

. .National  Press  Club,  Washington 

I).  C. 

. 611  Broadway,  New  York 

. New  York  Times,  Neov  York. 


The  blackface  type  is  Ionic  No.  5;  the  outline  is  Ronsan  No.  2 

Ionic  No.  5  Is  More  Readable 
Because  It  Is  Larger 

Many  factors  contribute  to  the  legibility  of  Ionic  No.  5 ;  the  in¬ 
creased  weight,  the  even  color,  the  stronger  serifs,  the  roundness  of 
the  letters,  the  better  distribution  of  the  white  space  around  the 
letters,  the  fact  that  it  will  not  break  down  in  stereotyping,  but 
more  important  than  any  of  these  is  the  fact  that  it  is  actuaUy 
larger,  point  size  for  point  size,  than  any  other  newspaper  face. 

Just  how  much  larger  is  graphi¬ 
cally  shown  in  the  illustration  at 
the  top  in  which  7  point  Ionic  is 
superimposed  on  7  point  No.  2. 

And  this  great  gain  in  size  and 
legibility  is  achieved  without  loss 
in  word  count.  If  Ionic  were  a 
type  of  ordinary  design,  this  in¬ 
crease  in  size  would  not  be  of 
any  particular  value  because  the 
space  that  is  saved  would  have 
to  be  put  between  the  lines.  But 
Ionic  is  different.  It  doesn’t  need 
much  white  either  between  let¬ 
ters  or  between  lines.  The  letten 
are  closely  fitted  together  and 
still  hold  their  contour.  The  lines 
can  be  half  a  point  to  a  full  point 
closer  together  and  still  be  easily 
followed  as  is  shown  in  the  illus¬ 
tration  at  the  left.  Ionic  No.  5  is 
made  in  four  sizes,  5  ^2,  6 1/2, 
and  7  point,  in  combination  with 
Bold  Face  No.  2  or  Italic  and 
Small  Caps. 

(•""■LINOTYPE"”-! 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Rtprtsentttivts  la  the  frinciptt  Ciliei  of  the  VorlJ 


Why  Ionic  No.  5  Requires  Less 
Leading  T ban  OrdinaryT ypes 


In  ordinary  types  the  vertical 
strokes  are  emphasized.  These  pro¬ 
nounced  vertical  strokes  have  a  ten¬ 
dency  to  interrupt  the  normal  hori¬ 
zontal  motion  of  the  eye.  It  is 
therefore  necessary  to  put  more 
white  space  between  the  lines  so 
that  the  eye  can  follow  them  back 
and  forth  across  the  column. 


Ionic  is  more  rounded,  the 
strokes  are  of  even  weight,  and 
the  letters  are  more  closely  tied 
together  so  that  each  line  is  a 
continuous  band  of  color  across 
the  page.  It  is  easier  for  the  eye 
to  follow  the  lines  and  conse¬ 
quently  they  can  be  put  a  little 
closer  together  without  loss  of 
legibility 


Linotyped  in  the  Getemoni  Fomily 
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should  use  Gas 

the  Perfect  Fuel 


Just  a  brief  outline  that  will  give  you 
abundant  food  for  thought — 

COMPLETE  and  INSTANT  CONTROL— the 
results  of  which  are: 

Economy  in  production 
Elimination  of  spoilage 
Maintenance  of  uniform  quality  in  product 
Greater  average  speed  in  manufacturing 
operations 
Increased  output 

NO  FUEL  STORAGE  in  your  plant  —  which 
means : 

Economy  in  factory  space 
No  capital  tied  up  in  fuel 
You  pay  for  gas  AFTER  using,  not  before 
A  constant  fuel  supply  always  instantly  avail¬ 
able 

ELIMINATION  OF  SMOKE  and  ash  removal 
— resulting  in: 

Enhanced  value  of  real  estate  and  buildings 
Savings  in  cost  of  cleaning,  painting  and  re¬ 
decorating 

Better  working  conditions 
Increased  man-power  efficiency 

Gas  is  saving  money  for  others  in  your  line 
of  industry.  It  will  do  the  same  for  you.  For 
further  information,  consult  your  local  gas 
company,  or  write  to 


American  Gas  Association 

420  Lexington  Avenue,  New  York  City 


We  have  an  interesting  booklet  which 
will  be  sent  on  request 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


Jack  Sharkey  Signs  Contract  with  Famous  Features  Syndicate — Jim  Jeffries 
with  United  Feature — Special  Simmonds  Cable  Service  SUu’ts — 
Fables  in  Slang  in  Strip  Form 


JACK  SHARKEY  has  signed  a  con¬ 
tract  with  Famous  t^eature"^  Syndi¬ 
cate,  and  stories  under  his  by-line  will  be 
offered  to  newspapers  covering  the 
Dempsey-Tunney  tight.  It  has  not  yet 
been  decided  who  will  be  the  fighter’s  lit¬ 
erary  assistant. 


5.  Fanny  Marshall,  a  member  of  the 
same  syndicate’s  staff,  is  spending  her 
vacation  in  Maine. 


ANTI-GAMBLING  CRUSADE 

•  The  Chicago  Daily  News  is  conducting 
a  crusade  against  gambling.  One  of  the 
exposures  made  this  week  was  a  certain 
A1  “Scarface”  Capone  and  his  gang  have 
built  up  a  gambling  syndicate  profiting 
at  a  rate  of  $1,000,000  a  month,  with  one- 
fourth  of  the  profit  going  to  the  police 
and  municipal  authorities  for  “protec¬ 
tion.” 


Special  cable  service  on  the  Frank 
Simmonds  stories  from  Geneva  was 
started  this  week  by  the  McClure  Syndi¬ 
cate.  After  the  Geneva  conference,  Mr. 
Simmonds  will  visit  the  important  Euro¬ 
pean  capitals,  spending  a  total  of  14 
weeks  on  the  Continent. 


Frederic  William  Wile,  who  runs  a 
syndicate  under  his  own  name  in  Wash¬ 
ington,  U.  C.,  has  been  commissioned  to’ 
edit  "A  Century  of  Industrial  Progress,” 
a  centenary  jubilee  volume  to  be  issued 
by  the  American  Institute  of  the  City  of 
New  York,  early  in  1928.  Secretary 
Hoover  will  write  the  introductory  chap¬ 
ter  and  the  George  H.  Doran  Company 
will  publish  the  book. 


The  “Fables  in  Slang”  of  George  Ade 
have  been  prepared  in  comic  strip  form 
and  are  being  offered  to  newspapers  by 
the  Bell  Syndicate  for  publication  begin¬ 
ning  Oct.  3.  .\rt  Helfant,  formerly  of 
tbe  New  York  Daily  Mirror,  is  the  ar¬ 
tist. 


John  N.  Wheeler,  president  of  the  Bell 
Sjndicate,  has  recovered  from  a  recent 
illness,  and  this  week  was  able  to  come 
to  his  office  in  Xew  York  from  his  home 
.\rdslcy-on-Hudson,  New  York. 


W.  J.  Voss,  associate  editor  of  the 
Ullman  Feature  Service,  Washington, 
D.  C.,  has  left  on  a  business  trip  which 
will  take  him  to  southern  Texas. 


“Memoirs  of  Jackie  Coogan,”  a  new 
feature,  is  being  offered  by  Famous  Fea¬ 
tures  Syndicate. 

Irwin  Barbour,  general  manager  of  the 
McClure  Newspaper  Syndicate,  has 
reached  the  Pacific  Coast  on  a  combined 
business  and  pleasure  automobile  trip. 

He  e.xpects  to  return  to  New  York,  Oct. 


Jim  Jeffries,  former  world’s  heavy¬ 
weight  champion,  will  report  the  Demp¬ 
sey-Tunney  fight  and  part  of  the  pre¬ 
liminary  training  for  the  United  Feature 
Syndicate.  He  will  be  assisted  by  a  well 
known  sporting  writer.  * 

Howard  Wheeler,  president  of  the 
United  Feature  Syndicate,  has  returned 
from  a  month  spent  at  Grand  Isle,  Vt., 
the  summer  home  of  Gen.  Lincoln  C. 
.\ndrews,  who  is  contemplating  writing 
his  memoirs. 


Stephen  F.  Tillman  has  bought  out  the 
interest  of  Vivian  Lee  Tillman  in  the 
Army  and  Navy  News  Service,  Wash¬ 
ington,  D.  C. 


CLASSIFIED  ADVERTISING 


‘Hunting  a  Home”  Column  New  Trick  in  Waahington — ‘‘Mr.  Speed” 
Knock*  on  Doors  of  Gloversville  Homes — Boston  Ad¬ 
vertiser  Quits  Classified 


CEEING  is  believing,  and  belief  is  99 
per  cent  of  a  sale.  But  to  make 
people  go  out  to  see  a  house  for  sale  is 
not  always  as  easy  as  it  sounds.  The 
IVashington  Daily  News  is  now  furnish¬ 
ing  readers  of  its  house  for  sale  classi¬ 
fication  with  far-seeing  eyes  every  Satur¬ 
day.  The  “eyes”  belong  to  Marjorie  Bin- 
ford,  and  she  writes  down  what  she  sees 
in  an  advertising  column  in  the  Daily 
News  called  “Hunting  a  Home.” 

Miss  Binford  visits  homes  to  be 
advertised  and,  in  sketch  and  type,  tells 
readers  of  the  many  attractive  and  dif¬ 
ferent  features  she  observes.  The  fea¬ 
ture  is  said  to  have  attracted  consider¬ 
able  attention  and  promises  to  be  the 
means  of  obtaining  more  and  better  real- 
estate  advertising.  The  advertising  is 
sold  by  the  space  instead  of  by  the  agate 
line. 


TOKIO  REPORTERS  USE 
CARRIER  PIGEONS 


Inning-by-Inning  Baseball  Flashed 
Birds,  Say*  I.  N.  S.  Tokio  Cor. 
respondent  Here  on  Vacation 
For  Few  Week* 


COMPANY  TO  MARKET 
TELEGRAVURE  FORMED 


Codograph  Service  Corporation  Char¬ 
tered  in  Delaware  for  Exploita 
tion  of  Ford’s  Recent 
Invention 


American,  the  evening  Hearst  newspaper 
published  by  the  same  concern. 


Ray  Bright  is  the  new  classified  ad¬ 
vertising  manager  of  the  Houston  (Tex.) 
Press.  He  worked  previously  on  the 
Houston  Post  and  Houston  Chronicle  and 
was  classified  advertising  manager  of  the 
Cluittanooga  Times  in  1925. 


The  Glovers7’ilIe  (N.  Y.)  Leader-Re¬ 
publican  classified  department  is  stirring 
up  interest  during  the  dull  season  which 
comes  at  the  fag  end  of  vacation  time 
by  having  a  “Mr.  Speed”  call  at  25  or 
30  homes  every  day  and  give  $5  gold 
pieces  to  persons  who  answer  the  door 
with  the  most  recent  issue  of  the  news¬ 
paper  in  their  hands  and  who  properly 
repeat  the  daily  slogan  printed  therein. 
The  slogan  is  a  “puff”  for  the  paper,  such 
as ;  “Excuse  me.  Mr.  Speed,  you  are 
from  the  Leader-Republican,  a  paper  that 
should  be  read  in  ninetv-nine  of  every 
one  hundred  homes  in  the  Glove  Cities, 
and  which  has  a  splendid  classified  ad 
page.”  The  slogan  must  be  repeated 
accurately.  Consolation  prizes  consist 
of  theatre  tickets. 


'T'WO  newspapers  this  week  announced 
the  appointment  of  Scherer,  Inc., 
as  national  advertising  representatives. 
They  were  the  Rochester  (Ind.)  News- 
Sentinel  and  the  Sault  Ste.  Marie 
(Mich.)  News.  Through  the  appointment 
the  News-Sentinel  becomes  a  member  of 
the  Indiana  Leagoe  of  Home  Dailies  and 
the  News  a  member  of  the  Michigan 
League  of  Home  Dailies.  The  News 
has  not  been  represented  heretofore  in  the 
national  field. 


The  Boston  (Mass.)  Daily  Adtier- 
tiser  has  discontinued  its  classified  adver¬ 
tisement  columns.  In  the  future  all 
classified  ads  will  be  run  in  the  Boston 


.\rthur  S.  Ford,  inventor  of  telegrav¬ 
ure,  the  process  of  “setting”  pictures 
from  code  on  typesetting  machines,  has 
placed  his  invention  in  the  hands  of  a 
New  York  syndicate  for  exploitation. 

Harry  J.  Taylor,  spokesman  for  the 
syndicate,  informed  Editor  &  Publisher 
this  week  that  a  company  is  being  formed 
and  incorporated  in  Deleware  to  be 
known  as  the  Codograph  Service  Cor¬ 
poration,  with  offices  at  342  Madison 
Ave.,  New  York,  the  Canadian  Pacific 
Building.  Officers  of  the  company  ‘have 
not  yet  been  elected. 

Mr.  Ford  described  his  financial  back¬ 
ing  as  “substantial,”  but  declined  to  re¬ 
veal  the  amount,  or  the  names  of  the 
men,  six  in  number,  who  are  underwrit¬ 
ing  the  venture. 

“It  is  premature  to  make  any  announce¬ 
ment  now,”  Mr.  Taylor  said.  “Within 
60  days  we  hope  to  be  able  to  speak 
definitely. 

“.■Ml  we  can  say  now  is  that  the  com¬ 
pany  is  being  formed  to  merchandise 
Mr.  Ford’s  invention  satisfactorily.  We 
do  not  intend  to  make  the  invention  a 
stock-selling  scheme.” 

.\s  first  made  public  last  .^pril  in  Edi¬ 
tor  &  Publisher.  Mr.  Ford’s  invention 
is  described  by  its  creator  as  “a  system 
of  making  printing  plates  at  a  distance. 
This  is  accomplished  by  breaking  any 
desired  picture  up  into  ‘atoms.’  which  are 
coded  according  to  their  special  forma¬ 
tion  and  given  an  alphabetic  letter.  The 
code  made  up  of  these  letters  is  trans¬ 
mitted  by  cable,  telephone,  letter  or  by 
any  other  means,  and  the  original  picture 
is  re-created  by  assembling  duplicates  of 
the.se  characters  on  a  typewriter,  type¬ 
setting  machine,  or  any  other  convenient 
way.” 

At  Mr.  Tavlor’s  office  samples  A’ere 
shown  of  half-tones  made  from  photo¬ 
graphs  Mr.  Ford  has  produced  using 
a  specially  constructed  typewriter,  which 
has  keys  of  the  code  needed  for  con¬ 
structing  pictures. 

It  is  understood  that  the  Codograph 
Service  Corporation  will  organize  meth¬ 
ods  of  furnishing  newspapers  with  pic¬ 
tures  by  code  and  arrange  to  lease  them 
the  right  to  use  the  necessary  linotype 
or  monoH-pe  fonts  for  setting  the  pic¬ 
tures.  when  they  are  perfected. 


I.uTHER  A.  Huston 


When  the  Japanese  Babe  Ruth  knoefc 
a  home  run  the  ball  is  followed  overtii 
fence  by  a  flock  of  carrier  pigtoj, 
speo^'ntT  the  news  to  Tokio’s  newsDapp 
offices  and  inn, 
townscoreboariii 
This  quaij; 
method  is  the  otk 
means  of  cot 
munication  bi. 
tween  the  laij 
stadium  and  4 
newspaper  office 
according  t 
Luther  A.  Hb. 
ton,  InternatioDjj 
News  Senh 
correspondent  ii 
Tokio,  who  is  J 
New  York  fon 
few  weeks  « 
vacation. 

Although  tht 

Japanese  are  well  acquainted  with  th 
telephone  and  telegraph,  no  wires  hag 
ever  been  installed  at  the  stadium.  Ti 
inning  by  inning  scores  are  sent  by  or. 
rier  pigeon  and  after  the  game  the  Japat 
ese  news  writers  come  to  the  offiai 
write  their  stories. 

This  practice  was  cited  by  Mr.  Hustn 
to  illustrate  the  difficulties  of  gatherig 
news  in  Japan,  where  the  elaborate  wir: 
and  phone  facilities  used  by  .\mera 
newspapers  are  unknown.  It  was  ai! 
with  great  difficulty  that  the  foreign  c: 
respondents  in  Tokio  persuaded  the  M 
istry  of  Communications  to  install 
telephone  line  from  Tokio  to  the  !;: 
village  of  Hayama,  where  the  Japs' 
Emporer  died  recently.  L 

Japanese  news  agencies  do  not  uselii 
leased  wire  system,  but  telephone  tr: 
news  reports  to  their  offices  in  varioo 
cities.  The  report  is  transcribed  and  > 
livered  to  local  newspapers  by  bon 
“A  cheaper  press  rate  in  the  Padi 
enabling  correspondents  to  transmit . 
more  complete  report  is  the  biggest  pri 
lem  at  the  present  time,”  Huston  saii 
“The  present  cable  rate  is  27  cents! 
word,  and  radio  18  cents  a  word.  Radi 
I  have  found,  is  generally  just  as  relialii 
as  cable.” 

All  wire  services  are  a  govemnc 
monopoly  in  Japan,  he  said,  which  ten 
to  slow  up  the  handling  of  news.  .11 
operators  and  officials  are  Japantst 
Every  cable  filed  must  go  through  Ik 
Ministry  of  Communications. 

Mr.  Huston  has  been  in  Tokio  :■ 
I.  N.  S.  for  the  past  three  years.  Her 
rived  in  this  country  Aug.  1  on  vac 
tion.  spending  three  weeks  at  his  1>:~ 
in  Tacoma,  VV’ash.  He  arrived  in  N; 
York  this  week  to  sit  in  on  the  I.  N.  i 
cable  desk  for  a  short  time  before  rr 
turning  to  the  coast.  He  sails  for  Tci 
from  Seattle  Sept.  27. 


Thomas  F.  Clark  Co.,  Inc.  has  been 
appointed  the  national  advertising  repre¬ 
sentative  of  the  Grifhn  (Ga.)  Daily 
News. 

George  W.  Breadner,  formerly  of  the 
Canadian  Salt  Company,  has  joined  the 
New  York  office  of  the  William  J.  Mor¬ 
ton  Company,  newspaper  representatives, 
succeeding  George  N.  Findlater,  Jr., 
transferred  to  the  Chicago  office. 


HANWAY  SELLS  IN  LAREDO 

Control  of  the  iMredo  (Tex.)  Daily 
Times  has  been  sold  by  J.  E.  Hanway, 
publisher  and  editor  of  Casper.  ’Wvo..  to 
Edmund  P.  Walker  &  Co.,  of  Chicago 
and  W.  P.  Allen  of  Laredo,  who  will 
remain  as  general  manager  of  the  Times. 
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FO0D  FACTS 

■[  y  ¥ood  ¥akers  ]' 

^  A  FEW  years  ago,  the  American  newspapers  practically  eliminated  the  quack  doctor  and 
y  patent  medicine  faker. 

^  A  GOOD  many  of  these  are  now  staging  a  come-back  under  the  guise  of  beauty  experts,  health 
X  experts,  reducing  experts  and  diet  specialists. 

/  They  are  capitalizing  on  the  American  public’s  desire  for  health,  their  interest  in  eating  and 
X  their  inclination  to  pursue  a  hobby.  They  reach  the  public  through  syndicated  news- 

X  paper  articles  or  public  meetings,  publicity  for  which  is  secured  through  the  news¬ 
papers.  , 

Their  doctrines  run  from  cure  for  cancer  and  corns  to  protection  against  old  age  and  fat.  1 

Their  formula  is  usually  a  trick  diet  and  the  purchase  of  a  book.  Most  of  these 
faddists  unfortunately  decry  bread,  this  being  their  ballyhoo  principally  because 
bread  has  been  man’s  universal  food  through  the  ages. 

Ample  authoritative  evidence  can  be  furnished  that  bread  has  its  place  in  the  diet  from  child¬ 
hood  to  old  age,  through  sickness  and  in  health. 

We  subscribe  to  the  modern  tendency  to  eat  less,  and  more  intelligently.  We  don’t  want  our  I 

women  “fair,  fat  and  forty.”  We  want  them  fair  always,  fat  never,  and  forty  only  to 
their  families.  We  don’t  want  our  men  carrying  a  pouch  and  sitting  on  the  porch — 
we’d  rather  have  them  cutting  a  figure  on  the  fairway.  But  we  don’t  want  to  have 
these  things  by  jeopardizing  the  health  of  the  nation.  If  you  are  too  fat,  eat  less. 

If  you  are  sick,  see  a  doctor.  Don’t  go  after  form  relief  by  a  food  fad. 

Many  we  1  informed  doctors  and  groups  are  disseminating  valuable  health  information 
through  the  newspapers,  and  this  is  adding  to  the  health  and  happiness  of  the 
people. 

The  object  of  this  advertisement  is  to  ask  American  newspaper  publishers  to  investigate  the  I 

authenticity,  authority  and  reputation  of  their  medical  syndicate  writers,  just  as 
they  verify  their  news  items  and  vouch  for  their  advertisements. 

Buy  for  your  reader  the  same  medical  advice  that  you  buy  for  your  family.  Don’t  miscon¬ 
strue  reader  interest  in  temporary  circulation  builders  as  a  stamp  of  approval.  That 
which  attracts  the  Public  may  not  be  in  the  interest  of  the  People. 

“The  Department  of  Agriculture  issued  a  public  -yarning:  In  view  of  the 
wide  spread  of  literature  and  advice  of  so-called  “diet  experts”  it  seems 
desirable  to  warn  people  against  adopting  the  dietary  recommendations  of 
those  without  real  scientific  standing  in  the  community.  Some  of  the 
advocates  of  freak  diets  are  sincere,  but  are,  themselves,  deluded.  Others 
are  fakers  ...  If  the  deductions  of  many  food  faddists,  accepted  as  facts, 
were  really  operative,  it  would  be  difficult  to  explain  how  the  human  race 


N 


has  survived.’ 


From  “Time,”  August  15,  1927 


AMERICAN  BAKERS  ASSOCIATION 

1135  Fullerton  Avenue,  Chicago,  Illinois 
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“ME  TOO”  SOUCITATION 
A  WASTE  OF  TIME 

Space  Buyer  Gives  Tips  to  Small  City 
Papers  on  How  to  Get  and  Hold 
National  Accounts  In 
Coast  Speech 


“Inside  advice”  to  small  city  news¬ 
papers  on  how  to  obtain  more  national 
advertising  was  given  by  VV.  F.  Hanna- 
ford,  space  buyer  for  the  Dan  B.  Moner 
Company,  Los  Angeles,  in  a  speech  before 
the  annual  meeting  of  the  Southern  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion. 

Some  of  Mr.  Hannaford’s  ideas,  quoted 
from  the  Southern  California  Editor,  or¬ 
gan  of  the  association,  follow : 

“Agency  people  and  advertisers  need  to 
know  about  your  paper,  and  a  good  rate 
card  is  always  necessary  in  their  files. 
Supplementary  information,  too,  in  con¬ 
venient  form  for  filing  in  a  letter  size 
folder  about  once  in  every  quarter  will 
be  very  valuable  to  space  buyers,  and 
will  be  kept  for  reference.  If  you  could 
watch  me  wade  through  my  mail  a  few 
times  and  see  how  large  a  percentage  of 
the  matter  that  comes  in  goes  straight  to 
the  waste  paper  basket,  beacuse  of  its 
trick  folds  or  bulk,  or  some  other  incon¬ 
venience,  you  would  quickly  realize  the 
value  of  the  simple  mailing  piece  that 
will  file  easily  and  can  be  referred  to 
quickly. 

“Circulation  figures  are  very  important 
to  the  space  buyer,  and  don’t  be  afraid  to 
give  the  true  figure.  There  is  an  em¬ 
phatic  reaction  developing  against  this 
idea  of  big  circulation  at  any  cost.  A 
circulation  figure  of  3,000  papers  in  a 
community  where  the  population  is  listed 
as  450,  needs  a  very  definite  word  of 
explanation  to  inspire  confidence. 

“If  there  is  a  particular  account  you 
want,  first  study  the  account  and  what 
you  can  do  for  it.  The  ‘me  too’  argu¬ 
ment  is  having  less  and  less  force.  The 
fact  that  the  advertisement  appeared  in 
another  paper  is  no  argument  that  it 
should  be  in  your  paper.  Has  the  prod¬ 
uct  distribution  in  your  territory?  Can  it 
get  distribution?  Is  there  a  good  dealer 
to  handle  it?  etc.  The  answers  to  these 
questions  will  form  the  basis  of  a  good 
selling  talk  for  you  and  get  you  a  hear¬ 
ing  at  least. 

“Let  me  suggest  that  you  take  care  of 
it.  I  can  illustrate  what  I  mean,  per¬ 
haps,  by  telling  of  a  very  recent  experi¬ 
ence  in  our  office.  A  certain  good  sized 
newspaper  in  the  northwest  has  been 
soliciting  a  certain  account  which  has 
been  going  out  of  our  office  for  the  past 
two  years  and  a  half.  The  representative 
of  the  paper  has  called  on  us  a  number  of 
times,  has  telephoned,  has  written  in¬ 
numerable  letters.  The  national  adver¬ 
tising  manager  of  the  paper  has  written 
time  and  time  again,  has  sent  long  letters 
and  short  letters,  has  sent  us  surveys 
running  into  many  pages,  showing  the 
importance  of  his  paper  in  a  wonderfully 
rich  territory.  Our  advertiser  was  not 
very  much  interested  in  that  territory, 
but  finally,  last  fall,  he  authorized  a  sched¬ 
ule  of  about  four  weeks  with  a  small 
advertisement  running  practically  every 
day  during  that  period,  and  two  or  three 
larger  advertisements  interspersed  with 
the  smaller  ones. 

“When  the  checking  copies  began  to 
come  in.  we  were  rather  surprised  to  find 
our  small  advertisement  buried  at  the 
bottom  of  the  page  under  four  column,  ten 
or  three  column  fifteen-inch,  and  all  sorts 
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of  larger  advertisements,  with  evidently 
never  a  thought  as  to  the  effect  it  might 
have  on  this  advertiser  they  had  worked 
so  long  to  win. 

“Letters  of  protest  brought  alibis  and 
excuses  and  explanations,  but  no  indica¬ 
tion  that  the  paper  really  cared  whether 
the  schedule  continued  or  not.  The  chief 
emphasis  was  along  the  line  that  we 
should  be  thankful  that  our  advertisement 
was  able  to  get  in  the  paper  at  all,  be¬ 
cause  of  its  importance  and  crowded 
pages,  and  many  other  advertisers  that 
must  be  considered.  To  my  notion,  this 
is  one  way  not  to  take  care  of  an  ac¬ 
count. 

“Foreign  advertisements  are  very  often 
smaller  than  your  local  merchants  will 
use.  I  believe  it  will  pay  any  publisher 
to  watch  the  foreign  advertisements,  espe¬ 
cially  the  smaller  ones,  in  the  matter  of 
position  .and  watch  them  especially  in  the 
earlier  days  of  the  campaign.  Handle 
these  small  advertisements  as  you  would 
like  to  have  a  small  advertisement  of  your 
own  handled. 

“1.  Check  with  the  dealer  and  see  if 
the  advertising  is  doing  him  any  good. 

“2.  Work  with  the  dealer  and  see  if 
interest  and  help  make  the  advertising 

p^y-  .  ,  ,  . 

“3.  Furnish  the  advertiser  checking 
copies. 

“4.  Send  in  your  bill  promptly  at  the 
end  of  the  month. 

“5.  Have  your  invoices  made  out  in 
detail,  showing  the  number  of  inches,  the 
day  the  advertisement  ran,  and  the  rate 
per  inch.” 


AD  TIPS 


N.  W.  Ayer  &  Son,  308  Chestnut  street, 
Philadelphia.  Placing  orders  with  newsiwpers 
in  selected  sections  for  the  D.  &  S.  Slade  Com¬ 
pany,  spices,  Boston. 

Blow  Company,  Inc.,  9  East  40th  street.  New 
York.  Again  placing  orders  with  the  Yele 
Electric  Corpor.ation.  radio  batteries.  Brooklyn. 

Bisheme  Advertisme  Company,  58  E.  Wash¬ 
ington  street,  Chicago.  Placing  account  for  C. 
W.  Beggs  Sons  Company,  marcelle  brilliantine 
de  France.  Chicago. 

Buchen  Company,  28  East  Jackson  boulevard. 
Chicago.  Placing  account  for  the  Climav  En¬ 
gineering  Company,  Clinton,  Iowa. 

Campbell- Ewald  Company,  Book  Building, 
Detroit.  Placing  accounts  for  the  Ph.  H.  Kostcl 
Milling  Company,  Mascoutah,  Illinois,  and  the 
Reynolite  Division  of  the  Reynolds  Spring  Com¬ 
pany. 

Collins-Kirk,  Inc.,  752  North  Michigan  ave¬ 
nue.  Chicago.  Will  make  up  its  newspaper  list 
in  September  and  October  on  John  F.  Jelke 
Company,  Chicago. 

D’Arcy  Advertising  Company,  1!K)1  Locust 
street,  St.  Louis,  Mo.  Issuing  3.000  line 
schedules  to  a  few  newspapers  on  Anheuser- 
Busch  Company.  St.  Louis,  Mo.  (Barley  Malt). 

Eru-1  B.  English  Company,  Drexel  Building, 
Philadelphia.  Again  placing  orders  with  news¬ 
papers  in  various  sections  for  the  United  Medi¬ 
cine  Company,  Philadelphia. 

Friend  AdvWtising  Agency,  171  Madison  ave¬ 
nue.  New  York.  Placing  account  for  the  Hair 
Specialty  Company,  New  York. 

(^e  &  Pietsch,  6  North  Michigan  avenue, 
Chicago.  Is  considering  a  limited  list  of  papers 
in  the  north  for  next  year’s  campaign  on  the 
Insulite  Comranv.  Minneapolis.  Minn. 

Grace  &  Holliday,  Miami,  Fla.  Has  secured 
account  of  the  City  of  Coral  (jahles. 

Grace  Sc  Holliday,  Penobscot  Building.  De¬ 
troit.  Placing  accounts  for  the  Lynite  Pistons 
and  Connecting  Rods  for  the  .Muminum  Com¬ 
pany  of  America  and  Chenevert  &  Company, 
marine  builders. 


Berne,  Switzerland,  manufacturers  of  snake, 
lizard  and  other  reptile  leathers. 

Hays  Advertising  Agency,  246  College  street, 
Burlington,  Vt.  Placing  orders  with  some 
Pennsylvania  newspapers  for  the  Dy-O-La  Dye 
Company.  Burlington. 

E.  T.  Howard  Company,  420  Lexington  ave¬ 
nue,  New  York,  .\gain  placing  copy  with  news¬ 
papers  in  various  sections  for  the  L.  E.  Water¬ 
man  Company,  Ideal  fountain  pen.  New  York. 

Charles  W.  Hoyt^  Company,  Inc.,  11  East 
36th  street.  New  York.  Placing  account  for 
the  Rutland  Fire  Clay  Company,  Rutland,  Vt., 
manufacturers  of  "Rutland”  patching  plaster 
and  roof  coating. 

Johnstone  Advertising  Sc  Sales  Service,  Inc., 
26  Forbes  street,  Rochester,  N.  Y.  Placing 
account  for  E.  Grirtitn  Hughes,  Rochester, 
\.  Y. 

H.  W.  Kastor  Sc  Sons  Advertising  Company, 

Lytton  Building,  Chicago.  .Again  making  con¬ 
tracts  with  newspapers  for  the  Cooper  Pbar- 
niacal  Company,  Chicago. 

Lord  &  Thomas  and  Logan,  247  Park  ave¬ 
nue,  New  York.  Making  contracts  with  news- 
pajiers  for  Julius  Kayser  &  Company,  gloves 
and  underwear.  New  York. 

Morse  Advertising  Company,  Detroit,  Mich. 
63  W.  Milwaukee  street.  Will  make  up  ne.xt 
year's  list  on  Herpicide  Company,  Detroit, 
Mich.,  during  September. 

Newell-Emmett  Company,  40  East  34th  street, 
New  York.  Now  handling  account  for  the  An- 
sonia  Qock  Company,  New  York. 

Newell-Emmett  Company,  Inc.,  40  East  34th 
street.  New  York.  Placing  account  for  the 
Graybar  Electric  Company,  New  York,  manu¬ 
facturers  of  electrical  supplies. 

Procter  &  Collier,  McMillan  street  at  Read¬ 
ing  road,  Cincinnati,  O.  Sending  contracts  to 
a  few  scattered  points  on  U.  S.  Playing  Card 
Company,  Cincinnati,  Ohio. 

Richardson-Briggs  Company,  216  Superior 
avenue,  N.  E.,  Cleveland,  Ohio.  Reported  to 
have  secured  account  for  the  Piso  Company, 
medical.  Warren.  Pa. 

Roche  Advertising  Company,  Straus  Build¬ 
ing,  Chicago.  Placing  account  for  the  Chero- 
Cola  Company.  Columbus,  Georgia. 

Arthur  Rownberg  Company,  Inc.,  15  West 
37th  street.  New  )  ork.  Now  handling  account 
for  the  Dan  Ross  Tailoring  Company,  New 
York. 

Sherman  &  Lebair,  Inc.,  183  Madison  ave¬ 
nue,  New  York.  Making  contracts  with  news¬ 
papers  in  various  sections  for  the  B.  V.  D. 
Company,  underwear.  Nev/  York. 

F.  P.  Shumway  Company,  453  Washington 
street,  Boston.  Again  placing  orders  with  news¬ 
papers  in  various  sections  for  the  Glastonbury 
Knitting  Company,  underwear,  .\ddisiin.  Conn. 

J.  Walter  Thompson  Company,  410  North 
Michigan  Boulevanl,  Chicago.  .Now  handling 
the  account  of  the  Real  Silk  Hosiery  Mills, 
Indianapolis,  Ind. 

Charles  H.  Touzalin  Company,  7  South  Dear¬ 
born  street,  Chicago.  Issuing  contracts  to  news- 
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Hanff-Metzger,  Inc.,  Paramount  Building, 
New  York.  Placing  account  for  .\lpina,  Inc.. 


Baffoio.  The  Wonder  CHy  of  Amerieo 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 
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EDWARD  H.  BUTLER 
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papers  generally  on  Stewart-Warner,  Chicago 
tRadio). 

United  Advertising  Agen^,  6  North  Midii. 
gan  avenue,  Chicago.  Placing  account  for  the 
Zenith  Radio  Corporation,  Chicago. 

United  Advertising  Agency,  609  Pierce,  Sioug 
City,  Iowa.  Placing  2,tK)0  to  3,500  line  con. 
tracts  in  35  of  the  larger  cities  for  the  Julian 
M.  White  Manufacturing  Company,  Sioux  City 
Iowa,  manufacturers  of  White  Radio  Socket 
Power  Units  (“A,”  “B”  and  “A-B”  battery 
elimination). 

Charles  A.  Weeks,  Inc.,  270  Madison  avenue 
New  York.  Placing  account  for  the  Bleacho^ 
dent  Laboratories,  Inc.,  Jersey  City,  N.  J. 

William  Sk  Cunnyngham,  6  North  Michigan 
Boulevard.  Chicago.  Is  sending  schedules  to 
a  few  towns  on  Holland  Pen  Co.,  Holland, 
Michigan.  Now  placing  the  entire  account  of 
the  N'esta  Battery  Co.,  Chicago  (Radio). 

Wiiwten  Sk  Sullivan,  Inc.,  420  Lexington  ave¬ 
nue,  New  York.  Reported  will  place  account  for 
Schieffelin  &  Company,  Vernax  furniture  cream, 
New  York. 


If  a  woman  has  so  all-fired  much  intui¬ 
tion,  why  does  she  ask  so  many  ques¬ 
tions? — Florence  (.\la.)  Herald. 
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— Salt  Lake  City  Is  the 
distributing  center  of  this 
great  area,  the  population 
and  wealth  of  which  is 
increasing  rapidly. 
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Dispatch  Sets  the  Pace 

Durlm  the  lint  ill  aonths  of  1927  The 
Columbus  Dispatch  tarried  mor«  paid  td- 
TcrUslng  than  the  second  Columbas  piper 
by  4,639,750  atatc  lines. 

For  yean  The  Coluabni  Dispatch  has 
enjoyed  the  dlstlncUtn  af  belnt  lint  In 
Ohio  to  paid  advertliliii  volume. 

NET  PAID  CIRCULATION 

City  . 60,216 

Suburban  . 28,637 

Country  . 24,S2S 

Total  Circulation  . 113,678 
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There  Are  Three  Kinds 
of  Advertising 

'll 

Are  you  developing  all  3  I 

The  advertising  income  of  your  newspaper 
comes  through  3  doors 

One  door  is  marked  “LOCAL  DISPLAY” 

Another  door  is  marked  “CLASSIFIED” 

A  third  door  is  marked  “NATIONAL  ADVERTISING” 


What  percentage  of  your  total  volume  of  advertising  is  NATIONAL 
advertising? 

The  answer  to  that  question  indicates  to  what  degree  you  have  grasped 
your  opportunities  to  build  income. 

The  Bureau  of  Advertising  of  the  A.  N.  P.  A.  estimates  that  approxi¬ 
mately  ^220,000,000  was  invested  in  1926  by  national  advertisers  in  newspaper 
campaigns.  The  same  authority  estimates  the  amount  spent  in  advertising 
some  General  Motors  lines  in  newspapers  in  1926  as  ^3,800,000. 

You  have  observed  the  ”trend  toward  newspapers” — you  have  sensed  the 
rising  tide  of  national  newspaper  advertising. 

Yet  how  about  your  National  Advertising  ”DOOR” — is  it  shut  or  open? 

Are  your  own  selling  programs  efficient  and  effective?  Are  you  advertis¬ 
ing  your  market  and  your  medium  in  the  columns  of  EDITOR  8C  PUBLISHER? 

Advertisers  and  advertising  agents  on  EDITOR  &  PUBLISHER’S  paid 
subscription  lists  placed  more  than  ^100,000,000  of  national  advertising  last 
year. 

It  will  pay  you  to  cultivate  intensively  this  field 

EDITOR  &  PUBLISHER 

*^The  Newspaper  Advocate** 

1700  Times  Building  42nd  St.  and  Broadway  New  York  City 
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ICE  FIRM  USING  CLEVER  COMMENTS  IN 
COPY  TO  BUILD  GOOD  WILL 


'*Hallie  Icemore’s”  Daily  Quips  Have  Fixed  Attention  Upon 
Small  Daily  Copy  of  Spartanburg,  S.  C.,  Company 
— Occupies  Regular  Position 

By  ARTHUR  G.  KEENEY 


Cleverly  written  paragraphs  increase 
the  popularity  of  many  newspapers.  It 
is  even  probable  that  some  newspapers 
are  bought  on  the  streets  because  they 
are  known  to  contain  exceptionally 
good  editorial  quips;  but  it  is  a  South 
Carolina  ice  manufacturer  who  has  dis¬ 
covered  that  cleverly  written  paragraphs 
can  be  made  to  sell  ice. 

Wehn  Howard  B.  Carlisle,  Jr., 
assumed  the  management  of  the  Hallett 
Ice  and  Coal  Company,  Spartanburg, 
S.  C.,  a  couple  of  years  ago,^  he  decided 
to  experiment  with  printers’  ink.  He 
knew  that  advertising — the  right  kind — 
pays ;  but  he  wanted  to  ascertain  for 
himself  what  kind  of  advertising  builds 
good  will  for  the  advertiser  while  causing 
people  to  buy  his  merchandise. 

Mr.  Carlisle  harbored  no  hallucina¬ 
tions  concerning  his  own  ability  to  write 
advertising  copy.  He  employed  a  former 
newspaper  man  to  write  his  copy. 

The  Hallet  copy  probably  is  unique 
when  one  remembers  that  it  is  designed 
to  sell  ice,  build  good  will  for  the  ad¬ 
vertiser  and  yet  do  both  of  these  things 
without  causing  readers  to  suspect  that 
anything  of  the  sort  is  being  done. 

“Hallie  Icemore,”  a  comely  girl  of 
eight  or  ten  summers,  was  introduced  to 
Spartanburg  newspaper  readers  some 
months  ago.  No  one  has  seen  her,  but 
she  is  better  known  than  any  other  mem¬ 
ber  of  her  sex  in  the  city.  Her  open 
smile  beams  out  at  newspaper  readers 
every  morning  and  every  afternoon,  and 
her  features  have  become  as  well  known 
as  her  ability  to  say  clever  things  that, 
apparently,  have  nothing  in  common  with 
the  ice  business. 

In  hundreds  of  Spartanburg  homes 
her  brief  chats  cause  families  gathered 
about  the  breakfast  table  to  enjoy  a 
hearty  chuckle  before  scattering  for  the 
day’s  work.  When,  an  hour  or  two 
later,  a  wagon  from  Hallett  Ice  and  Coal 
Company  approaches,  the  housewife 
greets  the  driver  with  a  smile  and  di¬ 
rects  that  her  refrigeiator  be  filled  with 
Hallett  ice. 

“Hallie”  sells  ice  because  she  creates 
a  friendly  atmosphere  for  Hallett  drivers 
to  enter.  Their  ice  is,  in  reality,  sold  be¬ 
fore  they  arrive,  and  yet  “Hallie”  has 
not  mentioned  ice. 

How  does  she  do  it? 

Well,  for  instance; 

“I  declare !  Danny’s  mother’s  peach 
tree  has  lost  two  limbs  in  two  days.  If 
that  boy  doesn’t  do  better,  his  folks  will 
have  to  buy  all  their  preserves.” 

Who  is  Danny? 

This  explains: 

“My  little  neighbor,  Danny,  ain’t  my 
sweetheart  any  more,  but  I’m  still  his, 
’n  he  better  not  have  anybody  else, 
either.” 


Mother’s  and  father’s  foibles  are 
freely  discussed  by  little  Miss  “Hallie.” 

“Mother  took  a  new  kind  of  aspirin 
last  night,  and  it  stopped  her  headache 
in  five  minutes,  even  if  she  did  take  it 
by  mistake.  It  was  my  dress  button.” 

.\nd :  “Daddy  thinks  there’s  nobody 
like  Mother.  He  says  you  can  reason 
with  other  people.” 

“Hallie”  is  intensely  human: 

“Mother  and  little  Brother  are  in  the 
mountains  and  Daddy  and  I  are  having 
the  best  time !  This  morning  at  break¬ 
fast  I  put  my  knife  in  my  mouth  and 
Daddy  drank  out  of  his  saucer.” 

“Hallie  Icemore”  never  talks  enough 
to  be  tiresome.  Once  a  subject  has 
been  touched  upon  and  exhausted — in 
about  a  dozen  words — a  new  topic  is 
taken  up.  For  instance,  with  the  New 
York- Paris  flight  the  principal  conver¬ 
sational  topic,  “Hallie”  remarked: 

“These  days.  Aunt  Vivian  always  asks 
somebody  to  look  at  the  morning  paper 
before  she  does,  for  fear  Lindbergh’s 
been  killed  flying.” 

Just  beneath  “Hallie’s”  comment  ap¬ 
pears,  each  day,  a  “box,”  in  which 
housewives  are  advised  to  buy  their  ice 
from  “the  red  wagon.”  Hallett’s  chief 
competitor  uses  yellow  wagons. 

Hallett  Ice  and  Coal  Company,  in 
reality,  doesn’t  care  whether  newspaper 
readers  notice  that  this  appeal  for  the 
red  wagon  is  there.  “Hallie  Icemore’s” 
name  is  so  inseparably  tied  up  with  the 
company’s  name  that  the  purpose  is 
achieved  anyway. 

How  does  Hallett  Ice  and  Coal  Com¬ 
pany  know  that  its  little  protege  makes 
friends  for  her  sponsors? 

Telephone  calls,  letters,  voluntary 
statements  to  company  officials  and  em¬ 
ployes — such  things  occur  every  day. 
No  stronger  evidence  could  be  offered 
that  an  ice  company  can  get  away  from 
the  conventional  type  of  advertising  and 
can  sell  more  ice.  People  know  exactly 
where  to  find  “Hallie”  because,  like  the 
comic  strips,  she  has  her  own  private 
niche.  She  appears  in  the  lower  left- 
hand  corner  of  the  back  page  every  day 
— and  she  bids  fair  to  remain  there  the 
rest  of  her  life. 

Incidentally,  the  Hallett  company  sells 


The  insignia  that 
represents 
GOOD  service. 


SUPREME 

METAL  FURNACE 

For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 

For  Composing 
Machines 

ALFRED  W.  CHANNING,  Inc. 

Manufacturers  and  Distribu¬ 
tors  of  Equipment  for 
Printers 

27  Thames  St.,  N.  Y. 


Over  400  newspapers  discovered 
a  simple  and  practical  solution 
to  their  checking  proof  prob¬ 
lems,  when  they  accepted  our 
NEW  and  Complete  Checking 
Proof  Service.  Under  this  plan 
the  Publiehert’  office  it  relieved 
entirely  of  all  detail  work. 

Less  expensive — 

Greater  results. 

(Two  months'  trial  test  offer) 

DheJdverdsing 

CHECKINCJ^R^Jte 

79  Madison  Avo.  B3S  So.  dark  St. 

NEW  YORK  'fSP  CHICAGO 


coal  and  it  employs  a  master  salesman 
for  that  product,  too.  His  name  is  “Hal 
Cole,"  and  he  is  just  as  successful  as  his 
little  cousin,  “Hallie  Icemore.” 

Newspaper  advertising  that  makes  the 
public  speak  favorably  of  the  advertiser 
will  sell  that  advertiser’s  merchandise, 
and  it  isn’t  necessary  to  spend  tremen¬ 
dous  sums  in  order  to  induce  people  to 
regard  the  adverti.ser  with  favor. 

ORLANDO  CLUB  PAYS 
TRIBUTE  TO  HUNT 

Adopts  Memorial  Resolution  at  Special 
Meeting  Praising  Former  I.  A.  A. 

General  Manager  and 
Local  President 


national  .Association  of  Advertising  Oubs. 
-All  respected  and  admired  him.  We 
knew  him  intimately.  VVe  knew  him 
to  love  him. 

“We  met  him  from  day  to  day  and 
grasped  his  hand  in  warm  friendship.  We 
listened  to  the  even  tones  of  his  voice. 
We  told  him  our  problems  and  always 
found  him  sympathetic.  We  knew  his 
worth  as  a  man.  We  knew  his  worth 
as  a  friend. 

“Carl  Hunt  touched  our  lives  in  a  man¬ 
ner  that  endeared  him  to  us ;  and  he  went 
out  of  our  lives  as  he  had  lived — cheer¬ 
fully,  quietly,  fearlessly. 

“Orlando  and  Orange  County  Adver¬ 
tising  Club, 

“John  S.  Masek,  president, 

“W.  R.  Mandelcorn,  secretary.” 


The  Advertising  Club  of  Orlando, 
Fla.,  recently  held  a  memorial  meeting 
for  the  late  Carl  Hunt,  past  president  of 
the  club  and  former  general  manager  of 
the  International  Advertising  .Associa¬ 
tion. 

The  entire  program  was  devoted  to 
Carl  Hunt  .As  I  Knew  Him,”  in  which 
17  members  gave  brief  sketches  of  his 
qualities.  At  the  conclusion  of  the  pro¬ 
gram,  an  “.Appreciation”  of  the  work  of 
Carl  Hunt  was  presented  with  the  recom¬ 
mendation  that  it  be  spread  upon  the 
minutes  of  the  Club.  The  appreciation 
follows : 

“There  has  been  removed  from  our 
midst  a  man  whose  presence  has  been  a 
.source  of  inspiration  and  whose  friend¬ 
ship  we  prized  as  deeply  as  that  of  any¬ 
one  who  has  ever  lived  among  us. 

“Carl  Hunt  was  a  friend  to  every  mem¬ 
ber  of  this  club,  and  while  we  were 
favored  in  having  him  as  one  of  us,  we 
realize  that  he  belonged  to  every  .Adver¬ 
tising  Qub  in  the  world  and  that  the  in¬ 
fluence  of  his  life  principles  and  ideals  is 
felt  today  wherever  modern  business  is 
tran.sacted. 

"To  know  Carl  Hunt  as  we  have 
known  him  was  a  rare  pleasure.  Many 
others  knew  him  officially  in  connection 
with  his  activities  on  behalf  of  the  Inter- 


Obe  0SSk  saoM 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  Woild 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

me  aunw 

Pulitsar  BuOding,  New  Ywk 
Tribun*  Tower,  Chicago 


BUILDING  NEW  HOME 

.A  one-story  brick  and  concrete  build¬ 
ing,  75  X  50  feet  in  size,  will  be  occupied 
about  Oct.  15  as  the  new  home  of  the 
Cleburne  (Tex.)  Daily  Times,  published 
by  George  W.  Bowman. 


Whenever  you  see 
a  dispatch  signed  by 

Owen 
L 

Scott, 

special 
staff 
writer. 


you  know  the  paper  that  prints 
it  has  exclusive  city-of-publica- 
tion  rights  to  the  dispatch  of 
this  member  of 

CONSOLIDATED  PRESS 


PUBLISHERS 

This  successful  circulation  buUding  organi¬ 
sation  has  instituted  a  now  aorrioo  which 
will  interest  puhlishers  desiring  additional 
circulation  of  a  sound  charaotar  which  caa 
bo  secured  under  the  direction  of  their  own 
circulation  manager. 

If  desired  we  will  condnet  a  thorough  pie-  I 
liminary  surrey  of  your  torritoiy,  which 
wiU  Indicate  the  number  of  potential  snb- 
scribera  arailable. 

We  will  formulate  a  plan  for  a  campaign 
— one  to  conform  with  your  local  oonditlons. 
Wo  will  furnish  yon  intaUigont,  energetio 
subscription  salesmen  with  years  of  aetnsl 
experience  in  the  sale  of  sound,  PES- 
MANENT  circuUtion. 

Briefly,  we  wUl  teU  yen  how  to  get  addi¬ 
tional  cincnlation  and  furnish  yon  with  ths  I 
tools  to  get  it. 

And  remember,  ererything  handled  by  your 
own  circulation  manager  without  orerbur- 
denlng  hla  department. 

Wire  or  write  immediately  for  complete 
detaile. 

F.  J.  Marks  Circulation  Service 
614  Park  Bldg.  —  Cleveland,  Ohio 


newv 

195.000 Daily 
425.000 Sunday 

laniest  ett  § 

^  home-ddivered 
circulation  of 
amj  paper  in  its 
territoni  o  a  a  o 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave,,  Chicago, 
Ill. 


NO  CHARGE  TO 
EMPLOYERS 
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peaking  of 
Selling 


Power 


The  Keystone  State  Newspapers 
Can  Prove  It— 


If  there  are  any  doubts  in  your  mind  about  Pennsylvania  as  a  market  of  the  highest 
rank,  where  profitable  business  can  be  developed  thru  advertising  in  the  local 
newspapers,  write  to  the  newspapers  listed  below  and  ask  each  one  to  give  you  a 
list  of  their  advertisers  who  are  now  using  or  who  have  been  using  in  the  past,  the 
advertising  columns  of  each  respective  paper. 

Write  to  the  advertisers  and  ask  them  about  their  experience  with  their  advertis¬ 
ing  campaigns  in  Pennsylvania.  The  replies  you  will  receive  from  these  advertisers 
will  convince  you  that  you  are  not  only  losing  sales  but  your  product  is  losing  pres¬ 
tige  and  that  you  are  overlooking  a  group  of  papers  that  have  real  selling  power, 
and  that  reach  the  worth  while  families  in  Pennsylvania. 


3.500 

10.000  ■ 

3,500 

10,000 

Circulation 

linei 

linet 

Circulation 

lines 

Unas 

•* Allentown  Call  . 

..(M) 

33,300 

.11 

.11 

**Oil  City  Derrick  . 

...(M) 

6,903 

.04 

.04 

**Allentown  Call  . 

..(E) 

23,638 

.11 

.11 

**Scranton  Times  . 

...(E) 

43,000 

.13 

.12 

ttBeaver  Falls  Tribune . 

..(E) 

7,141 

.03 

.03 

**Sbaron  Herald  . 

...(E) 

7,656 

.0357 

.0357 

ttBetblehem  Globe  Times  . 

..(E) 

14,147 

.06 

.06 

**Snnbury  Item  . 

...(E) 

5,922 

.035 

.035 

tt Brownsville  Telegraph  ... 

..(E) 

7,818 

.04 

.04 

•*Warren  Mirror-Times  . . . 

.(ME) 

9,685 

.043 

.043 

**Cbester  Times  . 

..(E) 

19,742 

.08 

.07 

••Washington  Observer  and 

tfCoatesville  Record  . 

..(E) 

6,866 

.035 

.03 

Reporter  . 

(M&E) 

18,130 

.06 

.06 

•*Connell8ville  Courier . 

..(E) 

6,012 

.02 

.02 

tt^cst  Chester  Local  News 

...(E) 

11,941 

.04 

.04 

**Easton  Express  . 

..(E) 

34,476 

.10 

.10 

••Wilkes-Barre  Times-Leader  ..(E) 

26,442 

.08 

.06 

**Erie  Times  . 

..(E) 

30,594 

.08 

.08 

••Williamsport  Sun  and 

ttGreensburg  Tribune  Review. (EM) 

14,800 

.05 

.05 

Gazette  &  Bulletin  . . . . 

..(ME) 

28,722 

.09 

.09 

ttHazleton  Plain-Speaker  ... 

(E)) 

20,582 

.08 

.07 

tTlofk  Dispatch  . 

....(E) 

20.131 

.05 

.05 

ttHazleton  Standard-Sentinel 

..  \ 

« 

••A.  B.  C.  Statement, 

March 

31,  1927, 

**Mount  Carmel  Item  . 

...(E) 

4,340 

.0285 

.0285 

■ 

ttGo'^ernment  Statement,  March  31,  1927. 
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BALTIMORE’S  ADVERTISING 
COST  3  PER  CENT 

{Coutmiu'd  from  fiigc  5) 

25  per  cent.  '1  he  aggreyate  of  salaries 
and  wages  reiireseiuea  mure  than  per 
cent  of  me  net  sales  in  iive  trade  groups; 
between  o  per  cent  and  2U  per  cent  in 
<S  groups;  between  lU  per  cent  and  15  i)er 
cent  in  15  groups;  between  5  per  cent 
and  10  per  cent  in  13;  and  less  than  5 
per  cent  in  3  trade  groups.  It  should 
lx;  noted  that  in  independent  grocery  and 
delicatessen  stores,  truit  and  vegetaUle 
stores  and  soft-drink  parlors,  amon^ 
others,  the  proprietors  constitute  most  ot 
the  selling  torce  and  their  ratio  is  there¬ 
fore  unduly  low. 

(Jn  the  other  hand,  most  of  the  heavily 
advertised  hues  are  in  the  middle  ratio 
groups — betwe“en  10  and  20  per  cent. 
Department  stores,  with  large  forces  of 
comparatively  low-salaried  sales  people, 
show  a  ratio  of  17.42;  automobile  stores, 
with  comparatively  few  and  well-paid 
sales  representatives,  have  a  ratio  of  9.3^ 
and  automobile  accessory  stores  have  a 
ratio  of  11.05.  Women’s  clothing  stores 
show  a  ratio  of  15.02 ;  while  men's  cloth¬ 
ing  and  ready-to-wear  stores  show  10.57. 
Radio  stores,  the  beneficiaries  of  consid¬ 
erable  national  and  local  advertising, 
have  a  ratio  of  11.96;  drug  stores,  also 
large  local  advertisers  and  the  gainers 
by  many  national  campaigns,  keep  salary 
and  wage  sales  ratio  down  to  12.8i(. 
With  more  information  on  other  cities, 
interesting  avenues  of  speculation  will  be 
opened  as  to  the  definite  influence  of  ad¬ 
vertising  on  other  elements  of  retail  sales 
cost,  but  conclusions  cannot  be  _  drawn 
from  the  limited  information  available. 

With  the  experience  gained  in  Balti¬ 
more  as  a  guide,  the  Bureau  of  the 
Census  has  e.xtended  the  work  to  Atlanta, 
Chicago,  Denver,  h'argo,  X.  D.,  Provi¬ 
dence,  San  Francisco,  Springfield,  111., 
and  Syracuse,  cities  representative  of  dif¬ 
ferent  types  of  population  conditions  and 
various  kinds  of  business  activity.  Field 
work  has  been  completed  and  the  reports 
are  now  being  tabulated. 

In  the  Baltimore  census  all  business 
establishments  other  than  those  embraced 
in  the  Census  of  Manufactures  were  in¬ 
cluded.  They  were  divided  into  two 
classes — those  primarily  engaged  in  the 
distribution  of  commodities,  and  those 
whose  income  is  derived  principally  from 
the  performance  of  personal  services. 
Because  of  their  incompleteness,  due  to 
difficulties  in  locating  the  many  small 
firms  engaged  in  personal  service,  all  fig¬ 
ures  relating  to  such  business  were 
omitted  from  the  report. 

Concerns  engaged  in  manufacturing 
and  whose  operations  include  a  large  dis¬ 
tribution  element  were  included.  Cus¬ 
tom  tailors,  manufacturers  of  cigars  sell¬ 
ing  also  at  retail,  and  a  number  of  es¬ 
tablishments  doing  light  manufacturing 
where  practically  no  machinery  is  re¬ 
quired  and  where  the  whole  volume  of 
business  is  relatively  small,  are  examples. 
Moreover,  bakeries,  although  technically 
manufacturing  establishments,  were  can¬ 
vassed  because  many'  are  so  small  that 
they  are  not  included  in  the  Census  of 
Manufactures. 

Chain  stores  were  so  designated  on  the 
schedule  and  in  order  not  to  burden  any 
distributor  unduly,  such  organizations 
made  only  one  report  for  all  stores  under 
their  ownership  in  Baltimore. 

Gas  and  electrical  appliances  are  sold 
to  a  considerable  extent  by  public  utility 
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companies  and  the  merchandising  depart¬ 
ments  of  such  establishments  are  enu¬ 
merated  as  separate  selling  organizations. 

In  a  few  instances,  concerns  sold  both 
at  retail  and  at  wholesale.  Where  this 
occurred  the  classilication  as  to  type  of 
distributor  is  made  according  to  the  man¬ 
ner  in  which  the  larger  proportion  of 
sales  are  performed.  If  a  wholesale  es¬ 
tablishment  and  a  retail  establishment 
were  operated  under  the  same  ownership 
in  separate  buildings,  two  separate  sched¬ 
ules  were  procured. 

Wherever  possible  the  attempt  was 
made  to  combine  stores  not  specifically 
covered  by  the  classilication  with  stores 
dealing  in  directly  related  merchandise. 
For  example,  mineral  water  with  "soft 
drink  and  ice  cream  parlors” ;  pickles 
and  sauerkraut  with  grocery  stores ; 
crockery  and  basketware  with  furniture 
and  household  furnishing  establishments. 
Some  ingenuity  also  was  necessary  in 
classifying  properly  the  types  of  com¬ 
modities  sol4  Hair  goods  and  handker¬ 
chiefs,  which  were  combined  with  "no¬ 
tions,”  present  tj’pical  e.xamples. 

The  report  is  summarized  as  follows ; 

"During  the  year  1926  there  were 
11,127  retail  establishments  in  Baltimore 
with  sales  aggregating  $369,027,300.  Of 
these,  9,819  were  independently  owned, 
while  1,308  were  units  of  chain  store  or¬ 
ganizations.  Sales  through  the  former 
class  totalled  $287,259,800;  and  through 
chain  stores  ^1,767,500. 

"Using  the  Baltimore  population  esti¬ 
mate  of  the  Census  Bureau  as  of  July 
1,  1925  (  792,2%),  the  sales  per  capita 
amounted  to  $456.72.  A  total  of  37,121 
employes  are  engaged  in  the  operation  of 
Baltimore’s  retail  stores,  who,  together 
with  10,950  firm  members  and  proprie¬ 
tors  actively  engaged  in  retailing,  make 
a  total  of  -18,071  persons  deriving  the 
major  portion  of  their  income  from  the 
sale  of  merchandise.  In  return  for  these 
services,  $43,871,900  was  paid  in  salaries 
and  wages  (exclusive  of  compen.sation  or 
earnings  of  proprietors).  Tf)tal  salaries 
and  wages  represent  nearly  12  per  cent 
of  sales,  with  the  ratio  higher  or  lower 
according  to  the  type  of  store  and  the 
merchandise  sold. 

"The  average  inventory  for  the  year 
computcxl  on  a  cost  basis  was  $46,753,- 
000;  while  the  value  of  stock  on  hand 
December  31,  1926,  computed  on  the 
same  basis,  was  $46,905,900. 

No.  of  Establishments  11,12" 

No.  of  Employes....  37,121 

Firm  Members  and 

Proprietors  .  10.950 


Total  Persons  Engaged 
Salaries  and  Wages 

of  Employes . 

Inventory  at  Cost: 

Average  for  year.  . . 

.Vctual.  Dec.  31,  1926. 

Net  Sales: 

Independently  Owned. $287,259,800 
Chain  Stores  .  81,767,500 


$46,753,000 

46,905,900 


Total  .  $369,027,300 

*  Exclusive  of  conipensaticn  or  earnings  of 
proprietors. 

DAILY  RATES  EMPLOYES 

A  personnel  rating  has  been  given 
every  person  on  the  pay  roll  of  the 
Chicago  Daily  News,  by  a  committee 
w'hich  has  just  completed  its  work. 


Space  is  space  —  but 
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Packard  Bnildiiic,  PUladalphia 


ROLLING  SNOWBALLS  IN 
SUMMERTIME 

That  Is  What  Walter  Lister,  City 

Editor,  N.  Y.  Telegram,  Calls  the 
“Old  Safety  Razor  Blade 
Stunt’’  He  Revived 

Walter  Lister,  city  editor  of  the  New 
York  Evening  Telegram,  Scripps-Howard 
Newspaper,  and  Mrs.  Lister  attended  one 
of  those  dinners  the  press  agents  have 
been  giving  newspaper  men  on  board  the 
lie  dc  Trance,  new  steamship  of  the 
French  line,  and  that  was  when  it  hap¬ 
pened.  Mr.  and  Mrs.  Lister  strolled,  after 
dinner,  to  the  aft  deck  rail,  and  sighed 
Mrs.  Lister  to  Mr.  Lister : 

"My  dear,  1  wish  you’d  brought  your 
old  safety  razor  blades  with  you.  I  know 
of  no  better  place  to  get  rid  of  them.” 

Came  the  dawn,  then,  of  an  idea  to  the 
mind  of  the  Scripps-Howard  city  editor — 
a  revival  of  the  old  safety  razor  blade 
wheeze.  “I  think,”  he  said  profoundly, 
“that  that  will  still  make  a  good  story.” 

He  was  right,  .\bout  10  days  ago  the 
Telegram  started  its  readers  to  figuring 
out  just  what  could  and  should  be  done 
with  old  safety  razor  blades.  As  this 
week  drew  to  a  close,  so  many  letters 
were  coming  in  with  either  wisecracking 
or  serious  suggestions  in  answer  to  this 
perplexing  problem,  that  the  editors  of 
the  paper  weren’t  sure  how  long  the  story 
would  last.  For  much  of  the  time  it  was 
played  up  on  page  one,  illustrated  with  a 
cartoon  drawn  by  a  staff  artist.  No 
prizes  were  offer^  for  the  suggestions, 
but  they  came  in  anyway,  after  an  original 
push  from  Mr.  Lister. 

"It’s  what  I  call  rolling  snowballs  in 
summertime,”  said  Mr.  Lister  to  Editor 
&  Publisher,  when  interviewed  this 
week.  “There  are  few  things  better  for 
creating  good  will  for  a  newspaper  than 
to  get  readers  to  write  in  to  the  editor. 
And  the  best  way  to  do  that  is  to  start  a 
discussion  or  ask  for  advice,  even  on  such 
a  silly  subject  as  where  to  put  old  razor 
blades.  It  was  a  subject  on  which  every¬ 
one  seemed  to  have  something  to  say.  and 


A  NEW  DEAL  IN 
PITTSBURGH 

America’s  fourth  largest  market 

The  Sun-Telegraph 

Evening  and  Sunday 

— ^The  evening  issue  combining 
the  former  Evening  Chronicle 
Telegraph  and  Evening  Sun. 

— The  Sunday  issue  combining 
the  former  Sunday  Post  and 
Sunday  Gazette  Times. 

National  advertising  representatives;  Paul 

Block,  Inc.,  247  Park  Avenue,  New  York; 

Century  Bldg.,  Chicago;  General  Hotore 

Bldg.,  Detroit;  Little  Bldg.,  Boston;  Com¬ 
monwealth  Tniit  Bldg.,  Philadelphia. 


the  stories  as  run  from  day  to  day  bastd 
on  the  letters  we  received  all  had  a  laugli 
in  them.” 

To  start  the  “snowball”  rolling,  wirtj 
were  sent  to  prominent  men  asking  then 
what  they  did  with  their  old  blades. 

“Seriously,  what  do  you  do  with  yo® 
old  blades,”  was  asked,  and  Mr.  ^ilencka 
replied : 

’’Put  them  in  the  collection  plate." 

A  wire  was  also  sent  to  the  Gillette 
Safety  Razor  Company,  which  wired 
back:  “Put  them  in  the  Grand  Canyon.* 

This  is  the  solution  which  was  su*. 
gested  in  F.  P.  A.’s  “Conning  Tower"  jg 
the  New  York  World  several  years  ago 
when  that  columnist  was  inviting  hj 
readers  to  solve  the  same  momento® 
question. 

EUBANK  AN  AUTHOR 

\\’eekly  short  stories  written  for  the 
ll'ichita  (Kan.)  Eagle  by  Kent  Eubanl 
its  oil  and  gas  editor,  will  shortly  be 
published  by  the  Burton  Publishing  Coo- 
pany  of  Kansas  City,  under  the  title  d 
“Horse  and  Buggy  Days.” 

Detroit 
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City 

For  most  complete  and 
economical  coverage 
concentrate  in  one 
paper — 

The  Detroit  News. 

Offers  advertisers 
unusual  opportunities 

A  DVERTISERS  who; 
%yx  understand  the  Iowa  i 
situation  know  from  experi-  j 
ence  that  the  consumers’  ' 
market  there  cannot  be  : 
properly  sold  without  the  i 
use  of  newspapers  in  these  | 
twenty-one  key  cities.  i 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 


Srtjp  jllinrning 

the  leading  newspaper  in  The¬ 
atricals,  Turf,  Finance  and  Mo¬ 
tion  Pictures,  prints  all  of  the 
day’s  worth  while  general  news, 
with  exclusive  features  covered 
by  a  great  staff  of  special  writers. 

It  has  the  largest  professional 
circulation  of  any  newspaper  in 
the  United  States. 


Anm  Tribune 
Boone  Nevi-Repubilean 
Burlington  Oeietto 
Burlington  Bivk-D* 
Cedir  Bapids  ORKtto 
Ceoterrille  loveglu  A 
Cltliea 

Council  Bluffi  Non- 
ptfvU 

Darenport  Denoent  A 
Leader 

Davenport  Tlaei 
Dubuque  Telegraph- 
Herald 

roit  Dodge  Memengw 
A  Cbroolela 
roit  Matlaon  Denoent 


After  Ail 


Iowa  City  Pren  aUin 
Keokuk  Gate  City 
Hanhalltovn  TIm* 
Bepubltcao 
Ifaeon  City  Olebe- 
Gaaette  A  Ttuee 
UUMatlne  Journal  k 
Nem-Tribune 
Gelweln  Begliter 
Oikalooea  Herald 
Ottonnra  Courier 
Bloa  aty  Joowt 
Blonz  CI^  Triloa 
Naatalngton  Journal 
Waterloo  Courin 
Waterloo  Tribve 


THE 

PHILADELPHIA 

RECORD 


Second  Largest  Morning  DaB» 
in  Phlladalphia 

Atuavi  KfliaTlt 


Editor  &  Publisher  for  September  3 ,  1927 


43 


pqiiancial  advertisers  tell 

THEIR  STORY 


(Continued  from  page  13) 


for  the  month.  Particular  attption  had 
to  be  paid  to  the  layout  and  illustration 
of  this  series  to  overcome  the  natural 
loss  of  attention  value  incurred  through 
the  limited  space  used. 

“These  little  advertisements  proved  to 
be  quite  a  departure  from  the  customary 
run  o^  advertising  as  the  accom¬ 

panying  reproductions  show.  That  they 
were  effective,  was  proved  by  the  results. 

“How  much  new  business  this  cam¬ 
paign  produced  it  is  impossible  to  de¬ 
termine  with  accuracy,  but  this  par¬ 
ticular  January  set  a  record  in  number 
of  accounts  secured.” 

An  interesting  comparison  between 
n^iums  is  obtainable  in  the  case  of 
the  William  R.  Compton  Company, 
which  advertises  in  both  newspapers  and 
magazines.  Mr.  Dock,  describing  the  in¬ 
stitutional  campaign  his  company  places, 

said :  ... 

"Of  the  total  appropriation  for  this 
advertising,  80  per  cent  is  spent  in 
newspapers,  and  20  per  cent  in  national 
magazines.  This  is  not  an  arbitrary 
allocation.  It  was  decided  upon  as  a 
result  of  a  careful  investigation,  made 
by  one  of  the  foremost  commercial  ad¬ 
vertising  agencies.  It  is  based  upon  the 
location  of  the  company’s  offices  and  of 
its  customers,  and  upon  similar  con¬ 
sideration  of  the  sales  potentialities  of 
the  respective  cities  in  which  these  offices 
are  placed. 

“The  purpose  of  this  advertising  has 
been  to  illustrate  the  extent  and  value 
of  the  services  which  this  particular 
company  assures  its  customers.  As  was 
intended,  it  has  resulted  in  immediate 
sales  and  in  the  forming  of  a  large  num¬ 
ber  of  new  receptive  contacts  that  will 
eventually  mean  further  sales.  As  was 
also  intended,  it  has  given  many  investors 
a  broader  and  clearer  conception  of  in¬ 
vestment  facts,  and  of  the  ways  in  which 
this  company  prepared  to  help  them. 

“After  reading  a  few  of  the  first  ad¬ 
vertisements  of  this  series,  "investors, 
particularly  those  who  had  already  been 
customers  of  the  Compton  Company,  be¬ 
gan  to  take  advantage  of  the  various 
services  that  these  advertisements  de¬ 
scribed.  They  had  never  realized  before 
that  such  services  had  any  personal  value 
to  themselves,  or  that  they  even  existed. 
This  demand  led  to  the  rapid’  develop¬ 
ment  of  a  much  more  capable  and  com¬ 
prehensive  service  organization  within 
the  company.  Whatever  merit  the  ad¬ 
vertising  has  had  in  producing  immedi¬ 
ate  business,  certainly  its  more  important 
accomplishment  in  the  long  run  was  in 
making  available  to  the  public  a  better 
type  of  service  than  was  rendered  by  this 
particular  organization  before  adzvrtising 
created  the  demand  for  it." 

Alice  Davis  of  the  Mercantile  Trust 
Company,  St.  Louis,  has  devised  an  in¬ 
teresting  form  for  her  advertising  copy, 
which  runs  under  the  heading  “Mer¬ 
cantile  Service.” 

“Realizing  that  when  we  advertise  in 
newspapers  we  must  compete  with  the 
news  (because  people  buy  newspapers 
for  the  news)  this  element  is  put  into 
our  advertising  whenever  possible,”  she 
wrote.  “Our  advertisements  are  about 
people  because  people  are  interested  in 
P^le.  We  may  write  a  news  story 
about  what  has  happ)ened  to  a  number 
people  in  all  our  departments  during 
w  noon  hour;  or  tell  what  complete 
toking  service  has  done  for  one  family, 
bmee  most  every  one  is  familiar  with 
of  the  bank’s  service,  something  in 
l^.story  must  be  familiar — and  if  at- 
tWion  can  be  attracted  to  that  part 
there  is  a  possibility  of  sustaining 
reader’s  interest  to  the  end. 

, .  advertisers  need  the  kind  of 
Orth  m  advertising  that  doesn’t  demand 
definite  returns — the  kind  of 
the  new  saver  has  when  he  op)ens 
I®  aceount — who  knows  his  results  will 
“me  some  time  in  the  future. 

m  the  final  analysis  we  are  convinced 


that  the  cumulative  effect  of  years  of 
advertising  is  the  building  of  a  g(^ 
reputation  for  the  bank  and  the  winning 
of  public  acceptance.  The  results  of  any 
bank’s  advertising  can  only  be  checked 
by  the  growth  of  that  bank  over  a  span 
of  years.” 


RUNS  PAGE  1  FARM 
COLUMN  DAILY 


Stoughton  (Wi».)  Courier-Hub  Finds 
Plan  Has  Substantially  Increased 
Circulation — Writer  Visits 
Farms  Daily 

The  Stoughton  (Wis.)  Daily  Courier- 
Hub,  is  probably  the  only  daily  news- 
piapier  in  the  United  States  which  runs  a 
column  of  farm  news  on  its  front  page 
every  day. 

One  year  ago  the  publishers  decided 
that  something  must  be  done  to  establish 
the  p)ap)er  in  the  rural  districts  around 
Stoughton.  They  had  a  fair  circulation 
in  the  country  as  the  result  of  subscrip>- 
tion  contest  but  the  question  was  how  to 
keep  the  list  intact. 

I.  M.  Kalnes,  an  experienced  farm 
editor,  was  engaged  to  visit  every  farm 
within  a  radius  of  ten  miles  of  Stoughton 
and  write  daily  articles  on  his  visits.  He 
began  calling  on  the  Stoughton  farmers 
and  found  that  many  of  them  were  in¬ 
different  in  their  attitude  toward  the 
papier. 

The  left  hand  column  on  the  front 
page  was  reserved  for  the  farm  news 
with  the  heading  “Around  the  Rural 
Routes  With  The  Hub  Man.”  Mr.  Kalnes 
had  previous  expierience  with  farmers  and 
had  the  advantage  of  being  able  to  speak 
the  Norwegian  language  in  a  community 
in  which  that  nationality  predominated. 
He  knew  just  how  to  approach  them,  and 
it  wasn’t  long  until  the  attitude  of  the 
farmers  toward  the  paper,  Courier-Hub, 
was  entirely  changed.  New  subscriptions 
began  to  come  in  and  renewals  were  sent 
in  without  solicitation. 

Today,  as  the  result  of  close  contact 
with  the  farmers,  the  Courier-Hub  has 
almost  a  100  pier  cent  circul^ion  in  the 
farming  community  and  has  gained 
hundreds  of  friends. 

Mr.  Kalnes’  system  of  making  friends 
with  the  farmers  is  very  simple.  If  the 
farmer  does  not  hapipien  to  be  in  the  house 
when  he  calls,  he  goes  out  to  the  barn  or 
to  the  field  to  meet  him  and  extend  greet¬ 
ings.  He  talks  over  the  farmer’s  prob¬ 
lems  with  him. 

In  his  daily  articles,'  Mr.  Kalnes  tells 
about  the  members  of  the  family  and 
goes  into  detail  regarding  the  farm, 
buildings,  crops,  and  stock.  He  uses,  on 
the  average,  one-third  of  a  column  telling 
about  one  place.  Pictures  are  frequently 
used  of  people  and  of  buildings. 

A  classified  advertising  promotion  plan 
is  being  used  with  excellent  results 
among  the  farmers.  Subscribers  are 
given  a  coupcai  book  worth  $3.00,  each 
coupon  worth  25  cents  to  apply  on  the 
cost  of  any  classified  ad.  A  large  num¬ 
ber  have  taken  advantage  of  the  plan 
and  the  classified  column  is  gradually 
being  increased.  The  average  price  of 
these  classified  ads  is  50  to  75  cents. 


WINS  EDITORIAL  PRIZE 

H.  P.  Davidson,  editor  of  the  Wolf- 
ville  (N.  S.)  Acadian  won  the  contest 
conducted  by  the  National  Committee  for 
the  celebration  of  the  Diamond  Jubilee  of 
Confederation  to  determine  the  best  edi¬ 
torial  appearing  in  a  weekly  newspapier, 
dealing  with  the  Confederation  and  prog¬ 
ress  of  Canada.  Mr.  Davidson’s  editorial 
was  entitled  “Canada’s  Greatness.” 
Second  prize  went  to  W.  H.  Robertson, 
Goderich  Signal  while  C.  H.  Hale, 
Orillia  Packet  and  Times  received  third 
place. 


TAKE  AIR  TRIP 

L.  W.  Bailey  editor  of  the  Dallas  Dis¬ 
patch,  and  Theodore  H.  Barrett,  city 
editor  of  the  Dallas  News,  recently  made 
a  trip  in  a  National  Air  Transport  air¬ 
plane  to  Kansas  City  and  return,  on  a  test 
flight  prior  to  the  inauguration  of  regular 
aerial  piassenger  service. 


Imperial  well-liked 
in  the  ''Brass  City 

OATERBURY,  Connecticut,  known  as  the  “Brass 
'“L/  City  of  the  East”  is  fortunate  in  having  two  such 
alert,  up-and-coming  papers  as  the  Democrat  and  the 
Republicaru  Not  only  do  they  rank  high  in  Eastern 
newspaper  circles,  but  circulation  figures  bear  wit¬ 
ness  to  a  very  live  popularity  among  Waterbury  folk. 

Imperial  feels  entirely  at  home  in  Waterbury,  since 
both  the  Democrat  and  the  Republican,  tho  divided 
on  some  issues,  agree  in  the  use  of  Imperial  type 
metal  and  Plus  Plan  service.  The  experience  of  these 
and  brother  publishers  the  country  over,  has  demon¬ 
strated  that  Imperial  metal,  kept  in  constant  work¬ 
ing  trim  by  the  Plus  Plan,  will  last  indefinitely.  The 
remarkable  saving  in  metal  costs  easily  explains 
Imperial’s  rapidly  growing  clientele. 

Write  today  and  learn  how  the  Pitts 
Plan  can  be  adapted  to  your  shop. 

Imperial  Type  Metal  Company 

Manu/octuring  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 

Cleveland 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 
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•UR  OVN  VOQ!X> 

^  or  LetTbRS 


By  JAMES  MELVIN  LEE 


“OKiHTLV  or  wrongly  “Your  Money’s 
Wortli”  (The  Macmillan  Company) 
by  Stuart  Chase  and  F.  J.  Schlink  is  con¬ 
sidered  by  lay  rea<lers  to  cast  reflection 
m)on  American  newspapers  for  not  put¬ 
ting  the  interests  of  their  subscribers 
before  the  interests  of  their  advertisers. 
The  reading  of  this  volume  leaves  a 
distinct  impression  on  the  minds  of  many 
that  the  newspaper  is  a  party  to  a  swindle 
to  rob  the  ultimate  consumer  of  his  hard 
earned  dollars  through  getting  him  to  buy 
the  things  he  does  not  need  and  does  not 
want. 

The  authors  are  speaking  of  advertising 
campaigns  to  promote  sales  when  they 
say; 

The  mad  tea  party  has  infinite  variatiins. 
It  (jives  us  a  Mother’s  Day — for  the  especial 
deli(?ht  of  florists,  and  a  Father’s  Day — ^to  the 
joy  of  haberdashers.  For  all  we  know,  the 
undertakers — or  to  sound  the  modern  note,  the 
morticians — are  now  lobbying  for  a  Cyanide  of 
Potassium  Day,  subsequent  to  their  .campaign 
against  the  heinous  practice  of  burial  at  sea. 
The  Shoe  Sole  Manufacturers  would  have  us 
stand  up  more  and  the  National  Trouser 
Makers,  sit  down  more! 

Later  on  they  make  this  enlightening 
comment  along  the  same  line: 

Meanwhile  the  Neu*  York  World  crmmenling 
on  the  hard  times  due  to  overproduction  in 
the  diamond  industry,  and  the  wholesale  dump¬ 
ing  of  crown  jewels  on  the  market  since  the 
war,  sagely  advocates  that  the  diamond  mer¬ 
chants  fore-gather  and  finance  a  “get-engaged- 
oftener**  campaign! 

The  general  theme  of  the  volume  is 
well  given  in  this  quotation: 

There  is  the  magnificent  technique  of  ‘‘selling 
the  package/*  rather  than  what  the  package 
contains.  Gilt  paper,  shiny  nickel  boxes,  layers 
of  glassine  paper  and  tissue,  bright  colors,  rib¬ 
bons,  fancy  and  costly  printing,  the  shapes  of 
perfume  bottles — all  add  to  the  purchasing  ap¬ 
peal  and  with  singular  efficacy  detract  attention 
from  the  material  which  lies  embalmed  in  all 
this  glitter. 

The  authors  evidently  think  they  have 
proved  their  point  of  how  consumers  are 
swindled  through  advertising  when  they 
quote  a  medical  journal  as  saying  that 
“four  hundred,  ninety-five  dollars  worth 
of  Listerine  has  the  antiseptic  value  of  a 
cent’s  worth  of  corrosive  sublimate.” 

That  assertion  may  be  technically  true 
but  to  me,  at  least,  it  is  worth  the  differ¬ 
ence  in  price  to  know  positively  that  my 
family  at  my  summer  home  is  using 
Listerine  as  a  mouth  wash  and  not  a 
solution  of  corrosive  sublimate.  I  have 
never  tasted  corrosive  sublimate — neither 
have  the  authors  of  the  book  or  they 
would  not  l)e  alive  to  tell  the  story — but 
I  am  positive  that  Listerine  has  a  more 
agreeable  taste  than  the  deadly  poison 
which  has  such  antiseptic  value  and  which 
has  its  place  to  rid  an  infested  house  of 
the  vermin. 

Instead  of  advertisements  for  tooth 
paste  and  powder,  the  authors  would 


doubtless  prefer  to  have  newspapers 
insert  the  following ; 

“A  dentifrice  is  not  .i  theniiieutic  agent  for 
diseased  gum  tissue.  It  is  umler  no  c.rcum 
stances,  a  cure  for  or  even  a  preventive  of 
pyorrhea.  The  medicines  and  drugs  incorpor¬ 
ated  in  many  of  the  popular  and  widely  ad¬ 
vertised  dentifrices  are  valueless  and  only  afford 
the  manufacturers  selling  talks  to  get  their 
pn  duct  before  the  public.  I..aboratory  experi¬ 
ments  lead  an  investigator  to  conclude  th.at 
some  dentifrices  are  put  on  the  market  in 
utter  ignorance  of  the  dental  and  biochemical 
(trinciples  involved,  or  with  intent  to  mislead 
the  multitude.  The  dentifrice  really  plays  a 
minor  role  in  mouth  hygiene.” 

Possibly  the  airthors  believe  the  news¬ 
papers  are  fooling  their  readers  too  much 
Ity  ads  containing  ”big  endorsements”  of 
pnxlucts.  At  least,  they  print  a  letter 
from  which  the  following  is  taken; 

The  writer  will  be  glad  to  consider  arrang¬ 
ing  for  endorsements  of  commodities  or  prod¬ 
ucts  of  national  reputation  frem  Her  Majesty, 
the  Queen  of  Roumania. 

To  be  fair  to  the  volume,  however,  it 
must  be  said  that  its  authors  insert  many 
things  that  deserve  the  careful  attention 
of  newspaper  publishers  and  advertising 
managers.  For  instance,  it  quotes  the 
following  from  the  address  of  Doctor 
Arthur  J.  Cramp  of  the  .American  Medi¬ 
cal  .Association  before  the  Associated 
.Advertising  Clubs  of  the  World ; 

Are  there  any  patent  medicines  that  should 
be  advertised?  My  own  answer  to  the  ques¬ 
tion  is  that  I  do  not  know'  of  any.  The  very 
conditions  under  which  patent  medicines  are 
sold  make  such  sales  inimical  to  the  public 
health.  So  Icng  as  proprietaryship  and  se¬ 
crecy  of  composition  are  the  controlling  factors 
in  the  industry,  there  is  too  great  an  incentive 
to  fraudulent  and  misleading  claims.  So  long 
as  modern  advertising  methods  call  for  creating 
demands  instead  of  merely  filling  them,  the 
patent  medicine  business  will  continue  to  be  a 
vast  industry  of  playing  on  the  fears  of  the 
public  and  making  hypochondriacs  by  sugges¬ 
tion. 

The  authors  of  “Your  Money’s  Worth” 
frankly  lift  their  hats  in  honorable  salute 
to  the  Associated  .Advertising  Qubs  of 
the  World — as  the  .Association  was  then 
called — for  at  lea.st  listening  to  Doctor 
Cramp.  But  then  they  add,  “There 
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seems  to  be  no  shrinkage  of  tall  bottles 
wrapped  in  even  taller  stories,  on  these 
shelves.” 

Farther  along  in  the  volume,  in  th6 
chapter  headed  ’’.Along  Main  Street,” 
the  authors  ask  these  questions : 

How  many  of  us  kne  w  that  rice  wholesaling 
at  seven  cents  a  pound  becomes  puffeil  rice  at 
sixty-one  cents  a  pound;  wheat  wholesaling  a', 
two  and  a  half  cents,  puffed  wheat  at  sixty- 
eight  cents;  corn  at  one  and  a  fourth  cent.-, 
corn  flakes  at  twenty  cents  Is  the  puffing 
worth  the  mark-up? 

For  the  benefit  of  the  authors  I  will 
answer  one  question.  When  I  was  a 
youngster  and  u.sed  to  snatch  a  handful 
of  wheat  from  a  chute  in  a  local  grist 
mill.  I  would  say  that  the  puffing  was  not 
worth  the  mark-up.  But  now  when  my 
teeth  are  not  in  the  condition  they  were 
in  my  kid  days,  I  would  say,  as  1  eat  my 
puffed  wheat  in  the  morning,  that  the 
puffing  is  worth  the  mark-up. 

After  chatting  about  questionable  prac¬ 
tices  in  marketing  ice  bo.xes,  the  authors 
turn  to  beds.  What  they  have  to  say 
al)Out  the  marking  of  the  latter  through 
newspaper  advertising  is  nowhere  near 
.so  critical  as  an  article  which  I  read  in 
Editor  &  Publisher  some  time  ago  about 
the  advertising  of  a  certain  mattress. 

People  have  been  told  the  truth  about 
various  products  oftener  than  the  authors 
of  “A'  our  Money’s  Worth”  would  have 
you  believe.  New  York  City,  for  ex¬ 
ample,  once  made  a  sincere  attempt  to 
have  bread  bought  and  sold  by  weight. 
But  it  simply  could  not  get  the  people 
to  buy  bread  that  way.  Before  a  radical 
reform  can  be  hoped  for  on  the  part  of 
the  advertisers,  there  must  be  a  radial 
reform  on  the  part  of  the  ultimate  con¬ 
sumer-something  that  Messrs.  Chase  and 
Schlink  overloked. 

They  also  overlooked  a  number  of  very 
tine  things  that  have  been  done  for  the 
ultimate  consumer  bv  the  Kansas  State 
.Agricultural  College  at  Manhattan,  Kan., 
and  by  the  School  of  Retailing  at  New 
York  University.  The  Federal  Trade 
Commission  is  mentioned  frequently  in 
the  book  but  is  not  given  full  credit  for 
the  excellent  work  it  has  done  in  looking 
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after  the  interests  of  the  ultimate  coo. 
sumer. 

Two  chapters  deserve  an  O.  K  withooi 
any  qualifications.  They  are  tho,se  whict 
bear  the  headings  “Quack,  quack”  aji; 
"More  Quacks  and  Cure-alls.”  carefnj 
reading  of  these  two  chapters  ^ught  to 
help  the  advertising  department  of  aov 
.American  newspaper  to  pass  more  intelli, 
gently  uixm  much  copy  that  is  submittec 
for  publication.  The  authors,  however 
overlooked  many  of  the  high  standard 
adopted  for  medicinal  advertising  by  suet 
newspapers  as  the  Xcw  York  Times. 

In  general  “Your  Money's  Worth”  has 
much  to  be  commended.  It  also  has 
much  that  might  be  intelligently  criticised 
In  as  much  as  the  authors  ask  man\ 
questions  in  the  volume,  1  see  no  reasci 
why  I  should  not  ask  a  few  about  the 
volume  itself.  Why  was  such  an  e.xpen- 
sive  jacket  put  on  the  book?  .\n  ordi. 
nary  piece  of  cheap  brown  paper  would 
have  protected  the  volume  just  as  weO 
\Vby  was  so  much  money  spent  to  giy^ 
it  such  an  attractive  cover — one  of  the 
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most  attractive  covers  I  have  seen?  Why  They  were  married  in  Branford  where 
was  such  good  paper  used  in  printing  the  they  remained  for  several  years.  Then 
contents?  The  message  of  the  authors  taking  along  a  small  Mason  and  Hamlin 
would  have  been  just  as  forceful  on  a  organ,  they  went  West  to  become  mis- 
much  cheaper  grade  of  paper.  W'hy  sionaries  among  the  Indians.  Together 
wasn't  tlie  volume  put  out  simply  as  a  they  built  “crude  churches  on  the  plain, 
paper  edition,  and  thus  save  the  ultimate  carried  the  Cross  to  the  red  men,  suc- 
consumor  considerable  money?  Why  cored  the  emigrants  and  rendered 
have  the  publishers  spent  so  much  money  Christian  service  to  mankind.”  Hard¬ 
in  advertising  the  volume?  I  have  had  ships  they  had  in  plenty  but  never  a  cross 
enough  e.xperience  in  the  book  publishing  word  between  them. 

held  to  know  the  cost  of  composition,  the  They  passed  away  in  1905  within  a  few 
cost  of  printing,  binding,  etc.  Knowing  the  months  of  each  other,  and  they  sleep  in  the 
total  cost  fairly  accurately,  I  am  wonder- 
ing  whether  the  puffing-up  of  a  senes 

of  magazine  articles  is  worth  the  two  What  is  the  story  doing  in  “Our  Own 
dollars  asked  for  this  volume.  The  same  World  of  Letters”  ?  It  is  the  story  which 
logic  that  holds  for  puffing  up  a  cereal  opens  the  new  volume,  “Bob  Davis  Re- 
also  holds  for  puffing  up  a  serial.  But  calls  60”  just  published  by  D.  Appleton  & 
to  be  more  serious,  I  think  it  mighty  Co. — a  volume  of  true  stories  of  love  and 
worth  while  to  stimulate  the  demand  for  laughter  and  tears.  These  sixty  tales  of 
a  book  that  contains  so  much  excellent  real  life  also  appeared  on  the  editorial 


material  as  “Your  Money’s  Worth.” 

It  was  time  for  “thirty”  long  ago.  A 
refrain  of  a  popular  song  comes  to  my 
mind:  “Have  a  good  time,  don’t  get  mad. 


page  of  the  New  York  Sun  under  the 
title  “Bob  Davis  Recalls.” 

I  may  have  occasion  to  refer  to  this 
volume  again.  But  Bob  Davis  is  so  fond 


get  your  money’s  worth.”  I  have  had  of  the  unexpected  ending  and  so  many 
a  good  time  reading  the  book.  Its  con-  •••'•  •>  ■  >  ^  --  -  ~ 

tents  have  not  made  me  mad  although 
I  have  been  somewhat  critical. 

.\nd  I  have  got  my  money’s  worth  from 
the  volume  even  at  its  puffed-up  price. 


will  doubtless  take  this  tale  as  a  piece 
of  fiction  that  1  ought  to  quote  the 
snapper  that  Davis  puts  at  the  close. 


That  was  the  story  I  was  tellinR  the  Bishop 
at  the  Commodore  banquet;  and  for  the  eye 
of  my  friend  who  wanted  to  know  the  details 
»  •  •  I  take  this  occasion  to  impart  the  (tratifyinK 

truth  that  Sylvia  Nichols  and  her  minister  were 

rVERY  reader  of  Editor  &  Publisher  my  mother  and  father. 

^  who  glances  through  the  editorial  O.  Henry  at  his  best  never  gave  the 
page  of  the  New  York  Sun  knows  that  reader  a  greater  surprise  than  the  unex- 
Bob  Davis  is  publishing  many  recollec-  pected  twist  at  the  ending  of  this  short 
tions  under  the  standing  head,  “Bob  story. 

Davis  Recalls.”  Some  of  these  recollec-  ♦  ♦  ♦ 

tions  were  recently  brought  together  by  A  LFRED  A.  KNOPF  announces  an- 
Mr.  Davis  in  a  book,  “Over  My  Left  other  volume  in 


Shoulder”  (D.  Appleton  &  Co.).  To 
this  volume,  the  preface  was  contributed 
by  Irvin  S.  Cobb. 

Public  dinners  often  bring  about 


other  volume  in  a  series  of  hand¬ 
books  of  journalism.  The  new  volume, 
which  takes  up  the  subject  of  book  re¬ 
viewing  “as  practiced  in  contemporary 
newspapers,”  is  from  the  pen  of  Wayne 
strange  dinner  companions,  precisely  as  Card  of  Grinnell  College, 
practical  politics  is  said  to  bring  together  In  the  same  series  another  volume,  al- 
strange  bcd-fellows.  ready  scheduled  for  publication  in 

At  a  recent  public  dinner,  Davis  found  October,  is  “Printing  for  the  Journalist.” 

himself  at  the  same  table  with  the  Right  Its  author  is  Eric  W.  Allen,  Dean  of  the 

Reverend  William  Thomas  Manning.  School  of  Journalism  at  the  University 
D.D.,  LLD.,  Bishop  of  the  Protestant  of  Oregon.  Other  volumes  already  pub- 
Episcopal  Diocese  of  New  York.  To  lished  include  “What  is  News?”  by 
the  latter  between  the  soup  course  and  Gerald  W.  Johnson  and  “The  Column” 
the  meat  course,  Davis  told  a  nice  little  by  Hallum  W.  Davis, 
love  story,  quite  different  than  those  ♦  ♦  ♦ 

found  in  “Elmer  Gantry.”  ANOTHER  new  journalism  book 

“Why  don’t  you  write  that  for  your  scheduled  for  immediate  publication 

Sun  column,”  said  the  Bishop.  “It  is  is  one  dealing  with  news  and  its  mode  of 

a  P*rf^  love  story.”  ^  ^  ^  treatment  by  American  newspapers.  It  is 

Perhaps,  some  day,  replied  Davis.  to  tjg  published  by  George  H.  Doran  and 
After  the  dinner  was  over  a  friend  rnmnanv 
remarked,  “I  saw  you  talking  the  Bishop  ^ 
to  death.  What  were  you  telling  him?” 

“Watch  the  Sun,”  replied  Davis.  “You 
will  find  it  there.” 

“If  you  see  it  in  the  Sun,  it  is  so” 
is  the  slogan — or  used  to  be— of  the  Sun. 

Davis  printed  the  story.  It  told  about  .  r  .  •  ..t-.  c 

a  girl,  Sylvia  Nichols  by  name,  whose  s«PP'-«s.  may  be  found  in  The  Secret 
father  conducted  a  foundrv  in  Bridge-  J/ess 'n  Belpum  by  Jean  Massart.  vice- 
port.  She  is  the  heroine.  ’The  hero  is  director  of  the  Oass  of  Sciences  in  the 
the  son  of  a  prosperous  naval  outfitter  Academy  of  Belgium.  An  Engi.sh 

in  the  same  city.  The  heroine  sang  in 

the  church  choir  but  the  hero  was  the  published  by  E  P  Dutton  &  Co. 

nllage  cut  up  article  in  The  Independent  for  Sep- 

One  crisp  Sunday  morning  the  latter  6-  1919  tells  how  Libre  Bel¬ 
aid  the  former  sing  a  Lred  solo.  out-tricked  Von  Bissing. 

The  rest  of  the  story  tells  itself.  Cutting  \Mi.tl(xk.  .American  amtossador  to 

the  courtship  short  and  deleting  the  chat  ^  'i  T  i 

to  the  father,  I  need  only  to  give  the  ^ppleton  &  Co.)  also  tells  how  La 
reply  of  the  girl  •  ^  ^  Libre  Belgique  appeared  with  irresrula 

‘I  am  honored  by  your  proposal.  I  esteem 
admire  you.  I  fwl,  however,  that  I  should 
•™ne  my  state  of  mind  concerninit  my  choice 
01  a  husband.  I  wish  to  dedicate  my  life  to 


A  CORRESPONDENT  wants  to  know 
where  he  can  find  information 
about  La  Libre  Belgique.  The  best  in¬ 
formation  about  this  little  newspaper 
which  the  Germans  were  never  able  to 


Belgique  appeared  with  irregular 
regularity  on  Von  Bissing’s  table. 

SOUTHERN  A.  P.  GROUP  MEETS 

Representatives  of  the  Associated 

. . _  . .  _  _ _  Press  and  of  seven  North  Carolina 

to'.  You  may  not  he  so  inclinH,  nor  is  it  fair  morning  newspapers  held  a  conference  at 

the  Hotel  Cl»rlotte.  Aug.  27,  to  disco,. 
TOO  feci  that  you  could  .  .  .  .”  problems  of  the  news  service  in  the  state. 

TL.  .  Those  present  were:  W’.  F.  Caldwell,  of 

young  man  accepted  the  challenge  Atlanta,  Ga.,  news  editor  of  the  Southern 
simply  asked  the  girl  to  decline  Division  of  the  A.  P.;  J.  H.  Jenkins 


^  T  w  laii  ucuiwehic  my  lllC  lU 

effort  and,  all  things  being  equal,  I 
forward  to  becoming  the  wife  of  a  minis- 


and 


a  M  l  •  7.^ — X  me  r,;  j,  n.  jenKins 

3"^  J-  E-  Williamson,  of  the  Charlotte 
This  she  agreed  to  do  and  the  bureau ;  William  P.  Sharpe  and  J.  Worth 
3^g  man  went  to  New  York  to  become  Bacon,  of  the  Winston-Salem  Journal; 
a  student  in  a  theological  seminary.  A.  L.  Stockton.  Greensboro  News; 
^ler  ^aduation  he  went  to  a  little  Frank  Smethurst,  Raleigh  News  and  Ob- 
c  m  Branford,  Conn.,  to*  preach  his  server;  Captain  John  D.  Langston  and 
wst  Krmon.  At  its  close  the  girl  walked  Henry  Belk,  Goldsboro  Neivs:  R.  B. 
e  aisle,  put  her  hands  in  those  of  Page  and  Lament  Smith.  Wilmington 

1^  y°"."/„m'nister  and  said,  “I  will  be  Star,  and  J.  A.  Parham.  Charlotte  Ob- 
your  wife.” 


Somewhere  In  This 
Old  U.S.A.  There  Is 
A  Publisher  Who 
Wants  To  Meet  Me— 
And  I  Want  To 
Meet  Him 


One  of  the  best  known  newspaper 
men  in  the  country  wants  to  get  in  touch 
with  a  publisher  who  is  seeking  an  execu¬ 
tive  qualified  to  serve  as  his  assistant  or 
to  take  complete  charge  of  his  advertis¬ 
ing  department. 

For  five  years  the  writer  of  this  ad¬ 
vertisement  has  been  connected  with  one 
of  Americans  most  successful  news¬ 
papers.  He  has  an  invaluable  back¬ 
ground  of  editorial,  circulation  and 
advertising  experience.  He  has  ad¬ 
dressed  practically  every  leading  adver¬ 
tising  club  in  the  country.  He  can 
furnish  references  that  are  a  tribute 
to  his  ability  and  personality.  He  is 
married,  in  his  early  thirties  and  phys¬ 
ically  fit. 

He  seeks  a  connection  where  his  ac¬ 
complishments  will  bring  their  rewards; 
where  there  is  a  real  job  to  be  done  and 
where  he  can  have  unlimited  oppor¬ 
tunities  and  the  assurance  of  permanency 
with  an  organization  that  is  human  and 
appreciative. 


Box  C-950 
Editor  &  Publisher 
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WHAT  OUR  READERS  SAY 


The  feature  service  issuing  the  series  few  score  German  aviators  have  crossed 
obviously  realizes  it  is  handling  dynamite  the  Atlantic  and  the  war  debt  is  squared, 
for  throughout  the  promotion  material  a  series  on  German  war  heroes  will  be 
are  reassurances  in  effect  that  “we  good  stuff. 


OGLE  ASKS  A  QUESTION  RADIO  ADVERTISING  Americans  are  fair-minded’’  and  “have 

forgotten  the  war  and  ‘  right  or  wrong 

To  Editor  &  Publisher;  \our  article  To  Editor  &  Publisher:  ipur  Aug,  German  soldier  was  a  brave  man,” 
on  combination  newspapers  in  the  issue  13  edition,  page  4,  reviews  the  first  false  etc.  In  addition  the  service  includes  an 
of  Aug.  13,  implies  a  criticism  of  “reso-  radio  advertising  case  before  the  Federal  editorial  for  use  with  the  series.  The 
lution  framers  ”  who  treat  the  question  Trade  Commission.  Before  the  recent  editorial,  needless  to  say,  excuses  the  ap- 
“in  the  most  general  terms  in  spite  of  International  Advertising  Association  pearance  in  “(Name  of  your  paper)’’  of 
differences  in  individual  _  characteristics  meeting  at  Denver  I  expressed  my  dis-  rhg  series,  reiterating  the  promotion 
of  the  various  combinations.”  To  be  approval  of  radio  advertising,  unless  justifications  in  even  more  pronounced 
very  specific,  therefore,  I  would  like  to  broadcasters  read  from  copy  which  has  form. 

ask  this  question;  How  can  you  justify  been  scrutinized  by  some  competent  and  With  due  regard  to  the  service  com- 
the  policy  of  those  58  newspapers  who,  unbiased  official.  Better  still,  in  my  nany’s  creditable  performances  in  the 


the  policy  of  those  58  newspapers  who,  unbiased  official.  Better  still,  in  my 
according  to  your  summary,  sell  space  opinion,  would  be  strict  regulation 


the  series,  reiterating  the  promotion 
justifications  in  even  more  pronounced 
form. 

With  due  regard  to  the  service  com¬ 
pany’s  creditable  performances  in  the 
feature  line,  I  cannot  help  but  think  it 


Yours  truly, 

T.  G.  Hallinan, 

Managing  Editor,  Winter  Haven  (Fla.) 
Daily  Chief. 


SEEKS  GEO.  H.  DONOHUE 

To  Editor  &  Publisher:  Will  you  be 
so  good  as  to  let  me  know  whether  you 
know  where  George  Harris  Donohue  can 
be  reached  by  letter.  Mr.  Donohue  has 
been  in  newspaper  work  for  many  years 


. . .•■j,  -r---  -I - .  ........  ..-bu.........  icaiurc  line,  1  eaiiiiui:  iicip  uui  xniiiK  ii  ,  y  r__  tVia* 

separately  to  local  advertisers,  but  only  through  a  licensed  broadcaster,  same  to  has  erred  seriously  here.  The  feature  ^  am  in  nopcs  tnat  lor  iriai  reason 

in  combination  to  national  advertisers?  be  under  bond.  I  base  my  statements  on  company’s  own  defense  of  the  series  is  ;  know  of  someone  who  knows 

If  the  local  retailers  are  entitled  to  buy  evidence  obtained  here  in  Salt  Lake  City  ample  proof  it  knows  there  will  be  I’*™' 

space  in  either  of  the  publications, _  can  where  we  have  received  frequent  com-  criticism  of  the  stories.  Were  the  series  .u  ^ 

you  suggest  any  reason  why  the  national  plaints  on  “loose”  advertising  statements  to  be  read  only  by  students,  history  connects  with 


you  suggest  any  reason  why  the  national  plaints  on  loose  advertising  statements  to  be  read  only  by  students,  history  u’  •  " 

advertiser  should  not  be  allowed  to  do  made  over  the  radio.  In  my  opinion  “bugs  ”  or  professors  of  political  economy  the  Hcarst  papers,  m  ^ew  York, 
the  same  thing?  this  matter  should  be  regulated  before  possibly  there  would  be  no  come-back  I  have  been  wanting  for  a  very  long  tii 

The  usual  answer  that  many  local  re-  errors  and  misrepresentation  have  gained,  on  them.  This  will  not  be  the  case.  fios^ton^ears'^go^Lt  hav^e 


The  usual  answer  that  many  local  re-  errors  and  misrepresentation  hax 
tailers  cannot  afford  to  buy  the  com-  too  much  headway, 
plete  coverage  of  the  two  papers  is  no  Edgar  M.  Led  yard.  President 
answer  at  all.  There  are  many  national  tising  Club  of  Salt  Lake  City. 

advertisers  who  are  in  exactly  the  same  - 

position.  OBJECTS  TO  GERMAN  SERIES 

I  am  sure  the  members  of  the  Asso-  t-  r-  or. 

ciation  of  National  Advertisers  would  be  '^9  f^oiJOR  &  Pubusher:  \) 


»,ng  Club  of  S,l,  Uko  City.  ,ha  »,r.  wl^  s,i«  fbTSo 

OBJECTS  TO  GERMAN  SERIES  I  can  you  if  you,  ml.  give  me  ^ 


would  appreciate  the  kindness  more  than 
I  can  tell  you  if  you  will  give  me  any 


To  Editor  &  Publisher:  We  are  in 


interested  in  hearing  a  logical  answer  to  of  the  first  installment  and  pro-  ^  newspaper  man,  1  maintain  that  Ger- 

inicresicu  HI  a  ^  aiiswc  i  matter  on  a  series  of  arfirlec  on  many  should  bear  the  burden  of  winning 

this  question  from  a  publisher  of  this  luaucr  on  a  series  ot  articles  on  ,  ,  .  ,  ,  e  losi,  as  ait.  tjohuhuc  seems  lu  ue— 

type  of  enforced  combination.  IifJ  thi  Ameriran  newsna^^^i  although  doubtless  there  are  any  num- 

Yours  truly,  issued  by  one  of  the  largest  feature  ser-  the  world  not  the  American  newspape  s.  people  who  know  where  he  can 

Arthur  H.  Ogle,  ,>n  the  newspaper  world.  I  al-  ^o  in  the  name  of  common-sense  news-  addressed,  but  I  surely  have  been  un- 

Secretary-Treasurer,  Association  of  .have  told  the  feature  company  what  P^.^T  Practice,  why  try  to  kia  tne  fortunate  in  not  being  able  to  run  across 

National  Advertisers.  I  think  of  the  series  and  I  am  repeating  m'lhons  out  of  their  atti  ude  toward 

my  sentiments  to  you  m  the  hope  that  Germany  ?,  A  few  more  flights,  Berlin  through  what  medium 

/-sfVsAo  Al--..*  _ i.! _  fr\  Y  fnr  #»vjimnlp  will  nn  mnrp  «  .  r.  .  .  •  .  i 


no  anu  wno  wouiu  regaru  any  sue.,  j^f^^rmation  you  may  have,  or  make  any 
les  as  purely  German  propganda  As  tion  as  to  how  to  go  about  finding 

newspaper  man,  I  maintain  that  Ger-  ,  u  annar.n.u 


a  newspaper  man  who  is  so  apparently 
“lost,”  as  Mr.  Donohue  seems  to  be— 


my  sentiments  to  you  m  the  hope  that  i^ermany  r  lew  more  n.gms,  ocr....  through  what  medium 

other  editors  will  proffer  their  reactions  to  New  York  for  example,  will  do  more  j  should  try  to  get  in  touch  with  him? 
in  your  columns.  I  take  it  for  granted  m  hours  to  accomplish  the  same  really  means  a  lot  to  me  to  have  this 
^ the  series.  purple  than  all  the  series  on  German  wiped  off  the  slate — and  I  would  be 

First  of  all  I  object  strenuously  to  the  war  heroes  that  pn  be  compiled.  Why  a^^-fuUv  grateful  if  you  can  help  me  in 
publication  of  such  a  series.  I  know  of  ‘tot  let  nature  and  time  take  their  course  matter. 

course  our  paper  is  not  compelled  to  use  a'ld  heal  the  sores?  They  can’t,  these  '  M  Auldyn, 

it— but  some  papers  may.  Why  is  such  sores,  be  cured  with  cathartics.  If  we  General  Delivery, 

a  series  necessary?  What  good  will  it  must  have  a  series  on  war  heroes,  then  Newark,  N.’j. 


FALL  RIVER  HERALD-NEWS  IN  NEW  PLANT 


MR  WALKER’S  STATEMENT  your  columns.  I  take  it  for  granted  m  32  hours  to  accomplish  the  same 

E.  &  P.  has  read  the  series.  purpose  than  all  the  series  on  German 

August  pirst  of  all  I  object  strenuously  to  the  war  heroes  that  can  be  compiled.  Why 

To  Editor  &  Publisher;  It  chafed  publication  of  such  a  series.  I  know  of  “ot  let  nature  and  time  take  their  course 
my  tender  sympathies  to  read  of  the  futile  course  our  paper  is  not  compelled  to  use  heal  the  sores?  They  can’t,  these 

efforts  made  by  your  paper  to  reach  me  in  it— but  some  papers  may.  Why  is  such  sores,  be  cured  with  cathartics.  If  we 
remotest  Brooklyn  for  a  statement  re-  a  series  necessary?  What  good  will  it  must  have  a  series  on  war  heroes,  then 
garding  the  disagreement  between  the  do?  Will  it  increase  circulation  or  let  us  start  with  Americans  and  in  turn 
American  Mercury  and  the  Herald  stimulate  good  will?  What  percentage  take  up  the  French,  British,  Belgian  and 
Tribune  as  to  whether  I  was  discharged  of  readers  will  enjoy  or  approve  and  how  Italians.  Possibly  when  these  have  run 

or  resigned.  It  seems  that  my  name  and  many  will  disapprove?  the  gauntlet  of  our  column  rules  and  a 

address,  appended  to  one  of  my  letters 

quoted  in  your  story,  might  have  fur- - - — 

FALL  RIVER  HERALD-NEWS  IN  NEW  PLANT 

of  the  Editors  and  Publishers.  _ _ 

I  had  tried  to  avoid  publicity  in  this _ _ 

incident  but  since  your  paper  solicited,  I 
^ders^and,  and  printed  a  statement  from 

haps  I  may  as  well  request  brief  space  in 

newspaper  men  about  town. 

As  a  more  or  less  guilty  bystander  in  ' 

this  publishers’  duel,  I  am  impelled  only 

by  an  inelegant  disgust  to  quote:  - 


PRESS  AGENT’S  CODE 

To  Editor  and  Publisher:  1  note  in  year 
issue  for  Aug.  20,  page  37,  column  2,  an 
interesting  story  on  “First  Ethics  Code  for 
Publicity  Men  Drawn,”  in  which  you  gir* 
the  code  principles  promulgated  for  publicity 
workers  by  the  students  in  the  University  oil 
Wisconsin,  section  of  journalism. 

Although  the  story  is  an  interesting  one,  it 
is  slightly  misleading  since  the  Theatrical  Prcsi 
Representatives  of  America,  which  was  formed 
about  5  years  ago  and  now  embraces  in  its 
membership  the  leading  theatrical  press  r^ 
resentatives  of  the  United  States  with  its  allied 
newspapers,  drew  up  a  code  of  ethics  which 
w^  incorporated  in  its  first  construction,  and 
this  code  has  been  religiously  adhered  to  by  its 
members  and  enforced  by  its  officers. 

Although  a  code  of  this  kind  was  sent  to  you 
some  time  ago,  we  were  not  surprised  that  it 
was  not  used,  but  perhaps  in  view  of  the  fact 
that  you  credit  the  University  of  Wisconsin 
with  having  drawn  up  the  first  code,  you  may 
be  interested  in  reprinting  the  code  drawn  np 
five  years  ago  by  this  association. 

The  principal  points  are  as  follows: 

“To  bring  together  in  a  professional  and 
fraternal  relation  all  those  theatrical  press 
representatives — both  men_  and  women — who 
are  eligible  for  membership. 

“To  maintain  the  strictest  ethics  and  m 
uphold  only  those  practices  which  are  fair 
and  honorable. 

“To  secure  and  maintain  an  equitable  con¬ 
tract.  fair  alike  to  employee  and  employer. 

“To  encourage  its  members  to  merit  the 
esteem  and  confidence  of  business  associates 
by  rendering  faithful  and  efficient  service 
at  all  times. 

“To  urge  its  members  to  gain  and  retail 
the  unbounded  respect  of  the  press  and  the 

?ublic  alike  by  a  conscientious  regard  for  the 
acts  in  all  advertising  and  rr.iding  materiaL 
“To  help  eradicate  by  close  co-operation 
with  whomsoever  may  be  concerned  any  and 
all  irregularities  and  evils  which  may  he 
brought  to  its  notice.” 

It  is  admitted  that  if  a  more  comprehensive 
code  of  ethics  than  the  above  can  be  drawn, 
it  is  not  known  to  the  members  of  this  asso¬ 
ciation. 

Dixie  Hines.  Chairman. 

Publicity  Committee. 


JOINS  TEACHING  STAFF  . 

Fred  M.  Pownall,  editorial  writer  on 
the  old  Des  Moines  Capital  and  recently 
in  charge  of  the  bureau  of  accuracy  of 
the  Des  Moines  Register~Tribune-Capitii, 
has  been  appointed  university  editor  and 


Well,  what  Catnbronne  said  to  Mait-  Fpjjg  (Mass.)  Herald-News  new  equipment  also  includes  11  Inter-  assitant  professor  in  the  school  of  jour- 

I^d.  ere  the  English  fire  made  smooth  ^  has  moved  into  its  own  new  four-  types  and  a  Ludlow  type  caster,  nalism  at  the  University  of  Iowa.  Mr. 

against  the  sinking  story  plant.  On  the  first  floor  the  advertising  and  Pownall  has  been  associated  with 

light  of  day,  say  I  to  you,  and  all  of  The  newspaper,  of  which  E.  D.  Toohill  bookkeeping  departments  are  housed ;  the  Moines  newspapers  the  last  12  years.  He 
•  •  •  is  general  manager,  is  occupying  the  en-  second  is  given  over  to  editorial;  the  is  an  alumnus  of  the  University,  takinj 

Yours  truly,  tire  building.  A  new  Hoe  sextuple  press  third  composing;  and  the  fourth  photo-  his  B.  A.  degree  in  1911  and  M.  A  o 

W.  M.  Walker.  has  been  installed  in  the  basement,  and  engraving.  1913. 
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TEXAS  NEWS  MAN  DIES 

The  body  of  Mike  Welker,  veteran 
southeast  Texas  newspaperman  and  until 
a  short  time  before  his  recent  death  at 
Beaumont  active  editorial  writer  for  the 
Beaumont  Enterprise,  has  been  taken  to 
Winchester,  Tenn.,  for  burial.  Welker, 
age  53,  succumbed  to  throat  infection. 
Heading  the  list  of  honorary  pallbearers 
were  former  Goy.  W.  P.  Hobby  and  J.  L. 
Mapes,  co-publishers  of  the  Beaumont 
Enterprise  and  Journal.  Hobby  also  is 
president  of  the  Houston  Post-Dispatch. 
It  was  Welker,  who  as  a  reporter  for  the 
Dumont  Journal  and  correspondent  for 
outside  papers,  in  1901  told  to  the  world 
the  story  of  the  first  gusher  in  the  cele¬ 
brated  Spindletop  oil  field. 


P.  A.  BARRETT 

P.  A.  Barrett,  69,  of  Scranton,  dean  of 
the  newspaper  writers  in  northeastern 
Pennsylvania,  died  Aug.  28  after  a  brief 
illness.  He  was  editor  of  the  Catholic 
Light,  official  organ  of  the  Scranton 
Roman  Catholic  diocese  and  for  31  years 
was  correspondent  for  the  £/»uVa  (N.  Y.) 
Telegram  when  it  operated  Scranton 
and  Wilkes-Barre  editions.  At  one  time 
Mr.  Barrett  was  also  owner  and  editor 
of  the  Scratiton  (Pa.)  Times.  He  ob¬ 
served  his  50th  year  in  the  newspaper 
business  about  a  year  ago. 


Obituary 

JOSEPH  BURRAL,  for  years  an  ad- 
J  vertising  writer  in  Scranton  and 
Pittsburgh,  died  recently  at  the  State 
hospital,  Scranton,  from  self-inflicted 
ts-ounds.  Burral  several  months  ago 
shot  and  killed  his  wife  and  then  turned 
the  gun  on  himself.  Mr.  Burral  was  one 
of  the  founders  of  the  Scranton  Adver¬ 
tising  Qub  and  was  widely  known  in 
newspaper  circles  in  the  northeastern 
part  of  Pennsylvania. 

Mrs.  B.  H.  Thomas,  wife  of  the  edi¬ 
tor  of  the  Gurdon  (Ark.)  Times,  died 
recently  after  an  illness  of  four  years’ 
duration.  Mr.  Thomas  has  been  treas¬ 
urer  of  the  Arkansas  Press  Association 
for  several  years. 

Euzabeth  M.  Smith,  for  many  years 
secretary  to  the  late  Eugene  Moriarty 
when  he  was  publisher  and  editor  of  the 
Worcester  (Mass.)  Evening  Post,  died 
.\ug.  24  at  Worcester. 

0ns  Fleming,  31,  Jonesboro,  Ark., 
newspaper  man,  died  Aug.  27  at  the  home 
of  his  parents,  after  a  long  illness.  He 


had  been  connected  with  the  Jonesboro 
Evening  Sun  for  some  time. 

Charles  S.  Ferguson,  74,  for  more 
than  half  a  century  a  newspaper  writer 
and  publisher  in  Jeffersonville,  Ind.,  and 
Clark  county  and  a  notable  figure  in 
Indiana  journalism,  died  Friday,  Aug. 
27,  at  the  Kentucky  Baptists’  hospital, 
Lx>uisville.  He  started  the  Charlestown 
Herald,  weekly,  and  later  was  city  editor 
of  the  Jeffersonville  Evening  Nezvs.  For 
more  than  a  quarter  of  a  century  he 
served  as  correspondent  for  Louisville 
and  Indianapolis  dailies. 

Ch.^rles  H.  Smith,  70,  advertising 
executive  associated  with  Berry  Brothers, 
Detroit  varnish  firm,  for  the  past  50 
years,  died  at  his  Calvert  Avenue  home 
in  Detroit,  Friday,  Aug.  26.  As  the  first 
advertising  manager  for  Berry  Brothers, 
Mr.  Smith  coined  such  descriptive  and 
now  well-known  trade  names  as  “Liquid 
Granite,’’  “Luxeberry  Wood  Finish.” 
“Berrycraft,”  etc. 

P.  L.  McGreal,  for  many  years  with 
the  Oil  City  (Pa.)  Derrick  died  at 
Houston,  Tex.,  on  Aug.  27. 


KEY  TO  CONSUMER  BUYING 
ABIUTY 


(Continued  from  page  12) 


plays  an  increasingly  important  part  as 
the  cost  of  the  commodity  increases. 

For  that  reason,  population  is  given  a 
weight  of  90  per  cent  in  the  first  column, 
and  income  is  weighed  at  10  per  cent,  the 
income  factor  being  the  number  of  U.  S. 
income  tax  returns  made  by  the  com¬ 
munity  under  consideration.  In  (Zlass  II, 
the  weights  are  population,  70  per  cent, 
income,  30  per  cent ;  in  Class  III,  popu¬ 
lation,  50  per  cent,  income,  50  per  cent; 
in  Class  IV,  population,  30  per  cent,  in¬ 
come  70  per  cent ;  in  Class  V,  population, 
10  per  cent,  income,  90  per  cent.  In 
Qass  VI,  the  income  factor  is  the  num¬ 
ber  of  returns  for  incomes  of  more  than 
$10,000,  weighted  at  90  per  cent  and 
population  at  10  per  cent. 

The  resultant  figure  in  each  column 
can  be  used  as  the  community’s  percent¬ 
age  of  the  entire  nation’s  purchasing  ca¬ 
pacity,  by  the  insertion  of  a  decimal 
point  four  places  from  the  right.  Missis¬ 
sippi,  for  instance,  appears  in  the  table 
as  having  1.4548  per  cent  in  Class  I ; 
1.2143  per  cent  in  Class  IT;  .9738  per 
cent  in  Class  III;  .7333  per  cent  in  Oass 
IV ;  .4928  per  cent  in  Class  V ;  and  .4 
per  cent  in  Class  VT. 


chart  shows  the  relative  variation  for  the  State  of  Mississippi  above  or 
Wow  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10.000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 


INDIANA 

A  salesman  who  travels  thru  Indiana  always 
sends  in  good  sales  reports  accompanied  by  sub- 
steuitial  orders.  He  finds  advertised  merchandise 
easy  to  sell  because  he  gets  whole  hearted  co-opera¬ 
tion  from  the  dealer. 

There  is  a  good  reason  for  these  good  sales  reports 
and  good  business.  Indiana  is  a  market  that  very 
rarely  encounters  dull  times.  So  diversified  are  its 
industries,  so  rich  its  agricultural  crops,  that  the 
people  are  always  one  step  ahead  of  prosperity. 

The  people  as  a  class  are  very  enterprising  and 
energetic.  Not  only  do  they  know  how  to  earn 
money  but  they  are  known  to  live  well  and  enjoy 
life. 

No  national  advertiser  can  make  a  mistake  if  he 
concentrates  his  efforts  on  this  rich  market.  He 
is  always  assured  of  a  steady  volume  of  business. 


•SM 


**Columbus  Republican  . (El 

•*Fort  Wayne  Journal-Gazette  . (M) 

**Fort  Wayne  Journal-Gazette . (S) 

•*Fort  Wayne  News-Sentinel . (Et 

fFrankfort  Times  . (M&S) 

**Gary  Evening  Post-Tribune  . (E) 

••Huntington  Press  . (M&S) 

••Indianapolis  News  . (E) 

••Lafayette  Journal  &  Courier. .  13  RU 

tfLa  Porte  Herald-.4rgU8  . (El 

••Marion  Leader  Tribune  . (M&Sl 

ttShelbyville  Democrat  . <E( 

••South  Bend  News-Times  . .  18*288  ( 

••South  Bend  News-Times  . (SI 

••South  Bend  Tribune. .. (SI  23,482.  ..(El 
••Terre  Haute  Tribune  . (B^Sl 


Circulation 

Rate  for 
5.000 
lines 

5,027 

.03 

38,539 

.08 

30,255 

.08 

44.217 

.10 

8.231 

.04 

17,002 

.06 

5.058 

.03 

130,079 

.25 

\\  21,744 

.06 

6,839 

.04 

9,898 

.04 

4.063 

.025 

28.146 

.07 

26.421 

.07 

24.351 

.07 

22.973 

.06 
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21  NEWSPAPER  ADS 
HELPED  DETROIT 

City  Boosts  Appropriation  to  $700,000 

Following  Success  of  Small  Initial 
Campaign — Estimate  Tourists 
Spent  $105,000,000  in  1926 

It  was  a  case  of  one  little  taste  in- 
yiting  a  full  helping  in  Detroit. 

Last  year  this  city  undertook  its  first 
organized  advertising  campaign,  placing 
21  advertisements  in  newspapers  of  the 
south,  east  and  central  states.  Then  it 
was  that  those  people  who  have  their 
cars  to  the  ground  actually  heard  one  of 
those  bangs  that  are  forever  being  talked 
about.  This  small  initial  campaign  went 
over  in  just  that  way. 

Business  men  of  the  city  formed  the 
Greater  Detroit  Committee,  Inc.,  imme¬ 
diately,  and  $700,000  was  rai.sed,  approxi¬ 
mately  $400,000  of  which  is  to  he  used 
mainly  in  advertising  in  the  leading  news¬ 
papers  of  the  country.  Detroit  copy  is 
now  appearing  in  40  newspapers  from  the 
.Atlantic  Coast  to  the  Alississippi  and 
from  the  Gulf  of  Mexico  to  Canada. 

The  first  small  drive  brought  Detroit 
the  greatest  tourist  and  convention  year 
in  its  history.  The  convention  bureau 
estirnated  that  $105,000,000  was  left  by 
tourists  in  Detroit  in  1926. 


The  present  campaign  is  gaining  even 
more  impressive  results,  according  to  J. 
Lee  Barrett,,  vice-president  of  the  bureau. 
Copy  was  first  placed  last  April  in 
southern  newspapers.  -As  warmer 
weather  approached,  newspapers  of  the 
north  were  added  until  the  total  of  40 
was  reached. 

“Thousands  of  inquiries  have  poured 
into  the  bureau's  office,”  Mr.  Barrett 
said.  “They  have  come  from  every  part 
of  the  United  States,  from  Canada, 
South  America,  Europe  and  .Asia.  , 

“With  all  this  advertising  and  pub¬ 
licity,  the  question  arises:  Was  the  cam¬ 
paign  successful  ?  The  answer  to  this 
may  be  found  in  two  places.  One  is  the 
number  of  inquiries  for  detailed  informa¬ 
tion  about  Detroit  and  the  number  of 
visitors  in  the  city  during  the  summer, 
and  the  other  is  the  number  of  conven¬ 
tions  coming  here  in  1928. 

“There  are  93  conventions  already 
booked  for  1928.  The  37th  Triennial 
Conclave  of  the  Grand  Encampment 
Knights  Templar  U.  S.  of  .America  is 
already  planning  and  working  out  ar¬ 
rangements  for  the  encampment  of  the 
order  on  July  15,  1928.  The  committee 
estimates  that  300,000  delegates  will  at¬ 
tend.  The  Convention  Bureau  put  a  con¬ 
servative  estimate  of  lOO.OCX)  as  the  num¬ 
ber  of  delegates  that  will  attend  the  con¬ 
vention.” 


GRAYBEARDS  AT  BANQUET 

Three  Men  Have  Worked  for  Detroit 
Free  Press  Total  of  175  Years 

George  M.  Mulford  has  for  the  last 
60  years  been  engaged  in  the  service  of 
the  Detroit  Free  Press.  That  fact  was 
made  the  occasion  recently  of  a  celebra¬ 
tion  in  Detroit,  when  40  fellow  workers 
banqueted  their  veteran  colleague. 

Mulford  is  a  member  of  the  circula¬ 
tion  department.  Flanking  him  at  the 
banquet  table  were  Ben  O’Connor,  stereo- 
typin.g  department,  and  Frank  O’Connell, 
member  of  the  composing  room  staff. 
These  three  men  have  spent  a  total  of 
175  years  working  for  the  Free  Press. 
O’Connor  has  served  for  59  and  O’Con¬ 
nell  for  56  years. 

William  H.  Pettibone,  general  manager, 
has  completed  his  39th  year  on  the  same 
Detroit  newspaper. 

METAL  RESEARCH  URGED 

Charles  F.  Hart,  New  York  Times, 
Hopes  for  Better  Alloy 

.\n  alloy  could  be  developed  for  print¬ 
ing  plates  and  type  casting  which  would 
be  far  superior  to  the  lead,  tin  and  anti¬ 
mony  now  used,  in  the  opinion  of 
Charles  F.  Hart,  mechanical  superintend¬ 


ent  of  the  Xew  York  Times.  He  believes 
that  metallurgists  have  not  devoted  the 
time  and  attention  to  type  metal  that  it 
deserves. 

“.Aluminum,  or  some  aluminum  alloy, 
is  now  being  used  for  printing  plates  in 
a  few  commercial  plants,  although  it  is 
not  now  practical  for  newspaper  work," 
Mr.  Hart  has  pointed  out  in  a  bulletin 
sent  to  members  by  the  mechanical  de¬ 
partment  of  the  .American  Newsiaper 
Publishers  .Association.  W.  E.  Wines  is 
director  of  this  department. 

Mr.  Hart  laid  stress  upon  the  im¬ 
portance  of  keeping  the  stereotype  metal 
in  g(X)d  condition  and  of  proper  com- 
jxtsition. 

"Good  metal  is  necessary  for  production 
of  a  good  stereoplate.”  the  bulletin 
(juotes  Mr.  Hart  as  saying,  “and  if  the 
press  room  is  given  good  jtlates  press 
room  troubles  are  90  per  cent  over.” 


OCCUPIES  NEW  PLANT 

The  Chicopee  (Mass.)  Herald,  semi¬ 
weekly,  has  just  moved  into  its  new 
building  at  73  Exchange  Street  and  has 
installed  a  new  type  E  Duplex  press,  a 
new  Whitlock,  No.  3  pony  and  a  model 
B  Intertype.  The  paper  has  been  changed 
from  seven  columns  to  an  eight  column, 
12  em  paper.  Lester  G.  Taft,  is  editor 
and  business  manager  and  Everett  B. 
Lackie,  advertising  manager. 


Supplies  and  Equipment 


Modern 


Composing  Room 
Furniture 


as  made  by  ns  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-Page  Preaaea 

GOSS  34  and  38-page  presses  good  for  black 
or  color  work,  also  Goss  Sextopla 

HOB  Poay  Qoadmide,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  S«- 
tuple  Presses. 

DUPLEX  Met  politan  Qtiadruple  stereotype 
presses— print  n,<  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  8C  COMPANY 

KaU  OAsa  k  Pastery . PlaUSsld,  H.  J. 

V«w  T«fk  OflM.sBrtkaw  1407  Broadway 

0kloa«o  OAm . Xonadnook  Block 


Salesmen  and  Represen¬ 
tatives  can  be  secured 
through  the  Classified  Serv¬ 
ice  of 

Elditor  &  Publisher 


GOSS 

.STEREOTYPING, 
.MACHINERY^ 


Fastest,  naost  easily  operated, 
most  accurate  and  dunbls  fiat 
pasting  box  you  esn  buy.  Per- 
feedy  nalanccd.  New  design  lock¬ 
up  oar  allows  for  ijuick  change 
when  regulating  thickness  of  rests 
Ptisitive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Maelimery. 


THE  GOS4  PRINTING 
PRESS  CO.,  CHICAGO 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in¬ 
stallation  on  a  Scott 
Straight -unit  press  is 
that  of  a  100-hp.,  a-c. 
equipment  at  the 
Newark,  N.  J.,  Ledger. 


GENERAL  ELECTRIC 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 


21 - in.  Col.  Goss  High  Speed 
Octuple  Press. 

22- in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 

22-in.  Col.  Goss  Five-Decker 
40-page  Press. 

22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 

22-in.  Col.  Goss  High  Speed 
Octuple  Press. 

22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Type  Octuple 

Press.  - 

Others  for  Early  Shipment 

LET  US  KNOW  YOUR  WANTS 

The  Goss  Printing  Press  Co. 

Mjun  Office  &  Factory  Chicago,  III. 
New  York  Office  220  W.  42nd  St. 
San  Francisco  Office  646  Call  Bldg. 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

Yon  can  save  waste  paper,  in¬ 
crease  prodnetion  and  obtain 
better  printing  when  yonr  ma¬ 
chines  are  properly  blanketed. 
We  specialice  in  the  mannfactnre 
of  Newspaper  Printing  BlankeU 
and  carry  a  complete  line,  inclnd- 
ing  all  widths  and  thickneiiea. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mhm.,  U.  S.  A. 
Cable  AddreM  I^NSCO 
Worcerter,  Mas*. 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 
Casting  Mould 


"It  is  essential  to  Success  to  he  the  first  out 
toith  the  Hczcs — and  Minutes  count." 

This  Hoe  Curved  Casting  Mould  is  a  time- 
saver,  designed  especially  for  Speed  and  Effi¬ 
ciency.  Cold  Water  circulating  through  the  sta 
tionary  Lid  and  the  concave  Side,  gives  quick 
cooling  for  rapid  Casting. 


IF  IT’S  A  HOE,  IT’S  THE  BEST 


R.  HOE  &  CO.,  1 NC.  504-520  Grand  Street.  New  York  City 


7  South  Dearborn  Street 
CHICAGO.  ILL. 


Pere  Marquette  Bldg. 
NEW  ORLEANS,  LA. 


7  Water  Street 
BOSTON,  MASS. 
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Employment— Equipment-Services 


Correspanilenta — National  Jewish  Daily  Wants  Circulation  Want  to  connect  as  Circulation 
C'orrespondents  Everywhere.  Jewish  Daily  Manager,  with  a  newspaper  that  desires  to 


Bulletin,  6i21  Broadway,  New  York. 


editor  &  PUBLISHER  EMPLOYMENT 

Classified  Advertising  Help  Wanted 

Information  Correspanilenta — National  Jewish  Daily  Wants 

D  K  'I'L'C  Correspondents  Everywhere.  Jewrish  Daily 

K A  1  Bulletin,  6i21  Broadway,  New  York. _ 

SITUATIONS  (Cash  with  Order)  Reporter,  afternoon,  Northwest.  Must  be  fast, 

1  Time  —  .50  per  line  digger,  rapid  on  typewriter,  capable  some  desk 

3  Times  —  .40  per  Una  work.  ^lust  be  western  man.  Getting  news 

all  other  classifications  absolute  requirement,  or  out  of  iob.  No  loafers 

(Cash  with  Order)  need  apply.  Will  till  job  on  basis  deliver  or 

1  Time  —  .75  per  line  quit.  Tell  all  first  letter.  C-938.  Editor  & 

4  Times  —  .60  per  line  Publisher.  _ 

!J‘tos«ti^  ^“frned*  bJTei!I«c5'of _ SitunUona  Wanted _ 

^tion.  Jdmjmt*™  ***[?*  Accountant— Circulation  Manager — Young  man, 

lines.  The  Editor  4  Publisher  reserves  the  28,  eight  years’  experience  as  circulation  man- 
right  to  classify,  edit  or  reject  any  adver-  agjf  anj  assistant.  Practical  experience  in 

tisement.  _  auditing  and  accounting.  Knowledge  of_news- 

-  w^srr^rs^ioiKie-  ~  paper  accounting  and  cost  finding.  Desires 

ad  V  ER  1  ISlINCa  iH  sition  as  accountant  or  circulation  manager. 


EMPLOYMENT 

Situationn  Wantnd 


MECHANICAL 

Equipment  for  Sale 


Manager,  with  a  newspaper  that  desires  to  „  .  ,  «  ,,  n 

grow  by  safe  and  sane  methods.  A  non-be-  For  Sale  -..4  I  age  Hoe  Press  and  ci^plcte 


Reportei-,  afternoon.  Northwest.  Must  be  fast.  >'''eT  of  premiums,  w-ith  a  long  and  successful  stereutv|.ing  outfit 

ranid  nn  tvrwwriter  ranahU  some  desk  Career  as  circulator,  from  ne\\slx>y  to  circula*  a  traction  ot  the  \aluc  ot  the  stereotyping 

work  ’  Must  be  western  man  Getting  news  manager.  Ort^ce-uwned  routes  is  my  ferte  tgmpment  alone.  k  l  •  i 

work.  ..Must  DC  western  man.  uctimg  news  workiniF  with  Ih>vs  i«i  mv  hohbv  More  Bought  this  equipment  at  bankruptcy  sale, 

absolute  requirement,  or  out  of  lob.  No  loafers  and  working  with  t>oys  is  m>  nonoy.  .Aiorc  t  -  *  nf  the  nUnt  of  the  ('learwater 

need  aunlv  Will  till  iob  on  basis  deliver  or  than  doubled  the  circulation  for  the  news-  a  wrt  ot  the  plant  oi  tne  yiearwaier 

need  a^iy.  \\  in  nn  jod  on  oasis  or  .  .  .  .  .  .p-ritorv  Morning  Herald  at  Clearwater,  tlorida. 

milt.  Tell  all  hrst  letter.  C-938.  Editor  &  Paper  that  1  w-urk  on  now.  in  the  territory  ^ 


quit.  Tell  all  first  letter.  C-938.  Editor  &  1’“! 

Publisher.  I  ' 


Situations  Wanted 


1  cover.  New  all  phases  of  circulation.  My  seen  on  n.xir  out  must  k 

Iwst  references  are  my  present  and  iMSt  em-  “I,, 

Vloyers.  Age  31.  married.  Address  C  836,  "  »'•  "•  A.  Orrell,  Mech.  bupt. 

Editor  &  Publisher. 


Times.  St.  Petersburg.  Florida. 


28,  eight  years*  experience  as  circulation  man-  P*^^***®”  ■.J?***ff***’' u  ^  years  experience, - 

ager  and  assistant.  Practical  experience  in  m^hods  promotion  and  A.  Sale— One  complete  photo- engraving  plant. 


auditing  and  accounting.  Knowledge  of  news-  f.*  produce  under  adverse  Machinery  Co.,  64  West  23d  St.,  New 

paper  accounting  and  cost  finding.  Desires  u  Heicrences.  C-  York. 

iHsition  as  accountant  or  circulation  manager.  9~0.  Editor  &  Publisher. _ _ _ _ 


IHsition  as  accountant  or  circulation  manager.  »  auuhsuci.  - - 

Willing  to  combine  J^th  on  small  ^ily  Excel-  c-rrulation  Mana^,  34.  employed.  Not  seek-  Sthci«rm, 

lent  references.  C-930,  Editor  &  Publisher.  inquiries.  C-934.  Editor  &  Pub-  «tc.— A  complete  line.  Overhauled  and  war- 

Advertising  Executive — Long  experience  in  lishcr.  anteed  machines  ^t  bargain  prices.^  Easy 


-  SuDDlies  lent  reierenccs.  r.Qiior  a  runasner, _  inquiries.  C-934.  Editor  &  Pub- 

_ _ _ _ - ; - j— i; — Advertising  Executive — Long  experience  in  lishcr.  anteed  marines  ^t  bargain 

SheeU  for  Art  work  and  Bcnday  ef-  nromotion  of  local  national  and  classified  on  F - : - ^ - i — 1  terms.  Hoftman  ^pe  &  Engra 

E-  »3»h  St.,  N.  Y.  cfi.y. _ 

^  a>>>fity.  cIiaractrT  and  reliability;  Prhiter,  and  Bookbinders:-Two  Kevoluti.m 

ni  ictKircc  TMITICQ  salesman  and  morough  organizer.  Am  seeking  experienced  m  large  and  metliiini  plants;  14  presses  l>Tum  Cylinder  Presses,  Power  Paper 

business  opportunities  connection,  .with,  publisher  who  n^s  a  man  o(  ^ars  in  one  place.  Address  C-868,  Edited  &  “r  a^ie?  Cutters. 

= - .  - =  \v  VMisher. _  vll^sal  Presses,  ‘chamiler  &  IVice  Presses. 

_ g*^***?” - r-^  view  and  record.  C-905.  Editor  &  Publisher.  Desk-Exi^rienced  all  annind  man  dailv  or  (.oldingjolibers.  New  btsle  Gc 

&r*K: '"..S '"Ei&a."  S.’S  agg-,  .Vw 

..Ucalioa  "i^  fin*  1"ro!  Vf’d,!’*  vm,*  exwuthH.  both  P**'*  “-p.  teloRtaph  tditor.  caiy  road.,,  do- 

advertising  man.  Harris-Dibole  ca.  J4S  xi,nr,a„oi,  -...ri  s'res  positum  on  Southern  afterntxnn  daily.  ressrs,  r.im«»arrs,  jneuia. 

Uidison  Ave.  New  York.  _  _  naf'on*^'-  1  horovgh  organizer  and  in-  F.litor  &■  Publisher  greatly  reduced  prices  and  i 

Maaison  ^_v — ■ —  -  - -  — — (csive  salesman,  accustomed  to  keen  metro-  t  v- ■  ”‘^1- - -  eral  terms.  American  Type 

Middle  West  Pi o^i tiesr-^Exclusi ve  listings.  j,qij,an  competition.  Intimate  knowledge  re-  Desk  and  Re-write  Man— Newspaperman  with  gf,  Reekman  St.,  New  York  Citj 


Desk— Exi>erienceil  all  around  man  daily  or  (ioldingjolil'ers.  New  Style  Gordon  Presses, 
weekly.  Near  New  York  preferred.  C-939,  C.  &  P.  Presses  with  Miller  keeder.  Multi 
Editor  &  Ihiblisher.  Color  Presses.  Folders,  Punches.  Perforators, 


advertising  man.  Harris-Dibblc  Ca.  34J 

Madison  Ave..  New  York. _ 

Miaau  West  Properties-  Exclusive  listings, 


.Vo  damaging  publicity.  Personal  service  in  national  merchandising.  Especially  15  years’  experience  seeks  position  on  Faistern 

_ _  A.-,\  Pcrrvthinv  contidential.  High  >  .  .  ,  _  .  _  “  c  *  i  .  T  A-.....-*.  .....a.. 


Desk  Man,  telegraph  editor,  c.^iy  reader,  de-  \\  ire  Stitchers,  Numbering  Machi^s.  Stand- 
sires  p.«iti.m  on  Southern  aftern.xm  daily.  Presses,  Embossers,  Shears.  Proof  Presses. 

(’■040.  Eilitor  &  Publisher.  Rrratly  reduced  prices  and  upon  imat  hb- 

j- — — - — -  - - - TV  ^ral  terms.  American  Type  rounders  to.. 

Desk  and  Re-write  Man— News^perman  with  Beekman  St.,  -New  York  City. 


every  deal.  Everything  confidential.  High 
trade  newspaper  bonds  for  sale.  Clyde  H. 

Trn.U  Rl.la  Kansas  CltV. 


eiiilipped  to  create  large  volume  of  new  busi- 

Knox  bSi'Bwrd  of  Trade  Bldg..  Kansas  City.  reason  for  desiring  new  oppor- 

Knox,  oji  i»ua  u  u  IS  tunly.  Six  years  present  employers.  Splendid 

— — - — ,  .,  ■ — zr-r; — : — z — ^ — r~. — — r  record  an<l  best  references.  Correspondence  in- 

Tbit  SplenAd  ^ttle  Daily  in  desirable  llinois  yited  in  strict  confidence.  Age  33.  married, 

town  oi  7..HW  donunates  a  held  ot  75,000.  Ur-  iVotestant.  Address  C-801.  Editor  &  Publisher. 

eolation  only  22i^)  and  gross  business  averag-  ^ — — r-; - — ^ - - ^ — 

ing  only  f4l),<X10  a  year.  Nothing  on  earth  but  Advertuing  Mai^i— Capable.  aggressive 


dailv.  Accurate,  speedy,  efficient.  Unusually  Twenty  Foots  of  6V4  point  latest  newspaper 
good  at  producing  humorous  features.  C-929,  :ext  type  for  sale.  Excellent  condition,  used  only 
Editor  &  Publisher. _  a  fe*  months.  Box  C-925.  Editor  &  Publisher. 


Editorial  Writer— I  left  the  editorial  writers’ 


vited  in  strict  confidence.  Age  33.  married,  office  of  a  Iietter  known  daily  to  eilit  and  write  Used  Gou  Mat  Roller  for  wet  mats  o^y.  f<^ 


Protestant.  Address  C-801.  Editor  St  Publisher,  for  large  business  magazine  publishers 


sale  cheap.  The  Goss  Printing  Press  Co.,  153 


plan  to  move  offices  included  continimtion  of  So.  Paulina  St.,  Chicago,  III. 

ing  only  itO.OtW  a  year,  ^othmg  on  eartn  out  r”’*' j  .  "Vesi-s^M^  services  as  managing  Alitor  but  I  prefer  . .  . .  . _  — ”  -  ‘ —  - 

por  mamigemcnt  Paper  perience  in  aU  branches  desires  oerma'nent  loca-  "fiitn  to  newspaper  work.  Have  specialized  Equipment  Wanted 

5000  circulation  and  $75,000  business.  Con-  •  ^  I.»tter«  nf  paragrapher  and  columnist.  You  will  respect  — - - - - - - - - - r-p- - 

trolling  owner  just  gone  to  his  reward.  Prop-  city  ot  lOhOTO  or  ^er  references  and  can  judge  my  samples.  Wanted  to  Buy  used  dry  mat  roller  with  motor 

erty  available  for  $A).000,  half  cash  desired,  "I  "'R,®*  vvork,  Editor  &  Publisher.  and  scorcher.  Give  complete  descriptions  and 

tS  h‘'^‘‘f“  a,'  Pnldic  iX^T'Nortr^^^  Editor-Some  sm^il.nr^bTish^rirdTy-nl^  “'Daf"' 

itch^eld  III  '  Philadelphia;  Washington  Post.  Married.  42.  my  experience  as  editw  and  m^aew  to  build 

^ ^  ^ ^ - ^ ; — I - ,  . .  Morning  or  evening  proposition,  (i-898.  Editor  up  his  paper.  C-899.  ^itor  &  Publisher. _ 

Very  PuMisher. _ ^ _  EdHorU-Experienced  man  of  Eastern.  West- 

Ec'^nii.e  naiAr  North  Carolina:  Adve^ng  .Manager  or  _  Asm^t -Twelve  ern  and  Metropolitan  service,  wide  reading,  ex-  m  j4TTr\\T 


best  in  county.  Prop  695x.  The  H.  F.  Hen- 

rkhs  Agency.  Litchfield.  III.  Philadelphia;  Washington  Post.  Married.  42. 

- - -  .  ' - ^ - ; — : - cTTr  Morning  or  evening  proposition.  C-898,  Editor 

Very  Desk-able  evening  paper;  exclusive  held;  Puhlisher. 

Wisconsin;  modem  jdant;  earning  handsome  - - - — g; - — - r — rr — ; — — ; — 

dividends.  Evening  paper  North  Carolina:  Adve^ng  .Manager  or  Aam^t -Twelve 
exclusive  field;  fine  imxlern  plant;  earning  years  experience.  Csinable  and  aggressive, 
large  dividends.  Also  several  desirable  week-  worked  on  paper  carrying  second  largest  vol- 
lies.  J.  B.  .Shale.  Times  B  dg..  New  York.  *”"«  >n  service  large  and  small 

accounts  .with  layouts.  si>ecml  camnaigns.  etc. 

CIRCULATION 


cm  ana  Metropolitan  service,  wide  reading,  ex-  i  r  r\  ji^f^  AT 

tensively  inform^  and  able  to  write  fluently,  I  (  J/VaSC  Jf  a/  /  3 ^  £  /  C-/ /V 


CIRCULATION  aee,  married.  Can  give  best  references. 

■  I  Would  like  to  locate  in  Wisconsin  or  nearby. 

Promotion  ^^6.  Editor  &  PuMisher.  - ^ ^ 

= — m - TTTT - —t - j-rr: - 1 — - r~r- —  Advertising  Manager^  Capable,  aggressive  ad- 

ClmilatkMi  -  When  quick,  additional  ciKulation  vertising  man.  twenty  vears*  experience  in  all 


worked  on  paper  carrying  second  largest  vol-  who  has  held  desk  and  managerial  positions, 
ume  in  state.  Can  service  large  and  small  Resit's  ‘o  "lalte  change  from  place  now  filled 
accounts  with  lavoiits.  sjiecial  camnaigns,  etc.  fu*"  temporary  personal  reasons  to  one  with  the 
Not  afraid  of  hard  work.  Under  30  vears  of  advantage  of  utilizing  his  varied  training  and 


equipment.  Especially  strong  on  heads,  news, 
make-up  and  purposeful  editorial  handling. 
Just  the  man  for  news  editorship  or  managing 
editor  in  cities  up  to  100,000,  either  farming  or 
industrial  community.  C-903;  Editor  &  Pub- 


- ,  -  —  ■  -  icriising  man.  iweniy  vears  experience  in  an  i:.i,„ 

coverage  become,  necesMry,  remember  that  branches,  local  and  national,  desires  nermanent  - 

our  twenty  vears  in  this  one  line  of  endeavor  location  city  of  100.000  or  over.  Letters  of  New,  Executive,  editorial  writer,  columnist  of 
IS  your  proof  againrt  experimmting.  Write  or  reference  speak  in  highest  terms  of  past  work,  wide  experience;  can  produce  cheaply,  paper 
oini.  /.fflif—. “***  ability  and  character.  Located  with  such  papers  of  which  you’ll  lie  proud:  more  interest^  in 


Block.  Cincinnati.  Ohio. _ _  as  Public  Ledger.  North  American,  Bulletin 

Orcnlatkn  BuOdara— Blair  &  Austin,  1504  Cen-  Philadelphia:  Washington  Post.  Married 
tre  ave.,  Reading,  Penn.  Originators  of  Sales-  Protestant.  F.  H.  Riordan,  5915  Webster  St. 

minship  Ouh  Campaigns. _  Phila.,  Pa. _ 

Adi  tba  Moa  Wlio’s  Had  Onel  In  over  20 
years  of  nation-wide  experience,  we  have  proved 
ourselves  always  able  to  produce  greater  results 
per  dollar  expended.  Our  circulation  building 
campaigns,  large  or  small,  have  all  expert  man- 
itenent  and  attention.  Address  us  now,  care  of 
Tbe  World-Herald.  Omaha,  Nebr.,  or  at  any 
time  at  Box  288,  Waterloo,  Iowa.  Myers’  Cir- 

cuUtion  Organization. _ a.*,— ij _ a, - -  — j  ..i„ _ 


as  Public  Ledger.  North  American,  Bulletin,  opportunitv  than  starting  salary;  now  emnloyed; 
Philadelphia:  Washington  Post.  Married,  seeks  permanent  place.  Southeast.  C-935,  Edi- 

Protestant.  F.  H.  Riordan,  5915  Webster  St.,  tor  &  Publisher. _ 

Phila..  Pa. _ _  Newspaper  Mar.,  young,  wide  experience,  wants 

connection  with  small  daily  or  weekly  of  prem- 
i'e.  References.  Townsend  Goilsey,  Maryville, 

Mo. _ 

Reporter — 

Who? — Reporter,  a  cub,  but  trained. 

What? — Wants  a  job. 

When? — Starting  September. 

Where  ? — Anywhere. 

Advertuing*— Mauagessent,  sales  and  sales  pro-  Why? — He  is  ambitious,  aims  his  guns  at  re- 


-  .  „  -  .  -  Advertuing*— Management,  sales  and  sales  pro-  Why? — He  is  ambitious,  aims  his  guns  at  re- 

"*7  AUce  Dwla,  $36.00  dozen.  Quick  water  motion,  research  and  merchandising — Young  porting.  Now  readv  to  pull  the  trigger  and 

inipment  to  California.  Freight  $0.10  each.  B.  college  man  with  eight  years’  successful  ex-  fire  awav  at  his  chosen  field.  References. 

Pinkney.  307-6th  Aye..  New  \ork.  N.  Y.  perience,  now  emploved.  would  welcome  new  C-926,  Editor  &  Publisher. 

Qrculatiai  Builden — A  Gean-cut,  self-financ-  opportunity  as  newspaper  advertising  manager. 


ing.  personally  conducted  campaign  that  will  advertising  agency  executive,  or  sales  and  ad- 

make  you  more  money  now  and  for  years  to  vertising  manager  for  national  advertiser, 

come;  20  years’  experience.  The  Alward  Syn-  Available  30  days  after  reaching  agreement. 

dicate.  453  W.  Oth  street.  Erie,  Pa. _  C-937,  Editor  &  Publisher. 

Supsrfor  Grculatkm  Buflders — 'The  W.  S.  Ken- 
dill  Company.  104  North  Bailey  Ave..  Louis- 
ville,  Kentucky.  The  circulation-building  or- 
anization  that  has  set  the  standard  for  aggres- 
iive,  successful  circulation  campaigns  for  nearly 
twenty  vears 

The  World's  Largest  Circutatim  Building  Or- 

tsaizatian— The  only  circulation-building  serv- _ 

Newspaperdom  furnishing  publishers*  Ad  Writer — Missouri  Journalism  graduate  with 
imnavits  of  the  exact  results  of  its  every  varied  practical  experience.  Good  layouts,  copy, 
'The  C-harles  Partlowe  Company,  sketches.  Available  September  1.  C-915,  Editor 


Occidental  Building.  Indianapolis.  &  Puhlisher. 


Help  Wanted 


gsw.n.  AvraatrWT'V'  Business  Manager  or  assistant  to  General 

I-lvl*  LU  I  IvltN  1  .Manager;  7  years  on  Eastern  and  Mid-West 

-.11  daily  as  office  manager,  circulation  manager  and 

Hein  Wanted  treasurer.  Qualified  newspaper  accountant. 

—  _ _ _ _ _ Knows  credits  and  collections.  Originated 

I  am  looking  for  an  advertising  classified  collection  system  that  increas^  col- 
salesman  of  outstanding  ahilitv  for  position  of  lections  75%  first  month.  Prefer  Eastern 
adv^ising  manager  and  working  salesman,  location.  At  liberty  October  1st.  Salary  $75. 
lonlv  salesman  employed  on  the  naner)  on  the  Married,  family.  Age  33.  Best  of  rccommenda- 
‘'“U'R  twice  a-week  paper  in  Detroit’s  greatest  tions.  Address  C-983.  Editor  St  Puhlisher. 
dSip'  **  1*,°  campaigns:  BualiiaM  Maiia««r  or  Assistant  to  Pubbliaf^ 

wo^r’anH  ^  cony:  sell  job  Two  and  a  half  years’  business  and  general 

rluMr  “s^arv  J’"'  manager  of  New  York  dailv.  where  1  made 


tliaser.  Salary  and  commission.  Only  high- 
_  ®®  man  wanted,  who  is  married  and  wants  a 
Mrmanent.  profitable  connection.  $25  to  $40 


astonishing  good  record  under  trying  conditions. 
Prrperty  1  manage  now  on  profit  iasis  for 


week*m'en^not*Vant^r"'R*impH  years.  Thoroughly  understand 

ich”  atT  all  departments,  including  engraving.  Success- 


ful  record  trained  by  hard  work  and  peraever- 


want  best  canvassing  crew  in  ance.  Savines  in  overhead  and  purchasing  were 
kmJ  iJm  •**  ^’x®  men,  hard  house  to-  enormous.  Ownership  conditions  warrants  seek- 

-u.  A%o  contests,  hut  premiums  or  ing  new  connections.  American,  married,  age 

?aer  inducements  nermitt^H  C-921.  Editor  &  k;«u— ♦  \\t:u  eA 


ljJJ*j^.^>nducements  permitted. 


36,  highest  references.  Will  be  available  Sep¬ 
tember  15th.  Box  C-896,  Editor  ft  ^blisher. 


$25,000 

One  of  our  clients  tells  us 
that  the  above  figures  repre¬ 
sent  his  earnings  this  year 
and  that  Editor  &  Publisher 
Classified  Service  put  him 
in  touch  with  the  opportun¬ 
ity  that  is  proving  so  profit¬ 
able. 

Seek  Newspaper  or  Ad¬ 
vertising  opportunities  in 
the  logical  way — get  in 
touch  with 

Classified  Service 

Editor  &  Publisher 


Th«  mArglng  of  nowipapoz  Intorosto  li 
a  anbjact  that  has  rscaivad  apaolal  study 
and  investlcation  by  this  firm  for  noarly 
17  years.  It  la  a  big  subjoct  and  rsquiroa 
considerabla  teebnioal  knowlsdga,  bath  as 
to  valuation  and  operating  mstboda. 
When  propatly  organised,  tbs  results  are 
never  dioappointlng. 

Wo  have  bean  factors  ia  many  Im¬ 
portant  consolidations,  aalaa  and  ay- 
praiaals. 

HARWELL  &  CANNON 

Timeg  Bids.  New  York 

^WE  CONNEa  THE  WIRES  ^ 


■^^ANTEID  —  Editorial  writer 
with  newspaper  experience 
for  position  with  New  York 
State  small  city  daily.  Cover 
age,  ediicaticn,  political  affilia¬ 
tions,  positions  held,  present 
salary;  and  send  clippings  rep- 
lesenting  recent  work.  Mention 
out  No.  900. 


FERNALD’S  EXCHANGEm'NC 

Third  NatY  B’ldiq..  SPRiNeFietto.  Mass. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  ft 
PALMER 

Buaincss  Eatabllabsd  ia  ISM 

350  Madison  Avo.  Now  York 

Paolde  Coast  SsprsssatatiTa: 

M.  0.  Moors,  $1$  H.  Oaaoa 
Drive.  SoTorly  Hills,  OiW. 
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Editor  &  Publisher  for  September  3,  19  27 

NOT  LORD  BEAVERBROOK 


'T^HE  Boston  Herald  has  added  a  large 
volume  of  linage  by  having  certain 
advertising  staff  men  devote  their  entire 
time  to  soliciting  tie-up  advertising  on 
automobile,  radio  and  other  national  ac¬ 
counts  from  all  over  New  England  by 
telephone.  The  copy  usually  carries  the 
trademark  of  the  manufacturer  with  the 
name  and  local  address  of  the  dealer. — 
James  M.  Mosely,  Boston. 


The  Houston  Chronkle  increased 
reader  interest  in  and  built  up  its  classi¬ 
fied  automobile  advertising  by  conducting 
a  contest  for  the  best  letter  on  “Why 

I  Like  to  Deal  with _  Auto  Agency.” 

A  prize  of  $100  to  be  applied  on  the  pur¬ 
chase  of  any  second  hand  car  the  winner 
might  select  from  the  ageiKy  about  which 
the  letter  was  written.  Of  course  the 
letter  had  to  be  written  about  some 
agency  whose  ad  appeared  in  the  auto¬ 
mobile  classified  display  section.  The  na¬ 
ture  of  the  contest  was  such  as  to  in¬ 
crease  belief  in  reliability  and  confidence 
in  used  car  dealers  and  for  this  reason 
appealed  strongly  to  dealers. — Norman 
B.  Terry. 


A  newly  paved  business  section  of  a 
city  or  suburb  presents  a  good  entering 
wedge  for  the  advertising  manager  to 
solicit  full  page  group  ads  from  the 
business  men  of  that  section  announcing 
the  improved  streets  and  inviting  the 
inspection  of  them.  This  plan  usually 
gets  the  advertising  of  the  “hard-boiled” 
merchant  who  never  spends  a  cent  on 
advertising,  and  introduces  the  advertis¬ 
ing  salesman  to  many  new  prospects  for 
regular  advertising. — J.  M.  M.,  Asbury 
Park,  N.  J. 


The  Utka  (N.  Y.)  Obsen>er-Dispatch 
has  an  arrangement  with  a  local  insurance 
Irm  to  put  a  paid  reading  notice  imme¬ 
diately  after  every  report  of  an  accident. 
This  develops  a  steady  flow  of  profitable 
little  readers  with  the  “ — adv.”  at  the  end 
of  them.  The  number  of  accidents  in  any 
city  or  town  during  24  hours  are  usually 
quite  numerous.  The  tieup  works  very 
well  for  both  parties.  The  desk  must 
be  on  the  qui  vive,  however,  always  to 
add  the  paid  reader. — Oxie. 


Stanley,  Author  of  “Don  Juan”  Me- 
.4.  moire.  Has  No  Right  to  British  Title 

An  advertisement  of  the  Graphic  Syn¬ 
dicate,  Inc.,  of  New  York,  in  Editor  & 
Publisher  last  week  offered  to  newspa¬ 
pers  a  series  of  articles  entitled  “Why  I 
Am  the  Modern  Don  Juan,”  purporting 
to  be  the  memoirs  of  “Lx>rd  Beaver- 
brook,”  who  was  described  as  an  inmate 
of  a  New  York  prison  after  a  career  in 
which  he  had  won  by  fraud  the  love  and 
money  of  numerous  women.  There  was 
no  indication  the  name  was  assumed. 

It  will  be  obvious  to  all  readers  of 
Editor  &  Pubusher  that  there  is  no 
possible  connection  between  this  author 
and  the  distinguished  proprietor  of  the 
London  (England)  Daily  Express,  who 
is  the  only  person  having  the  right  to 
the  title  of  Lord  Beaverbrook.  This 
designation  and  others  of  high  repute 
throughout  the  world,  were  used  by 
Frederick  Stanley,  according  to  the  New 
York  police,  in  his  long  career  of  decep¬ 
tion  and  theft  which  ended  last  June  in 
his  arrest  in  New  York. 

Editor  &  Publisher  regrets  the  over¬ 
sight  by  which  the  advertiser  was  per¬ 
mitted  to  so  designate  him  in  its  adver¬ 
tising  columns. 

OPENS  ATLANTIC  BRANCH 

On  Sept.  1,  Allied  Newspapers,  Inc., 
opened  an  office  in  the  Walton  Building, 
.\tlanta.  Ga.,  with  George  M.  Kohn  as 
manager. 


Why  not  have  a  little  contest  to  in¬ 
ject  new  life  into  your  auto  section,  as 
to  who  covered  the  most  mileage  during 
his  vacation  this  summer,  giving  Sept.  30 
as  closing  date?  Give  a  few  nominal 
awards  which  may  be  cash  or  accessories 
for  letters  indicating  the  longest  trips. 
This  will  stimulate  others  to  lengthen 
their  motor  trips  and  help  auto  and 
accessory  dealers. — C.  M.  L.,  Seattle, 
Wash. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


On  Saturday  or  on  Sunday  morning 
run  a  directory  headed  “THESE  BUSI¬ 
NESSES  OPEN  SUNDAY.”  In  this 
directory  include  a  representative  list  of 
all  businesses  of  various  kinds  that  oper¬ 
ate  locally  on  Sunday.  State  that  the 
directory  is  published  as  a  service  to 
those  people  who  may  have  occasion  to 
patronize  some  of  these  businesses  on 
Sunday. — Frank  H.  Williams. 


To  stimulate  interest  in  your  advertis¬ 
ing  pages  both  among  the  readers  and 
the  advertisers  themselves  offer  a  prize 
of  five  dollars  or  so  for  the  best  letter 
written  each  week  explaining  why  the 
writer  thinks  a  certain  ad  that  meets  his 
or  her  approval  is  the  best  published  in 
the  pages  of  your  paper  that  week.  Use 
the  title  “Do  You  Know  Good  .Adver¬ 
tising?” — C.  F..  Pellissier,  Boston. 


If  the  golf  season  hasn’t  provided 
youT  paper  with  at  least  a  full  page  of 
extra  advertising,  you  can  profitablv  fol¬ 
low  the  Columbus  (Tnd.)  Republican. 
The  opening  of  a  new  course  was  the 
subject  of  a  feature  story,  with  a  sketch 
of  the  course  and  a  picture  of  the  club 
house  used  as  illustrative  matter.  Around 
this  was  massed  advertising  of  merchants 
who  sell  men’s  and  women’s  toirs,  as  well 
as  all  kinds  of  golf  supplies. — Yandell  C. 
Cline. 


ll/riLADY’S  wardrobe  seems  always  to 
be  an  interesting  subject  these  days 
when  there  is  so  little  of  it  anyway,  and 
now  it  develops,  according  to  some  of 
the  young  ladies,  that  the  greatest  ex¬ 
pense  of  clothing  is  not,  as  one  might 
think,  dresses,  nor  .shoes  nor  hats,  but 
stockings.  It  is  said  that  the  average 
young  woman  spend  $2  per  week  on 
stockings,  or  a  total  of  about  $100  in  the 
course  of  a  year,  which  would  go  far 
toward  a  fur  coat  or  some  other  prized 
possession.  If  a  girl  earns  only  $18  or 
$20  per  week  this  is  a  subject  for  .seriotjs 
consideration.  Here  is  a  chance  for  a 
good  story  by  talking  with  some  of  the 
young  women  of  your  acquaintance  and 
finding  out  if  the.se  figures  hold  true  in 
all  parts  of  the  country,  and  what  the 
girls  thing  about  it.  Lots  of  humor  in 
such  a  story  if  handled  right.  What 
do  the  merchants  say? — Cyril  E.  Lamb. 

Under  the  caption,  “What  I  would  Do 
to  Improve  Indianapolis,”  the  Indiatta- 
polis  (Ind.)  Hews  is  publishing  daily  a 
series  of  letters  by  Indianapolis  business 
and  civic  leaders. — E.  C.  Hill. 


provide  your  readers  with  a  most  inter¬ 
esting  feature,  by  asking  the  head  of 


What  Do  You 

KNOW 

• 

A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  lnc« 

New  York  City 


Daily  Paris  Style  Hints 

By  Alice  Langelier 

Are  Written  Exclusively  for 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


Get  the  friendship  of  all  the  church 
people  of  your  city  and  at  the  same  time 


CiveYooRlte^o  i 

V  IDAHO?  ^ 

MICAILTttlTMIHS 

by  Dr  Frank  McCoy 
'''VKeMayo  of 

'HeallK^riters  " 

A  keallli  sorviee  that  it  different— 
borne  treatments  erithout  medicine 
or  costly  apparatus,  based  on  a 
knowledge  of  food  chemistry  ancl 
the  mechanics  of  the  body 
WIRE  OR  WRITE 

McCoy 

Health  Service 

Sk...  BiiiMi..,  U.  Awrin.  Ol. 


HOW  CAN  1  GET 
MARRIED? 

A  Young  Girl’s  Search 
for  True  Love 

Crealesl  Human  Interest  Circu¬ 
lation  Maffing  Feature  of 
the  Year 

There  is  not  a  girl  who  will  not 
want  to  read  this  story,  to  say 
nothing  of  the  BOYS  and  even 
the  MAMMAS  AND  PAPAS. 

Thirty  instalments,  illustrated  by 
posed  photographs.  Released 
September  7. 

Wire  your  order 

Graphic  Syndicate,  Inc. 

350  Hudson  St.,  New  York,  N.  Y. 


each  church  represented  in  your  city! 
make  a  statement  setting  forth  its  pii 
ciples  in,  say,  150-175  words.  cK 
the  writer  and  his  church  would  be 
value  but  is  not  indispensible.  The  lit 
story  could  contain  the  name  of  t 
writer,  and  his  title,  the  year  the  ch® 
was  established  and  when  it  came  to  ( 
particular  city,  its  approximate  meng( 
ship  nationally  or  internationally  and  I 
cally,  and  its  headquarters  and  local  a 
dress.  The  feature  could  be  headed  j 
a  little  sketch  of  about  two  or  thil 
hundred  words  bj’  the  member  of  t 
editorial  staff. — Fred  L.  \V.  Bennett,  S( 
Lake  City. 


One  New  England  newspaper  headi 
columns  of  local  item.s  with  the  folia 
ing  unusual  phrase  “Over  the  Co8a 
•Another  paper  uses  for  its  head  “Nea 
Notes  About  Newsy  Folks,”  whil, 
third  one  has  the  heading  of  “Our  Fai 
and  Other  Folks.” — D.  P.,  Fall  ^ 
Mass. 


“Today’s  News  Today”' 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


NEA  Service 
newspictures  are 
always  on  top 
of  the  news — 
or  ahead  of  it. 


NEA  Service,  Inc, 


1200  West  Third  Street 
CLEVELAND,  OHIO 


